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Gold a from Zanzibar to Be Exhibited at the Opening of the New Art Museum of Newark, N. J. 
(See text on page 51) 
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When the sew WESTMINSTER cratic mark of the Gorham name. 


found instant favor, especially for Westminster and other distinguished 
wedding gifts. Graceful, charmingly Gorharn-plated productions ...in flat 
designed, each piece bears that aristo- ware, tea and dinner services. 


GORHAM 





TEA SET Warter 22 in. long with 
3 Pieces $85 = oval cur in handles $50 NEW YORK PROVIDENCE 





AMERICA’S . LEADING . SILVERSMITHS . FOR. OVER. 90. YEARS 
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In the Westminster Pattern * 


PATTERN was recently introduced it Your jeweler will gladly show you % 


This full page on Westminster 
will appear in the August 15th 
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What Every Jeweler Should Know About the Topaz and 
Other Yellow Stones 





Written Expressly for The Jewelers’ Circular 


By Frank B. Wade 
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NLESS he has an exceptional trade with 
connoisseurs of precious stones the 
retail jeweler will confess at once that he has 
no genuine precious topaz in stock. He will 
be glad to show you some very attractive 
golden quartz which he is in the habit of 
referring to as “topaz,” or perhaps he has 
some brownish material that he may call 
“smoky topaz” but which is only quartz in 
another of its many colors. Indeed, prac- 
tically all of the “topaz” of the trade is cut 
from crystallized quartz of color ranging 
from a light golden yellow through a full 
golden yellow to darker smoky material that 
may have a reddish brown color. These 
quartz topazes are hard enough to wear 
well, even in rings, they have some attrac- 
tiveness of color, especially if of a rich, 
full golden yellow, and they take a good 
polish. If sold for what they are, and at 
a fair price, they have a legitimate place 
among the semi-precious stones. As they 
can be had of considerable size and at a 
very moderate price, they have been used 
quite largely as brooch stones in times past 
and, more recently, they have been cut into 
faceted beads for real stone necklaces as 
well as into ring stones. They are usually 
sold by the pennyweight instead of by the 
carat. Like the amethyst (which is purple 
quartz) and all the other varieties of crys- 
tallized quartz, the yellow quartz is of 
rather light weight (specific gravity 2.66). 
Its hardness is rated as 7 on Mohs’ scale, 
it is feebly doubly refracting, and when of 
deep color it shows a small amount of di- 
chroism. This latter property is difficult to 
detect with quartz of yellow color. 

These properties of the golden, or as it 
is sometimes called, citrine quartz, have been 
mentioned so that it can be seen how very 
different the material is from the true, or 
Precious topaz. The latter is harder, heavier 
and crystallizes in a different system from 
quartz. (Topaz crystals are orthorhombic 
whereas quartz crystallizes in the hexagonal 
system.) Topaz, too, has a very perfect 
Cleavage parallel to the bases of the prisms 
while quartz does not split readily in any 
direction. Thus we have an entirely dif- 
ferent mineral when we come to consider 
true topaz. Since much of the latter has 
come from Brazil many jewelers refer to 
it as Brazilian topaz, to distinguish it from 
the citrine quartz. 

It is unfortunate that the latter mineral 
¢ver got named “topaz” and jewelers will 
do well to cease to use the term in connec- 


tion with it unless they specify that it is 
quartz. There will doubtless be some diffi- 
culty in thus getting on a correct basis since 
the public has come to regard every yellow 
stone as some sort of a topaz. Persistent 
and tactful education of the public in the 
matter of correct nomenclature for precious 
stones will, however, bring results in time. 
The term “citrine” quartz has much to rec- 
ommend it as it comes from a root signify- 
ing the lemon tree. We hear of the Cali- 
fornia citrus fruit growers’ association, etc. 
The public should readily learn the name, 
especially if the jeweler will tell his cus- 
tomers of the derivation. 

The true topaz has the following proper- 
ties which may be made use of to distin- 
guish it from citrine quartz. It has hard- 
ness 8 on Mohs’ scale and hence scratches 
quartz; its specific gravity is about 3.55, 
almost the same as that of the diamond, so 
a one carat stone in the brilliant cut will 
‘appear about the same as a carat diamond. 
A one carat citrine quartz brilliant is larger 
to look upon. There is usually a more per- 
ceptible dichroism with a true topaz than 
with citrine quartz of similar color. True 
topaz, like citrine quartz, may be had in 
fairly large sizes so there is not much in- 
crease in price per carat with increase in 
size. The true material, however, is usually 
sold by the carat rather than by the penny- 
weight. 

In color the topaz is very variable, color- 
less crystals being very common and even 
when faceted, of very little beauty. Pale 
blue and green crystals resembling aqua- 
marine have been found in the Ekaterinburg 
district in the Russian Urals and similar 
material has come from Ceylon, although 
usually under the name of “aquamarine.” 
The sherry colored stones of Brazil may be 
partly decolorized by gentle heating, leaving 
a fine pink stone that is more to be desired 
than the original material. Since natural 
pink topazes are seldom found there is little 
room for deception in the selling of these 
“pinked” topazes. We have so few natural 
pink stones (pink tourmaline and _ pink 
beryl, or Morganite, being about the only 
commercial varieties) that these artificially 
altered pink topazes have a place in the 
trade. 

While yellow stones in general have not 
been in vogue in recent years as they once 
were, yet so fickle is fashion that the jeweler 
must keep up on all sorts of semi-precious 
stones as he never can tell when the infor- 


mation may stand him in good stead as the 
result of a sudden shift in the styles. 

Among other precious stones of yellow 
color we may mention the golden sapphire of 
Ceylon, the golden zircon, golden beryl, yel- 
low tourmaline and the Canary diamond. 
The sapphire seldom has a deep pure yellow 
color but exceptional stones have consid- 
erable beauty. Being harder than the true 
topaz they are a bit more lasting, especially 
as they do not easily cleave. The refractive 
index, too, is somewhat higher and a little 
sharper brilliancy is possible. As the sap- 
phire is very dense (specific gravity 4.03) 
a one carat stone is rather small. The gold- 
en zircon with its extremely high refractive 
index and with its adamantine luster is a 
truly beautiful gem. Its color is frequently 
so deep a yellow as to suggest transparent 
gold. Those who like yellow stones should 
pay more attention to the zircon. 

Golden beryl has been found in fine speci- 
mens in Madagascar in recent years and the 
honey yellow tourmaline comes from Cey- 
lon. Neither of these minerals has proper- 
ties that make the yellow varieties remark- 
able. The orange yellow diamond is of 
course unsurpassed among yellow stones. It 
should. be of a rich, full yellow or orange 
and free from any greenish tinge or from 
any muddiness. Many a deep “bye-water” 
has masqueraded as a Canary diamond, but 
such are undesirable. 

To sum up, there is but one true topaz 
and that is the mineral most commonly 
known as Brazilian topaz. There are, how- 
ever, many vellow stones some of which 
look very much like the true topaz and like 
each other. It is therefore necessary that 
somebody he able to differentiate the sev- 
eral varieties by a close study of their prop- 
erties and this any jeweler can do provided 
he will do a little work in preparing himself 
to make the usual tests. 

Those who are following up these articles 
wil! find much of interest in connection with 
yellow stones in the following references: 

G. F. Herbert Smith’s Gem Stones (which 
can be had through Brentanos, New York), 
pp. 197-202 for true topaz and p. 239 for 
citrine. For yellow zircon, pp. 228-232. For 
golden sapphire, several references in the 
section on sapphire, pp. 172-183. Yellow 
beryl is referred to on p. 193 and yellow 
tourmaline on p. 223. 

In a Text-Book of Precious Stones, Frank 
B. Wade, the yellow stones are considered 
together in Chapter XI beginning on p. 72. 
(G. P. Putnam’s Sons, New York.) 








Mr. and Mrs. Henry M. Abrams, San 
Francisco, Cal., left July 9 on a motor trip 
through the northwest for six weeks. They 
will motor from California to Oregon and 
then to Washington. Mr. Abrams is the 
head of the Henry M. Abrams Co., realtors, 
41 Sutter St. He was formerly for years 
associated with the jewelry business. 
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IAMOND CUTTING WORKS 31 North State Street 
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Jewelry from Zanzibar to Be Exhibited in Newark, N. J., 
Museum Now Under Construction 

















REPARATIONS are being made by of- 
Picials of the Newark Museum for an 
daborate display of jewelry in the new 
$500,000 museum being constructed on Wash- 
ington St. The building is the gift of Louis 
Bamberger, department store magnate of 
that city. 


Steady progress has been made by the 


of a country club in the south. Replicas of 
the sea horse were made in heavy gold and 
placed on either side of the ring, with the 
club emblem in the center. 

From grating over a window filagree was 
worked a design for necklaces by another 
manufacturer. Egyptian articles have also 
proved popular for the designs. Also studied 

















GOLD NECKLACE PRESENTED TO THE NEWARK, N. J., MUSEUM BY MRS. WM. J. WATSON, 
TO WHOM IT WAS GIVEN BY THE SULTAN OF ZANZIBAR 


mechanics during the last few weeks, and ar- 
rangements are being made for the opening 
of the museum in the early Fall. One of the 
chief displays of the jewelry exhibit will be 
gifts of Mrs. William J. Watson, of Chicago. 
_ the unique pieces were presented Mrs. 
Watson by the Sultan of Zanzibar, and in- 
clude among others a gold necklace of the 
‘ame type worn by Arab women, gold brace- 
ets, also a gold handbag. Assistance and 
advice im preparations of the exhibit are 
“sing given the museum officials by Newark 
Jewelers, 
_ Many jewelry manufacturers have been 
“a the library for the purpose of se- 
ont data for designs. A sea horse was 
f y a local manufacturer for preparation 
a design for a ring made for members 


by the manufacturers are pieces from Pom- 
peii, Italy, and several other foreign coun- 
tries. 





Old Crafts Reflect Social History 








The general reader will find the record of 
early achievement in the decorative arts so 
intimately interwoven, from the outset, with 
the story of the nation’s social and economic 
growth that it may not be disregarded if 
any value be attached to an intelligent and 
comprehensive knowledge of American his- 
tory.’—Eberlein in “Early American Arts 
and Crafts.” 








Donald L. Page, Dassell, Minn., has sold 
out to Arthur Gayner. 


Business Research 





(From 2 speech delivered at New York before the 
Trade Association Executives, by Henry Bruere, 
third vice-president of the Metropolitan Life In- 
surance Co.) 

[N our own country the federal govern- 

ment, largely because of the pioneer 
work of the Bureau of Standards, is con- 
verting abstract scientific knowledge into 
applied industrial science with the co-opera- 
tion of industry and in its behalf. Many of 
the services of the Bureau of Standards 
are for practical ends obvious even to the 
laymen. Thus they. have worked with the 
Hotel Association in developing formula for 
unbreakable china that not too blatantly 
proclaims its virtue in this regard, and with 
laundrymen in devising fabrics that do not 
succumb to cleaning. 

There is an impressive amount of 
technical industrial research. Less is being 
done in the important field of commercial 
research. Here again the federal govern- 
ment is taking a leading part, under the 
guidance of Secretary Hoover in the De- 
partment of Commerce. The simplification 
and standardization work accomplished by 
the Department in co-operation with trade 
associations is a first class contribution to 
sound business economics. There are, 
however, great undiscovered worlds of 
knowledge in the domain of management. 
It is not a serious strain on truth to say 
that there is more common knowledge re- 
garding astronomical facts than there is 
regarding the methods and principles of 
business management. 


Knowledge of the science of business to 
continue the comparison with astronomy, is 
still in the astrological stage. We know 
that the velocity of light is 186,000 miles 
a second, an eight minutes journey from 
here to the sun, and we know or we are 
authoritatively told that for the same ray 
of light to reach the nearest star would 
take four and one-half years. But with re- 
spect to the every day processes of business 
management most of us are unaware and 
we can only learn by costly experiment. We 
have not formulated the knowledge that has 
been accumulated generation after genera- 
tion and dies with those who possess it. 
We have not taken it out of our heads, 
The successful business man regards him- 
self as an elastic, versatile creature, able to 
meet all the varying conditions that con- 
front his business, but if you ask him how 
he does it, he will answer merely that he 
exercises good judgment or confront you 
with platitudes. As a matter of fact he is 
proceeding along rather clearly defined 
lines, so much so that “knowing the busi- 
ness” is a first requirement of any business 
man’s formula when he is desirous of 
success. 

One of the most significant marks of 
commercial progress in recent times is the 
development of the conception of co-opera- 
tion among members of a trade for the good 
of the community. In other words, we are 
beginning to see that our national trade and 
industrial equipment is a resource for the 
common good and that that good can best 
be served by accumulating knowledge re- 
garding methods of performing the service 
to which trade and industry are dedicated. 
The trade association is performing an ad- 
mirable function in this regard. 
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Russian Exhibit at the International Exhibition of 
Decorative Arts at Paris 
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HE U. R. S. S. pavilion, or Union 

des Republiques Socialistes Sovietiques 
(Union of Socialist Sovietic Republics), is 
by far the most remarkable in the whole of 
the Decorative Arts Exhibition. M. Pierre 
Kogan, president of the Academy of “Sci- 
ences of Art,” at Moscow, is in charge of 
the arrangements in Paris. It must be re- 
membered that Russia had only five months 
in which to prepare the objects for the Show, 
as it is only five months since the republics 
were recognized by France. Then communi- 
cations are very bad in Russia today and 
objects of art had to be collected from all 
corners of the country. M. Kogan says that 
nothing shown in the pavilion dates from 
farther back than 10 years ago, that is to 
say that the work is post-revolutionary, while 
the same thing is true of course of the ex- 
hibition of Russian work in the Grand. Palais. 

The most remarkable feature of the Rus- 
sian pavilion is the rich coloring that how- 
ever varies according to the region from 
which the objects came. Sometimes it is 
bright and startling, sometimes very quiet 
and grand in its very subduedness. As all 
the various specimens of work are classed 
according to their origin, this local influence 
can be easily traced. In some cases there 
are women actually working at the objects 
shown, such as rugs, while there is a jewel- 
e's workshop, among other shows. Rich 
gems were notable by their absence but many 
interesting objects without any very great 
intrinsic value are seen. The carved ivory, 
which is a genre in itself, is somehow rem- 
iniscent of the Far East, whether made up 
into necklaces or other ornaments. Much of 
this work is cottage industry, accomplished 
by the mountaineers in the long Winter eve- 
nings when they are forced to remain within 
doors. Together with the work in ivory 
were jeweled pistols, with silver mountings 
and sometimes ornamented with either gems 
or half-precious stones. 

Lacquered boxes of peculiar cubic shape 
had interesting designs. The hand work dec- 
oration is very minutely and beautifully done. 
Both paper knives in ivory and in lacquer 
work, of peculiar shapes, often with curved 
blades not unlike cimeters or cutlasses, are 
seen. Some are 18 inches long, suggesting 
that they do not merely serve for their 
avowed peaceable object. A bear or an ele- 
phant’s head decorates the handles of these 
knives, Just as in ivory work from the Far 
Fast, dark shading is introduced softening 
the pure and somewhat dazzling white of 
the ivory itself, 

Cigar cases are made in ivory, with figures 
of Russian peasants carved in high relief, 
while heads of animals are naturally very 
popular as designs. Cigarette holders are 
also made to match, while match holders, 
the tops of the boxes daintily carved with 
open work, are seen. 

Ivory paper weights, about 18 inches long, 
are carved in groups or figures. Some of 
these take the form of a sled with six dogs 
or a team of reindeer held in with long reins. 
Dogs are harnessed to a sled. A_ she-bear 


with her young, climbing the branch of a 
tree, was very effective, in white and brown. 
Two Russians talking, perhaps four inches 
high, with the very most expressive faces, 
made another interesting model. 

Sets for chess, the men beautifully carved, 
photo frames and other ornaments carved in 
ivory are also on exhibition. 

A strange note was struck by an enamel 
bowl, about 12 inches in*diameter, the ex- 
terior quite plain, while the inside of the 
bowl had a conventional flower pattern run- 
ning round the sides. 

There were naturally many pictures of 
Lenine, on cigar cases and elsewhere, while 
portraits of the much revered Russian are 
seen on the walls of the pavilion. The fact 
that all the figures practically were those of 
Russians mostly of the lower class is also 
characteristic of the strong wave of national- 
ism that is sweeping over Russia. 

There is a fair amount of bead and worsted 
work in the Russian pavilion. The bags— 
naturally the Russians have not had much 
chance of inspiring themselves with foreign 
fashions—run very small, in startling con- 
trast to the bag in western Europe. Star 
patterns are seen and the effect is somewhat 
primitive. 

Ornaments for the neck, made in bead- 
work, very small beads being used, are very 
pretty. Fringes are used largely as in other 
parts of Europe. The tints are mingled on 
peculiar color schemes; as a rule they are 
rather dull and ineffective. 

Seven rooms in the Grand Palais are given 
up to the exhibition of Russian manufactured 
wares. The most remarkable are the objects 
of lacquered wood, that will stand a tem- 
perature of 200 degrees centigrade, decorated 
with all kinds of conventional designs, often 
somewhat childish. Others are in wood or 
papier mache, serving rather as ornaments 
or for holding loose objects such as pins or 
pens, than useful for common use. Vivid 
colors are seen here. The flower designs 
are very crude, although seen from a short 
distance they sink into the general color 
scheme. Primitive looking animal forms are 
also used to decorate these objects. Some of 
the lacquered boxes had set pictures, such as 
a warlike or domestic scenes, on the lids 
while others had a design of women weav- 
ing or of men reaping, done in gilt, all 
artistic. 

There are beautiful objects in dull silver 
including paper knives engraved with pic- 
tures in bas relief very finely and beautifully 
done. Brooches in silver, about two inches 
in length, are engraved with flower patterns. 
3racelets about half an inch in width were 
also made of silver and engraved with con- 
ventional flower patterns. The bracelets 
were the smallest thing seen in this line in 
Paris, where they run large if in a single 
metal, without stones. 

There were jewel caskets six inches in 
height, in gilt, with colored enamel tops dec- 
orated with faces, flowers, etc. These caskets 
are -very pretty indeed. Another of about 
the same size had a foundation in blue of 
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a rich shade. Oval flower designs ran up 
the sides. 





mammal 
sacra 





Some Precious Metal Chemistry 


[‘ a recent issue of Deutsche Gold- 

schmiede-Zeitung was an article by 
Diplom-Engineer Erhard, of Pforzheim,: 
explaining the cause of several deficiencies 
arising in the output of goldsmiths’ work 
and stating the remedies for such complaints. 
We would like to bring before our readers 
whose activities are in the chemical depart- 
ment of the factory some of the most likely 
useful “pointers.” 

One cited example is that in which a large 
number of almost finished pieces made to fill 
an export order came back to the foreman 
as not fulfilling the order’s requirement as 
to “color.” The complaint made was 
“wrongly alloyed.” Yet only 15 pieces out 
of a total of about 200 were returned. It 
was a false accusation as to the alloy, but 
the irregularity in the color was indisputable. 
He says “the error was quickly found. This 
particular firm used nitric acid as pickle and 
the worker assigned had left the criticised 
pieces too long in the acid. As a conse- 
quence the surface of the alloy gold-silver- 
copper had too much silver and copper dis- 
solved, both of which easily go into solution 
in nitric. The ‘too much’ is to be taken only 
relatively, but it had sufficed so to influence 
the color that the pieces no more filled the 
instructions. So that either leaving for a 
shorter period in the nitric or using ‘vitriol,’ 
i. e., reduced sulphuric acid with very little 
nitric was called for. 

“Another case, calling for more knowledge 
of the science of chemistry to solve the ques- 
tion, is the degreasing of goods, which is 
very important if the objects are to be gal- 
vanized. Degreasing is done with heating, 
with potash-lye, with benzin. Why not, 
generally, with the electrical. current? In 
these days every locality where a jeweler or 
galvanizer is situated electric current is avr 
disposal. Then use it! It is not necessary 
at great cost to install a fairly large degreas- 
ing apparatus. Necessary are a stoneware 
bath, several carbon electrodes and a 12 to 
14 volt current. Then, however, perfect de- 
greasing is guaranteed and carried out, too, 
in a few seconds. As bath, one employs a 
strong solution of cyanide of potash and 
soda. The chemical reaction is as follows: 
pottassium metal is dissociated [from the 
salt] to be simultaneously explosively oxi- 
dized again by the oyxgen of the water. But 
this explosion tears the grease particles and 
dirt particles off, and this with such power 
that it can be seen with the naked eye. Be- 
sides, the potassium dissociation and the fol- 
lowing oxidation progresses with such power 
that, as stated, the degreasing is finished in 
a few seconds. The objection has often 
been thrown up to me that the grease and 
dirt in the holes that are deeper than wide, 
is not entirely eliminated. That may be, but 
here a little trick helps. Such wares are 
first dipped in benzin; it does not need to be 
clean. Thereby the degreasing action is so 
greatly strengthened that even the narrowest 
openings are perfectly freed of grease and 
dirt.” 











Niels P. Larsen, Amherst, Wis., has been 
succeeded by Emil Hauge. 
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Showing the only complete line of fine 


Indestructible Pearl Jewelry on the Market. 














July 8, 1925 


THE JEWELERS’ CIRCULAR 








Paris Fashion Notes 





By L. Reid 
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NE of the most interesting novelties in 
Summer ornaments is the introduction 
of moiré ribbon, especially woven, of a very 
fne texture into all kinds- of jewelry. 
Moiré ribbon, black for preference, has 
long been used for wrist watches. But 
whereas the ribbon was merely a means of 
attaching the watch to the wrist, the ribbon 
now plays the prominent part, being a broad 
black band upon which a tiny watch is 
fastened, with its subsidiary ornaments, per- 
haps diamonds or pearls, which form a de- 
sign on the black moiré. Sometimes the 
watch is only one of a series of ornaments, 
of about the same size, one only being a 
watch, with a case, the others being dum- 
mies. Although the idea of a wrist watch 
having a cover seems to defeat its very 
end, this model is seen. The watch, too, is 
99 minute as to be almost useless, for, as 
the makers say, they may go wonderfully 
ut no guarantee can be given as with 
moderate size timepieces. Thus the very 
small wrist watch is more ornament than 
we, as a rule, 
Broad moiré ribbon is used for necklets. 


Sometimes diamonds are mounted with , 


platinum to make a design. They show 
up very brilliantly against the black ribbon, 
which forms the foundation. Other collars 
are made of three strands of black ribbon, 
fastened together at regular intervals by 
jewels, while sautoirs, made of three rounds 
of ribbon of different lengths with tiny 
pearls set in gold at intervals, also make 
an effective finish to the costume. Some- 
times there will be two rounds of ribbon 
wih two ends hanging loose, the ends 
weighted by an ornament to match the 
others but somewhat heavier. Silver is also 
used in this type of sautoir, as coming less 
expensive than gold, as this ornament often 
requires renewing, the ribbon tending to go 
olue or brown in the sunlight. When a 
wrst-watch and sautoir are in moiré a 
pendant is usually worn to match. 

The pendant consists of a length of black 
moiré ribbon fastened by a tiny brooch, 
with an ornament hanging from the lower 
end, As a rule the ribbon is short, The 
rooch and ornament are applied to the 
ribbon, the black ribbon showing lower and 
nigher than the jewel, forming a frame 
‘or it. Whether gold, silver or platinum 
$s used for these pendants, the metal work 
s the chief consideration. If gems are in- 
troduced at all, it is in the second place as 
m the old goldsmiths work, where tiny 
colored gems were «simply a relief to the 
masterpiece, as it stood. Other ornaments, 
or pinning on the right side of the corsage 
are made of a strip of black moiré ribbon, 
with an ornament, mounted on the ribbon, 


1 


‘oking almost like a decoration or order. 
* * * 
Among the pretty trifles that attract the 
snerican tourist—and his name is legion 
~ Paris just now—opera glasses are per- 
Taps the daintiest. They run very small, 
Tost tiny. They are in mother-of-pearl, 
“amel and tortoise-shell. Besides these 


4 





plain mountings, some are in enamel, with 
designs, hand-painted and even with 
pastoral scenes, carried out in miniature, 
upon them, On the new rich blue sporting 
cupids will be depicted, or if the plaques 
of enamel are oval in form, the heads of 
women with golden hair. Some, more 
ordinary, are just decorated with flowers, 
in a conventional design. Some in mother- 
of-pearl and gilt, have crocodile leather 
panels, to make a change. The opera glass 
is carried in a tiny bag, that is a marvel 
of daintiness and which is especially de- 
signed for the article. Tortoise-shell glasses 
will have a blue bag lined with orange, a 
dark mother of pearl opera glass will be 
contained in a fawn-wash leather bag with 
a silver mount. Some of the brocade cases— 
very pretty and dainty—also contain a 
purse. 
x * x 

A powder or rouge box is concealed in 
the head of a small pug-dog, which is 
suspended by a black moiré ribbon, while 
a very long tassel hangs from the head, 
the tassel being black to match the ribbon, 
while the dog is black and white in color. 
Sometimes the ribbon is scarlet, leather, 
very narrow being used, when the tassel is 
also red to match. Sometimes the head of 
a “funny man” is used, instead of the pug. 
It opens to obtain powder. There is a 
collar with a bell around the neck, and 
the inevitable tassel. Gradually, however, 
even in this type of ornament, the silken 
tassel is giving way to very thin strands 
of moiré ribbon, hardly broader than bits 
of string, although naturally flat instead 


of round. 
xk * * 


Ornaments for the bobbed head are seen 
in the various shops in the Rue de Rivoli. 
A single row of diamonds, close together, 
sometimes keeps the tresses in order, a 
double row of brilliants is also seen, while 
a band of pearls, sewn two or three thick, 
is also used. A rope of pearls, intertwined 
with another independent rope, also makes 
a pretty ornament for the head. But the 
commonest ornament has a pointed device 
in front, sometimes formed of a mass of 
brilliants, sometimes with flower design. A 
very tasty ornament has a couple of leaves, 
forming a point, at the front of the head. 
Some of these “points” or frontal ornaments 
are four inches in height. Naturally the 
hair must be fluffed to “take” them and it 
is almost an absolute necessity to go to a 
first class coiffeur to have them fixed, 
otherwise tragedy may he the result instead 
of a good appearance. A silver chain, with 
emeralds, made a very pretty, simple hair 


ornament. 
* * « 


Among other dainty trifles, suitable for 
gifts, may be mentioned high silver dishes 
for fruit or flowers, hung about by fairy 
lamps, lit by electricity. These bulbs, en- 
closed in a water-lily, pink or gold, in a 
rose, of white, yellow or pink, produce a 
pretty effect on the table. Bright red lamps, 
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ruby glass lamps, with an electric bulb in- 
side are also used for table decoration. 
Some of them are on silver mounts, some- 
times a flower, with silver petals is used. 
Silver and tinted glass of various sorts, is 
being much used for table decoration 
generally, while some silver plate objects 
are lined with white porcelain, or with 
delicate china ware, in faint blue and white, 
which goes well with the silver shell. 








Federal Trade Commission Issues Desist 
Order Against W. C. Blickenstaff Trad- 
ing as the Standard Fountain Pen 
Co., Los Angeles, Cal. 


WasHIncTton, D. C., July 1—W. C. 
Blickenstaff, otherwise knowa as W. C. 
Blick, trading as the Standard Fountain Pen 
Co., of Los Angeles, has been ordered by 
the Federal Trade Commission to cease and 
desist from misbranding fountain pens. 
According to the findings of the Commis- 
sion, Blickenstaff adopted a coupon plan 
whereby purchasers of his pens are led to 
believe that they are getting at a considera- 
bly reduced price a pen which is worth the 
amount stated on such coupons when, as a 
matter of fact, such prices are fictitious and 
greatly in excess of the true value of the 
pen. It was also found that Blickenstaff 
marked pen points as “14 k,” a mark in- 
dicative of 14 karat gold. The pens so 
marked were made of an alloy simulating 
gold in color and appearance, but not con- 
taining a substantial amount of gold or 
having other characteristics possessed by 14 
karat gold. 

The Commission stated that the practices 
resorted to by Blickenstaff deceive pur- 
chasers and divert trade from competitors 
who do not misrepresent the quality of their 
pens or pen points. The Commission's 
order specifically requires Blickenstaff to 
cease and desist from: 

(1) Stamping, printing or marking, or 
causing the same to be done on any coupon, 
advertisement, or anything else, for use in 
connection with the sale of or advertising 
of fountain pens, any fictitious, exaggerated, 
or misleading price, known to be in excess 
of the price at which such pens are intended 
to be, and usually are, sold at retail. 

(2) Issuing, selling, or furnishing to his 
pen customers, or circulating the same in 
any manner, any coupons, advertising mat- 
ter or other written, stamped or printed 
matter which bears a fictitious, exaggerated 
or misleading price for such fountain pens 
in excess of the price at which such foun- 
tain pens are intended to be, and usually 
are, sold at retail. 

(3) Selling or offering for sale fountain 
pens or pen points upon either of which 
appear the figures and letters “14 K” or the 
words “fourteen karat,” or any abbreviation 
of the words “fourteen karat,” unless such 
points of such pens, or such pen points are 
made of fourteen karat gold. 








A notable collection of old Worcester 
porcelain, property of a lady, and Chelsea 
porcelain, property of the Right Hon. Lord 
Churston, and porcelain from various sources 
were offered for sale at auction by Christie, 
Manson & Woods at their sales room, 8 King 
St., St. James Square, London, on Thursday, 
July 2, and attracted considerable attention. 
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Platinum Diamond Jewelry 


When you sell quality diamond jewelry made by Wheeler you 
and your customers are assured of complete satisfaction. Our guar- 
antee of quality is your protection against inferior merchandise. 
The discriminating purchaser will select a Wheeler article every 
time on a basis of comparative values. 


This beautiful bowknot set with diamonds and sapphires is 
one of the newest designs in our wonderful stock of Platinum 
Diamond Jewelry. 


We specialize in Bracelets, Watches, Bar Pins, Rings and 
Brooches. Try us for your special designs. 


Iridio-Platinum is used in all our Platinum Diamond Jewelry. 


ESTABLISHED 1852 


This Trade Mark is H of Quality, Service 
your Guarantee and Satisfaction 


TRADE MARK 
REGISTERED 


CHaydenW- Wheeler & Co, Inc 


OFFICE AND FACTORY 


* 58 West 40th Street - New York 


Telephone Longacre 7300 
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The News from England 








Shipments of Watches and Clocks Being Rushed to Avoid McKenna Duties— 
New Use for Pearls—Erinoid Now Being Used for Making Cigarette 
Holders—Small Fountain Pens in Brilliant Colors Now Popular—Pincus 
Case Against Insurance Underwriters Won by Plaintiff—Demand 

for Decorative Buttons 

















Lonpon, June 20.—Strenuous efforts have 
been made this month to get as many ship- 
ments of watches and clocks and components 
into the country as possible before the date 
of the reimposition of the McKenna duties 
which levy a 3334 per cent. duty on im- 
ported goods such as watches, clocks, films, 
automobiles and so on. Some criticism has 
been leveled in parliament at the responsible 
authorities in regard to the lapse of time 
between announcing the reimposed duties 
and putting them into effect. Continental 
exporters, it is said, have taken advantage of 
this interval of time and have rushed across 
to this country every possible shipment of 
watches and clocks on which extra duties 
will have to be paid commencing next 


month. 
* * 


A new fashion here in feminine dress 
entails the use of ropes of pearl which 
hang from the slit evening skirt and finish 
around the ankle. This new method of 
utilizing pearls was displayed this week 
when a kilted white georgette frock with 
a double girdle of gold brocade ribbon over 
it was worn by a woman whose rope of 
pink pearls started from the skirt and fin- 
ished as an anklet. 

x * x 

Erinoid, the non-inflammable — substitute 
for such materials as celluloid, bone, amber, 
horn, coral, jet, turquoise, tortoise shell, 
ivory vulcanite, and the like, and a _ by- 
product of milk, is now being used exten- 
sively here in the making of very attractive- 
looking cigarette holders. Coming in every 
variety of coloring the erinoid holder makes 
a special appeal to women smokers and re- 
tail jewelers handling fancy smoking prod- 
ucts find them quite profitable. At the re- 
cent tobacco exhibition here a new type of 
cigarette holder was introduced by a London 
house. The cigarette (any size) is spiked 
m to a protruding aluminum peg three- 
eighths of an inch long. It cannot be 
shaken off and draws as freely as when in 
ian ordinary tube holder. This holder is 
“catching on” and it is reported that it will 
be introduced in the United States shortly. 
A director of the firm marketing the holder 
Says the idea is to make the colors of it 
harmonize with the evening gown and thus 
carry an appeal to women smokers. The 
Unicorn,” as it is known, is in every con- 
ceivable shape and color, and can be gem 
set or not, according to choice. Erinoid is 
manufactured at Stroud, Gloster. It is used 
extensively in making umbrella knobs, cane 
handles, combs, beads and buttons. It rep- 
resents an industry captured from Germany 
since 1914. It is odorless and resembles 
“im ws general appearance. Owing to the 
‘izes and shapes of the finished slabs it is 
Bene convenient than its costly prototype. 
gong is produced by the chemical action 
mM the residue of milk after the extraction 


of fats and food products. It is then trans- 
formed by mechanical treatment into slabs 
and bars of various gauges, dyed in a large 
and unique range of colors. Manufacturing 
jewelers of Halifax who make baby rattles 
in sterling silver and mother-of-pearl have 
found erinoid a very suitable medium for 
this article and also for making up attrac- 
tive looking colored beads and necklaces. 
* * x 


Attached to the fob in place of the seal 
or watch the new style fat and small foun- 
tain pens in brilliant colors to match gowns 
are striking a real novelty note here. Sev- 
eral in different colors are necessary, since 
a frock may be changed several times a 
day. 

x x 

After an absence of an hour and a quarter 
the jury in Justice Sankey’s court of the 
King’s Bench Division where the famous 
Pincus jewelry case claim has been in the 
limelight some three eweeks or more found 
for the plaintiff and assessed the value of 
the jewelry stolen at around $217,500. Mrs. 
Zella Pincus, wholesale jewelry and gem 
dealer of High Holborn, brought the claim 
against George Simmons, representing a 
nimber of Lloyd’s underwriters who con- 
tended that plaintiff could not draw on the 
insurance policies held by her since the 
alleged robbery of jewelry from her husband 
and manager, Stephen Pincus, at a Harro- 
gate hotel in the Summer of 1923, was a 
staged affair. The defense endeavored to 
show that Pincus had committed long-firm 
frauds, and had schemed with Morscha 
Natensohn, a Russian, to lose his sample 
case of valuable jewelry and claim on the 
insurance policies. The jewelry, the police 
say, was never found. Natensohn, who had 
a room next to Pincus at the Harrogate 
hotel and who left just as the alleged rob- 
bery was discovered, was arrested, tried 
at Leeds, Assizes, and acquitted. In sum- 
ming up the judge said the total amount 
of the jewelry alleged to have been lost was 
around $223,000 and the jury could award 
the whole of that sum or a less amount, 
as it saw fit. It is understood that the rest 
of the underwriters concerned in the case 
will be bound by its result. Simmons’ share 
under the insurance policy was around 
$1,650. The apportionment of the amount 
allowed by the jury will be discussed dur- 
ing the week when judgment will be en- 
tered. The case occupied the bench just 10 
complete days and the costs will be con- 
siderable. Nearly every prominent gem 
merchant and wholesale jeweler of the 
metropolitan area was in court as a wit- 
ness, Mr. Pincus being well known to most 
of the Holborn and Hatton Garden dealers 
in precious stones. 

x *k * 

More than $5,000,000 worth of gold ar- 

rived from South Africa for the Bank of 
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England a few days ago and another ship- 
ment, even larger is due in from the same 
country this week. The first of the Trans- 
vaal gold mining dividends announcements 
for the half year ending this month are now 
coming in. 
*x* * x 

The reaction in favor of decorative but- 
tons for feminine dress made of metals is 
giving a very welcome fillip to the jewelry 
and allied industry of Birmingham. Thanks 
to Paris the fashion for the artistically deco- 
rated metal button as well as the ivory and 
erinoid button now seems to be pretty well 
settled not only here but abroad. The man- 
ufacturers of this sort of decorative goods 
report full time working with good orders 
from Denmark and Scandinavia. There 
is keen competition for this button business 
from other parts of Europe. Some of the 
buttons, of course, are on the expensive 
side, and are made of precious and semi- 
precious material. Sheffield reports that 
the only real demand in the cutlery and 
electro-plate industry is for the cheap article. 
Silver and heat-quality electro-plate and cut- 
lery sales are diminishing steadily. 

*x* * 


According to the Paris (France) police 
an American from Chicago substituted a 
60-cent string of fake pearls for a $30,000 
pearl necklace when making a deal with a 
Hindoo pearl merchant this week. The 
Indian merchant, who is reported to be 
wealthy, arranged to sell a very fine pearl 
necklace to the American for $30,000. The 
American placed the necklace in an envelope 
and asked the merchant to keep it for him 
until the following day when he would call 
and pay for it. Since the appointment was 
not kept the Indian pearl dealer opened the 
envelope. He then discovered that by clever 
sleight-of-hand his prospective customer had 
substituted right under his nose a worthless 
imitation of the necklace. 

* * - 

It is understood here that the South 
African government is dropping a number 
of oills relating to mining in the Transvaal, 
one being the measure that provided for 
government representation on the boards of 
diamond and gold mining syndicates, com- 
panies and corporations, and another being 
the bill laying down a minimum wage for 
miners. 

* * * 

Metropolitan jewelers who have been tak- 
ing advantage of the June weddings by 
special advertisements and window appeal 
propaganda for engagement and wedding 
rings, have found it more profitable to de- 
part from the cash down system and in- 
troduce a monthly payment method of pur- 
chase for the average customer. Where a 
double cut diamond ring set in platinum 
costs around $100 the jeweler will accept 
$5 down when selected, the balance being 
paid by similar amounts every succeeding 
month. For this convenience the purchaser 
pays no more than the cash price for the 
ring. Jewelers who have extended this 
monthly payment system of purchase to 
personal jewelry say their turnover in 
wedding and engagement rings is substan- 
tially larger as a consequence. They con- 
sider this appreciation to be due to the 
tightness of money and say that this easy 
payment plan carries a strong appeal. 
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Paris Jewelers Watching Trend of Dress Styles 





Long Sleeves and the Use of Lace Factors Which May Influence Jewelry 
Designs During the Present Season 




















‘i most important fact, from a jeweler’s 
point of view, this season is the creep- 
ing in of the tendency, already remarked last 
Autumn, of wearing jewelry over gowns and 
blouses. That is to say the putting on of 
year! necklaces, for example, on a high-neck 
dress. This was done last Fall. This Sum- 
mer, bracelets are worn over long sleeves, 
concealed among the lace that finishes the 
ultra long sleeve, or partly hidden by the 
thin, baby velvet ribbon that is run through 
the lace, but the bracelet—a single one—is 
there, lying on the material, at the wrist, 
not on the bare skin. Woman is not in- 
clined to adopt the high-neck dress nor the 
long sleeve. For a multitude of reasons, of 
which the chief is comfort, she refuses to 
be shackled by tight, high collars and sleeves 
that dip into the dishes as she helps herself 
at table. But it is very probable that the 
dressmakers will win in the struggle, and 
then the fact of wearing ornaments lying on 
the material will alter the design and the 
composition of both bracelets and necklaces. 
In the first place, only one bracelet can be 
worn with the long sleeve. It can only be 
seen holding the sleeve in place, for after all, 
ornaments must have their raison d'etre. 
This one bracelet cannot be simple, other- 
wise it is lost among the frills and furbelows 
around the wrist. It can be of heavy gold, 
beautifully chased, of considerable width and 
weight, justifying its presence there by its 
intrinsic beauty. The gold bracelet-—a mar- 
vel of the goldsmith’s art—may be set with 
gems, but they must be quite subservient to 
the design, small and unobtrusive. The 
topaz, agate and opal all enter into this 
scheme of things. Gems are mingled, with- 
out much thought of symmetry, rather as if 
the bracelet were a portion of a larger and 
wider design that had just been broken off, 
carelessly. The corresponding bit may be 
found elsewhere. Naturally the stones, 
“sunk into” the metal, so to speak, are never 

conspicuous. 
_ Designs for this type of bracelet are found 
i museums, ladies in the 16th century wear- 
ing such ornaments over their long sleeves, 
whether in gossamer or in velvet. Some of 
the bracelets are still found in old cupboards, 
rad in those days ornaments were made to 
last for hundreds of years, being passed 
down from mother to daughter, in families. 
The fashion of wearing the short pearl 
necklace over the high-neck dress is also 
= in old pictures, but much less than the 
racelet. The chain worn around the neck 
usually took the form of something to hold 
the brooch in place, and although ornamental 
" itself, was not exactly a necklace. In the 
i Way, there is a vague tendency today. 
pan be correct, however, to call it 
high po pte ie a fashion to wear a 
ieeselies eo uffy lace, with a jeweled 
Suffinese a arranged among the 
to the a ; eediess to say that this finish 
then fap =e favored rather by dowagers 
it will dry te but that does not mean 
he adopted. For, naturally, only 


women of the greatest chic can afford to 
wear high collars today. If not cut with the 
greatest care, with the stamp of a great 
house upon them, they would look dowdyish. 
It is, therefore, well to watch this innovatioin 
very closely. 

x ok * 

In general, jewelry designed for wearing 
on materials, whatever they are, must De 
much more colorful than that made for wear- 
ing next the skin. As a jeweler remarked to 
me sadly, “What is the use of selling a 
pearl necklace of that price to be worn over 
a black dress? Might as well throw them 
into the street, for pearls take their luster 
from the creamy skin of the wearer.” And, 
he sighed as he put his stock away. “Of 
course, the war ‘vamp’ is over,” he remarked. 
“Women, in Europe generally, were let loose, 
were without restraint, their fathers and 
brothers being at the war. They adapted 
fashions that suited the pretty, but that 
showed up the defects of the old and ugly. 
Now that things are settling down again, all 
this will be changed. For there are more 
old ard ugly than young and beautiful and 
the money is apt to belong to the former. 
Thus you may keep your eye open for orna- 
ments that suit the woman getting on in life, 
instead of something for the ultra young and 
beautiful. Her day is past for the present 
at least.” 

In general, the tiny jewel seems to be com- 
ing into its own. Slender earrings, some- 
times still large, but so beautifully and finely 
fashioned of gold or silver wire as to have 
almost no weight are seen. Designs like the 
wings of dragon-flies, just as gossamer- 
like in appearance, are seen; lace-like leaves, 
conventionalized, of course, and reduced tc 
meet the needs of the occasion, are worn, a 
set-off to the very long, bulky earring that 
had to be especially supported in the lobe of 
the ear by contrivances in the shape of 
screws, etc. Sometimes there is a single 
pearl used as a dewdrop in this kind of ear- 
ring. An emerald is used to indicate the 
eye in a conventionalized animal or insect de- 
sign, for almost all this type of earring 
vaguely suggests some insect, animal or 
plant. It would be extremely difficult to 
identify the object with any certainty, but 
the suggestion is always there. This is a 
return to nature, after the great artificiality 
of the recent modes that resembled nothing 
at all. 

3rooches, on the same lines as the ear- 
rings, are worn to match, but naturally there 
is more scope for the designer, and unlike 
the earring, the brooch is very large, but 
the present fancy is a small edition of an 
immense brooch. Like the necklace and 
bracelet, the brooch is designed to be worn 
among a mass of lace. For there is no kind 
of doubt that fluffy, frilly modes will come in 
again. This is of interest rather to the de- 
signer of new models than to the buyer of 
jewelry, for it is looking far ahead, and for 
the immediate present women are likely to 
keep to the plain, severe fashions that have 
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prevailed throughout the year, in spite of the 
dressmakers’ efforts to introduce frills and 
fluffiness. Even on the stage, which is al- 
ways at least a year ahead of the boulevard, 
the attempts to introduce even “flared” 
dancing gowns has failed. 

The interests of the lace and jewelry trade 
in Europe have always been closely bound 
up. The 33% per cent. duties clapped on 
lace imported into the British Isles from 
abroad will have an effect either in making 
lace popular, on account of its being very 
costly and therefore inaccessible to the leaner 
purse, or it will send it out altogether. With 
the present taste for luxury and adornment 
at any price, it is probable that real lace will 
come in, and that in spite of the dressmaking 
trade, which will no longer be favorable to 
its introduction into models, on account of 
the cost of raw materials. The history of 
lace and the war resembles that of jewelry 
and the war. When hostilities broke out, 
magnificent jewels could be bought for a 
song practically everywhere. People ‘wanted 
to reglize, as they thought money was the 
only thing that could be considered safe. 
‘For one thing, it was hardly safe to travel 
with costly possessions, and then no oné 
wanted jewelry or costly laces. They re- 
quired necessities and not luxuries. 

In the second half of the war, the wise 
invested their money in jewelry as being 
safer than paper money or investments, con- 
sidering that precious stones would always 
fetch their price and that metals could be 
melted down and converted into ready cash. 
At the same time many women bought heir- 
loom lace. Americans traveling Europe 
spent much money on this type of goods. 
They intended to keep the treasures sold for 
a song until such time as lace came in again. 
It is now probable that the lace and the old- 
fashioned jewelry that was designed to be 
worn among a cloud of fluffy lace is coming 
to its own again and that their commercial 
sense in having made the acquisitions will be 
fully justified. While some women will be 
able to afford real lace, many others will be 
forced to make shift with machine-made lace, 
and they, too, will require jewelry to mingle 
with the lace at the neck and wrist. In many 
cases the lack of perfection in the lace will 
be taken off by the beauty of the jewelry, 
which will cover up chiffon and tuille or 
machine-made “Venice,” by its size and gen- 
eral ampleur. 

3ut all this is looking just.a bit far ahead. 
It will be another year at least before the 
high-sleeve and high-neck gown comes to 
stay and really reigns supreme. And even 
then it may run side by side with the low- 
neck gown, which will hold its own for prac- 
tical purposes. 
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A Work of Art is a Well-Made Thing 











“A proper function of criticism should 
be to foster our national arts and not to 
frighten timid people off with high-pitched 
definitions and far-fetched metaphors mixed 
with a flood of (as Morris said) ‘sham 
technical twaddle.’ It is a pity to make a 
mystery of what should be most easily un- 
derstood. There is nothing occult about the 
thought that all things may be made well 
or made ill. A work of art is first of all 
a well-made thing.”—W. R. Lethaby in 
“Form in Civilization.” 
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July 8, 1925 
HOLD THIRD ANNUAL MEETING 





Members of A-sociation of Manufacturing 
Jewelers, Engravers and Stationers to 
Schools und Colleges Meet at 
Niagara Falls, June 29 and 30 
Niagara Fats, N. Y., July 1—The third 
annual meeting of the Association of Manu- 
Jewelers, Engravers and Stationers 


facturing ei 

to Schools and Colleges held at the Niagara 
Hotel, here on Monday and Tuesday proved 
to be one of the most successful, instructive 


and enjoyable meetings ever held by the 
association. It was attended by about 40 
representatives of concerns associated with 
the organization and a number of matters of 
importance were given caretul consideration. 
Both days were devoted to business sessions 
and on the evening of the first day a banquet 
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H. P, DICKINSON, PRESIDENT 


was held. Officers and members of the ex- 
ecutive committee were chosen for the 
ensuing year and other business matters 
transacted. 

The morning session on Monday was de- 
voted to the reports of committees and offi- 
cers. The report of Secretary Fred Spies, 
of Spies Bros., Chicago, brought up a dis- 
cussion in regard to the antagonistic attitude 
of some school principals toward the class 
ring salesmen. There is a demand in schools 
which has made a necessity of rings and 
pins but some principals regard the visits of 
salesmen as a nuisance. After several hours 
of discussion the matter was laid over until 
Tuesday morning and it was unanimously 
decided that a plan should be worked out 
which would have as its main object the 
elimination of unnecessary visits by sales- 
men after a school has placed its orders. 
The desire of the members of the associa- 
tion to put the class ring business on a high 
plane Was manifest throughout the conven- 
a This Was indicated not only in the 
ert myc meer ofthe crane 
a y attitude during the past 
oe eaten, executive committee to 

aints of members and non-mem- 
sigh te ers showed that sales methods in 

ass ring division of the jewelry busi- 
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ness are being improved by the work of the 
association with the assistance of school 
principals. 

It was reported at the convention that 
there are evidences of graft having been 
given to school children during the past year 
by some firms which are not members of the 
association, and a strong effort will be made 
this year to get more firms into the associa- 
tion. This will result in a strong association 
and still further elimination of unfair sales 
methods which are obviated by the Code of 
Ethics of the organization, 

The convention was marked by a large 
attendance and by the accomplishment of 
better results than any previous gathering. 
The friendships of the members now bring- 
ing about a confidence in each other which 
resulted at the convention in frank discus- 
sions of matters of interest to all. 

On Monday night the banquet was held 
in one of the private rooms of the hotel. 
“Dick” O’Niel was in charge and everybody 
voted the affair a grand success. 

President Jennings Hood in his address, 
stressed the honor of business methods and 
the importance of fair dealings. The Code 
of Ethics was mentioned as the guide which 
would make class ring business more re- 
spected and successful. This code condemns 
false or misleading statements, prohibits the 
giving of gratuities in any form to a com- 
mittee, class officer or other person in con- 
nection with the placing of an order, elimi- 
nates the cancellation of a contract once 
signed, thus bringing to the minds of the 
students the sacredness of a signed contract, 
and endeavors to place the business on the 
highest ethical plane, to which it justly 
belongs. 

The last order of business was the election 
of officers for the following year, the results 
being as follows: President, Harry P. 
Dickinson, J. F. Newman, Inc., New York; 
vice-president, John Jack, Metals Arts Co., 
Rochester, N. Y.; and secretary-treasurer, 
Henry Ostrander, Robbins Co., Attleboro. 
The members of the executive committee 
are: Chairman, H. D. Von Schuckman, 
Dieges & Clust, New York; Fred Spies, 
Spies Bros., Chicago, and Jennings Hood, 
of Jennings Hood, Philadelphia. 








Crook Works Old Substitution Trick on 
Hindu Pearl Merchant and Obtains 
Valuable Necklace 


Paris, June 19.—A man representing him- 
self as an American and a connoisseur in 
fine pearls, is accused of having stolen gems 
valued at 900,000 francs. 

The “American,” who made the acquaint- 
ance of a Russian dealer in the hall of the 
Grand Hotel Paris, was taken to the place 
of business of a Hindu, who carries on his 
trade in his flat, his business being of a very 
high-class order. The “American” and an 
expert came up several times with the Rus- 
sian, and negotiated for the purchase of three 
lots of fine pearls, the first lot being of 599 
pearls, weighing 250 carats; the second, 674 
pearls, weight 215% carats; the third, 56 
pearls of 50 carats. The American offered 
700,000 francs for the lot; the Hindu asked 
900,000 francs. Finally the Hindu offered 
to cable to the head office in Bombay to find 
out what offers could be made. 

At the last meeting the pearls were placed 
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in an envelope and sealed up, as is usual; 
but contrary to the usual custom, it was the 
buyer who produced envelope and sealing 
wax. He closed the envelope and then 
passed it to the Hindu, who placed it in his 
safe. Days passed and the “American” did 
not reappear. The Hindu opened the en- 
velope with the pearls, only to find that they 
were imitation. The envelope had evidently 
been changed for another. The police are 
looking for the “American.” 








GET DIAMONDS WORTH $125,000 


Bandits Get Into Office of F. M. Gottlieb & 
Co., Chicago, by a Ruse, Tie Up Proprietor 
and Employes and Escape with Loot 





Cuicaco, July 2—By a clever ruse today 
bandits overcame the protection of iron par- 
titions in a diamond office of this city located 
in one of the principal skyscrapers of the 
city and succeeded in getting away with 
between $125,000 and $150,000 worth of loose 
diamonds and left no clews. 

Shortly after 2 p. m. a well dressed young 
man about 25 years of age called at the office 
of Frederick M. Gottlieb & Co. on the 14th 
floor of the Republic building at 209 S. State 
St., and told Miss Jane E. Rink, secretary 
to Mr. Gottlieb, that he had come to apply 
for a position advertised in the morning 
paper. Being advised that they had adver- 
tised for no salesman, he asked for “Mr. 
Zeigler.” Thinking some mistake had been 
made, the young lady called Mr. Gottlieb 
from his private office, where he was assort- 
ing a shipment of diamonds which he had 
just received from Amsterdam. 

When Mr. Gottlieb approached the win- 
dow in the partition separating the office 
from the outside lobby he reached for the 
newspaper which the young man was hold- 
ing in the window and when he had taken 
hold of the paper a large revolver was re- 
vealed and he received a command to keep 
quiet and open the door quickly. Realizing 
that the man meant business and seeing an- 
other man enter the door and close the tran- 
som above the door, he obeyed the order and 
admitted the two bandits. 

Mr. Gottlieb, Miss Rink and a brother of 
Mr. Gottlieb’s who has recently come from 
Germany were ordered into the private office 
where they were securely trussed and gagged. 

About fifteen minutes were spent in gath- 
ering un the diamonds which were on the 
table and in the vault. The bandits then 
quietly and leisurely walked out after plac- 
ing the merchandise in a metal box and 
putting on Mr. Gottlieb’s new straw hat. 

Mr. Gottlieb was finally able to extricate 
himself and release his companions. He then 
notified the police and the Pinkerton detec- 
tives, both of whom soon arrived on the 
scene, but there were absolutely no clews 
except the description of the two men. 








Arthur M. Morrissey, Boston, Mass., a 
certified watchmaker, has taken a position 
with Lionel W. Beaumont at the Parisian 
Shoppe on South St., Pittsfield, Mass. In 
May, Mr. Morrissey was granted a certificate 
as a certified watchmaker by the Horological 
Institute of America. Sixty-one of these 
certificates were granted in the United States 
during the past year. 
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SEED PEARL 


BRACELETS SAUTOIRS 
NECKCHAINS 


ORIENTAL PEARL NECKS 


From $25.00 up 


CROSSMAN COMPANY 


3 Maiden Lane New York 
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Taking Advantage of Movie Publicity 





National Jewelers’ Publicity Association to Ask Jewelers to Tie Up with Great 
Advertising Campaign of Motion Picture Interests, Which Begins Aug. 1 




















Newark, N. J., July 2.—The National 
jewelers’ Publicity Association has just 
sent out from its headquarters in the Ameri- 
can National Bank Building in this city, 
a bulletin to 7,500 jewelers, explaining how 
the latter can tie up with the great coast- 
to-coast movie advertising campaign that 
begins Aug. 3, under the auspices of the 
Motion Picture Producers and Distributors 
of America, Inc., in a way to cash in on 
some good business for themselves. 

This campaign of the motion picture inter- 
ests was described in detail in an article in 
the Storekeeping Department in the last 
issue of THE JEWELERS’ CiRCULAR, by Gayne 
Dexter, in which he showed what the mov- 
ing picture people were doing to attract the 
attention of the public in this publicity drive 
and how the retail jeweler could tie up with 
this, in a way to bring his name and his 
store before the public of his town. 

The National Jewelers’ Publicity, through 
its secretary, John Drake, will aid the jewel- 
ers in following the suggestions made in the 
article in THE JEWELERS’ CIRCULAR, in vari- 
ous ways as explained in detail in a bulletin 
which heads as follows: 


Bulletin 

“Frequent are the opportunities for the 
jeweler to capitalize on current events, would 
he but take the trouble, and it would mean 
cash in his drawer. 

“One big opportunity is at hand through 
the Motion Picture Producers and Distribu- 
tors of America, Inc., of which Will H. 
Hays is president—and $500,000 will be spent 
during July and August to focus attention 
upon the screen by a nation-wide publicity 
movement. 

“Co-operating in putting this over are the 
Poster Advertising Association and the 
United States Navy. Endorsement has been 
given to the motion picture season by James 
J. Davis, Secretary of Labor, many gov- 
érnors of the different States, heads of civic, 
industrial and social organizations. 

“This Publicity Campaign will no doubt 
reach more people in this country than any- 
thing ever attempted, aside from the loan 
drives during the war. 

“Now, Mr. Jeweler, it is up to you to get 
busy and ‘cash in,’ but it can’t be done with- 
out effort. 

“First. Get in touch with the manager of 
your leading picture house. Ask him to 
loan you the framed pictures of the leading 
actresses and actors of the picture he is 
leaturing during the Publicity Drive—put it 
1 your window. Show goods to correspond 
with the jewelry worn by the ‘stars.’ 

Second. Make a display in your win- 
dows of the pictures of all the ‘stars’ you 
can get hold of, featuring especially the 
goods that have been named after the ‘stars,’ 
: Third. : Photographs attract attention and 
oupled with a $500,000 Publicity Campaign, 


give you a tie-up that means sales and profit 
to you, 


“Fourth, 
us . : ‘ 
at once, giving name of motion picture, 


If you cannot get pictures, wire. 


and we will send you the ‘stills,’ or ‘stars’ 
pictures. 

“Fifth. Don’t make a half-hearted attempt 
to take advantage of this publicity move- 
ment—do it right, or not at all. 

“Sixth. Get to the management of the 
picture house first, before your neighbor. 

“Seventh. Remember the date—starting 
Aug. 3 to Aug. 29. 

“Eighth. Make your display so attractive 
that your local paper will want a picture of 
your window to publish. Don’t wait to be 
asked, but get one and send to the newspaper. 

“Ninth. National prizes are being offered 
for the best essays on motion pictures. You 
can co-operate by offering a local prize and 
get real publicity for your store—the news- 
paper of your city or town will feature the 
local prize and the donor. 

“Tenth. Boost the dull month of August 
by taking advantage. Don’t watch the other 
fellow take the cream.” 

The National Jewelers’ Publicity Associa- 
tion has been. particularly active in 
distributing publicity for jewelers to ap- 
pear during July and August which 
are the dull months of the year. Al- 
ready they have sent the leading newspapers 
and magazines copies of an article on the 
“Significance of the Changing Jewelry Fash- 
ions for Men”, by Isabelle Archer which 
also appeared in the last issue of THE 
Jeweters’ Circutar, these being sent out 
both in complete and abstract form contain- 
ing the essential points as to the new styles 
in men’s jewelry that will appear this Fall. 

The association has also prepared an arti- 
cle on the subject of Diamond Mining and 
Production, that will tend to disabuse the 
public of some of the erroneous impressions 
that have appeared in recent dispatches in 
the daily papers and giving them some gen- 
eral facts of interest as to conditions sur- 
rounding the finding of this “queen of 
gems”. The article will be released tomor- 
row to 1,000 newspapers. 








Program of the Convention of the Missouri 
Retail Jewelers’ Association Practically 
Completed 


Kansas City, Mo., July 2.—In considera- 
tion of the announcements which have just 
been made by C. P. (“Tod”) Woodbury, 
president of the Retail Jewelers’ Association 
of Missouri, it appears that the convention 
of that body which will be held in Kansas 
City on Aug. 3 and 4, will be given one of 
the most elaborate programs in the history 
of the Missouri association and, perhaps, as 
attractive a program as that arranged by 
any other State body. 

The program is now practically complete 
in every detail, although the executive com- 
mittee has yet to pass upon the arrange- 
ments as announced. However, Mr. Wood- 
bury has outlined some of the most impor- 
tant features: 

Lou Holland, of the Holland Engraving 
Co., Kansas City, who was three times 


’ 
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elected president of the Associated Adver- 
tising Clubs of the World but was super- 
seded this year, will address the convention 
on a subject worthy of consideration in 
any line of endeavor, “Building Confidence 
in Business.” 

J. Frank Smith, who recently made a 
tour of road inspection with Secretary of 
Agriculture William Jardine, and who is 
considered the foremost good roads expert 
in the world, will speak on “The Relation 
of Good Roads to Retail Jewelers.” Mr. 
Smith will also explain the present road 
building program of the State of Missouri, 
said to be the largest road program in the 
entire country. 

George M. Husser, director of the Better 
Business Bureau of Kansas City, as well 
as an interesting and accomplished speaker 
will expound the subject, “How to Secure 
Results from Advertising.” 

At a noonday luncheon which is to be 
held, either James McQueeny, president of 
the Chamber of Commerce of Kansas City, 
or W. A. Repp, president of the Merchants’ 
Association of Kansas City, will speak in 
explanation of existing business conditions 
in this section of the country. 

A report on the tax situation throughout 
the country will be read by Ralph Roessler 
of the Special Excise Tax Elimination Com- 
mittee of the national association, and should 
be of vital interest to all in the jewelry 
trade. The greeting message from national 
president, Conrad J. Brotherly, will also be 
read at the opening business session of the 
body. 

Golf for the guests has been arranged for 
at the Mission Hills Club or the Meadow- 
lake Club, at one of which a tournament 
will be played. A. D. Woodbury, of Cady 
& Olmstead Jewelry Co., is chairman of 
the Golf and Trophy Committee. A large 
silver loving cup will be awarded to the 
player turning in the low medal score, the 
cup to be won three times before it shall 
become the permanent property of the win- 
ner. Many other valuable prizes have been 
arranged for, to be given to winners of 
numerous other golf events during the day’s 
play. 

One evening session will be given over to 
an outing party at Fairyland Park, where 
swimming and entertainments will be the 
order of things, 

Headquarters for all business sessions of 
the convention will be in the Doric Room of 
the Hotel Baltimore. 

All entertainment features will be in- 
informal affairs for the convenience of 
visitors who come from afar. 

This year’s meeting bids fair to be one 
of the most enjoyable, beneficial and busy 
conventions ever held in this State. 








The jewelry shop of L. V. Matthews 
Jewelry Co., Ozark, Ala., was robbed of 
about $600 worth of jewelry of various kinds 
recently. The greater part of the jewelry 
consisted of rings and watches which were 
not locked in the safe. According to evi- 
dence, there were two burglars who were 
barefooted when they entered the store 
through the skylight by breaking the glass. 
The barefoot tracks discovered on the roof of 
the store indicate that the burglars were men 
or big boys. Authorities have not been 
able to obtain any clues thus far. 
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H. NORDLINGER’S SONS, Inc. 


Importers of Pearls, Precious and Imitation Stones 


Oberstein A/N Germany 70 W. 40th St. Providence, R. I. 
Paris, France New York Gablonz A/N Czecho-Slovakia 
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Artificial Pearl Necklaces 


A Superior Reproduction 
of the Genuine 


Direct from France 


Made and Sold in Europe for 15 years 
Worthy of a Place Among Gems 


Hand Made 18K. White Gold Jewelry with our Artificial Pearls 


GATTLE & HUNTER 


576 Fifth Avenue, New York 
IMPORTERS OF 
Pearls, Diamonds and Other Precious Stones 
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Members of New England Retail Jewelers 
Golf Association Enjoy Spring Gathering 
at Shennecossett Country Club, 

Eastern Point 


New Lonvon, Conn., July 1.—The 10th an- 
nual Spring tournament of the New England 
Retail Jewelers’ Golf Association was held 
lune 28, 29 and 30 at the Shennecossett 
Country Club at Eastern Point. The mem- 
hers of the association stayed at the Hotel 
Griswold. Most of the members arrived 
either Sunday afternoon or evening so that 
hy Monday morning the association was well 
represented at the hotel. 

Owing to the rain all day Sunday and early 
Monday morning the outlook was rather du- 
hious, but the sun came out at noon Monday 
and dried out the course so playing could be 
started. The qualifying round was played 
off Monday morning, about 75 players having 
entered. It rained again Monday night. 

Tuesday morning the golfers again ad- 
journed to the course and the match play 
which had begun Monday afternoon was con- 
tinued. 

Monday morning “Dick” Redfield had a 
«are, but it did not prevent him from making 
a clever shot on the eighth hole. His ap- 
proach shot bounded high on the green, 
struck the pin and followed it down into the 
cup. The cause of “Dick’s” scare was his 
forgetfulness in leaving all his money and 
worldly goods (except his luck) in his 
trousers at the hotel. We all wonder where 
“Art”? Cook got those beautiful knickers. 
They certainly created a furor. Ask anyone 
who tried to putt when Arthur was on the 
green. 

The finals were played off Tuesday after- 
noon, “Tom” Nally of Springfield winning 
the association championship by defeating 
“Sid” Cook. 

The ladies, under the careful guidance of 
“Bob” Franks, had a putting contest Tuesday 
afternoon. Mrs. H. K. Sturdy came through 
the winner, 

The banquet was held Tuesday evening in 
the main dining hall of the Griswold. Before 
the dinner was served Mr. Benedict an- 
nounced that the nominating committee had 
selected the officers of 1925 for the coming 
year. This was greatly approved by the 
members. A silent toast was drunk to “Lou” 
lawton, a dearly beloved member who died 
a short time ago. 

After the dinner the prizes were presented 
by the president, Mr. Hollister. After the 
Presentation of the prizes, an entertainment 
Was given, 

Because of sickness, “Jack” Beacham was 
unable to attend the tournament. Elmer 
Knight, the past president, also was unable 
® come because of business. 

Pod en oar to have been the best and 
. Soman ul meet yet held, and everyone 
\ & torward to the Fall tournament at 


*: ee which will be held Sept. 13, 14 
d a. 


The following are the results of the tour- 
nament : 

arene of first division and the association 
ee T. F. Nally. 

imner of best gross score, qualifyi 

‘ sé , qualifying 
= H. A. Stivers, 
ee of the “Bartley Doyle Cup,” 72 
es, best net, E. E, Franks. 
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Winner of second division, A. W. Ar- 
mington. 

Winner of third division, H. K. Sturdy. 

Winner of fourth division, A. W. Burque. 

Winner of fifth division, J. H. McDonnell. 

Winner of sixth division, W. I. Royce. 

Runner up, first division, C. S. Cook, Jr. 

Runner up, second division, W. H. Robin- 
son. 

Runner up, third division, H. R. Benedict. 

Runner up, fourth division, C. F. Lawton. 

Runner up, fifth division, E. H. H. Smith. 

Runner up, sixth division, J. F. Weidlich. 

Winner of beaten fours—First division, E. 
E. Franks; second division, C. A. Holbrook; 
third division, Bartley Doyle; fourth division, 
Norman Hayes; fifth division, P. H. Stevens. 

Winner of guests, first division, A. D. 
Brundage. 

Runner up of guests, first division, T. F. 
Nolan. 

Winner of guests, second division, F. P. 
Scofield. 














Watervliet, N. Y., Jewelry Store Robbed of 
Jewelry Valued at $10,000—Police 
Arrest Suspect 


Troy, N. Y., July 1—Burglars entered 
the jewelry store of H. E. Eckert’s Sons, 
prominent jewelers on Broadway, Water- 
vliet, Sunday morning shortly after 5 o’clock 
and got away with articles valued at $1,000. 
The burglars shattered a large plate glass 
window in the front of the store, using a 
large cobblestone wrapped with a news- 
paper. Several trays of watches and rings 
were taken. A man who said he lives in 
Albany, was arrested soon after by Patrol- 
man Nash, who chased the man _ several 
blocks before making the arrest. This is 
the third time that the Eckert store has 
been pilfered by burglars in the last two 
years. 

The Misses Ethel and Stella Clermont, 
who reside over the store with their 
parents, Mr. and Mrs. William Clermont, 
heard the crash of broken glass. Running 
to the front window they saw a man rush- 
ing south on Broadway. They called for 
help and were heard by Sergeant Hubert 
McKeon at the police station nearby. At 
the front door he saw the man running 
down the street. He blew his whistle 
which attracted Patrolman William Nash 
who saw the man dash into an alley. He 
gave chase and the man stopped when two 
shots were fired. 

While returning to the police station with 
his captive, he picked up three watches and 
eight rings which were dropped by the man 
in his attempt to get away. Six of the 
rings are missing, but are thought to be in 
the grass along the alley. 

The man has only one arm. Police be- 
lieve he is the man who robbed two young 
men in Albany several months ago. 

He pleaded not guilty when arraigned in 
Police Court yesterday and waived exami- 
nation for the grand jury on a charge of 
larceny, first degree, and burglary, third 
degree. He was lodged in jail. 








On July 1, J. C. Du Bose & Son, Vero 
Beach, Fla., will have the formal opening of 
their remodeled and refurnished jewelry 
store. During the past week extensive im- 
provements have been undertaken. 
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Exports of Domestic Jewelry to Various 
Countries During April 


Wasuincton, D. C., July 1—Exports 
of domestic jewelry from this country con- 
tinue to show satisfactory gains. The latest 
figures, those of the month of April, indi- 
cate shipments for the month of about 
$70,789. Our largest customer, Canada, took 
nearly $23,000 and the next largest cus- 
tomer, Cuba, took about $10,600. Large 
shipments were also sent to the Philippines, 
Colombia, Mexico and other South Ameri- 
can countries. 

The full list of countries and the amount 
sent to each is given as follows: 











Value 

Jewelry 

Ccuntries Shipped 
NaS ag sig loa tl Walele 3 se talam aleldamie sera’ $400 
ME ecg 6 is pia ade dee nee ewe same 332 
Gr as ik) cht 9 bre teres din ach arate oi al aiaianeakaee 382 
RU aia ain Baste Mahe wdc Meret es cee weleeed 130 
RRO eau a cade Uke ta dade Jaw ialewe Lecwen 61 
SN oi icie io ocala ho kos Ge 0 do wewrasleas 1,025 
Se nde lad nincew eat aise ace same heme 484 
NUE NOD iin va. dank is tcncanewarae 400 
Ree No 6o 8 o5s.3 Ss Sek ow owew ner 1,441 
ri ks Wie oh ata Cnndinndsaceweenee 22,971 
ee Nan gic.cousiccaesamesen : 33 
Ss 6.45 oid me cnldamdweneaaeas 149 
MMIII 5. 2s das algieks eda oduae semaalemnus 1,048 
MINI 5 onc o oop asda acn 6 3 be dialectal a eae 953 
SE RPE PEPE Pee CI 629 
WIN ads aT ahiciimnaceds ch atcoeseadeen 881 
GIN ook daa culee daeiccedenwactaca nade’ 30 
EO EE CO OPC ree rE 3,222 
Newfoundland and Labrador............. 34 
MINIT Sih tg peri. 5 6: Ciel kald xidaled co slaruleattee 40 
NOMINEES 6 coi i wisie Ridcadec adendelewme som saue 74 
CHa Sea Ao OAK OR wi nitimalewe tied aeleale 10,598 
Pomme Repulse. cc ioi6co cccccnscvsccee 977 
DME Besa teaspcnclincvene onnéeyekawences 2,518 
Wists Semeds Of UU. Sisccciccctvdic wudus 68 
PE ah 5! Secale coe aucune Wie omnes 1,963 
pe Ee Pe ee TT ns 2,736 
Ce aoa oss Seiya Hue ondeed eam nmoaees 337 
I ee Bei oasaita soln oanlalclni ale alae 3,771 
Ma ts ko con aie gin Pele ache sodas eurearae 374 
ee ee ee rrr 102 
ike bene aa alate eel Rage eames eee 1,230 
RE. i viaccoencnse dares ccledmariaaeuee 401 
MGI os. 0 loads et o.ialstee ve cee wememe 2,504 
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Creditors Start Bankruptcy Proceedings 


Against Fred Koehler, Independ- 
ence, Mo. 


Kansas City, Mo., July 1—A petition in 
bankruptcy has been filed in the Federal 
Court at Kansas City against Fred Koehler, 
retail jeweler at Independence, Mo. The 
petitioners are Klein Bros., Cincinnati, O., 
$107; Joseph M. Jones, trustee, with a claim 
of $178; Ingersoll Redipoint Co., St. Paul, 
$106, and Nelook Pottery Co., $19. 

All these claims have been reduced to 
judgment. The final name on the petition 
is W. R. Moore, with a claim of $122, for 
taxes due Jackson county. 

The charge in the petition is made that 
on Jan. 26 Koehler transferred certain land. 


—=_= 








Hyman Abrams, of the Scranton Jewelry 
Co., wholesale jeweler, Scranton, Pa., sailed 
last Wednesday on the Berengaria to visit 
the European diamond markets. He will 
be abroad about six weeks. 
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Telephone Bryant 8967 


LOUIS J. SCHOOLHOUSE 





Emerald Cut and Marquise 


DIAMONDS 


20 West 47th St. New York 
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THE MELEE HOUSE 


one stone or a thousand 


MELEE 


in any size or quality 


JAMES J. LOEB & BRO. 


22 W. 48th St. New York 
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HAS EXPLOSION INSURANCE 





Kansas City, Mo., Jeweler, One of the 
Victims of the Explosion and Fire which 
Destroyed Many Buildings, June 25 


Kansas City, Mo., July 1—A. J. Fein- 
vere, retail jeweler in a store across the 
street from the City Market, was one of 
al victims of a combined explosion and 


sever : 
on the night of June 25. Mr. Fein- 


nre, 


perg’s store and stock, like those of most 
business men in the block affected, were 
practically destroyed. The incident has par- 
ticular interest and value, because of the 
‘nsurance coverage, in which Mr. Feinberg 
showed particular foresight. 

First to be mentioned in preparation for 
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21 E. Sth St., was in a building (the Gillis 
theater building), that was destroyed by 
explosion and fire. Reports so far as 
analyzable now, indicate that an explosion 
occurred, either in a restaurant or a drug 
store, one or two doors removed from the 
jewelry store. Four bodies have been re- 
covered from the ruins of the restaurant, 
men employed in that eating place; and 
therefore the evidence seems fairly strong 
that the explosion occurred there. The ex: 
plosion, and the fire (which started either 
before or after the blast) spread to the 
theater itself, and to other stores in the 
large building. Walls fell—though the front 
of the Feinberg store remained stand- 
ing. 

The total damage probably exceeds $200,- 
000. Nearly all the tenants carried pretty 




















SCENE OF THE EXPLOSION AND FIRE IN KANSAS CITY WHICH DESTROYED MANY BUILDINGS 


the incident, is the fact that numerous ex- 
plosions have occurred in Kansas City dur- 
ing the past two years, some of which have 
caused heavy loss. In one of those pre- 
‘ious explosions, a retail jeweler, H. E. 
Wuerth, suffered loss without explosion in- 
urance protection. During the past five 
months in Kansas City, there have been 
about 10 explosions, some at drug stores, 
some in cleaning plants, some in other lines 
1 business. Bombs have been blamed in 
t lew of these cases; and two men are in 
custody, being questioned with reference to 
the causes of the catastrophes. In several 
of the cases, lives were lost. 
Pio usual, after an unusual accident, a 
‘ew people have sought insurance protection, 
or have done other things to avoid heavy 
“sses, But the majority have assumed that 
— wouldn't happen to them. Mr. 
the ooo Ponape was one who considered 
the ssinand . serious loss; and who paid 
= tively small premium for ade- 
Wate explosion coverage. 
Pagan sagacity is reflected in the 
1€. € retail store he conducts, at 


good fire insurance. But only two firms 
carried explosion insurance. These two 
were the theater owners (a trusteeship, held 
by a firm that is accustomed to securing full 
coverage on everything) and Mr. Feinberg. 
Mr. Feinberg carried $28,000 of fire insur- 
ance, and $20,000 coverage for explosion 
insurance. 

The crux of this situation is that there 
has already appeared a controversy as to 
whether the explosion started the fire, or 
fire was responsible for the explosion. And 
on the result of this controversy will depend 
the amounts that owners will receive on 
their insurance. Mr. L. Feinberg is there- 
fore in a peculiarly favorable position, since 
even if it is proved that the explosion caused 
the fire, he is in a position to collect fairly 
adequate compensation. 

The chief damage was apparently from 
the collapse of the building, which buried 
his stock; though of course one would not 
say now that the actual destruction of much 
of his stock was not due primarily to fire. 
The safes were buried in the debris, and 
had not been recovered at this writing, there 
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may be some salvage in them, if the fire 
did not burn too fiercely around them. 

Had the accident occurred in the daytime, 
great loss of life would have occurred. It 
happened at 11 o’clock at night, when most 
of the places were closed, the theater per- 
formance being in progress, and people eat- 
ing in a restaurant. 








REPORTS BEING ROBBED 


Auburn, N. Y., Jeweler Tells Police of 
Visit of Bandits Who Secure Loot 
Valued at Nearly $2,000 


Avusurn, N. Y., July 1.—Detectives of 
the Auburn police force have been busy of 
late endeavoring to locate the whereabouts 
ot two yeggmen who on June 22 held up 
William Burke, Clark St. jewelry store pro- 
prietor, bound and gagged him in his place 
of business, put him to sleep with chloro- 
form and robbed the place of cash, diamonds 
and jewelry estimated to be worth close to 
$2,000. Mr. Burke’s place of business is at 
14 Clark St. He was in the store on the 
evening when the robbery occurred on June 
22 attending to an accumulation of repair 
work. Shortly before 10 o’clock a brother 
of the jeweler went to the store and re- 
ceived the shock of his life to find the 
jeweler bound and gagged and just coming 
out from under the effects of a sleep pro- 
ducing drug. His hands were bound with 
electric fixture cord and tied to a water 
pipe. 

James Burke says that he liberated his 
brother and notified Patrolmen Carr and 
Patrick Curtin. They flashed the news to 
police headquarters and all of the available 
policemen were sent to the Burke place by 
Captain Holmes. 

According to Burke’s story to the police, 
two men entered the store. One was a big 
six-footer and the other a very slightly built 
man. The store was not lighted and Burke 
could not give the police any kind of de- 
scription of features or attire. Burke re- 
ported that the big man wanted to have 
the jeweler look his watch over and see 
what was the matter with the timepiece. 
While in the act of accommodating the pair, 
the little fellow covered him with a “gat” 
and told him to keep quiet. Then a length 
of wire, six feet long, was cut from one of 
the fixtures. Burke was bound and gagged 
and then one of the fellows placed a bottle 
against his nose and he soon went to 
sleep. 

According to Burke’s statement to the 
police the safe was not locked as he was 
just getting ready to close the place at the 
time the bandits visited him. In the safe 
was between $500 and $600 in cash and dia- 
monds which he valued at close to $1,000 
and several watches. 











The W. Green Electric Co., 81 Nassau 
St., New York, has just published a new 
pamphlet containing a simple and compre- 
hensive explanation of electroplating in gold, 
silver, platinum, copper and bronze with the 
“Sal Hyde” electroplating salts, giving the 
various methods of amateur and professional 
simplicity of plating, and the value and 
profit to the trade of doing their own 
plating. 
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A. ROSEMAN 
DIAMOND IMPORTER 


9-11 Maiden Lane, New York 
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PHONE: CORTLANDT 5486 


Do You Need Anything — ARIONE & VITIELLO 








CORAL IMPORTERS 
CAMEOS 

SILVER FILIGREE 21 Maiden Lane 
SEMI-PRECIOUS STONE NECKLACES New York, N. Y. 


or FINE IMITATION STONE NECKLACES? 


If you do, do not lose time in trying to get these articles from somebody who does not usually carry 
them, but come or write to us and save time and money. 
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The New Hampton Court Design 
COMMUNITY PLATE 





The 29-Piece Petit Buffet 


at the usual cost of 26 Pieces We will have a complete stock of this pattern after August first. 
The Tray is FREE Why not take advantage of your opportunity to create public interest and 
12 Teas, 6 knives, 6 forks, 3 tablespoons, 1 immediate sales? This rests upon your being the first to display Hampton 
butter knife, 1 sugar shell. Court. 











Telephone Cortlandt 4644-5 J “ W. J OHNSON 14 Maiden Lane, | 
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Bandits Continue Raids on New York Jewelers 








Three Holdup Cases During the Past Week Keep Metropolitan Police Busy— 
Maiden Lane Diamond Dealer Reports Loss of $41,500 in Gems and Jewelry 
—Chrystie St. Manufacturer Robbed of Between $15,000 and $20,000 
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Bandit gangs have been particularly act- 
ive in the metropolitan district during the 
past week, two hold-ups and a third at- 
tempt having been reported to the police. 

In a visit to the establishment of Frank 
Pollak, 214 Chrystie St., bandits escaped 
with jewelry and gems valued at between 
$15,000 and $20,000. After holding up the 
proprietor, his watchmaker, a girl employee 
and a young man who was formerly em- 
ployed at the establishment, they escaped in 
an automobile. The robbery at the Pollak 
establishment took place at about 9:45 on 
Thursday morning. 

Mr. Pollak, his watchmaker, E. Elias 
Golub and Miss Betty Bernstein, a clerk, 
were in the establishment when two armed 
men entered briskly and with pistols in their 
hands, covered Mr. Pollak, Miss Bernstein 
and the watchmaker and forced them to the 
rear of the establishment, telling them to 
hold their hands above their heads. While 
they were covered with the revolvers of two 
of the bandits, the other members of the 
gang of whom it is believed there were 





three, cleared out the contents of the safe.., 


The safe had been opened for business and 
the gems and jewelry were thrown into a bag. 
The bandits then hurried out to the street 
and drove away in an automobile which had 
heen standing with the engine running. 

In describing her experience to a reporter 
for THe Jeweters’ Circutar, Miss Bern- 
stein said that she had not been in the office 
more than 20 minutes and that she was 
busily engaged opening the mail when the 
first two men entered. She described how 
they forced her and Mr Pollak and the 
watchmaker under cover of revolvers to 
raise their hands and submit to being tied. 
She said at the time the robbery occurred, 
Mr. Pollak had just been waiting on a cus- 
tomer who had been having some glasses 
‘xed but that he had gone just before the 
men entered. Louis Sherman of 1372 Brook 
Ave., the Bronx, a former employee of the 
concern entered after the robbers had held 
up the place and he was also forced to join 
Pollak and Miss Bernstein and was tied and 
gagged. Miss Bernstein said that one of 
the bandits hit the boy over the head with 
his gun and that they used a towel and an 
old apron to tie her hands and those of the 
watchmaker, and that they took the watch- 
maker’s tie to help bind her. 

Mr. Pollak was the first to relieve himself 
of his bonds. He ran to the street as did 
Miss Bernstein. She then telephoned to 
the police and with their arrival hundreds 
of residents in the vicinity gathered around 
and the police had some difficulty in clearing 
the block of the excited onlookers. 

Several automobile loads of policemen 
went over the route which a number of 
“sella the police the thieves had 

without finding a clew to the 

course of the bandit car. 
P a gem of the three robbers were 
0 Captain Sullivan and a general 


alarm was sent out for them. Miss Bernstein 
is of the opinion that there were five members 
in the bandit gang. She was ‘unable to give 
an accurate description of any of the men 
as they had compelled her to go to the 
back room and had kept her from looking 
at them. 


Attempt to Rob Max Reichman 


Another attempt to rob a jeweler did not 
prove as successful. Max Reichman and his 
employee, William Speina, were at work at 
the establishment of Mr. Reichman on the 
third floor at 121 Canal St., on Thursday, 
a little after 10 o’clock in the morning when 
four young men forced their way into the 
place, waving pistols and warning the jeweler 
and his assistant that if they tried to resist 
they would be shot. 

Speina moved toward one of the front 
windows as one of the robbers advanced 
toward Mr. Reichman with a piece of sash 
cord evidently to bind his arms and legs. 
As Speina went toward a window he ,was 
noticed by one of the bandits who ordered 
him away. The proximity of the bandit’s 
pistol evidently frightened Speina who set 
up a yell. The cry was picked up by other 
persons in the loft building who reiayed it 
to passersby in the street. The robbers 
evidently did not dare to wait longer and 
beat a retreat. They bolted through the 
door and down the stairs with Speina and 
his employer shouting out the front win- 
dows. Policeman Bernard Jones, regulating 
traffic on the Bowery entrance to Manhattan 
ridge, heard the jewelers and ran toward 
the building but a large crowd already had 
gathered and three of the thieves had slipped 
out in the excitement. 

A fourth man appeared in the doorway 
when the policeman was 20 feet away. The 
man ran through the crowd to the street 
and east past the bridge entrance with Po- 
liceman Jones after him. Detectives of the 
Truck Squad came along in an automobile 
at this moment and Policeman Gleason of 
the Bridge Squad joined the chase. Jones 
trained his pistol on the fugitive several 
times but each time a frightened citizen try- 
ing. to get out of danger ran across the 
policeman’s path and prevented his firing. 
Eventually the fugitive turned south into 
Forsyth St., and then Jones fired two shots 
at him. He did not stop and the policeman 
fired four more shots. The detectives in 
the automobile each with his pistol pointed 
at the man but afraid to fire lest a passerby 
be shot, came abreast of the suspect as the 
latter darted into a tenement hallway. Jones 
and the detectives plunged in after him and 
found a man crouching behind the staircase. 
He was taken to the jewelry manufacturer’s 
place and there Reichman and Speina iden- 
tified him positively as one of the hold-up 
men. 

At police headquarters he gave the name 
of Max Prince, 22 years old, of Brooklyn. 
He was identified, the police claim, through 
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finger prints as a man with a police rec- 
ord who is known as “Coco.” The records 
show that “Coco” was discharged in Aug. 
1923, on a grand larceny charge and that 
on Oct. 4 to the following year he was 
acquitted in the Kings County Court of 
having participated in the hold-up and theft 
of a payroll from the Degnan & Litt Co. 
He denied he was connected in any way with 
the Reichman hold-up. 
Sig. Hindleman Robbery 

The report of the third hold+up during the 
past week came from the office of Sig. Hin- 
dleman, on the sixth floor of the building 
at 6 Maiden Lane. Mr. Hindleman reported 
that the bandits who held him and two dia- 
mond setters up secured loose diamonds and 
mounted articles valued at $41,500. He 
stated that he had no insurance on ‘this 
merchandise. He had made out a proposal 
for insurance about three weeks ago but 
it had not been acted upon. 

Mr. Hindleman described the hold-up by 
saying that two young men entered his office 
about 3 p. M. and one of them, a man about 
23 years of age, who was well dressed, 
asked him if he could use some 30 point 
stones. As Mr. Hindleman requested that 
he be allowed to see the diamonds, the 
bandit, instead of taking out a wallet of 
stones pulled a gun and covered the dia- 
mond merchant. In the meantime, the other 
bandits who had entered the offices behind 
their leader, covered the two employees 
who were working in the office at the right 
of the entrance. The three victims were 
bound with surgical tape and forced to lie 
face downward upon the floor. Mr. Hindle- 
man stated that the bandits were in the office 
about 20 minutes. As soon as they left and 
it was possible for Mr. Hindleman to free 
himself, he gave the alarm. 

He described the leader of the gang as 
being about 23 years of age, five feet, eight 
inches tall and weighing about 145 pounds. 
He said he was of a dark complexion and 
looked like an Italian. He wore a light gray 
suit and a straw hat. The second man he 
described as being about five feet, six inches 
tall and weighing about 165 pounds. He was 
dressed in a dark suit, wore a straw hat 
and was a heavy set, determined looking 
man about the same age as the first man. 
The third man, Mr. Hindleman was unable 
to describe as he did not have an opportunity 
to see him. When they had taken the dia- 
monds and other articles the men left the 
offices and took an elevator to the street. 

As soon as the diamond merchant could 
free himself and give the alarm, the ele- 
vator operator rushed out to the street and 
notified the police. Richard Daley, traf- 
fic policeman, at the corner of Broadway 
and Maiden Lane, hurried to the scene of 
the hold-up and was joined by Maiden Lane 
detectives. The entrance to the building 
was locked and a thorough search was made 
of the building and the roof but no trace 
of the bandits could be found. They had 
evidently made their escape before the ar 
rival of the police. 








The W. G. Crouse & Son jewelry store has 
heen moved from its old quarters into the 
Hansen building, Bloomer, Wis. The latter 
building has undergone repairs and has been 
redecorated. The business has outgrown its 
old quarters. 
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“Jewelers Block” 
Policies 
and 


“All 


on Jewelry and 
Personal Effects 


Pendleton & Berger 
INSURANCE 


Risks” Policies 








Incorporated 





15 William St. New York 


Member National Jewelers Board of Trade 














EMERALDS AQUAMARINES 
RUBIES CHINESE JADE 
SAPPHIRES BLACK OPALS 


THE WASHBURN 


and other PRECIOUS SECURITY eam ain 
Automatic Holder for ear studs, scarf-pins, 
for all sizes of scarf- etc, 


AMERICAN GEM @> PEARL Co. 


Miners : Cutters : Importers 














SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
LONDON PARIS 








Open. 


and SEMi-PRECIOUS STONES pin wire. Guaranteed. 


EAR WIRES 


for unpierced ears. 


Z SAFETY CATCH 
for Brooches, etc. 
Can be applied to any 
work where pin tongues 
are used. 


Closed. Open. Closed. 








Descriptive Circular on Application. 


Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


























EVERYTHING IN THE STONE LINE 


S. NATHAN & CO. 


IMPORTERS AND CUTTERS OF 


DIAMONDS, PEARLS, PRECIOUS, 
SYNTHETIC AND IMITATION STONES 








The Jewelers’ Circular Publishing ©. 
11 John St. cor. Broadway, New York 


be - od C. IRVING WASHBURN, 108 Fulton Street, N.Y, 
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Golden Roosters Picnic and Frolic 








Members of Famous Chicago Fun Making Organization Hold Summer Outing 
and Games at Wayside 
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took part. By elimination games the final 
was between John Roche and W. R. Fer- 
rette versus Walter Scott and Otto Lieber- 
man. For winning first Roche received a 
thormos bucket and Ferrette a silver flask. 
Second prizes were awarded to Scott, a 








Cuicaco, July 1—It would take several 
-eels of pictures to convey a real idea of 
what the Golden Roosters of Chicago did 
yesterday at their annual Summer outing 


when about 50 of them gathered at Way- 





was awarded a “Symmetrical” tie clasp. 


In the tug of war event the team cap- 
tained by Frank Bruns won and they split 
a $5 bill. 

J. A. Pisahl 


won in the “corn cutter” 





WINNING BASE BALL TEAM 


sde in the Morton Grove lIorest Preserve 
for fun and sports 

The athletic events were under the direc- 
Dick Maske, Y. M. C. A. athletic 
director and the events of the day were 
carried out orderly and on time during the 
were 12 events of sport in 
which prizes were awarded and many in 
which honorable mention was the reward of 
skill or endurance. 

Wayside is splendidly arranged for events 
of this kind and the day was an ideal one. 
During the entire day not one thing hap- 
pened to mar the pleasure of those attend- 
ing and there was not an idle moment dur- 


tion oT 


day. There 


ing the day from 10:30 in the morning 
when the first ball game started until 6 


Clock in’ the afternoon when the last 
pot had been registered in the game of 
volley ball 

Lunch was served at 12:30 and a more 
choice and 


bountiful lunch was never 
erved on the tables under the shade of 
+} ee " ; Soe Sih 
he large trees of this picnic ground, This 


part of the day was arranged and in charge 
! Gus Weinfeld and he proved himself as 
good at “chefing” as he is winning prizes for 
ring names or selling jewelry. The success 
us the day is perhaps due more to the work 
> Gus than to that of any other one in- 
dividual, 

When the sports of the day were con- 
cluded all gathered around the tables for 
4 handout while the winners were announced 
wa the prizes awarded. 

' Three clubs contested for the honors in 
Naseball, Two games were played in the 


morning ; 1 

ming and one after lunch. The team 
captained by F 
oe by Fred Haller won two of the 
hree 


games and each member of the team 


contest and received a scarf pin for his 
agility. 


In the “Pipe” race, a race of speed and 


skill in which the winner was the first to 
cover a certain distance and during the 
time light a pipe of tobacco before re- 


turning to the starting point. T[irst in this 











FAT MEN'S RACE: OPPENHEIM, ALZ, BROMLEY 


fountain pen, and to Lieberman a desk 
“Smokit.” 
In the free-for-all race Connie Hough 


won first and received a silver loving cup. 
Krank Moran finished second and received 
an ebony military set. 

The fat men’s race was won in record 
time by H. J. Bromley who received a silver 
cigar box and Mike Atz, who ran a close 
second, received a silver cigarette case and 
match box. 

The Golden Rooster fight was one ‘of the 








GROUP PHOTO OF THE “ROOSTERS” WHO ENJOYED THE OUTING 


race was won by George Boergerhoff, who 
received a belt buckle and chain, second by 
I'red Marhoff, who was awarded a string 
of pearls. 

The “Ball in Bucket” contest prizes were 
finally awarded to Tom McMahon after 
several ties and eliminations, .with Dick 
Maske a close second. McMahon received 
a fountain pen and Maske a pair of cuff 
buttons. 

The horse shoe contest was the most 
spirited of the day and 28 of those present 


Contestants battled with 
arms folded and standing on one foot. The 
first prize, a large vacuum bottle, was 
awarded to W. N. Jackson and Joe Stein 
received a gold waldemar for his showing 
of skill, 

First prize in the three-legged race was 
awarded to Albert Millard, a cigarette case, 
and for second prize a flexible watch brace- 
let was awarded to Harry Radix. 

The “sock” race was just funny. One 
shoe of each contestant was placed in a pile 


real lively events. 
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Diamond setters are wanted ‘‘now.” Wherever jewelry is sold, the 
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4 _— (\ ’ how they are prepared, Style charts, working methods and designs, sal 
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with those of others. The winner was the 
man who first reached the pile of shoes and 
returned to the starting point with his shoe 
on and laced. Wilder Harris won this and 
received a pair of game shears. 

In the putting coniest Harry Graffe won 











HORSE SHOE WINNERS POSE 


PHOTOGRAPHS 


FOR THEIR 


by holeing in one after being tied with two. 
He received a cigarette case and for win- 
ning second Martin Lenz was awarded a 
sandwich tray. 

As a consolation event each one present 











Was given a number and seven prizes were 
awarded to the men who were selected dur- 
ng the evening. The lucky men and 
their prizes were, Dave Newman, compact 
‘anity; E. Stern, scarf pin; Walter Heck- 
man, cuff buttons ; Percy Marshall, gold 
pencil; Billy Lamb, alarm clock; Claud 
Wheeler, 12 size wach; Howard Seeback, 
elt buckle and chain. 
ac short time was then spent recalling 
Many pleasures of the day and soon the 


“ts were all on the road returning to Chi- 
vill b The memory of the events of the day 
e 


* revived at the meeting in October 








GOLDEN ROOSTERS 


when George Englehard reproduces the 300 
feet of film he registered during the day. 

For the prizes of the day the Golden 
Roosters are grateful to the following firms 
who donated: Atz Bros, A. C. Becken Co., 
Block-Weinfeld Co., Buss-Linthicum-Thor- 
son, Inc., Thos. J. Dee & Co., Eisenstadt 
Mfg. Co., Elgin American Mfg. Co., George 
H. Fuller & Son Co., Goldsmith Bros. 
Smelting’ & Refining Co., Graffe & Stanek, 
Hart Jewelry Co., International Silver Co., 
Juergens & Andersen Co., Keystone Watch 
Case Co., Kuehl Clock Co., Martin F. Lenz 
Co., Leubusher Schumann & Co., C. & E. 
Marshall Co., National Jeweler, Norris, 
Alister-Ball Co., Ostby & Barton Co., Scott 
& Barger, Stein & Ellbogen Co. J. F. 
Sturdy’s Sons Co., Wadsworth Watch Case 
Co., Whiting & Davis Co., Otto Young & 
Co. 








Jewels, Clocks, Watches and Bijouterie at 
the Leipzig Fair 


Leipzic, July 1—The business relations 
between the British d’amond trade and the 
German jewel industry have always been 
excellent and the whole German gold ware 
industry is just as closely connected with 
Australia, India, Ceylon and New Zealand, 
the sources of colored precious stones. In- 
dian rubies, Australian sapphires and opals, 
along with New Zealand jade have their 
best market in Germany, for over 100 well 
known precious stone cutting works prepare 
these to be sold, loose or mounted, in inter- 
national trade. The precious stone trade is 
a confidential business and naturally evokes 
lively personal relations, so that the repre- 
sentatives of the firms involved meet regu- 


Py. 


AT LUNCH 


larly in the oversea mining centres, at the 
German working-up factories, at the English 
places of trans-shipment, and recently at the 
Leipzig Fair. 

The clock trade is closely connected with 
the precious stone and precious metal branch. 
The English world market is to a large ex- 
tent provided for by the clock industry of 
the Black Forest where there are large fac- 
tories which only make watches in English 
style. _ - 

English style in jewelry, precious metal 
goods, and clocks has developed great indi- 


viduality and the German industry has un- 
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derstood how to exactly satisfy the demands 
of English customers not only in style and 
quality but also in price. As the English 
customers buy large quantities, it has been 
possible for the German industry to arrive 
quickly at world-market prices and with 
goods of high quality to win back the good 
old English customers. Under the new ar- 
rangement of the world, “dumping” has 
been done away with, in the clock and 
jewelry industry also. This practice did 
special damage in the business of staple 
goods. 

The German manufacturers are famed for 
their adaptability and their power of suiting 
themselves to the taste and traditions of 
every nation is still unimpaired. A proof of 
this and of the new attitude will be given 
by the jewelry and clock industry and by 
the precious metal and precious stone trade 
of Germany at the Fair in Leipzig from the 
last of August to Sept. 5, 1925. This large 
section the Precious Metal, Clock, Watch 
and Jewelry Fair, offers buyers from Eng- 
land and the Dominions a very important 
international sample exhibition where all the 
articles in any way connected with the dif- 
ferent branches of the entire German indus- 
try are completely represented. 








Death of Peter F. Valentine 

Cunkirk, N. Y., July 1.—Peter F. Valen- 
tine, for many years engaged in the jewelry 
business here, died June 24 at his residence, 
29 E. 6th St., after a long illness. He had 
been a resident of Dunkirk nearly 60 years 
and was 73 years old. 

Mr. Valentine was a member of the Dun- 
kirk Lodge of Masons, Dunkirk Chapter, 
Royal Arch Masons, and Dunkirk Com- 
mandery, Knights Templar. 

He leaves his widow, Dora, two sons, Carl 
Valentine of this city and Albert Valentine 
of Schenectady, two daughters, Miss Sabina 
Valentine of this city and Mrs. A. T. Gibson 
of Los Angeles, and three brothers, Alex- 
ander, John and Charles Valentine, all of 
Newark, N. J. 

The funeral services were held at the late 
home Friday afternoon at 2:30 in charge of 
Dunkirk Commandery, No. 40, Knights Tem- 
plar. Burial was in Forest Hills Cemetery, 
I*redonia, 








Man Arrested on Charge of Swindling Lan- 
caster, Pa., Jeweler with Bogus Check 
LANCASTER, Pa., July 1.—The local police 

are no longer hunting for the man who re- 

cently swindled Benjamin Lichtenstein with 
an old trick. 

Posing as E. J. Meredith, employe of the 
Holtwood Electric Co., the man first pur- 
chased clothing from the Gold E. store, de- 
positing a check for $5 in advance until the 
balance was paid. Goods to the value of $35 
were then purchased at Lichtenstein’s, a 
deposit of $10 on account being made by 
check. Both were cashed by the bank where 
the crook had deposited $25. 

Just before closing time one afternoon he 
took the suit at the Gold E and gave his 
check, which was accepted because his first 
had been honored. He took the goods at 
Lichtenstein’s immediately afterward. Of 
course the last checks given both places were 
bad. 

July 1 a man was arrested on a Lancaster 
county farm and he is held for trial. 
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WAR ON COMMERCIAL CROOKS 


2s 


— 


tmo Dorst, Chairman of Committee for 
District of Southern Ohio and Indiana 
in Fight to Be Waged by Credit 
Protection Department 


CwcinnaTl, O., July 3—One of the most 
termined drives in history will be made 
y the Credit Protection Department 1n an 
wort to eradicate “crooks” and others who 
make fraudulent uses of credit and money. 
The Credit Protection Department held its 
witial meeting at Chicago during the week 
and the first move decided on was that of 
weeding out all undesirables and those who 
might be inclined to “cheat” on their credit 
basis, The name at first was given as the 
Vational Bureau of Credit and then it was 
suggested that it be changed to Department 
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ARNO DORST, CHAIRMAN OF 





of Justice but this was changed in order 
that there would not be any conflict with 
the Department of Justice, an arm of the 
‘overnment. The name finally adopted was 
that of Credit Protection Department. 

Mthough he is the only jeweler on the 
committee and also chairman of the com- 
mttee which takes in southern Ohio and 
outhern Indiana, Arno Dorst, local whole- 
dle dealer and manufacturer and prominent 
local affairs, intends to see that all 
'raudulency among retail jewelers is wiped 
‘ut. The central committee which has its 
calquarters at Chicago is able to tap a 
‘und of $1,000,000 which will be expended 
i running “crooks” to earth. The idea of 
te rigid investigation and strict enforce- 
ment of all the law will allow is being pro- 
jected by the new committee in order to 
wach object lessons and place those who 
night be inclined to “beat the game” on 
Meir best behavior. 

The jewelry profession is not the only 
ne that will be watched as closely as pos- 
€ but every line of endeavor as the new 
—redit Protection Department wants to place 
eines on the best possible basis. Head 
- of the Cincinnati district will be 
| Mr. Dorst’s office and he is chairman 
, * Committee of five which will be in 
“8 of credit affairs in southern Ohio 


( 
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and Indiana. The other four members of 
the committee are Isadore L. Rauh, F. D. 
Snodgrass, John W. Milburn and Robert 
L. Mayer. 

“We are going after every case now 
before the National Association of Credit 
Men. The movement to weed out crooks 
and others who endeavored to get some- 
thing for nothing was started by the Na- 
tional Association and we will carry on the 
work except that it will be in a more 
vigorous fashion. It is our sincere intention 
to make an object lesson of the first few 
cases we take a hold of in order to throw 
the fear of the law and penalties in the minds 
of those who might be inclined to cheat. 

“We have a vast amount of resources 
upon which to draw in order to prosecute 
the cases that come before us and we cer- 
tainly will follow them up. It will only 
take two or three instances of long sentences 
or fines to show wholesale dealers and retail 
merchants that we mean business to the 
very end. The Central Committee has em- 
ployed a large force of field workers who 
formerly were identified with the Depart- 
ment of Justice and it is very likely that if 
there is any kind of wrongdoing these men 
will find it. Their duty will be to get all 
possible evidence and then submit it to the 
District Attorney, Post Office officials or the 
State officials wherever the case might be. 
We want this to go over big and ask the 
co-operation of all those who are interested 
in better business,” said Dorst. 

The local chairman will endeavor to get 
the whole matter before the jewelry trade 
through the National Jewelers Board of 
Trade. 








Law Suit at Paris to Determine Ownership 
of Famous Gems 


A special copyright cable to the New York 
Times from Paris, Wednesday, told how the 
jewels of Mary Stuart and many other fa- 
mous gems in the collection of Duke Charles 
of Brunswick, who died in 1873, were the 
subject of litigation before the Paris courts. 
The suit is more than 30 years old and was 
brought by Count de Civry to obtain prop- 
erty left by his grandfather. 

According to the Times’ report, the plain- 
tiff's case is not clear because of the facr 
that de Civry is a son of Countess de Col- 
mar, who was issue of a morganatic mar- 
riage between Duke Charles and Lady Col- 
ville. Waldeck Rousseau pleaded and lost 
the case in 1891, when the French courts 
held that the Duke’s will in favor of the 
City of Geneva was valid because de Civry’s 
proof of relationship had not been sufficiently 
established. 

The case was reopened, thanks to a decree 
by His British Majesty’s Court of Arms, 
which decided all genealogical disputes, that 
Countess de Colmar was the daughter of the 
Duke of Brunswick. Letters patent estab- 
lishing this fact were destroyed when the 
Duke’s castle in Germany was burned down 
during the revolution of 1830, but later 
Charles sent dispatches confirming them to 
the Duke of Sussex, head of the junior 
branch of the Brunswicks. Sussex registered 
the genealogy in a family book now in the 
British Museum. The Duke of Cumberland 
appeared today coming from Austria, where 
he has his home, and recognized de Civry’s 
claims. 


75 
ATTEMPTED HOLDUP FAILS 


Gang of Bandits Visits Cincinnati Jewelry 
Store But Bravery of Owners Thwarts 
Their Plans 


CINCINNATI, O., July 3.—The attempt to 
rob the jewelry store of B. Greenwald, at 
514 Race St., Thursday morning, resulted 
in a reign of terror but also resulted in dis- 
playing the courage of Ernest Waldvogel 
and William Grassmuck, owners of the 
store. The bandits secured nothing although 
there was a group of six of them. The 
bandits went to the store fully prepared for 
their work, even to having handcuffs with 
which to shackle the owners and clerks, but 
they lost their nerve at a critical moment. 
The intended robbery was turned to a rout 
by the splendid display of courage shown 
by Waldvogel and Grassmuck. They re- 
fused to become frightened at the attack 
and succeeded in saving their stock. The 
bandits escapéd amid a reign of terror as 
Race St. became a seething turmoil within 
a few moments. 

Charles Goldfuss, ice wagon worker, was 
shot in the hip when he happened to step 
into the path of one of the fleeing robbers. 
Before falling to the street Goldfuss hurled 
his ice tongs at the bandit but the latter 
dodged them and they landed on the bandit 
who was sitting at the wheel of the ma- 
chine which had been planted by the gang. 
One of the crowd was nearly left behind as 
he turned and fired point blank at Wald- 
vogel when the latter made an effort to 
capture him. The bullet went wide although 
the revolver was within a few feet of the 
jeweler when it was exploded. When ex- 
citement was at its height the waiting auto- 
mobile shot out of Opera Place with the 
bandits crouched within it. They fired into 
the air at intervals and got safely away. 

The attack of the bandits on the jewelry 
establishment was of a most spectacular 
nature. Of the gang only four entered the 
store, one was left outside as a lookout and 
the other remained at the wheel of the 
machine. All of the safes of the store were 
open at the time as the articles were being 
placed in the show cases for business of the 
day. Apparently the place had been watched 
for several mornings. 

Waldvogel was behind the counter in 
front and his brother Adolph Waldvogel 
was assisting him. Carl Beck, a watch- 
maker, was at a counter in the repair de- 
partment while Louis Dolf was in the front 
of the store selecting diamonds from a 
tray for show-window display. The force 
looked up when four men, well attired, 
entered the place. The first intimation that 
they were robbers came when one of them 
approaching Waldvogel drew a revolver and 
said quietly: “Pop ’em up.” Instead of 
putting up his hands Waldvogel reached 
under the counter for his revolver despite 
the fact that the three other visitors had 
drawn their revolvers, The jeweler chanced 
his life by dodging past the quartette and 
rushed to the street shouting for help. A 
sudden retreat was made by the group and 
they failed to secure a bit of loot. In 
making their get-a-way the bandits tore off 
a hubcap on the machine by colliding with a 
pole. The machine had been rented in 
this city, according to the report of the 


police. 
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Hoosier State Jewelers Hold Great Convention 








Members of Indiana Retail Jewelers’ Association Enjoy Splendid Conclave at 
West Baden—New Officers Chosen and Other Business Transacted— 
Social Events and Interesting Addresses Features of the Gathering 

















West Bapen, Ind., July 1.—The 18th an- 


nual convention of the Indiana Retail Jewel- 
ers’ Association closed here yesterday after- 
noon after three days of pleasure and busi- 
ness. It was another typical Indiana con- 
vention where real things are done and 
sociability reaches its highest plane. 

Some new names appear in the list of of- 
ficers this year. While some of them are 
not so well known nationally they have been 


WAYNE BIGWOOD, PRESIDENT-ELECT 
loyal supporters and helpers for those who 
have become so known, and the new year 
starts with every confidence that Indiana 
will maintain its place in the front rank of 
the States that comprise the national or- 
ganization. 

Ralph Roessler and William Rindt, who 
have served the organization as officers for 
years, will continue to serve the association 
as members of the executive committee, and 
Fd O. Little, who has served both as secre- 
tary and president, and is now regional vice- 
president of the A. N. R. J. A., comes back 
into the harness as secretary. The officers 
elected yesterday afternoon are: President, 
Wayne Bigwood, Terre Haute; first vice- 
president, Julius Oswold, Ft. Wayne; second 
vice-president, Dave Kahn, Fvansville; sec- 
retary, Ed O. Little, Auburn; treasurer, 
George F. Beach, Valparaiso. Members of 
the executive committee: Ralph Roessler, 
Marion; Wm. H. Rindt, Richmond; Ed 
Williams, Bloomington; Allen Jay, Rich- 
mond; Carl Rost, Columbus. 

A few of the members and their wives 
arrived on Saturday, and by noon Sunday a 
majority of the 110 who registered at the 
convention had arrived. The time until 3 
o’clock was spent in registration, greeting of 
friends and a general good time. At that 
hour those who had entered in the golf tour- 





nament wended their way to the top of the 
hill west of here and, accompanied by a fair 
gallery, played the elimination game. Others 
interested in baseball witnessed a game be- 
tween the Sprudels, a colored team, and the 
local West Baden team. Still others en- 
joyed automobile trips over the splendid 
roads that wind among the charming hills of 
this section of the State. 

On account of rain early Monday morning 
the finals in the golf tournament were not 
played until in the afternoon, and the Boot 
and Saddle Club had to be content with a 
ride along the covered bridle path. 

After a community breakfast served in the 
large dining room of the West Baden IHlotel 
all adjourned to the convention room, where 
the sessions were held. After late arrivals 
had registered and received their official 
badges the sessions began. 


Monday morning 


The convention was scheduled to assemble 
at 9 o'clock on Monday morning, and at five 
minutes after that hour the registration was 






















































SECRETARY AND REGIONAL 
Nees 9 A, 


E. O. LITTLE, NEW 


VICE-PRESIDENT, A. 


complete and President Rindt had called the 
meeting to order with about 75 present. 

This session was opened by the singing of 
“America,” led by Jules Brazil, of Toronto, 
Canada, who was present for the banquet in 
the evening. Then followed community 
singing with variations by Mr. Brazil. 

The president then stated that so many 
distinguished visitors were present that he 
would first introduce them individually be- 
fore the “everybody get acquainted” feature 
which was inaugurated by Indiana several 
years ago. He then called to the platform 


and introduced in order Conrad J. Brotherly, 


president of the American National Retail 
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Jewelers’ Association; C. J. Duncan, ores 
dent of the Ohio Retail Jewelers’ Associ 
tion; B. J. Hagamann, of the Illinois Re. 
tail Jewelers’ Association, and Mrs. Hag, 
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mann; A. T. Westlake, of the Bradley 
Horological Institute, and Mrs. Westlake: 
Sam Swartchild, Chicago; A. W. Ande. 
son, secretary of the A. N. R. J. A, and Mr 
Anderson; Miss Dorothy Martin, of Ry 
wardsville, Ill.; and Philip Horr, Aurora 
Ind., an honored member of the associatig, 
and a veteran in the trade, having conductes 
his business on one street of that city for 
more than 51 years. 

Then the president requested each on 
present to rise, state name and address y 
that each one might become acquainted with 
the other. With these formalities dispenses 
with President Rindt introduced a repr. 







































WILLIAM H. RINDT, RETIRING. PRESIDENT 






sentative of West Baden, who welcomed 
the jewelers, and expressed pleasure in hav- 
ing the organization present and extended 2 
hearty welcome. Henry Leist, of New Al 
bany, then extended a welcome on behall 
of the jewelers of the southern part of the 
State. ’ 
Following these Allen Jay, of Richmon¢, 
responded and thanked those preceding for 
their kind words and hearty welcome. He 
stated that previous conventions had made 
this place feel like home, and he was glaé 
of the’ custom adopted a few years 48° 
which brought the convention to this section 
every three or four years. 
The president then announced the conver: 
tion committees as follows: 
Resolutions—Louis Otto, chairman; Wal- 
ter Mellor and Henry Leist. 
Auditing—Earl | McConnell, 
George Kamman and E. O. Collins. 
Nominating—Ed 0. Little, chairman, 
Louis W. Otto and George F. Beach. | 
Secretary Ralph Roessler then explained 
the golf tournaments which had been arrané 
for the year and stated that Wayne Bigwor 
had been appointed chairman of the yoy 
tee on sports and additional events would . 
arranged for the future. The trophy " 
golf was a loving cup presented by the Ba ; 
win-Miller Co., of Indianapolis, and ™ 






chairman ; 
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he won three times by an individual before 


title passes. . 
Following these announcements President 
Rindt delivered his address, which was in 


part as follows 


ADDRESS UF PRESIDENT RINDT 


It is indeed a pleasure beyond expression to 
preside as your chief officer at this the 18th an- 
nual convention of the Indiana Retail Jewelers’ As- 
sociation—-an organization of retail jewelrs which 
while not the greatest in point of members, is never- 
theless among the very foremost of all the State 
associations in all those major activities in which 
jur great national association functions. Foremost 
in organization, in hospitality, in accomplishments, 
in originality, in good-fellowship, in conspicuously 
able and nationally known members and in unsel- 
fish service cheerfully rendered. In all of these 


and more, our Indiana association shines among 
the very brightest stars in all the glorious galaxy 
that compose our great national association. 

It is a distinct honor to have been your presi- 
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man regardless of how securely his business may 
be entrenched in his community or what his es- 
tablished policies may be, to be keenly alert to the 
trend of the times and the needs of the hour; 
that he be receptive to the ever changing conditions 
and adjust himself and his policies in order to 
avail himself of whatever legitimate opportunities 
may present themselves, in the more and more in- 
tensive bid for business. There is no better way 
to keep in the forefront of the race and out of 
the groove of the daily beaten track of custom 
than by attendance at conventions such as, this, 
by your association with other live merchants*and 
the adoption and adjustment to your own business 
of those methods that others are finding success- 
ful. 

This is the day and age of co-operation; co- 
operative thinking; co-operative planning; co-op- 
erative acting. You will find it everywhere. 
The shoulder to shoulder method of accomplishing 
an ideal is not only strictly modern but is neces- 
sary for the greater success of the people, what- 
ever it may be. 

All over the world, 
ternationally, fraternities, 


locally, nationally and in- 
societies and clubs are 
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bill was framed and written nor to the exceptional 
way in which it was presented but largely to the 
overwhelming influence of the many individual 
members of the Indiana State Council of Retail 
Merchants of which organization our own associa- 
tion is an influential factor. Through the electri- 
fying influence of our energetic secretary, Mr. 
Balch, who will speak to you this afternoon, those 
senators and representatives in Indianapolis who 
where known to be unfavorable to the bill were 
fairly deluged with telegrams and messages from 
their constituents back home urging their favorable 
consideration of the bill, the result being scarcely 
a dissenting vote, when it finally came up for 
passage. 

-“{he Wholesale Life Insurance Plan for mem- 
bers. and their employees at a very low rate and the 
National Jewelers’ Mutual Fire Insurance Co., 
which saves us 40 per cent from stock company 
rates, are other examples of the benefits derived 
from such co-operation as our national association 
enjoys and transfers ‘to its members. Just at 
this time there is before us as retailers and be- 
fore the entire jewelry industry a movement that 
means as much, if not more, to us and to the 








GROUP PHOTO OF SOME OF THE MEMBERS 


lent during the past year and to have been per- 
mitted to render some slight service for the good 
f the association and for the welfare of the in 
vidual members, many of whom [ have come 
6 know, to honor and to love. 
Not the least of this service is the bringing to 
‘ou at this time a program of exceptional merit, of 
educational value and delightfully entertaining. 
Look over the printed program carefully. Every 
umber on it merits your earnest thought and study, 
“very speaker has a vital message and deserves 
sg careful attention. The sessions are so planned 
Pleat ye of them will be long nor tiresome. 
2) Of time shall be given over to recreation, 
ap sellan entertainment. | Let me urge upon 
: Teer importance of attending each meeting—two 
nto day, being in your places promptly at the 
einning of each session. 
Pi ne ue most fitting that we, as business 
“lll wow teeny as gather together at 
discuss thoes lt 0 ny . Pages hg neil "a 
interested pot ee be whic we are a intensely 
—. to seek diligently the solution of 
problems that are of common 


During th concern. 
happen “ the past few years many things have 
, €d to change entirely the hitherto accepted 
methods of : 


modities tag 4 business. Retailing in all com- 
Modern ons se monstrous strides forward. 
8 is the Pe are as. different from the old 

ange in styles of dress and modes of 


living, a ‘ 
& It therefore behooves every retail business 


CONVENTION 


heing organized for the purpose of studying and 
if possible, solving those peculiar and individual 
problems pertaining to the particular professions 


in which their members are concerned and _inter- 
ested. 

Rotary, Kiwanis, Lions, Optimists, and other 
groujs of keen, alert, wide awake business and 


professional men have organized and are meeting 
at frequent and regular intervals, to not only 
engender and promote a more friendly and_per- 
sonal feeling among their members but to make pos- 
sible the co-operative, forceful accomplishment of 
such matters as may he desirable, which no single 
individual cculd hope to do adequately himself. 

In all these associations, in all these clubs, in 
all these orgenizations the idea of co-operation is 
paramount and the value of that co-operation under- 
lies their original conception. 

The splendid accomplishments of Ralph Roessler 
in his determined fight for the elimination of the 
excise tax was made the more possible by the co- 
operative effort and support of the retail jewlers 
back home. 

The favorable passing of the Garnishee Law, 
introduced and sponsored by our Honorable Denver 
C. Uarlan was finally accomplished after similar 
bills had repeatedly failed, for the past 25 years. 


I know T am not detracting in the least from the 
glory of Senator Harlan’s victory when I say 
that this very much desired legislation was not 


altogether due to the flawless manner in which the 
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future of our industry than any activity that has 
ever been attempted. 

Not even the elimination of the excise tax 
with all its beneficial results and relief—is quite 
as important a factor in our growth and successful 
future operation as is the raising of the National 
Jeweler’s Publicity Fund. 

The purpose of this fund and the progress of 
this endeavor will Le fully explained by our good 
president Mr. Brotherly, whose major activity 
this year will doubtless be the accomplishment 
of this herculean task. But, however energetic- 
ally he may work, and however loyally he may 
apply his best efforts to the task, it will fail pitiably 
without the hearty support and co-operation of the 
individual jewelers throughout the entire country— 
whose welfare the movement is primarily intended 
to promote. 

In this as in every other enterprise I am certain 
the incoming officers can assure our president that 
Indiana will do her part. 


And now in conclusion may I express the appre- 
ciation of the co-operation extended me as presi- 
dent of the officers and executive committee of 
our association and may I hope for and bespeak 
the ever increasing loyalty, confidence and sup- 
port of every member, to the incoming adminis- 
tration, to the end that the Indiana retail jewelers 
may continue to hold their envied reputation among 
the jewelers of the land and that we all shall en- 
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joy the prosperity which we have a right to ex- 
pect. 

In introducing the next speaker the presi- 
dent referred to him as the father of the 
Garnishee Bill, which the jewelers and other 
retailers of the State had sought to have 
enacted into law for many years, and stated 
that the speaker would explain how this and 
other laws were enacted. He then intro- 
duced Senator Denver Harlan, of Richmond. 

By means of charts Mr. Harlan traced the 
route of every bill from the time it is intro- 
duced in either house of the legislature un- 
til it is signed by the governor and becomes 
effective in its operation. He then briefly 
explained the features of the new law and 
considerable time was spent in answering 
questions about the technical operations of 
the law and how it might be used by jewel- 
ers in collecting accounts. 

Following this very interesting and il- 
luminating talk it was moved and unani- 
mously supported that Senator Harlan be 
elected to honorary membership in the or- 
ganization. 

After reading a message from William 
Cooper, president of the National Whole- 
sale Jewelers’ Association, expressing re- 
gret that circumstances prevented him from 
being present and extending greetings to the 
association and the Ladies’ Auxiliary, the 
morning session closed with a few remarks 
by Lewis DeHart, of C. & E. Marshall Co., 
Chicago. 

Monday afternoon 


The afternoon session of Monday assem- 
bled promptly at 2 o’clock and after some 
singing President Rindt stated that the con- 
vention was honored by the presence of a 
man who has been honored by every branch 
of the jewelry trade in America, and asked 
Secretary Roessler to introduce the speaker. 
After briefly recounting the services of the 
next speaker and telling of his personal as- 
sociation with him and his high regard for 
him, Mr. Roessler introduced Conrad J. 
Brotherly, Newark, N. J., president of the 
A. N. R. J. A., who was given a hearty and 
sincere ovation as he came to the platform. 

Mr. Brotherly extended greeting of the 
national organization and complimented the 
officers and members of the Indiana associa- 
tion for the splendid work that has been 
done and is being done by both individuals 
of the organization and the membership as 
a whole. The speaker then discussed at 
length the jewelry business and pointed out 
what the real competition is, and what the 
jeweler must do to get his share of the 
buyers’ dollars. He stated that the consum- 
ers of the country budget their dollars by a 
mental attitude toward the various lines of 
merchandise in the market and that line 
which, through advertising and propaganda, 
created the most favorable impression on the 
minds would receive the greatest share of 
the budget. 

The speaker stressed the necessity in the 
jewelry trade of receiving a greater patron- 
age if the trade is to maintain its place 
among other lines, and gave several factors 
that would help to this end. He told of the 
success that had attended the national pub- 
licity in other lines and how their sales had 
been increased by this method. He then 
briefly gave a history of the work done by 
the Jewelers’ Publicity Committee and what 
they are now trying to do, and urged the 
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retail jewelers to do their full share and sup- 
port the efforts of the members of the com- 
mittee. 

He then cited some of the publicity now 
being given jewelers and all of it unfavor 
able. This makes it more necessary that 
the jewelers conduct a campaign of publicity 
not alone for the purpose of creating favor 
able consideration but as a measure of de- 
fense. 

The second speaker of the afternoon was 
Wm. E. Balch, of Indianapolis. In intro- 


ducing this speaker the president stated that 
Mr. Balch is secretary and manager of the 
Indianapolis Merchants Association and sec- 
retary of the 


Indiana Retailers’ Council, 
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which organization Mr. Balch sponsored and 
organized. 

In his introductory remarks the speaker 
stated that it is only in recent years that the 
retailers have realized what they can do, and 
their success in the few efforts they have 
put forth recently has been convincing. He 
indicated how much more effective the mer- 
chants’ organizations are in securing laws 
and the betterment of conditions than can be 
done by the individuals or through chambers 
of commerce and similar other organiza- 
tions. He then gave a history of the or- 
ganization he managed in Indianapolis and 
mentioned the many benefits that have come 
to the merchants there through its opera- 
tions. 

The last speaker of the afternoon was 
H. R. LaTowsky, Dayton, O., who spoke 
of “Better Methods,” and illus- 
trated his talk by charts. He devoted much 
of his talk to turnover and showed how this 
plays the greatest part in determining 
whether a business shows a net profit. He 
indicated very clearly that adding additional 
percentage of mark-up to merchandise does 
not bring better net profit but more often 
reduces the net. He urged jewelers to de- 
partmentize their stock, find out the depart- 
ments that show the best profit, push these 
and reduce the stock in other departments 
where the interest and expense of maintain- 
ing eats up the net of the profitable depart- 
ments. His next suggestion is to train sales- 
people to increase the average sale to each 
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customer which is more profitable than adq. 
ing additional customers. 

Announcement was then made of the as. 
sociation banquet and president’s ball which 
would be held in the evening, and all we 
urged to be present promptly at 7 o'clock 


Te 


Banquet and Ball 


lor the banquet Monday evening two 
long tables were arranged in the middle of 
the dining room and shortly after 7 o'¢lock 
more than 100 members and guests were 
seated and very soon after the noise makers 
were in use and ribbon confetti was flying 
about. During the serving of the meny 
those present were entertained by Jules 
Brazil, a humorist and entertainer from 
Toronto, Canada. <A very enjoyable hoy 
and a half was spent in this manner and 
then President Rindt announced that the 
presentation of prizes would be made from 
the orchestra stand in the Antrim of the 
hotel. 

The party was soon adjourned to this 
place and when seated the program was 
turned over to Mr. Brazil who first an- 
nounced that the handsome fountain pen 
offered for the first correct solution of the 
cross word puzzles published in the program 
had been awarded to William Rindt, Jr, 

The chairman then called Wayne Big- 
wood, chairman of sports committee, to the 
rostrum and asked him to present the Bald- 
win-Miller trophy. After explaining the 
method of contest Mr. Bigwood announced 
that the award this year was to J. § 
Ze:ler, of Chas. Meyer & Co., Indianapolis, 
who won over Allen Jay, of Richmond, by 
one stroke. The trophy will be retained by 
Mr. Zeller unti] the next convention. 

This part of the program was concluded 
by several songs by Mr. Brazil given in his 
characteristic manner. 

Then the space was cleared, the orchestra 
was called in and the remainder of the eve: 
ning until a wee hour was spent in dancing 
on the floor of the Antrim. 


Tuesday 


It was nearly 10 o’clock the morning after 
the night before that the morning session 
was called to order Tuesday morning by 
Vice-President Julius Oswald. 

Best wishes for the success of the con 
vention were received in the form of tele- 
grams from Herman Stern, of Chicago, and 
“Bill” Frazier, of Durham, N. C. 

The first speaker on the program was 
Supt. S. L. Stiles, of the Pinkerton office 
at Cleveland. Mr. Stiles spoke in the mter- 
est of the Jewelers’ Security Alliance and 
pointed out the protection offered the jewel: 
ers through co-operation with this organiza 
tion. He also explained the methods 0 
those who prey upon the jeweler and told o! 
the measures of precaution which have beefi 
suggested by the organization as 4 result 
of their experience in the past years. 

Ed. O. Little, Auburn, national vice-pre" 
dent, spoke of the visits he has made 1 
conventions of States in this district and 0} 
the work being done. His work has wees 
along the line of a message from the vd 
tional Publicity Committee and of asso 
tion affairs in general, but he explained thal 
after hearing the president of the nati 


SRE ttle he 
organization he felt there was ait 
could say along that line. In S ae 
the advantages of organization he cit 














tin 





—=_——-“ 








July 8, 1925 


eral recent huge combinations in the indus- 
trials as evidence that captains of industry 
realize that all strength lies in union and 
all weakness in dissention. He stated that 
industries, professions, churches, trades, all 
recognize the value of organization and 
co-operation, and urged the jewelers to 
strengthen theirs at every point. 

In view of all this Mr. Little suggested 
that steps should be taken to form a super 
organization within the jewelry trade, com- 
bining wholesalers, manufacturers and re- 
tailers into one body with a Will Hayes or 
a Judge Landis to look after their interests 
and arbitrate the differences that arise in 
the trade. 

The speaker then expressed disappoint- 
ment that more jewelers do not belong to 
their State organizations and attend the con- 
ventions. He said that at times it seemed 
the efforts of a few to make these meetings 
a success, the endless planning and arrang- 
ing, were love’s labor lost and wondered if 
i's all worth while. Then he said: 

“I think again of these wonderful family 
gatherings, so different from the conventions 
in other States. I think of the wonderful 
acquaintances we have made and the real, 
true lasting friends we have found and I 
realize that, after all, it 7s worth while. 

“Time will add to the number attending 
our conventions because the good that each 
of us derives cannot be hidden but news 
of it spreads slowly but surely to every com- 
munity and our circle slowly widens. 

“Go home therefore, brother jewelers, with 
this thought in mind. Organization is 
here. It has come to stay. Its merits 
are no longer questioned and its results 
no longer in doubt. Every jeweler must, 
sooner or later, get in the swim if he ex- 
pects to exist for the time is past when 
man can live unto himself. 

“Spread the gospel to your neighbor. In- 
duce him to attend our conventions and lend 
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ment. Briefly he told of the work in the 
past, what has been accomplished, and said 
that the prospects for complete elimination 
of the entire tax by the next Congress are 
very bright. He cited the public utterances 
of the President, Secretary of Treasury and 
others in positions of influence to justify the 
optimistic view. He also referred to confi- 
dential assurance he had received from mem- 
bers of Congress who will be in a position 
where their opinion will be a great influence. 
While the speaker does not believe the pros- 
pects will justify a celebration at this time 
he does feel certain that success will soon 
crown the efforts of the jewelers to have 
the excise tax eliminated. 


Tuesday Afternoon 


After lunch the meeting was again called 
to order by Vice-President Oswald who in- 
troduced A. W. Anderson, secretary of the 
A. N. R. J. A., who spoke briefly about the 
growth of the insurance feature of the jewel- 
ers’ organization and pointed out the great 
saving this organization had effected for 
the jeweler. A very small portion of a 
jewelers’ insurance placed with the asso- 
ciation’s insurance company would result 
in a saving that would much more than pay 
his dues in the association. 

H. Niss, representing the Elgin National 
Watch Co., talked for a few minutes during 
which he demonstrated and explained the 
advantages of a material cabinet which has 
been designed for the convenience of the 
trade. 

Following Mr. Niss, the Hon. Albert R. 
Hall, representative of the 1lth Congres- 
sional district, addressed the convention. Mr. 
Hall spoke of citizenship and what it means 
to every man and woman, and how the per- 
petuity of our government can be maintained 
only by the virtue of good citizenship. 

Then came the reports of committees. The 
first to report was that of the nominating 
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his moral and financial support to the pro- 
motion, the upbuilding and the betterment 
ot his own business.” 

The next speaker was Ralph Roessler, 
chairman of the tax elimination committee, 
who explained that there was not a great 
deal new to be told at this time concerning 
the work of his committee. He said they 
were consistently on the job, vigilant at all 
times and making note of every develop- 


committee. Their report was unanimously 
accepted and the secretary cast one ballot for 
the entire list as presented. 

The resolutions submitted by the commit- 
tee were adopted without discussion. 

Resolutions 

The Indiana Retail Jewelers’ Association in its 
18th annual convention assembled on the 28th, 29th 
and 30th of June at the West Baden Hotel, West 
Baden, Ind., hereby gives expression to the follow- 
ing resolutions. 
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Whereas, In order to compete successfully with 

other industries that are constantly making their 
products known to the public and thus creating a 
greater demand for the purchase of their goods in 
preference to jewelry. 
; Whereas, The National Jewelers’ Publicity Asso- 
ciation has been devised for the purpose of keeping 
our product before the minds of the buying public 
thus creating a greater want for our goods in pref- 
erence to those of other industries, be it 

RESOLVED. That we urge our members to pledge 
their wholehearted support to the National Jeweler’s 
Publicity Association by subscribing to it financially 
and that we call upon manufacturers, wholesalers 





FORMER PRESIDENT AND 
SECRETARY 


RALPH’ ROESSLER, 


and importers to do likewise in order to help us 
sell their products that we buy from them. 
* * * 


Resotvep: That too much cannot be said in 
recognition of the untiring efforts of Ralph Roessler, 
as chairman of his Special Excise Tax Committee 
and we want again to express our appreciation of 
the splendid work he is doing and we pledge him 
our support to the end. 

* * * 

RESoLveD: That we appreciate the presence of 
our National President Conrad J. Brotherly. His 
address was full of good thoughts. His talk was 
constructive and his suggestions if followed will 
be helpful to all. We appreciate his able presen- 
tation of the publicity campaign and feel some 
definite and decisive action should be taken at 
once to bring to a successful conclusion the money 
raising feature of this campaign. 

. * * * 

Reso.vep: No meeting of the Indiana Retail 
Jewelers weuld be complete without the presence 
of our national secretary, A. W. Anderson, and 
his good wife. We welcome their presence and 
hope that they will come again. 

* . * 

Rrso_vep: That the names of Rindt and Roes- 
sler have hecome synonymous with success in the 
Indiana Retail Jewelers’ Association and again 
express our appreciation of their wise leadership. 

* o * 


Whereas, The American Watch Importers’ Asso- 
ciation, Inc., has been organized to establish stand- 
ards of quality in watches and watch movements 
imported into this country and because we believe 
it to be for the best interests of our members and 
of the jewelry trade in general to further the sale 
only of watches that are capable of keeping time 
and because we are in hearty sympathy with its 
general objects now therefore, be it 

Resotvep: That we pledge the American Watch 
Importers’ Association our full co-operation and 
support. 

* . * 

Resotven: That we again heartily endorse and 
recommend to our members the following, the Na- 
tional Jewelers’ Mutual Fire Insurance Co., the 
Horological Institute of America, the Harvard 
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Research Bureau, the Group Insurance written by 
the Metropolitan Insurance Co. 
* * * 

Whereas, Some of the members of our associa- 
tion suffered great financial during the ter- 
rific windstorm that visited our State this Spring, 
therefore be it 

RESoLvepD: That we request the members of the 
National Mutual Fire Insurance Co. to adopt the 
amendment to their constitution permitting the 
company te write insurance indemnifying its mem- 
bers against actual loss and damage by fire, light- 
ning, hail, tempest, windstorms, tornado, cyclone or 
hurricanes tc real or personal property. 

* . * 


loss 


Whereas, We consider the action taken by the 
Massachusetts and Rhode Island Jewelers’ Asso- 
ciation a step forward in association activities in 
establishing the Councilor Committee, be it 

RESOLVED: That the officers of our association 
appoint a similar committee and that said committee 
correspond with other committees of similar nature 
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in other States so that our membership may derive 
a benefit of any constructive and beneficial work 
that may be accomplished. Reports of said com- 
mittee to be promulgated to the members of our 
througheut the year. 

7 * * 


2ssociaticn 


Resotvep: That we express our appreciation of 
the interest in our association shown by the pres- 


ence of so many distinguished visitors of this 
and of other States. 
RESOLVED: That we thank the trade press for 


their co-operaticn and publicity, the various speak- 
for their instructive and en- 
hotel management for its 
service rendered. 


ers on our program 
tertaining talks, the 
courteous treatment and 

RESOLVED: That we thank the donors of the 
silver golf trophy, the Baldwin Miller Co. As we 
realize this will assist in stimulating attendance 
and interest at our State conventions. 


An invitation to meet in Ft. Wayne next 
year was presented but it was decided to 
leave the selection of time and place for the 
19th convention to the executive committee. 

The balance of the afternoon was devoted 
to outdoor sports, swimming, horseback rid- 
ing and golfing. For those who remained 
there was a special program of music and 
dancing during the evening. 








Charles M. Hanf, San Bernardino, Cal., 
reports that some time ago his son detected 
the janitor of the building stealing a watch 
while the janitor was sweeping out the store. 
He summoned the police and had the man 
searched, with the result that the janitor was 
sentenced to one year in jail. 
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LETTERS TO THE EDITOR 


“Express Your Sentiments with a Precious 
Stone” 
New York, July 2,’ 1925. 
Editor of THE JEWELERS’ CIRCULAR: 

In view of the agitation in our trade re- 
garding the adoption of a slogan that more 
truly represents the underlying principle of 
our industry than “Gifts That Last,” I de- 
sire to submit the following for the consid- 
eration of those interested in slogans: 

“Express your sentiment with a precious 
stone.” 

In a list of stones with symbolic sig- 
nificance, 24 precious and semi-precious 
stones appear. 

I have no desire to urge the adoption of 
any slogan, but I submit the above sugges- 
tion for what it may be worth. 

Yours truly, 
(Signed) Emit W. Koun. 


Suggests Monthly Meetings of Jewelers for 
Educational Purposes 
SHARPSBURG, Pa., June 26, 1925. 
Editor of THe JEWELERS’ CIRCULAR: 

Your presentation of the idea of better 
scientific development or culture for 
jewelers, giving some space ot arguments 
by Julius Cohen, a contributor to the 
Deutsche Goldschmide-Zeitung, appeals to 
me quite strongly. JI am convinced such 
studies would have been of great value to 
me if they had been available in my 
younger days. If jewelers’ organizations 
would take up such matters in connection 
with practical shop talks, a great deal of 
good would no doubt come of the practice. 
Aside from ultra scientific matter, much 
useful instruction could be diffused pertain- 
ing to ordinary shop work either through 
discussion of a chosen topic by those in at- 
tendance or through the medium of an 
illustrated lecture pertaining to precious 
stones or metals, designing, watch work, 
salesmanship, character force or other sub- 
jects which would be chosen from time to 
time. 

Our vocation is variously referred to as 
art, science, profession and public service. 
The things which engage the attention of 
the existing associations could (and would) 
be the better served if we had group or- 
ganization in every locality where jewelers 
(proprietors and employes) could somewhat 
conveniently get together about once a 
month. Our State meetings are too far 
apart in time and never convenient as to 
locality except for the immediate neighbor- 
hood and then too, all business must be 
transacted with little or no forethought or 
practical experience. 

Jewelers who would participate in local 
study meetings for technical, scientific or 
business improvement would furnish much 
better convention material than at present. 
For now their convention work is often 
sprung on them, unexpectedly, they are 
often assigned to committee work for which 
they have not had time to give forethought, 
or very often no thought at all until con- 
vention day comes, 

Synthetic stones and synthetic metals 
(colored) as well as the natural product 
could be subjects of intense interest for 
discussion at local meetings and then also 
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think how much elementary informatj 
watchmakers could receive which mr 
tend to make more and more usefyl - 
Horological Institute of America, Ag mat 
ters now stand the usual watchmaker i. 
we have him, hesitates to undergo Pa 
H. I. A. tests for fear he won't Qualify 
but in such meetings as I have oeaaae 
anyone of passable calibre could offer 
criticism, offer suggestions, and acquire 
knowledge and ideas which otherwise wil] 
remain a sealed book. 

I would like to see a movement alon 
the lines of the above suggestion, sdnaas 
or at least considered. 

Yours truly 


(Signed) A, C. GRAUL, 








THIRTEENTH CONVENTION 


Members of American Electroplaters’ Society 
Meet at Montreal, Elect Officers, Award 
Prizes and Choose Newark, N. J,, for 
Next Convention 


MonTreEAL, Can., July 4,—The 13th an. 
nual convention of the American Electro. 
platers’ Society was held here, opening on 
June 29, and continuing until July 2, with 
about 300 delegates from the United States 
and Canada in attendance. John H. Feeley, 
founder of the Montreal branch of he 
society, extended a cordial address of wel- 
come to the visitors, following which 
Alderman Louis Rubenstein on behalf of 
the Mayor presented them with the keys 
to the city. William Birks, of the jewelry 
firm of Henry Birks & Sons, welcomed 
them on behalf of the Board of Trade and 
the business men of Montreal. Frank J, 
Hanlon, of Chicago, supreme president, made 
an appropriate response. 

An extensive program of papers and 
addresses was provided, including papers on 
nickel plating by R. M. Thompson; brass- 
plating by George Hoagaboom; alkaline 
cleaners by P. Munning; printing plates by 
H. E. Hearing; and zinc sulphate solutions 
by A. Pearson. 

A number of prizes were distributed by C. 
H. Proctor, E. Lamereux, of Chicago, and 
J. F. Sterling, of New York. The winners 
of the prizes awarded for the best educa- 
tional paper presented during the year were: 
W. Fraine, Dayton, O., first prize; H. 
Miller, New York, second prize; and F. 
Howarth, St. Louis, third prize. The first 
prize for the best exhibit of work at the 
convention was awarded to F. Green, o 
Montreal. F. L. Greenwall, of Chicago, 
took the second prize, and R. M. Goodsell, 
of Milwaukee, the third. W. Fraine was 
awarded the founders gold medal for the 
best work done in the educational sphere 0! 
the trade. 

The following officers were elected: 
President, E. J. Musick, St. Louis, Mo.; 
first vice-president, George Gehling; second 
vice-president, J. H. Feeley, Montreal; 
editor, F. C. Mesie, Sherrill, N. Y. Newark 
N. J., was chosen as the meeting place 0 
the convention next year. 
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Frank Wengler, a jeweler at Sharon, on 
has awarded a contract for an eight 100 
house to be built on Case Ave., in that 1 
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SESQUI-CENTENNIAL 
Plans for Participation of 


jminary , 
— Industry in Celebration at Phila- 


delphia Next Year Now Being Made 


HIA, Pa., July 3.—Preliminary 
plans for the activities of the arcs a 
qustry during the Sesqui-Centennia celebra- 
tion of the signing o1 the Declaration of In- 
dependence, which is to be held in South 
Philatelphia from June 1 to Dec. 1 next 
vear, have been announced, - One important 
feature is that the officials in charge of the 
affair have decided to allow exhibitors to 
cell their wares as well as exhibit them. As 
, result arrangements for the participation 
of the American jewelry trade in the Sesqui 
have been given considerable impetus and a 
decidedly creditable showing is assured as the 
sales proposition will make such an ex- 
hibition directly as well as indirectly 
profitable. 

As already stated in THE JEWELERS’ Cir- 
cular plans are also afoot to have a 
“lewelry Week” or perhaps weeks at the ex- 
position during which several conventions of 
the retail and wholesale lines in the jeweiry 
business will be held here. The Maryland- 
Delaware retailers have already voted to 
meet here in 1926 and the annual convention 
of the Pennsylvania retailers is practically 
assured for next year. It is understood the 
New Jersey retailers are also favorable to 
holding their next year session here during 
the Sesqui and movements are afoot to bring 
both the wholesale and retail national 
gatherings here during the exposition. 

Whether there will be a separate building 
for the jewelry exhibits or whether they 
will be included in the proposed manufac- 
tures building has not been fully decided 
and this will depend upon how enthusias- 
tically the manufacturers and big wholesale 
houses co-operate with the exposition au- 
thorities in the way of displays. 

B. J. Doyle, as chairman of several 
groups under the exposition management, 
has been placed in full supervision of the 
jewelry section, his groups including, 46, 
‘ilversmiths’ and goldsmiths’ wares; group 
47, jewelry, and 48, clocks and watchmaking. 
These groups are divided into classes as 
follows : 


PHILADELP 


GROUP 46 

SILVERSMITHS’ AND GOLDSMITHS’ WARE 

(Appliarces, Processes and Products) 
Class 221. Special equpiment for manufacture, 
tand tools; outfits for casting; machinery (lathes, 
tales, etc.); outfits for electro-plating, etc. Meth- 
As of work, 
Cass 222. Goldsmiths’ and silversmiths’ work 
‘or religious or common uses in gold, silver, bronze 
t other metal; plated ware; articles gilt or silver- 
vated hy any process. 
Class 223. Enameled work: goldsmiths’ enamel; 
tmamels painted upon metal. 


GROUP 47 
JEWELRY 
(Equipment, Processes and Products) 

a 224, Special equipment. Methods of work. 
ae 225, Fine jewelry; gold and silver jewelry; 
rod in platinum, aluminum, etc.; jewelry set 
“" Precious stones; jewelry in debased gold for 
‘xportation. 
( @ . . ° 
P - 226. Lapidary work; diamond cutting; cut- 
rs ie gems; engraving of fine stones; engraving 
pe camecs and of shells, 
Pisce 227. Imitation lapidary work. Imitation 
* Grecious Stones, pearls, etc. 
Pca 228. Gilt jewelry; imitation jewelry in 
Per and other metals; steel jewelry; mourning 
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jewelry in jet and glass; jewelry in coral, amber, 
mother-of-pearl, etc. 


Group 48 
CLock AND WATCHMAKING 
(Equipment, Processes and Products) 


Class 229. Special equipment for manufacturing 
clocks and watches; hand tools; machine tools 
(lathes and other tools); measuring instruments. 

Class 230. Preparation of various metals used 
by watch and clockmakers; separate parts of 
watch and clock work; springs; watch cases in 
precious or common materials; holes and fittings 
in rubies cr in other jewels; enameled or other 
dials, etc. 

Class 231. Clocks for churches and public build- 
ings, time recorders. 

Class 232. Astronomical 
ometers. 

Class 
water. 

Class 234. Ornamental 
regulaters; alarm ciccks, 

Class 235. Watches; pocket chronometers; watch- 
men’s time registers. 

Class 236. Metronomes, various recording instru- 
ments. Clepsydras and hour glasses. 

Class 237. Chimes connected with clock work. 


clocks. Marine chron- 


233. Clocks moved by electricity, air or 
and 


clocks timekcepers; 








HOLD-UP IN KANSAS CITY 


Bandits Bind Retail Jeweler and Loot His 
Store and Safe 


Kansas City, Mo., July 2.—The jewelry 
and optical store owned by J. Sadovsky at 
1104 E. 15th St, Kansas City, Mo., was 
held up and robbed of cash and jewelry 
estimated to be worth approximately $3,000 
on Monday morning, June 29, 

Mr. Sadovsky arrived at the store, which 
is only a few doors from Troost Ave., at 
about 8:15 a. m., and had been in the shop 
only a few minutes when he went to the 
rear room of the building to open ventilators 
and prepare for the day’s business. He 
heard no one enter the store, but, having 
just arrived in the back room, he felt some- 
thing prod him in the back and turned to 
see two large negroes, one of whom was 
holding a revolver against him. 

Mr. and Mrs. Sadovsky had planned to 
go downtown that morning to buy some 
furniture. He had just opened the safe, in 
which there was $250 in currency and $100 
in gold, and was expecting the arrival of 
Mrs. Sadovsky momentarily. 

The two negroes bound Mr. Sadovsky 
with several yards of express twine and left 
him on the floor of the rear room while 
they went through the contents of the safe 
and the showcases, selecting articles of value. 
In their haste, a great many things were 
taken which could be of no possible value to 
the robbers but which merely happened to 
have been kept in the same boxes with other 
articles which were more valuable. One 
such article was a personal photo of a boy 
who was killed in the Philippine Islands. 

The bandits remained-in the store for 10 
or 15 minutes, and then returned .to the rear 
room of the shop and told Mr. Sadovsky 
to remain in the same position on the floor, 
without making a sound for at least 30 min- 
utes. They left through the front entrance. 

Mr. Sadovsky was unable to hear them 
leave the store, and does not know how long 
he remained in the back room struggling 
with the yards and yards of twine which 
bound him, but the next time he saw the 
clock, after the robbery had been consum- 
mated and he had been extricated from his 
predicament, it was about 8:45. He was 
making some headway with the numerous 
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binding cords, when he heard someone enter 
the shop from 15th St. He called and asked 
who was there. 

It proved to be the mail carrier, who was 
making the first morning delivery. The car-. 
rier helped to free the jeweler and the po- 
lice were called at once, but no trace of the 
robbers has yet been found by the police 
here. 

When Mr. Sadovsky finally got to the 
front room of the shop, he found the boxes 
from the safe and counters strewn about 
on the floor, the store appearing to be abso- 
lutely empty of stock and articles which 
had been left for repair. He could not pos- 
sibly arrive at any close estimate of the loss 
entailed for two or three days. Holdup in- 
surance protection for the contents of the 
store to the value of $2,500 was in force at 
the time of the robbery. However, Mr. 
Sadovsky is already convinced that the 
‘amount will fail to cover the loss by several 
hundred dollars. Customers are arriving 
daily for the articles left in the shop and 
Mr. Sadovsky is trying to settle satisfac- 
torily with each one. He estimates that the 
loss will run to well over three thousand 
dollars before the customers have all been 
reimbursed for their respective losses. 

The robbers took items of stock of almost 
every description, including watches, rings 
and even silverware, but took no optical 
goods whatever. 

On the day the robbery was perpetrated, 
it was locally reported that the bandits had 
entered the store and asked to see some arti- 
cles, but Mr. Sadovsky said that was un- 
true, for he did not become aware that any- 
one had entered the store until he felt the 
revolver prodding him in the back. 

The Sadovsky store was the only jewelry 
shop in the neighborhood and was in a rea- 
sonably large business center, with shops 
of various lines on all sides, and is directly 
across the street from one of the larger out- 
lying office buildings. The district is about 
10 or 12 blocks from the downtown section 
of the city, and, Mr. Sadovsky being the 
only jeweler near the district, an unusual 
number of articles is brought almost daily 
to the shop for repair. The rather exclu- 
sive character of the confines which contain 
the patrons of the store is responsible in.a 
measure for the extensive repair business 
handled by Mr. Sadovsky. 

Mr. Sadovsky estimated that he will be 
forced to pay about $600 for articles stolen, 
over and above the amount covered by in- 
surance. 








Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 


Selling Price 
London U.S.Gov't. NewYork 
Date Official Assay Bars Official 

Jane: 36ds002 3225 71% 69% 
July Masses 32 71% 69% 
Fane: 2ececss 32 71% 69% 
Fe Secceee 32 71% 69% 
He Beicces 3144 Holiday Holiday 
Faly G6osvceee 31% 71% 68% 








Wm. Bramley & Co., Montreal, Que., Can- 
ada, has assigned to Paul Tourgeon. The 
assets are given as $15,000 and the liabilities, 
$30,000. 
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Florida Retail Jewelers Meet at West Palm Beach 








Sea Side Resort Scene of One of the Most Successful Conventions Ever Held by 
State Association—Officers Re-Elected—Splendid Social Features 
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West Patm Beacu, Fla., July 1—A 
balmy summer sky combining with the 
turquoise blue of the Gulf stream served 
as a welcome to the members of the 
llorida Retail Jewelers’ Association as they 
assembled at the Salt Air Hotel for their 
sixth annual convention. Starting off with 
the largest number of members on_ hand 
for the opening session on record it was 
held in 


the most successful convention yet 
the State. It was kept on the go from 
the gathering of the directors the night 

















ALVIN MAGNAN, PRESIDENT 


“before” to the last strains of jazz from the 
orchestra in the “wee small hours” follow- 
ing the very fine banquet and entertainment 


on the last evening. President Alvin 
Magnan kept things humming from the 
starting gun and the way he handled all 


the various phases of the association’s work 


well warranted his re-election which took 
place at one of the last sessions of the 
convention. 
Wednesday 
The formal sessions were opened Wednes- 
day morning with the Invocation for 
Divine Blessing by the Reverend T. M. 


Broyles of the First Methodist Church of 
West Palm Beach who was followed suc- 
cessively by the Honorable H. S. Harvey, 
Mayor of West Palm Beach, Frank Weide- 
man, Vice President of the Chamber of 
Commerce and H. C. Sarau chairman of the 
reception committee on behalf of the West 
Palm Beach jewelers. All of these men 
promised with unquestionable sincerity the 
freedom of the city and pleasant visit and 
all of these were fulfilled to overflowing 
as the convention went on. 

The response to the words of welcome 
was made by Vice President D. C. Correll 


of Orlando. It was brief but well taken 
and assured the West Palm Beach folks 
that their promises would be taken ad- 


vantage of to the fullest extent. 


President Alvin Magnan followed with 
his review of the work for the past year, 
emphasizing the various things accomplished 
by the officers in the way of trade advance- 
ment and also spoke of several protective 
measures that were being looked after 
especially that of special taxes against the 
jewelry trade. 

The secretary followed with report 
showing the association to be in very good 
condition financially and to have the largest 
membership in good standing yet on record. 
There are now nearly 80 with several more 
in arrears that will shortly pay up. This 
membership will entitle the Florida Associa- 
tion to five delegates to the national conven- 
tion at Richmond, Va. in September. 

Treasurer Hull’s report showed all bills 
paid and a substantial balance to the good 
in the bank. 

During the noon recess the delegates took 
advantage of the chance to view the several 
exhibits of jewelry, silver-ware, leather 
goods and material that were shown in the 
large room just off the convention hall. The 
following firms and men _ had displays. 
A. V. Burr showing Mulholland Silver Co.’s 


his 




















H. C. HULL, TREASURER AND FIELD SECRETARY 


wares; F. A. Walker, Felco Pearls and a 
material line; C. S. Ratcliffe, Cordova 
Shops, Inc., leather goods; A. L. Mackin- 
non, Bosca-Reed-Mackinnon Co., leather 
goods; F. W. Rock, Holmes & Edwards, 
silver; W. A. Pratt, R. Wallace & Sons 
Mfg. Co., silver; A. N. Allan general 
jobbing line; S. Kaplan & Co., diamonds; 
special interest was shown in the exhibit 
of S. Kaplan & Co., who had their machines 
set up and demonstrated the process of 
cutting and polishing the diamond. Several 
other concerns had men on the ground but 
did not participate in the exhibition. 

The afternoon session was to have been 
addressed by Otto Henderson of Tampa 
with the “Deferred Payment Plan” as his 


on diamonds. ' 


Following this came the : en ate 
g e the address of Frank 


W. Rock of Bridgeport Conn 


chandising.” This subject was 
pecially personality, courtesy, 
store appearance. 

The last talk of the afternoon 
by Earle L. Middleton of 
taking the place of J. P. 
took the work of the Horologic 
as the basis of his remarks on 
the Watchmaker.” 


The balance of the afternoon was spent 
> at 






























H. L. COLES, SECRETARY 

in a long automobile ride around the ct 
and after this many of the visitors to 
advantage of the visit to the shore to go 
bathing. 

J. A. Fraser representing the Jeweler 
Security Alliance opened the evening sessi 
with a talk concerning the work of thi 
organization and this was followed by on 
of the features of the convention, T 
Question Box, which was conducted ! 
James A. Cayce of Nashville, Tenn. 0 
of the regional vice-presidents of the 
tional association. 

This period was 
and many questions of vital interest to ™ 
jewelry trade were discussed. 


Thursday 


Thursday the second day of the conver 
tion was opened with a breakfast contere™ 
which was addressed by E. D. Anthony ™ 
president of the West Palm Beat 
Merchants Association. This was 4 & 
of a talk and very aptly showed those we 
heard it why Mr. Anthony was one 0! " 
big merchants of his city. ai 

The morning session was devoted cue 
to several reports and communications “ 
considerable time was given to adopting * 
new constitution and by-laws. i 

National Vice-President James A. Gaye 


especially instruct! 


gave a very interesting talk 


. es Tepresenting 
the Holmes & Edwards factory, on “Wor, 
very abl 
handled by Mr. Rock and he stresead on 
» bs) rs. 





and generg 
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ton is trying to a 


eweler and what 


to help the individual 
it had already accom- 
‘jished. He spoke particularly of the work 
eng done by the National Publicity Com- 
and their efforts to raise $1,000,000 
that the ‘ewelry trade might be placed in 
he same fine position that other trades had 
ined by a united publicity campaign. 
‘ RE. Gibson, Miami was the last speaker 
i the afternoon with his subject “How 
' He spoke as follows: 


hemg 


mittee 


the 


much Capital. 
ADDRESS OF R. E. GIBSON 

Your secretary, Mr. Coles, has assigned to me 

subject of “How Much Capital,’’ which as we 

' is a very important subject. I hardly 


the 


all know, 
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I wonld feel sorry for the wholesaler. I think, 
without 2 doubt, except in unusual cases, that if 
we would take the population of the town or city 
where your business is located and also 10 per cent. 
of the population of your trade territory and carry 
your stock cone and one-half times this number, that 
by so dcing your stock will be large enough to satis- 
fy your customers and make a good percentage for 
you in profit. Py so deing it is necessary that 
your stock have the proper classification as follows 
(which is given from research work): jewelry, 23 
per cent.; precious stones, 23 per cent.; clocks, 3 
per cent.; watches, 16 per cent.; silverware, 13 
per cent; cut glass and china, 3 per cent.; toilet 
coods and novelties, 5 per cent.; other articles, 
14 per cent. 

This being the percentage that is given out and it 
looks reasonable. 

II. Conservation and control of capital to be 








SOME OF THE LADIES WHO ATTENDED 


fel capable of handling it in the way it should 
be. I informed Mr. Coles I would do the best 
I could, giving you analysis and statistics which 
] have been able to get together. 

I will divide the subject into different topics: 


I. Amount of capital needed and how to deter- 
mine. 


II. Conservation and control of capital to be de- 
termined only by the proper analysis of each 
individual business by proper detail. 


III. How well do you know your banker? 


Through the courtesy of M. P. McNair cf the 
Harvard Bureau of Business Research I will be 
alle to quote you some condensed analysis—other- 
wise would be almost impossible to obtain. 

I, Amount of capital needed and how to de- 
termine. What is the population of your city or 
town where your business is located? This can 
not always be worked out on this basis for there 
are exceptions—a stock of jewelry should not at 
any time be less than one and one-half times the 
population and in very few cases should it be more 
‘tan twe to one. I will quote you some research 
ngures from 209 retail stores during the 12 months 
ot 1923, basing the same on 100 per cent for each 
month: January, 69.9; February, 60.6; March, 72.1; 
roi 68.3; May, 87.4; June, 108.6; July, 73.0; 
august, 83.9; September, 87.1; October, 88.0; 
November, 95.0: December, 306.1. 

I hardly think these figures will be exactly 
‘ute? for Florida on account of the number of 
‘urists we have with us each winter. It is not 
‘essary for me to discuss and go into the De- 
ember and June business. But I might say that 
~g wo in Florida are very fortunate not to 
ides elled to de the larger part of their business 


the ie 


the tw 710 H 

. * months mentioned and from the number 
jewelers’ salecme 

th " rs’ salesmen that call on you one would 
' the > “4, . . 

t Florida was the only place jewelry was 


“sg this statement is made in more or less a 
? pot way, but you might think it over and re- 
authentic ao you have had, also a very 
thron macation in regard to general business 
“roughent the United States. 


k z From the above an- 
given it wil! 


Your larger stoct 7 ar that vou have 
and March, ihe fe ecember, January, February 
by your volume gue can be better determined 
4 capital of $10.00 business. One can not take 

} ) and expect to handle a $100,- 


( ¥ 
’ BTOFs annnal } 2 
anual business: it might he done, but 


determined only hy proper analysis of each indi- 
vidual business by proper detail. 

Conservaticn of capital. as ycu know, is necessary 
that all of us watch cur stock very closely and 
also the analysis of our various departments as 
well as all detail in regard to our business. We 
are only a short distance from market and goods 
can easily and quickly be obtained and I wish to 
impress upon you that mest of us are liable to 
overlook this and get a larger stock than we should 
have—by this I mean that the volume of business 
done does not justify such a large stock. I do not 
see how some of the jewelers that only get a one- 
time turn-over can hold out. While we are given 
the report from the Harvard Research that the 
average turm-vver runs nine-tenths to cne_ turn- 
over, I think that one sheuld not have less than 
two. I am a great believer in having my books 
so they can be analyzed at various times. If you 
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are falling short in certain departments—WH Y ? 
Find out and correct it—if pessible. 

Have your business under control—by this I 
mean, do you know what you are doing—what it 
costs you to do business—your percentage of turn- 
overs and in various departments? If rot I would 
suggest that you get to work on this and correct 
this, as this is very necessary to your success. 

The income tax report has corrected most of 
this—each is compelled to keep a reasonably accur- 
ate acccunt of their business, if not, complications 











H. C. SARAU AND C. R. BENNETT, WHO HAD 
CHARGE OF THE ENTERTAINMENT 


are more than likely to come up and might be seri- 
ous as well as expensive. 

I wish to call your attention to the following 
expense from 88 stores doing a business from 20 
to 50,000: 


Cae “OGTR snd oa ot caicses appa 16.9 
NMI 51a ct 21 irae Laaasniecalacacpe oun auaieereincold 2.7 
Demse GUE WOU io occ cr cinanesscropens 1.0 
OE CE SRO IE er: 3 
Office supplies and postage............006. 0.6 
ACERS COCO OC 4.1 
Heat, light anid water... ......scccsccesenee 0.8 
VERE, ai hand sieeceicis Menke yaiawavseetatas 1.1 
Day or iid dire ete erie hile ee enn aaa 0.6 
Repair store equipment.............eeeeeee 0.3 
Depreciation of store equipment............ 0.8 
VG ATM 5. esaiinencnieiere ois witimeiesiecs-eeetats 4.8 
DEE CARINII 6 ooo dock dc esse ne tices rw saws 1.3 
Dcsd: fret Tb Geiss 6c cic icc ctcsiasececes 0.4 
THAD GOMOD 6 ists c0600 ctrinnsndanns eear 35.7 
Gross margin of profit..........ccccsccese * 38.8 
at HOE ota news ee seis nenmanasaitaaces 3.1 
Ea ONANU ON io oi.656: 5/015: 0:0:4msiniew aware bc eussies 0.9 


The various items of expense you will note and 
also wish te call your attention to the 3.1 per 
cent. net profit. Would it not be possible for the 
88 stores to increase their volume of business with 
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Left to Right: Fres. Magnan, Vice-President D. C. Correll, Treasurer L. C. Wull and Secretary H. L. Coles 
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a very small additional expense and do a much 
larger volume? 

It is not my intention to convey to you that you 
must keep your expense as low in amount as pos- 
sible—but to reduce your operating expense by in- 
creasing your volume of business.’ At this time I 
wish to call your attention to the very important 
or unimportant item, “Accounts Receivable.” What 
amount do you have out on your books? I do not 
refer to the time-payment jewelry store—but to 
all of us who try not to do a credit business—yet 
we do to some extent. To whom do you advance 
credit and for what time and amount? In the 
conservation of capital this particular item should 
have considerable attention. We are all more or 
less inclined, in order to make some sales, to al- 
low this particular item to get away from us. Your 
money out on your books is of no value to you to 
pay your obligations and unless the accounts receiv- 
able are paid at the end of the month or at not 
a later date than the first of the following month— 
after this time can they be considered customers of 
yours or do you become a customer of theirs? 

Ill. How well do vou know your banker? This 
is a very important part in your success. Do you 
carry a sufficient balance in your bank to justify 
your going to them and asking them for a loan of 
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Lakeland; R. E. Gibson, Miami; C. R. 
Bennett, West Palm Beach; F. L. Fleck, 
Jacksonville. 

Lakeland was selected as the next con- 
vention city and the following were chosen 
as delegates to the national convention at 
Richmond, the president and secretary, D. C. 
Correll Orlando; W. C. Lackey, Mt. Dora; 
and R. E. Gibson, Miami. ‘The president 
was given authority to appoint alternates 
for these men in event that any of them 
could not attend. 

Resolutions were adopted as follows: 


Resolutions 

Whereas, in order to compete successfully with 
other industries that are constantly making their 
products known to the public and thus creating a 
greater demand for the purchase of their goods 
in preference to jewelry which is receiving less 
and less consideration as a possession, and 

Whereas, the National Jewelers’ Publicity Asso- 
ciation has been devised for the purpose of keeping 











TRAVELING MEN WHO 
ten to twenty thousand to discount your bills? If 
you do not it is not likely that you will receive 
any more than you are entitled to as the banks 
in this day and age take into consideration, consid- 
erably, the amount of balance you carry with them 
as to the amount they loan you—whether it be on 
a collateral note or your personal statement or 
acquaintance. If you will give this more consider- 
ation it will no doubt help you over tight places. 
If you do not keep your balance up to what it 
should be—then go and borrow some money and 
have them put it to your credit. Always make 
your bank a financial statement when you make 
one to the Jewelry Board of Trade or to Brad- 
streets. Put your cards on the table at all times— 
if you are short tell him and you will always find 
that he will help you over rough spots. 

It is very necessary that you look after your 
obligations promptly, not only when you have a 
note due at the bank or with some wholesale house 
—if you can not pay when due—do not let him 
send you the second notice it is past due—but go 
a few days before maturity and tell him that you 
will have to renew the note or that you will pay 
part of it and desire to renew the balance. If 
you lave done the right thing you will not only 
be able to renew but can get more at any time— 
provided your moral and financial standing justify 
such. 

In closing I wish to state that I have tried to 
give you the various outlines on the subject as- 
signed me and I trust that it may be of some bene- 
fit. 

The election of officers followed the 
speaking and resulted in the re-election of 
all the old officers for another year as 
follows: President Alvin Magnan, Tampa; 
first Vice-President D. C. Correll, Orlando; 
second Vice-President Earle L. Middleton, 
Miami; treasurer and field secretary L. C. 
Hull, Plant City; secretary H. L. Coles, 
Gainesville. 

New Directors were elected as follows: 
C. H. Payne, Bradenton; R. H. Coles, 


ATTENDED THE 


CONVENTION 


our products always before the mind of the buying 
public, thus creating a greater want, for our goods 
in preference to those of other industries, be it 
Rrso.vep: That we urge our members to pledge 
their wholehearted support to the National Jewel- 
ers’ Publicity Association by subscribing to it 
financially and that we call upon manufacturers, 
wholesalers and importers to do likewise in order 
to help us sell those products that we buy from 


them. 
* * * 


Whereas, the American National Retail Jewelers’ 
Association is conducting a campaign to complete 
the retailers’ quota to the funds needed by the 
National Jewelers’ Publicity Association, and 

Whereas, the most benefit to the retailer can be 
obtained by reason of a large number of sub- 
scribers to the publicity movement, be it 

REsoLvep: That we endorse the publicity cam- 
paign of the A. N. R. J. A. and urge each retail 
jeweler to sign his pledge and encourage his fellow 
jeweler to do likewise. 

* * * 


Reso_vep: That we extend thanks to Rev. T. M. 
Broyles for the invocation delivered at the opening 
of the sixth annual convention in the city of West 
Palm Beach, June 23rd. 


REsoLveD: That we extend thanks to Hon. H. S. 
Harvey, mayor of West Palm Beach, for his warm 
and unselfish welcome to the Jewelers of Florida 
assembled in his city. 


RESOLVED: That we extend thanks to Mr. Frank 
Wideman, second vice-president of the Chamber of 
Commerce, for his presence and co-operation in 
welcoming and entertaining the jewelers assembled 
in convention, 


RESOLVED: That we extend thanks to Mr. E. D. 
Anthony, president of the Marchants’ Association of 
West Palm Beach, for his instructive and enlight- 
ening address at the breakfast conference on the 
morning of the 25th, at the Lake Park Hotel. 


RESOLVED: The we extend special thanks to Vice- 
President James A. Cayce of Nashville, Tenn., for 
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his interest, his work and his address, all of Which 
have promoted the success of our convention, 


Resotvep: That we thank Mr. Frank W, Roos o 
Bridgeport, Conn., for his address on merchandig: 
at our convention. ™ 


Resotvep: That we thank our good frien y, 
J. A. Fraser, superintendent of the Pinkerton Of 
fice of Atlanta, Ga., for his address on Drotectin 
as outlined by the Jewelers’ Security Alliance 


Resotvrp: That we thank Mr. H, §£, Robinsor, 
secretary of the Greater Palm Beach Chamber 
Commerce, for his address at the Womans’ Club on 
the night of the 25th. % 


ReEsoLveD: That we extend thanks to the enter. 
tainment committee for the courtesies and the ¢. 
ficient manner in which they provided entertais. 
ment for the members of the association while ‘. 
session June 23rd and 25th. 


Resotvep: That the Florida Retail Jewelers’ As 
sociation go on record as extending their thanks ty 
not only the city officials of West Palm Beach an4 
the officers of the Chamber of Commerce, and ,i} 
others who were connected with the city affairs, but 
that we shall also place in the record of our mem. 
ory, our entertainment committee chairman, H. ¢. 
Sarau, and all the jewelers of West Palm Beach 
who assisted him in making this 1925 convention 
the best in the history of our association. 


Reso_tvrp: That we extend our thanks to the 
management of the Salt Air Hotel for the conven. 
tion kindnesses and comforts provided us, 

The closing event of the convention was 
the banquet and entertainment and dance 
given by the West Palm Beach jewelers 
to their visitors. 

At the banquet S.: E. Robinson presi. 
dent of the local Chamber of Com. 
merce gave a very interesting address and 
there were several entertaining features in- 
troduced. After the dinner all the guests 
went to the ball room of the Womans Club 
building where dancing and more enter- 
tainment lasted until the “wee small hours.” 
Confetti, paper caps and noise makers wert 
given out freely and everyone had 4 
glorious time. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended July 3, 1925 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coin 
Gold bars paid depositors 


Total 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date 
June 
June 
July 
July 
July 


Exchanges 


40,824.46 
154,415.07 
567,706.65 


os oop 
$762,946.18 








10 year lease at $48,000 on space - My 
jewelry store in the remodeled Eagle but 1 
ing has been taken by Oscar Levitch, a Jewe 


er at Spokane, Wash., from the Rosenbury 
Tailoring Co. About $10,000 will be spent 
by Mr. Levitch for furniture and a. 
Two novel features will be installed m = 
jewelry store, it is announced. There "oe 
be a “diamond center,” a room built for 3 
showing of diamonds exclusively, and a 0. 
vate credit room. The store will have ‘. z 
foot frontage on Riverside and will 

feet deep. 
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RECEIVER FOR SOLVENT FIRM 


Chancery Court to Wind Up Newark 
Jewelry Manufacturing Concern Owing 
to Disagreement of Partners 
Newark, N. J., July 6—The Chancery 
Court has appointed a receiver of the 
Andrew C. Kiefer Co., jewelry manufac- 
; of 289 Washington St. The ap- 


turers, : 
pointment was made by Vice Chancellor 
\lonzo N. Church on application of Van- 


derbilt & Hedden as counsel for two of its 
three stockholders. = : 

The stockholders are: William H. Winter, 
Herbert G. Whitehouse and Norman R. 
Shronk, who bought the business last 
August. Fire last January in their former 
location necessitated removal to the present 
quarters. From that time on, business was 
at a standstill. 

Winter and Whitehouse asked for a re- 
ceiver although the concern has assets of 
about $10,000 as against liabilities of less 
than $1,000. Their counsel told the court 
that Shronk had the concern’s books and 
$3000 in insurance money with him in 
Philadelphia and would not give them up. 

Shronk did not appear in court but sent 
a letter in protest against appointment of 
a receiver. Under the circumstances the 
court refused to consider it. 

The receiver, John Drake, has just taken 
possession and is having an inventory made 
of assets and liabilities. While not in pos- 
session of all the facts, he said that there 
was no doubt that the concern was solvent, 
as he believed the liabilities as now ap- 
parent were not more than $500 to $700. 








Negro Window Smashers Secure Loot 
Valued at $500 and Escape in an 
Automobile 


Ricumonp, Va., July 7.—Three negroes 

drove up in front of the store of the E, C. 
Meyer Jewelry Co. at 3 W. Broad St. early 
Monday morning in an automobile. While 
one remained at the wheel, the other two 
proceeded to smash a show window on the 
west side with a brick. Snatching watches 
and gems valued at $500, they jumped back 
into the car and escaped with their loot. 
The car sped westwardly on Broad St. for 
a block and then turned into Brook Ave., 
going in a northwesterly direction. 
_The only witness of the robbery was a 
little girl, peering from a window over N. 
Cohen’s loan shop across the street at 6 W. 
Broad St. The negroes were traveling in a 
big gray touring car. Investigation by the 
police disclosed that the negroes left no fin- 
gerprints, either on the plate glass or within 
the window, 

An inventory showed that the following 
articles were stolen: Four watches, two dia- 
mond barpins, four diamond rings and four 
large stone fancy set rings. Several Swiss 
watches and half a dozen other rings, all 
Valued at $250, were not molested. 

Milton Meyer, member of the firm, said 
that the thieves evidently took time to select 
what they wanted. 

The robbery was evidently carefully 
Planned and was executed without a hitch. 
= Staging it, the negroes took pains to 
smash a side window facing the entrance 
Way. This enabled them to remove the 
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jewelry from the window while standing in 
the areaway, obscured from view up and 
down the street. The little girl who saw 
them at work was able to furnish only a 
meager description of them to the police. 
The time of the robbery was about 6:30, M. 

The loss was fully covered by insurance, 
according to Milton Meyer. 

This is the third robbery of its kind that 
has been staged in Richmond within the last 
year or so. The other two victims were 
Schneer’s, 6th and Broad Sts., and Terrell 
Bros., 423 W. Broad St. 

Police are of the opinion that the thieves 
in the Meyer robbery lost no time getting 
out of the city and will probably endeavor 
to dispose of their loot somewhere up north. 








REPORT POLA NEGRI FINED 





Heavy Penalty Said to Have Been Fixed 
for Actress Who Failed to Declare 
Jewels 


Pola Negri, the motion picture actress, 
who returned from Europe May 1 in the 
Cunarder Berengaria, was reported Monday 
to have been fined $57,000 for failing to de- 
clare jewelry valued at $35,000. The jewels 
consisted of four diamond bracelets, a 12- 
carat emerald ring, a 96-carat unset em- 
erald, said to have been the property of a 
King of Prussia, and a 30-carat ring. The 
film star tried to declare the 30-carat ring 
after she landed at the pier, but customs 
officers would not allow her to do so 
then. 

The actress informed the customs officials 
that she had paid $15,000 for the three pieces 
of jewelry, but had given some antique 
jewelry in place of cash. She also said that 
it was her belief that she could bring the 
jewels in as her personal effects, as she had 
done on her first visit to America. The 
Collector of the Port ordered the gems to 
be sent to the Public Storesand held for fur- 
ther investigation. 

The actress appeared at the Custom House 
May 5, and repeated her former statement. 
Collector Philip M. Eltinge ordered the 
jewels to be kept pending his further de- 
cision. He ordered the 30-carat ring to be 
held with the other three pieces of 
jewelry. 

Pola Negri blamed her maid for failure 
to put the 30-carat diamond ring on her 
declaration, but the maid, when questioned 
by customs officials, denied the statement 
made by her mistress. She said she had 
written down everything she had been told 
to declare on board the Berengaria. Before 
the actress went to California, a customs 
official called upon her at the Hotel Am- 
bassador and she admitted that the ring had 
been presented to her by a friend in Paris 
during her visit to the French capital in 
April. 

The Collector of the Port ordered the ring 
to be seized with the other pieces of jewelry, 
and reserved his decision. He was in Wash- 
ington Monday in conference with General 
Lincoln C. Andrews, Assistant Secretary of 
the Treasury, who is said to have given out 
the decision and fixed the fine at $57,000. 
William ‘Chadbourne, lawyer for Pola Negri, 
was out of the city and could not be reached. 

The actress was also away, it was said 
Monday night at the Hotel Ambassador. 


85 
HOLD TWO SUSPECTS 


Chicago Police Arrest Pair Who Sold Rings 
to Jeweler, and Recover Loot Worth 
Many Thousands of Dollars 


Cuicaco, July 2.—Through a tip from a 
jeweler to whom they offered diamonds at a 
low price the police of the Shakespeare 
station arrested two exconvicts today and 
recovered several thotisands dollars worth 
of jewelry. Rings worth about $9,000 were 
found in their clothing and a search of 
their room at the Wabash Ave., Y. M. C. A. 
hotel resulted in the discovery of a complete 
set of burglar tools, 30 more rings and 
a quantity of fine furs. 

The men gave names of James Murphy 
and Thomas Gannon. On Wednesday 
Murphy was introduced to Louis Anderson 
at 3559 Armitage Ave. and after pre- 
liminaries was offered 12 scarf pins of about 
$300 value for $20. Mr. Anderson accepted 
and arranged to purchase several rings. He 
then notified the police and when Murphy 
and Gannon returned and were showing 
the rings today police who were in waiting 
arrested the pair. 

At the bureau Murphy was identified by 
photograph and finger prints as Fred Austin, 
alias “Sam Heron,” “Paul Egan,” “John 
Morton,” “John Moran” and other names. 

This same picture of Austin was identi- 
fied in April by witness to the hold-up of 
the C. K. P. jewelers in Kankakee when 
two young men entered the store and in the 
customary manner tied up the proprietors 
and looted the place. Failing to start their 
car which was parked in the alley they com- 
mandeered the car of Detective Louis Heil 
who had rushed to the scene when neighbor 
storekeepers called the station, and made 
their escape. Witnesses from Kankakee 
will be brought here next week and endeavor 
to identify the men, as they did the picture. 








SAYS HE WAS SWINDLED 


Jeweler Tells Police That He Purchased 
Diamonds but Found That the Package 
Contained Nails and Pliers 


Newark, N. J., July 6—Trailed from 
Montreal and other cities, a man who claims 
New York city as his home is a prisoner in 
this city on a charge of swindling in a dia- 
mond deal. Morris Worth, of Homestead 
Park, was the complainant. 

Two months ago, he charged, he was 
swindled out of $2,050, when he arranged to 
purchase diamonds for his jewelry business. 
He met the man and another, he told the 
authorities, in a local hotel, and a quantity 
of genuine diamonds, meshbags and other 
jewelry were displayed by the alleged swin- 
dlers. 

Seeing an opportunity to get a bargain, 
Mr. Worth claims that he passed over $2,- 
050. When he opened the package handed 
him later he reported that he found it con- 
tained wire, nails and pliers instead of dia- 
monds and jewelry. 











a 











An assignment for the benefit of creditors 
has been made by Nelson, Spencer & Co., 
Inc., Chicago, and the business will be liqui- 
dated. 
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Mr. and Mrs. Joseph Catlow are enjoying 
a vacation period at Conimicut. 

The Zoluta Jewelry Co., located at 174 
Chestnut St., for several years, is reported 
out of business at that address, 

Charles Brier, of the Brier Mfg. Co., 
was a business visitor in New York city the 


5 a Rad 2 


past week. 

Arnold C. Messler is among the visitors 
enjoying the sea breezes at Block Island 
during July. 

Mr. and Mrs. Henry Fletcher left last 
week for Shirley Hill, N. H., where they 
will spend the Summer. 

William H. Goodgeon has added a new 
greeting card department to his store at 
4 High St., Westerly. 

Andrew Doleman had the best gross score 
in the golf ball sweepstakes at the Wanna- 
moisett Country Club on Saturday. 

Edwin F. Kent has been making extensive 
addition to the facilities of his jewelry re- 
pairing department at 120 Union St. 

Horace L. Manchester has been assigned 
as Divisional Quartermaster with the 
Forty-third Division, National Guards. 

Howard FF. Barker, with Belcher & 
Loomis Co., and family are at their seaside 
cottage at Buttonwoods for the Summer. 

Archibald Silverman, of Silverman Bros., 
with his family are at their Summer cot- 
tage at Narragansett Pier for the season. 

Frank Kelley was in New York *and 
vicinity the past week in the interests of the 
Manufacturing Jewelers’ Board of Trade. 

William F. Meeghan has recently become 
connected with the W. I. Quarters Co., 14 
Blount St., and will represent the firm on the 
road. 

Harvey J. Flint is making arrangements 
to take the Westerly Sea Scouts for a 
cruise on his yacht Wanderer some time this 
month. 

Mr. and Mrs. Arthur L. Aldred sailed last 
Friday from New York on the Majestic icr 
Europe, where they will remain several 
months. 

H. Anthony Dyer was elected a member 
of the executive council of the Newport 
Art Association at the annual meeting held 
last week. 

Charles E. Hancock, of C. E. Hancock 
Co., joined his wife at their Summer camp 
on Lake Winnepesaukee over the holiday 
week-end. 

Frank E. Farnham, of the Jewelers’ 
Supply Co., accompanied by his family have 
gone to their old camp in New Hampshire 
for a short stay. 

Capt. Albert I. Russell, of the Trons & 
Russell Co., has returned after a period of 
training in the United States Reserves at 
Camp Holabird, Md. 

The C. Sidney Smith Co.’s plant, 95 Chest- 
nut St., is closed down this week for the 
annual clean-up and repairs, stocktaking and 
employes’ vacation period. 

J. Robert Sweet, of the Providence office 
of the National Jewelers’ Board of Trade, 
was in Boston and vicinity last week on 
business for the association. 

Leo Krichbaum, of L. Krichbaum & Co., 
is taking a few days recreation at the camp 
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of his brother, Gregor, at Grant’s Station, 
overlooking Narragansett bay. 

Thomas H. Boyle, John I, Powell, James 
Canavan and Irene Guertin have been sum- 
moned for jury duty at the session of the 
Superior Court of Kent County. 

Benjamin Brier, of the Brier Mfg. Co., 
returned last Tuesday from a four months’ 
business trip in Europe. He accom- 
panied by his bride on the trip. 

The factory of the Modern Machinery 
Co., Inc., at 5 Mason St., closed last Friday 
night for its annual vacation and stocktaking 
period. Jt will resume July 13. 

Harry H. Heckler, who has been con- 
nected with the Westminster Hardware and 
Jewelry Co. for several years, has resigned 
to engage in a new line of business. 

Norris G. Abbott, of the Rhode Island 
Tool Co., was elected vice-president of the 
Cedar Tree Point Association at the organi- 
zation of the Summer colony last week. 

According to the city hall records a 
mortgage for $200,000 against the Belcher & 
Loomis Realty Co. has been discharged by 
the National Exchange Bank of Providence. 

Among the contestants a gold and silver 
medal golfing handicap at the Rhode Island 
Country Club last Saturday were E. C. 
Martin, Frederick A. Ballou and H. K. 
Sturdy. 

Miss Doris Greene, daughter of Mr. and 
Mrs. Randolph A. Greene and William P. 
Hunnwell, of Lynn, Mass., were married last 
Monday at the home of the bride’s parents 
in this city. 

Lieut. Col. Harold H. Barker, of Barker 
& Barker, will attend the tour of active duty 
next week with the Three Hundred and 
Second Field Artillery through the southern 
part of the State. 

A mortgage for $2,300 on property of 
V. K. Topoozian has been discharged by 
the Industrial Trust Co, and replaced by one 
for $3,000 on real estate on the southerly 
side of Wilson St. 

Thieves broke into the drug store of 
Henry Havey, 677 Main St., Pawtucket, by 
cutting away a panel in a door and stole 
several watches and fountain pens from the 
jewelry department. 

The Providence office of the Lassner Co., 
12 Union St., closed last Friday night until 
July 13, during which period all business 
will be done from the New York head 
quarters, 6 Maiden Lane. 

Col. and Mrs. H. Anthony Dyer and Miss 
Nancy Dyer, who are now motoring in 
France, will sail July 31 on the Rotterdam 
for New York. 

All the machinery, tools and other fixtures 
of the Wolstenholme Mfg. Co., 10 Abbott 
Park Place, are being placed on sale in 
charge of the E. A. Eddy Machinery Co., 
in order to close up the concern’s affairs. 

Judge Baker in the Superior Court last 
Thursday handed down a rescript denying 
the petition of Anthony Wojewckski against 
the American Enamel Co. for compensation 
and for doctor’s bills under the Workmen’s 
Compensation Laws. 

Charged by Factory Inspector Hudson with 
employing children under 16 years of age, 
Jagdassa Avakian, of the Eastern Jewelry 
Co., this city, pleaded guilty in the Sixth 
District Court last Monday and was fined 
$20 and costs by Judge Gorham. 

James H. Conley, head of the Standard 
Machinery Co., of this city, and Miss Alice 
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Foley, of New York, were married in the 
latter city last Monday and are spending 
their honeymoon at Atlantic City after 
which they will reside in Providence. 

Richard Eisan, who was recently arrestes 
for the larceny of 18 rings valued at ¢: 
from L. Krichbaum & Co., pleaded goj, 
in the Sixth District Court on Friday an 
was placed on probation. The court was jp. 
formed that he had made restitution, 

The case of Buegeleison & Jacobson 
against the Hope Jewelry Store was hear; 
in the civil session of the Sixth District 
Court before Judge Rueckert on Thursdg 
on disputed book account. Decision wa 
given for plaintiff for $39.81 and costs, 

A charter was granted last Tuesday by 
Secretary of State Sprague under the lays 
of Rhode Island to Gartner & Sons, Inc, 
which will locate in Providence with ap 
authorized capital of 300 shares of non-par 
stock, for the purpose of dealing in jewelry 
and novelties. The incorporators are George 
C. Gartner, of East Providence, Carl 
Scoog, of Cranston and Harold R. Curtis 
of this city. : 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Mr. Wilson, of Barnard 
Hirsch Co., San Francisco, Cal.; Mr. Freed- 
man, of L. Greenberg & Son, New York 
city; Edward Vogel and Mr. Hoffenberg, of 
Vogel Bros, Co., Inc., New York city; §, 
Lipschitz, of the Oval Mfg. Co., Inc. New 
York city; Max Singer, New York city; 
Mr. Margolis, of the Princess Jewelry (, 
Montreal, Que.; Mr. Reinscreiber, of Cahn & 
Co., Inc., New York city; Clifford B. Poage, 
of Columbus, O.; Mr. Foster, of Samstag & 
Hilder Bros., Inc., New York city; J. F. 
Cummings, of Gimbel Bros., Inc., Philadel- 
phia; Mr. Felsenthal, of Ben Felsenthal & 
Co., Inc., New York city; Harry Wolfson, 
of the Wolfson Co., Chicago; Mr, Murphy 
representing Alfred Eaves, Montreal, Que; 
Mr. Kelley, of Rice, Stix Dry Goods Co., St. 
Louis, Mo. 

According to the records of the Recorder 
of Deeds office at City Hall, the Sanderson 
Mfg. Co. has transferred to Mark E. Nicker- 
son, in trust, all its property, assets and 
estates, for the purpose of placing said com- 
pany in liquidation. The Sanderson Mfg 
Co. is a manufacturer of mesh bags and 
novelties at 16 Blount St., of which George 
G. Harrison is treasurer and Fred S. Arnold, 
secretary; Richard S. Sanderson, who was 
president of the concern, died a year ago. 
The business was started by the late Albert 
A. Lupien in Pawtucket, R. I., in 1910, and 
incorporated under the laws of Rhode Island 
as the A. A. Lupien Co., Inc. Mark E. 
Nickerson, who is treasurer of the Nickerson 
Art Metal Co., being interested with Richard 
S. Sanderson in the business. The business 
was taken over by Messrs. Sanderson and 
Nickerson in December, 1913, and the firm 
name changed to the present style on March 
1, 1914, and the business was removed to 
Providence in April, 1917. In November, 
1920, George G. Harrison, who formerly con- 
ducted the Reliable Chain Co., later the Har- 
rison Jewelry Co., of Attleboro, and alter- 
wards was associated with the Baer- Wilde 
Co., at Attleboro and the M. S. Rodenbers 
Co., of this city, purchased stock i the 
Sanderson Mfg. Co., and became treasurer 
of the company with Fred S. Arnold 4 
secretary. 
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Bros., Watson Co., R. & G. Co., Standard 
Button Co., Electric Chain Co., C. H. Eden 
Co., and several of the smaller shops that 





Atlanta, Ga. 





the all Mr. Jacobsen, of the Hahn-Jacobsen Co., 
nding are located in the same buildings. Cincinnati, O., was in Atlanta during the 
alter At the annual meeting of the Attleboro wee, calling on the trade. 





Mr. and Mrs. Maurice Wheeler are on an 
extended automobile trip through Maine. 


Community Chest Association last week 
among the members appointed on the budget 











Mr. Richards, of Smith & Crosby, Provi- 


ested : - wee 
$75 Ralph G. Uhlig has closed his optometrists committee for the ensuing year were the om ‘ phar pang 
nolo rooms, 194 Pine St., during the month of following: Raymond M. Horton, of W. E. Friends of Mr. Gunnell, of the Durham 
and July. . — Rollins Richards Co., as vice-president; Harvey E. Jewelry Co. 14 Edgewood Ave. will be 
S in- Mr. and Mrs. W illard C. oiling nave Clap, of Harvey Clap & Co.,. and Ervin sorry to learn that he has been serious! ill 
returned a Sweet, of C. O. Sweet & Son Co., directors and confined to his home for the past ivan 
bson and Maine. _ oe for two years. weeks. 
cat( Mr. and Mrs. arleton gg t le = R. C. Schneider & Son, 107 Peachtree St. 
trict Thursday for an automobile trip to the have just secured th i f Heinrich 
$day Niagara Falls. He: J hi "1 e — Oo einrich 
was Mr. and Mrs. Chester Riley left Thurs- niet uM yg sg bi e554 and _ 
day for an automobile trip over the holiday Faited S - rs gat ony been in the 
Y ich Canada to Niagara Falls. ited States four weeks, having come to 
by through plese — the Schneider company direct from Germany. 
aws Among the buyers who visited this city Miss Lottie I Res f ny 
Inc, the past week was M. F. Rubin, representing Walter V. Cassels and family are enjoy- B : _ ee nilrige 00KKeeper tor Ewing 
an the Millar Novelty Co., Philadelphia. ing a vacation period at Block Island. en aos 5, = — jewelers, became 
Par Saart Bros.’ Co. closed their factory last Howard Lefevre left last week on a peer aan a acne “ Vaughn several days 
lry Friday night until July 13 during which the western trip for the F. M. Whiting Co. Pri sa ™ ie V; oo int in Flor- 
ree plant will have a throughout overhauling. Mr. and Mrs. W. C. Wilkins are en- Mi; : P Pan B a ie hse ac visit 
E Charles Prim, of the Balfour Co. sales joying an automobile trip to St. Johns, =" wana each, and other points. 
tis, force, has returned from a short middle N. B. George Springer, of Ewing Bros., passed 
western trip in the interests of the firm. The F. M. Whiting Co. closed its plant the first few days of his vacation last week 
his Frank Morawski was a member of a_ last Friday night for the annual vacation 1 the Georgia Baptist Hospital here, where 
™ party that motored through the White _ period. he had his tonsils removed. The operation 
ard Mountains during the holidays, returning via William Wroe has begun the erection of | was a success and Mr. Springer is now up 
ad. the Maine coast, a new house for himself on S. Washing- and around, but says he can think of quite 
rk The L. Balfour Co. is moving into its ton St. a number of more pleasurable ways in which 
of new home in County St., the shop having William Lull left last week for Hyannis to spend a vacation. 
S, heen completely overhauled and placed in on Cape Cod, where he will spend the That silver is not going out of date for 
ew up-to-date condition. Summer. wedding presents is shown by the fact that 
y; Col. Sidney O. Bigney made an address The Webster Co. closed June 27 for the at a recent society wedding in Atlanta the 
0, last Wednesday night on President Mc- usual annual Summer vacation period of one _ bride received 175 pieces of solid silver, the 
& Kinley that was broadcast through WJAR week, resuming July 6. gifts of discriminating friends. This fact 
re, (the Outlet Co., Providence). Thomas Lyons left this week to take up was made the basis for a very effective piece 
& Mr. and Mrs. L. E. Stevens were guests his new duties with the sales forces of the of advertising on the part of Maier & Ber- 
F at Hampton Beach, N. H., over the holiday. J. M. Pitkin Cc., of Newark. kele, leading Atlanta jewelers, in calling 
| - They are opening their cottage at Lake The plant of R. Blackinton Co., 244 attention to the fact that solid silver ware 
& Winnecunet this week for the season. Broad St., closed Friday for the annual is popular and one of the most appropriate 
f, Henry Nevin, of the Balfour Co., at- vacation and renovation period. wedding gifts that can be given. 
y tended the annual convention of the National The baseball team representing the Henry Muench, well-known Atlanta jewel- 
3 Association of Manufacturing Jewelers, En- Webster Co. in the Twilight League had a_ er and past president of the Georgia Retail 
t gravers and Stationers to Schools and Col- vacation the past week, no game having Jewelers’ Association, has secured a lease on 
leges held at Niagara Falls the past week. been arranged for them. the shop next door, now occupied by the 
f Thomas G. Sadler, who has been confined Among the local concerns that closed Wormser Hat Co., and will move into new 
n to his bed for a number of weeks from down last Friday night for the usual an- and larger quarters some time during July. 
° typhoid fever, is now reported to be well nual vacation period was the Sturtevant- The new location, which is at 65 Peachtree 
d on the road to recovery now and was able Whiting Co., 244 Broad St. St., is considerably larger than the shop now 
to sit out of doors a short tire the other J. Frank Mason was in charge of the occupied by Mr. Muench, and will be fitted 
: day. private automobile section of the Defense out as one of the smartest small jewelry 
| At the annual convention of the National Day parade held last Saturday and handled shops in the city. Increasing business dur- 





Association of Manufacturing Jewelers, 
Engravers and Stationers to Schools and 
Colleges held the past week at Niagara 
Falls, Henry C. Ostrander, representative 
of the Robbins Co.. was elected secretary 
and treasurer, 

Harold Sweet has given a silver loving 
cup to the Attleboro Grammar School 
Athletic Association, to be awarded to the 
team winning the annual grammar _ school 
track meet three times. This is the second 
loving cup given by Mr. Sweet, the first 
one having been donated when he was 
mayor of the city. 

Factories that closed the past week for 
the annual vacation period included Morse 
5 Andrews Co., the Bay State Optical Co., 
- - Makepeace Co., S. O. Bigney Co., the 

- *. Briggs Co., Bates & Bacons, C. A. 
Marsh Co., the H. W. K. Co., Fred L. 
— Co., the General Plate Co., McRea 
Snags a John Anthony Chain Shop, 

rosby, Ballou Mfg. Co., Moore 


the large number of machines in the line 
with considerable skill. 

At the meeting of North Attleboro Aerie 
of Eagles on Wednesday evening, Wilfred 
Messier, who is a past worthy president, 
was elected to represent the local organiza- 
tion at the annual national convention which 
will open Aug. ] at Toledo, O. 

The annual outing of the Bugbee & Niles 
Relief Association was held at the Hum- 
mocks, near Wickford, R. I., on the shores 
of Narragansett bay last Saturday, the 
party making the trip by automobiles which 
were gaily decorated for the occasion. 
Upon arrival luncheon was served at 12 
o’clock at the conclusion of which the com- 
mittee in charge sprang a surprise on the 
excursionists and instead of conducting a 
series of sports and games they re-embarked 
in the autos and proceeded to Narragansett 
Pier where the afternoon was spent, return- 
ing to the Hummocks in time for a special 
shore dinner at 6 o'clock. 


ing the past year, according to Mr. Muench, 
made the expansion necessary. The new 
location is in the heart of the city’s retail 
business district and on the main artery of 
trade between North and South Atlanta—a 
fact which insures rapid development. Henry 
Muench, it might be mentioned, is the sixth 
Atlanta jeweler to expand his business and 
move into new and larger quarters during 
the past 12 months. The others are Ewing 
3ros., wholesale jewelers, who moved into 
their new and commodious quarters on Plaza 
Way; R. C. Schneider & Son, who are now 
in their new Peachtree St. store; Holzman’s, 
which has moved to its present location on 
Broad St. across from the M. Rish & Bros. 
Co. department store ; Daniell & Dodson, who 
have also moved into new and larger quar- 
ters on Broad St., and R. M. Cole, who has 
taken a larger store in Peachtree St. This 
steady growth of the jewelry business in 
Atlanta indicates that times have not been 
so bad as they have been painted. 






































































Arthur Aisenstein and J. A. Baltin are 
off this week on a business trip for Aisen- 
stein & Gordon. 

Morton Sagorsky is 
western trip in the 
Sagorsky & Son. 

William H. Wallace, Conshokocken, Pa., 
retailer, was a visitor to the wholesale 
houses in Philadelphia last week. 

Paul Stern, representing L. Stern in 
Philadelphia, is recovering in Jefferson 
hospital from an operation on his tonsils. 

John D. Trudell, retailer of Frankford 
Ave., is back from a months trip to Europe, 
during which he visited France, Germany 
and England, having a very enjoyable tour. 

Joseph E. Abrams, formerly with Louis 
Lefkoe, has opened a new store known as the 
Centennial Jewel Shop at 1543 South St. 

Samuel Aisenstein, of the firm of Aisen- 
stein & Gordon, is back from an enjoyable 
trip to Washington where he attended the 
national Zionist convention as delegate from 
West Philadelphia. 

E. C. Morrison, Millville, N. J., retailer 
who is a constant visitor to the Philadelphia 
wholesale trade, will make a motor trip to 
Canada via Detroit stopping at several 
places in the Dominion. 

Jacob Netter, president of the National 
Bank of Commerce, the “Jewelers’ bank,” 
is on his annual trip to Europe and promises 
some interesting stories on business condi- 
tions abroad when he returns. 

Edward Sickles of M. S. Sickles & Sons 
is back from a visit to Lancaster where he 
looked into the watch situation. “Sol” 
Sickles, veteran traveler for the firm, is 
off on his regular southern trip. 

James Reardon, representing the A. R. 
Justice Co., is back from a successful trip 
through West Virginia. He reports a much 
better business tone throughout that State 
than has been the case for some time. 

J. B. Bechtel, of J. B. Bechtel & Co., Inc., 
and Mrs. Bechtel, returned this week from 
an enjoyable tour to the Pacific Coast com- 
ing back by easy stages and stopping at 
many points of interest along their route. 

Harry Spivack, one of the best known 
figures in the Sansom St., jewelry business, 
distinguished himself as a philanthropist last 
Friday when he chaperoned a party of 16 
boys and girls to “Camp Bushkill” for a 
stay over the Fourth. 

W. T. Earle of the Oneida Community 
forces and J. N. Milner, in charge of sales- 
men, were in Philadelphia last week during 
the national hardware convention. F. W. 
Whitman, manager of the Philadelphia 
branch, spent the Fourth very enjoyably at 
Spring Lake, N. J. 

Wholesale and jobbing houses here are 
planning for a busy Fall season and _ this 
week saw an exodus of “drummers” from 
Philadelphia to the west and south, the 
houses of Hurlburt & Sons, M. Sickles & 
Sons, Louis Sickles, Fulmer & Gibbons and 
others all being largely represented. 

Byard F. Brogan, mountings manufac- 
turer, whose honeymoon was _ interrupted 
by news of the illness of his mother, has 
resumed his trip with Mrs. Brogan and 
motored to Canada. The happy couple are 
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now returning to Philadelphia by way of 
Lake George and through New York State. 

More optimism is noted among the trade 
this week than for some time and confi- 
dence is expressed that a good Fall business 
is on the way if worked for. All the 
larger firms are sending out their traveling 
men and everybody is keen to make the last 
half of 1925 bring up the trade balance 
of the year to figures on the right side of 
the ledger. 

E. Silpath, Burlington, N. J., retailer, 
and Mrs. Silpath are taking an automobile 
vacation trip to Niagara Falls and upper 
New York State. Russell Blank, formerly 
with William Beck, Vineland, N. J., jeweler, 
has gone into business for himself, opening 
a well arranged store with a good stock in 
Pitman, N. J., which is one of the fast 
growing south Jersey towns. 


Charles H. Johnston, retailer, of 206 No. 
13th St., has attained a prominent place 
in the Order of Artisans and led the march- 
ing club of Progressive Assembly of this 
city, which includes a number of jewelers 
in its membership, on the July Fourth visit 
of the Assembly to Wildwood, N. J. W. J. 
O’Donnel, one of the city’s veteran jewelers, 
led the string band of the organization. 

Philip Salonic, who has been trading 
under the style of the Acme Jewelry & 
Novelty Co., at 1200 Arch St., has been 
petitioned into bankruptcy at the instance 
of three creditors with claims aggregating 
$501. These are: McRae & Keeler Co., 
$101; Moses Andrews Co., $268; Young 
Bros., Inc., $232. The Acme company has 
been defendant in several business suits re- 
cently filed in the municipal court, one of 
the latest being that of Max Deutz of 
Providence to recover $121 alleged to have 
been for merchandise. 


Joseph S. Miller, trading as the United 
Pawn Shop Outlet Co., at 152 N. 8th St. 
has been petitioned into bankruptcy by three 
creditors with total claims of $537. The 
petition was filed by the Paramount Leather 
Co., 13 E. 26th St., New York, with a 
claim of $82.94 for goods; Theodore Kop- 
pelman, Scranton, Pa. $143 and_ the 
Horrocks, Ibbotson Co., Utica, N. Y., $310, 
all for merchandise. A hearing has been set 
in the United States district court here for 
July 17. It is reported that several jewelry 
firms are among the creditors. The 
petitioners allege preferential payments to 
one of the creditors. 


As the result of a petition circulated by 
Joseph Goldberg and Mr. Cohan of Berman 
& Cohen, practically all fhe jewelry firms 
in the Sansom St., district have agreed to 
close their establishments all day Saturday 
during July and August. This plan has 
been attempted several times in previous 
years but with little success but this year 
there was much less difficulty in obtaining 
signatures. A fine of $50 for violating the 
agreement is one of the features of the 
pact. All the members of the Wholesale 
Jewelers association also close on Saturdays 
during these two months and several of the 
larger retailers are doing the same thing. 

Benjamin Abraham, diamond broker, 8th 
and Sansom St., has returned from Miami, 
Fla., which has become a sort of a Mecca 
for jewelers from all over the country, es- 
pecially those with real estate proclivities. 
He reports business as brisk there, both 
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in realty and jewelry and expects to te 
turn there soon. Meantime Samuel Potash 
who for some time has conducted a jewelry 
business at 122 S. 8th St., has Contracted the 
Miami germ and has sold out his stock and 
gone to the Florida City where he has ¢. 
gaged in the real estate business. Certain 
other jewelers on “Diamond Row” are te 
ported to be casting longing eyes Flori¢. 
ward. 








Adrian Morais, wholesale jeweler of this 
city whose wife was taken suddenly jj ; 
short time ago reports that Mrs. Morais js 
very much improved. 

The Hiller Wholesale Jewelry Co., gave, 
picnic last Saturday, to all its employees 
They spent the day at Little Woods, a ple. 
sure resort near New Orleans. 

Harry Hoffman, vice-president of the 
Hoffman Watch Co. of New York and 
Switzerland, is in the city for several days, 
and is much gratified with the fine business 
his firm is enjoying. 

Traveling men in New Orleans last week 
included A. E. Day of Smith Metal Arts 
Co., Buffalo, N. Y.; Harry Saxe of H. £. 
Kaser; Paul L. Daniels of Shaeffer Pen 
Co.; J. P. Fagan of Day Clark & Co; 
M. J. Yunn of Adolph Schwob, Inc. 


Joseph C. Richard, formerly of Antin & 
Richard and Arthur J. Waechter formerly 
of White Bros., have formed a partnership 
to operate a jewelry store on the ground 
floor of the new Union Indemnity building, 
just completed on Baronne St. The new 
firm negotiated a 10 year lease. 

David R. Miller, of Miller Bros., Canal 
St. jewelers, his wife and their two children 
left June 28 for California. They will visit 
all of the principal cities in the west and 
expect to be gone for about two months. 
Harry Miller, buyer for Miller Bros., left 
Saturday for the eastern markets. Mr. 
Miller plans to visit all the important 
diamond and jewelry markets in the east, 
and will be gone for about a month. 

Henry Hausmann, treasurer of Haus- 
mann, Inc., left July 1 for New York, and 
the eastern markets on a business trip. Mr. 
Hausmann will also spend his vacation m 
the east this year, and will be gone for about 
two months. Joseph Haydel and Warren 
Sherman of Hausmann, Inc., have left for 
their annual pleasure trip, and will be gone 
for about three weeks. Mr. Haydel will take 
his family to one of the near-by country 
resorts, and Mr. Sherman will visit the Gulf 
Coast. 

Excellent business and a bright outlook 
over the entire south, is noted. Louisiana 
and Mississippi enjoyed unprecedented pros- 
perity the first half of the year. Cotton 
crop conditions are better than they have 
been at any time since the advent of the 
boll weevil. Acreage is from }5 to 20 per 
ceent greater than it was in\ 19%4. All 
crops had an early start and are nearly 
30 days further advanced than usual. 
Universal optimism is expressed by busi- 
ness men, bankers and farmers. 1925 bids 
fair to set a new high mark in State wide 
and sectional achievements. 
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The following were among the out-of-town 
retail jewelers visiting the local wholesale 
trade last week: Mr. and Mrs. H. N. 
Stebbins, Medina; A. D. Bliss, Albion; Ray 
L. Locke, manager of the Mason Jewelry 
Co., Inc., Jamestown ; C. G. Bushnell and 
Charles Hussey, Gowanda. 

Stella Mackowska, sentenced to serve 
from five to 10 years in the Women’s Prison 
at Auburn when she pleaded guilty to man- 
slaughter, first degree, in the slaying of 
Rufus Eller, clerk in the Hoyler jewelry 
store, entered that institution on June 30. 
The trip from Buffalo was made by auto. 
With allowances for good behavior, she will 
complete her term in about two years. 

Ralph E. Smith, manager of the silver- 
ware department of the King & Eisele Co., 
was elected a trustee of the New York State 
Christian Endeavor Union and _ presented 
with a traveling bag in recognition of his 
service in arranging for the convention held 
at the Hotel Statler last week. Mr. Smith 
was a founder and past president of the 
24-Karat Club and has always been active 
in organization work. 

Charles Miller, engaged in the retail 
jewelry business for the past 10 years at 
7% Broadway, has decided to forsake this 
large east side artery for the rapidly grow- 
ing Highland Park section of the city. On 
or about Aug. 1, he will move from his 
present location to 2160 Fillmore Ave., two 
doors from the corner of Leroy Ave. This 
community at present is served by one 
jeweler, Charles M. Jerge, about two blocks 
farther north. 

Albert J. Striker, retail jeweler at 1289 
Jefferson St., has taken rather a novel means 
of holding his trade while he constructs a 
new building on the site of his old location. 
In the process of tearing down the old build- 
ing, a portion of it was salvaged and moved 
to the rear to serve as a store until the new 
one is completed some time next Fall. It 
faces on Landon St. and a sign on the Jef- 
ferson Ave. front draws attention to the 
temporary location. 

Mrs. Charles T. Evans, of Brayton’s, Inc., 
was one of a party of Buffalonians who 
sailed from Montreal, July 1, on the Minne- 
dosa, of the Canadian Pacific Line, for a 
tour of Europe. The trip is under the per- 
sonal direction of Miss Arletta Lothrop, 
director of the Buffalo Academy of Fine 
Arts, and is the 18th tour which she has 
conducted. Mrs. Evans has recently retired 
from the presidency of the Zonta Club of 
Buffalo, and Miss Lothrop is a former pres- 
ident of the organization. In the party are 
several very close friends of Mrs. Evans, 
and because of that fact she anticipates a 
most enjoyable trip. The party is due in 
Cherbourg on July 9, to spend six days 
m Paris and at the battlefields. The 
Party will then visit Meiringen, Grimsell 
Pass, Xermatt Stressa and Milan. After 
three days in Venice and three in Florence, 
the first five days of August will find the 
group in Rome, going later to Naples and 
bree Throughout that month they will 

sit Sorrento, Genoa, Cernovvio, Lugano, 
ucerne, Strassburg and Brussels, spending 
Aug. 20 to 25 in London, with a few days 
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in the Shakespeare country. 
they will sail from Liverpool on the Mont 
Royal, the largest of the Canadian Pacific 
fleet. 











J. A. Conn, auctioneer, has returned to 
Cleveland, after completing a successful sale 
for H. T. Meyers, Pittsburgh, Pa. 

Lucius Sigler, Jr., of Sigler Bros., plans 
to leave the coming week for a vacation, 
and E. J. Goetz and A. H. Manchester, of 
the same firm, are now enjoying their vaca- 
tions. 

Among out-of-town jewelers in Cleveland 
last week were: A. R. Kimpton, of Ober- 
lin; P. J. Bergen, Barberton; George H. 
High, Medina, and Harry F. Smith, Youngs- 
town. 

Julius Swirsky, of the firm of Swirsky 
Bros., 615 Hippodrome building, has just 
returned from a trip to California, where 
he spent several months on business and 
pleasure. 

Mrs. Walter Miller, wife of Walter Mil- 
ler, of the H. W. Burdick Co., died at her 
home on July 1, after a long illness. Funeral 
services were held July 3. She is survived 
by two children. 

E. L. Fishbach, manufacturing jeweler 
who was formerly located in Cleveland and 
recently moved to New York, called on the 
Cleveland trade last week and was warmly 
welcomed by his many friends. 

The Sigler Bros. will have an exhibit at 
the Ohio retail jewelers’ convention at Cedar 
Point and will be represented by R. E. 
Gourley, L. J. Goetz, S. M. Nussbaum, A. 
H. Manchester and W. H. Kennon. 

David Glasser, of the Merit Co., has just 
returned from Columbus, where he went on 
business. He was accompanied by Mrs. 
Glasser, who has been studying law, and 
who passed the Ohio State bar examination 
while there. 

A number of Cleveland jewelers are plan- 
ning to close on July 8, in order to attend 
the convention at Cedar Point, as July 8 
has been designated as Cleveland Day. The 
Merit Co. is to have an exhibit of window 
displays at the convention, which will be in 
charge of David Glasser. 

A number of those associated with the 
Cowell & Hubbard Co. are leaving for va- 
cations. C. F. Pecoy will take an automo- 
bile trip to New York. George F. Lee, 
horologist, leaves for his Summer cottage at 
Klinger Lake, Mich.; E. H. Dutter, vice- 
president, will spend several weeks at Taun- 
ton, Mass., and W. G. Van Horne, vice- 
president, goes to Boston and Portsmouth. 

Joe Angel, watchmaker, is now established 
in his new store in the Auditorium Garage 
building at St. Clair Ave., near E. 6th St. 
(He moved from his old location, near the 
intersection of Woodland and Kinsman 
Road, about a month ago, but had to take 
temporary quarters in an adjoining store 
until his permanent quarters were remodeled. 

Mrs. David Zaslav, wife of David Zaslav, 
manager of the Crystal Jewelry Shoppe, 
105th St. and Euclid Ave., met with a se- 
vere accident at Sandusky last week. A 
party, consisting of Mrs. Zaslav and several 
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relatives, were aboard a steamer bound for 
Sandusky, where they intended to engage 
rooms and take part in the convention of re- 
tail jewelers at Cedar Point, just across the 
bay. In coming alongside the dock the boat 
crashed into the structure. Mrs. Zaslav 
was thrown violently backwards and. struck 
a bench, injuring her spine. Mr. Zaslav, 
who had preceded the party, was waiting 
on the dock for them. He immediately sum- 
moned an ambulance, and his wife, who had 
fainted from the pain, was rushed to Provi- 
dence Hospital, where she is still under- 
going treatment. 


Two men believed by police to be pro- 
fessional shoplifters spent several days in 
Cleveland calling on the larger of the down- 
town jewelry stores last week. When they 
departed for an unknown destination they 
took with them a diamond valued at $1,000 
which they stole from the Webb C. Ball Co., 
1114 Euclid Ave. The pair, who were well 
dressed and of prosperous appearance, visit- 
ed only the larger stores. They asked to 
see a loose diamond that would fit a mount- 
ing they had with them. As is usually the 
case, nothing shown them met with their 
approval. However, their actions and sev- 
eral remarks they passed, which showed they 
were very familiar with diamonds, aroused 
suspicion in several stores, and they were 
carefully watched. Police are of the opin- 
ion that they are the same pair who were 
reported to have been operating in Detroit 
recently. 

On the advice of jail physicians, Judge 
Ruhl, of Common Pleas Court, has ordered 
the release of Charles H. Kurz, jeweler 
charged with perjury. The medical report 
stated that Kurz is in an advanced stage of 
consumption and cannot live long. Kurz 
was formerly a watchmaker and employed 
by a local concern that thought very highly 
of him, and when he decided to go into 
business for himself gave him a very fine 
recommendation and also furnished him 
some merchandise. He rented a store. that 
had been formerly occupied by a jeweler 
and which still had the fixtures in it, on 
Superior Ave. On the strength of his let- 
ter of recommendation from his former em- 
ployers he had no difficulty in getting mer- 
chandise on credit terms from various 
wholesalers, among them being the Sigler 
Bros. Co. Some time after starting in busi- 


ness Kurz made the acquaintance of a man , 


named Martin, who engaged in the business 
of bootlegging. Shortly after Christmas, 
1925, Kurz’s creditors began to press him 
for bills overdue. Then he suddenly dis- 
appeared, and Sigler Bros. Co. had the court 
appoint Attorney Wyman receiver. Mr. 
Wyman found the store locked and had to 
force an entrance. In the meantime it was 
discovered that considerable of the stock 
had disappeared, and Kurz and Martin were 
both located. Kurz stated that the place 
had been robbed in his absence, and this 
story was corroborated by Martin. Be- 
coming suspicious, Mr. Bach, of the Sigler 
Bros. Co., started an investigation and it 
was found that a ring and a watch from 
the stock had been pawned by Martin in 
local pawnshops. An examination of Kurz 
was conducted by Colonel H. Turney. at- 
torney for the creditors. As a result Kurz 
was committed to jail and Martin will be 
tried for perjury at the Fall term of court. 




































































Sit tn nt aie  mRS eet —— 


ete ene 














94 THE JEWELERS’ CIRCULAR July 8,1 


Le | 




















Real Reasons for 
Jewelers’ Circular Supremacy 





Ist — Lowest Advertising Rate 


per thousand circulation 


and — Largest Circulation (sworn) 
guaranteed 10,000 copies a week 


3rd — Highest Quality Circulation 


all paid—at the highest subscription price 


4th — Greatest Purchasing Power 


practically all the rated dealers of the country 


5th — Most Thoroughly Read 


all the news—and first 


6th —~ Real Dealer Influence 


because of commanding trade position 


7th — The Prestige of Over 56 Years 
of Service 


THE JEWELERS’ CIRCULAR PUBLISHING CO. 
11 JOHN STREET NEW YORK CITY 


























925 


— 


rel 








= || 


SHISGF PIS PIG PHS SGILSGFHPILSG OIG HIS OVISFOIG OIG LO 


ENS DIDS DES WLS DLS DLS DDD DTS DIES DIESE OBIS DIS BIE|SGE DIS BDI|SG DIS DIS DIS OLSTDISGDISGDAS 


WITH WHICH ARE CONSOLIDATES yx 


el A 
AMERICAN HOR ICAL JOURNAL . 
“meee en 
QEWELERS 


PUBLISHED EVERY WEEK BY 
The Jewelers’ Circular Publishing Co. 


. Mulford, Pres. & Treas. V. 8. Mulford, Vice- 
L, J ’ pres. Charlies A. Brodek, Sec’y. 


11 JOHN ST., COR. BROADWAY, NEW YORK 
CABLE ADDRESS: 





ARIS SOG AGS PESOS OAD A ERC, 








NE: 
1108 CORTLANDT JEWLAR, NEW YORK 
Vol. XC July 8 1925 No. 23 
Subecription in United States and Mexico - $4.00 
Dominion of Canada - - - + + = 5.00 
Other Countries of Postal Union - - - 7.8 


Single Copies - 


Index te News and Sperial Articles 








Page 
What Every Jeweler Should Know About the 
Topaz and Other Yellow Stones........... 49 
lewlry From Zanzibar to be Exhibited in 
pe Vey MUOREING 5 i5j5.50655:4- 65s -2.5'55 10 33:0 51 
Russian Exhibit at the International Exhibition 
ar eeborative: Arte at PATIGs <6ssscercvscews 
Eee ee rer rr er 55 
Federal Trade Commission Issues Desist Order 
Against Standard Fountain Pen Co......... 
Tie News. From. Wagland. occ: iiss ssc ccs. a7 
Paris Jewelers Watching Trend of Dress Styles 59 
Association of Manufacturing Jewelers, En- 
gravers and Stationers to Schools and Col- 


leges hold Annual Meeting.........ccseese- 61 
Bandits Get Diamonds Worth $125,000 from 
UMN MIN Song cb 5) ora: svacavetacens ps aim otal alvislet be 1 


New England Retail Jewelers’ Golf Association 
US: SOTine TOUTNAMIBHE 60's 656 .o-¥-0:0:05'5- ate es 1 

Jeweler at Watervliet Robbed..............4- 61 

Taking Advantage of Moving Picture Publicity 63 


Program for Convention of Missouri Retail 
BRPOREPE, PRGROCIRUICH 6 5 y Sacele.ccie. aus ico. neyis 3 oie. bie 63 
Members of New England Retail Jewelers’ Golf 
Association Enjoy Spring Tournament...... 65 
Watervliet, N. Y., Jewelry Store Robbed...... 65 
Exports of Jewelry During April............ 65 
Creditors Start Bankruptcy Action Against 
WOO INS cic fae, oth a Gist Acs mer ala Siew oieele a ) 


Kansas City Jeweler One of Few Victims of 
Fire and Explosion Who Were Protected by 
BAMBOO THOUTANCE . 6.0.5 oo .s.c + ces-s oo ais.a ese 67 

Auburn, N. Y., Jeweler Reports Being Robbed. 67 

Bandits Continue Raids on New York Jewelers 69 


Golden Roosters Hold Picnic and Frolic..... 71-73 
Jewelry, Clocks, Etc., at Leipsig Fair......... 73 
Lancaster Jeweler Swindled With Bogus Check 73 
War on Commercial Fraud.........00+eee005 75 
Bandits Fail in Attempt to Hold Up  Cin- 

NU SONEY SOMES oia.65siaacucaeinane cesar 75 
Law Suit at Paris to Determine Ownership 

fa RE Se ne epee tenn ies 75 


" 76-77-78-79-80 
ith Convention of the American Electro- 
platers ae ere 
Preliminary Plans for Participation of Jewelry 
Ba 'ustry in Sesani-Centennial.............- 
fandits Hold Up and Rob Kansas City Jeweier 81 
lorida’s Retail Jewelers Hold Convention at 
o, West RANE, SOAR sin torate visuay eso soso ore 82-83-84 
out Appoints Receiver for Solvent Newark, 
Ie RNIN 6 0656S aicslave aravanacduconIne G46 GLa « 85 
Negro Window Smashers Rob Richmond, Va., 
3 eee 85 
Pola Negri Reported Fined When She Failed 


gy: a ye, ER ne 85 
Chicago Police Hold Two Suspects and Recover 
«Valuable RG tac ot eal e Ata dere aig 85 
~ wee Methods in the Gift Department....... 111 
i Manufacturers and Importers Exhibits 

Tul 3e Displayed at Hotel Morrison, Chicaco. 

 Aiodiede a rey 115-121 
A Visitor to Your ees ee 121 
Lg Basement Gift Department............. 123 
‘he Location of the Gift Department in Rela- 

ton to Other Departments................ 123 
Sion Business Getting Idea........0..000: 125 

fhe Annual Show of the G. & N. Asso 

lation in Chicago, August 3 to 8......... 125 
now greler and Modern Competition. .....127-128 

wiedge of Your People Essential to Suc- 

cessful Window BORIS g vanes a oe aac eee 28 
“our Minute Selling Talks..............0... 129 

st of Doing Business and Stock Turn-over, 

130-131 


The Junior oo 2 a 133-135 


THE JEWELERS’ 





etail jewelers 
the country, 
including all those 
who sell articles in 
our industry to the consumer, paid slightly 
over a million dollars less in taxes during 
the month of May this year than they did 
in May last year, according to the figures 
that were released by the Internal Revenue 
Division of the Treasury Department last 
week, which also show that they paid over 
$12,000,000 less to the government during 
the 11 months ending May 31 than they 
did in the corresponding period of the pre- 
vious fiscal year. Whether this is due 
entirely to the fact that the articles sold 
for less than $30, the watches sold for less 
than $60 and the other articles exempt from 
taxation were so much greater in propor- 
tion to the taxable articles, or whether it 
is due also to a slight drop in business, 
cannot definitely be ascertained but as far 
as we are able to learn from reports in 
the trade, the total sales of all articles 
varies in the two years but little and the 
figures should fairly indicate the difference 
between large and small sales in our in- 
dustry. 

According to the Treasury figures, the 
collections of jewelry excise taxes in May 
totaled $454,593 as compared’ with 
$1,499,565.32 in May, 1924, indicating that 
the sales of taxable articles this year in 
April amounted to $9,091,874.80 as com- 
pared with taxable sales of $29,991,306.40 
in April, 1924, when all the articles sold 
by the jewelers were subject to the revenue 
law. If the total sales of the jewelers in 
both years was the same, the sales during 
the month exempted from taxation would 
have amounted to $20,899,431.60. The total 
revenue collected by the government for 
the 11 months ended May 31 was $8,998,- 
895.64 as compared to $21,220,897.30 in the 
corresponding period of the previous fiscal 
year. This would indicate that the sales 
of taxable merchandise sold between June 
30, 1924, and May 31, 1925, amounted to 
$179,977,912.80 as compared with the taxable 
sales in the previous year of $424,417,946. 
In other words, the distributors of jewelry 
to the consumer paid to the government 
under the present law about 33 per cent of 
what they paid under the old law on April 
sales and about 42 per cent of their former 
taxes on the sales for the 11 months. The 
latter figure is necessarily high because the 
figures for the present fiscal year include 
the sales of a month and two days which 
came under the old Revenue Act when 
the sale of every article was taxable. 

It is apparent now that the jewelry tax 
will not net the government more than 
$10,000,000 a year under the present law. 
The item is, therefore, so small in compari- 
son to that collected from other industries 
and in comparison with the trouble in 
collecting it and the annoyance given to 
the jewelers of the country (not to speak of 
the stigma that it puts upon the industry) 
that there should be little trouble of con- 
vincing Congress that the tax should be 
abolished at the earliest possible moment. 
The effort of the Special Excise Tax 
Elimination Committee to this end should, 
therefore, be backed up by every jeweler 
and the members of our industry should 
never lose an opportunity to impress upon 
their Representatives and Senators the 
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wrong of continuing an inequitable and un- 
just tax of this kind that does so much 
harm to an honorable industry and gives 
so small a return to the Treasury Depart- 
ment. 





ITH all funda- 
mental conditions 
of the country point- 
ing to prosperity ; with 
more of our people in a position to buy 
not only necessities but luxuries to a 
greater extent than ever before; with little 
or no unemployment, it seems strange that 
the retailers of the country should not be 
busier and more prosperous than ever before 
in our history. Therefore, the question is 
to be asked in all industries: “Why is it 
that retail business is still comparatively 
light and the retailers not doing the busi- 
ness that should be his under normal con- 
ditions?” It is true that the jewelry trade, 
as a whole, has not suffered from the lack 
of purchasers to the extent that other in- 
dustries have, but our retailers are not doing 
what they should and the question is as 
pertinent in our industry as it is in any of 
the others. ‘ 
The answers to the question that have 
been offered by students of economics and 
of business, have been many and various. 
But of all these that have come to our at- 
tention, one of the most interesting and 
which, at the same time, seems to hit the 
nail squarely on the head is that offered 
by L. W. Alwyn-Schmidt, a specialist in 
business conditions, who has been making 
a monthly forecast of industrial markets 
for some years for a selected number of 
class magazines, and which concludes the 
first of a new series of articles “Getting the 
Most Out of Every Month,” which he is 
now contributing for the leading business 
papers of the country. Mr. Schmidt, in 
analyzing the position of the retailer under 
the present business conditions, puts part of 
the blame for the present lack of sales on 
him, indicating that he has met the situa- 
tion with wrong tactics. For instance, he 
says that price slashing is no remedy and 
does not tend to create the right attitude 
on the part of the public. The attitude of 
the retailer himself has much to do with 
the attitude of the public and a change in 
this attitude can at least help the present 
situation. Answering the question now 
being universally asked as to why business 
is slack with the retailer, he says: 


How the Retailer 
Can Help Develop 
Business 


“It is not difficult to find an answer 
to this question. One and probably the 
most important is supplied by the atti- 
tude of the retailer himself. Bad times 
are a habit like cleaning one’s teeth or 
rising early. And they are a_ habit 
which when once acquired is not easily 
shaken off. Having accepted the wrong 
point of view it is difficult to place 
business upon a different orientation. 
This, however, will have to be done. 
To be prosperous, we must appear pros- 
perous, we must acquire the habit of 
cheerful prosperity. And having ac- 
quired this new point of view it can 
not be difficult to correct the second 
of the causes of our troubles: lack of 
selection. To be able to sell one must 
have something to sell. Even the 
lowest price will not bring the customer 
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in the store, if the customer has 
been tempted first to make = 

lle 2 purchase 

It is one of the first rules of mer. 
chandising psychology to invite pur. 
chase by providing variety, to offer the 
things men and women desire to Possess 
and in a selection large enough ag to 
appeal to every taste and incidentally 
every pocket. 

If the dweller has to acquire the habit 
of prosperity the consumer myst get 
again the shopping habit, which means, 
not merely going to buy a necessity 
decided upon before leaving the home, 
but visiting the shops ready for a sug. 
gestion. 

“Such a receptive mood in the cys. 
tomer can be created but this process 
may easily overtax the facilities of the 
individual. 

“If the present situation, therefore, 
carries one lesson to the American re. 
tail merchant it is that of combined 
action. Shops of one street, district of 
a whole city will have to combine for 
a concerted effort. Let your adver. 
tising, your window display, your store 
policy be directed by that one great 
purpose of creating the buying spirit in 
the consumer. Make him feel that 
there is much of the good things in 
life that he has been missing during the 
last few years, things that make for 
greater beauty, comfort and _ lasting 
value. After all these things are 
essential to the well-being of the 
American home, the basis of our social 
life.” 


There is much in the above worthy of 
careful thought and consideration by the 
members and organizations in our industry 
and the solution offered, while it may not 
completely remedy the condition as far as 
the jeweler is concerned, at least will pro- 
vide a big step forward in helping the 
jeweler to come into his own; for this 
argument applies more particularly to the 
so-called luxury lines and as far as we caf 
see is essentially sound. 
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Local Associations Ler wcntinn 


for Education of younger members of 
Jewelers our industry (and 


even some of the older ones) on the tech- 
nical side of their business cannot be too 
strongly stressed on all occasions. The 
position of the jeweler in his community 
and in great measure his success, will de- 
pend upon the respect which the customer 
has for himself and his clerks as experts ™ 
the merchandise which they handle. U»- 
fortunately, it is hard for the jeweler of 
the jeweler’s clerk to get education and in 
formation on subjects such as precious 
metals, gems, horology, etc., at the ordinary 
colleges and schools and he must do what 
he can to get this information for himself. 
THE Jewelers’ Circutar has long been 
attempting to give the information desire 
through special articles in its columns from 
weck to week but we cannot accomplish the 
results that may be had from lectures an 
discussions by those who need this informa- 
tion most. nent 

As is well brought out ty 3 
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Julius Armbruster, of the Illinois Watch 
Co., spent some time in New York last week. 

William J. Ward, secretary of the Jewel- 
ers’ 24 Karat Club, spent three days last 
week at Eastern Point, Conn., attending the 
New England Jewelers’ Golf Tournament. 

Alpheus L. Brown, well known wholesale 
watch dealer, sailed Tuesday (yesterday) on 
the Berengaria on a pleasure trip to Europe. 
Mr. Brown will make a visit to England 
and France and expects to be away for about 
two months. 

Frank T. Brennett, city salesman for A. L. 
Brown, returned Wednesday from a honey- 
moon trip of two weeks spent at Lake 
George and Lake Champlain. He has been 
the recipient of congratulations from his 
friends in the trade on becoming a Benedict. 

Reports reaching the wholesale and manu- 
facturing trade during the past week indi- 
cate that the business of the retail jewelers 
for June was very much better than most 
of them anticipated, and showed a distinct 
increase in trade as compared with previous 
months, comparing favorably with last year. 

Zorrelli & Vitelli, New York, were re- 
cently successful in their protest against an 
assessment of 80 per cent duty on silver 
filigree earring drops which had been classi- 
fied as jewelry. The importers claimed that 
the merchandise was dutiable at 75 per cent 
under the provision of Par. 1428 of the Tariff 
Act of 1922, and the Board of General Ap- 
praisers in an opinion by Appraiser Sullivan 
sustained the contention. 


The Better Business Bureau, of New York 
city, has been taking action against mer- 
chants who use imitation checks as coupons 
purporting to be of value when applied to 
purchases of goods. As an advertising propo- 
sition merchants in various trades have sent 
out what is purported to be a businesslike 
check, made payable to the addressee but 
drawn on a non-existent bank. The Bureau 
has called attention to the fact that this may 
be construed as a violation of Section 141 
of the New York Banking Law and may 
subject the advertiser to a penalty of $1,000. 

It became known last week that a new 
member had been added to the firm of Larter 
& Sons, makers of fine jewelry, 15 Maiden 
Lane, in the person of H. M. Larter, 2nd, 
who was recently admitted. He is the son 
of Halsey M. Larter and has been connected 
with the concern for a number of years, 
having charge of the special order work at 
the factory at Newark. Otherwise the per- 
sonnel of the firm remains the same, F. H. 
Larter, the founder, continuing his interest 
though not actively participating in the con- 
cern, and the active members being H. C-. 
Larter, Halsey M. Larter and Warner R. 
Larter, 

Members of the jewelry trade were 
shocked to learn last week of the death of 
Mrs. Rachael Wodiska, the widow of Julius 
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Wodiska, the well known jewelry manufac- 
turer, author and inventor, who died Feb. 7, 
1925. Mrs. Wodiska passed away suddenly 
Wednesday morning at Patchogue, L. L., 
where she was visiting for the Summer. She 
had been in good health up to the time and 
death is supposed to have been due to a 
heart attack brought on by acute indigestion. 
Mrs. Wodiska was born in England, 66 
years ago, and was married to Mr. Wodiska 
46 years ago. She is survived by two sons, 
Adolph and Sidney Wodiska, and two daugh- 
ters, Mrs. Lillian Michaelson and Mrs. Ada 
Dilloff. Funeral services were held Friday 
at 1 Pp. M., at the West End Funeral Chapel, 
200 W. 91st St. 

The Assistant Attorney General at New 
York has been directed by the Treasury De- 
partment to file an appeal to the United 
States Court of Customs Appeals for a re- 
view of the decision and the Board of United 
States General Appraisers as to the classifi- 
cation of unfinished watch crystals. The 
General Appraisers recently sustained a pro- 
test of certain importers to the effect that 
unfinished watch crystals which had been 
assessed for duty at the rate of 50 per cent 
ad valorem under Par. 230 of the Tariff Act 
of 1922, were properly dutiable at the rate 
of 1% cents per pound under Par. 219 plus 
5 per cent ad valorem under Par. 224 of the 
said act. The Treasury Department dis- 
sents from this and asks that it be deter- 
mined on by the higher court. 

In investigating claims of a certain de- 
partment store as to the quality of silver- 
plated ware advertised, the Better Business 
3ureau of New York brought to light a 
practice of a jobber who has been selling a 
line of second-grade merchandise to retailers, 
quoting a so-called “list” price which actually 
applied to first-grade goods made by the 
same manufacturer. The department store 
had advertised a comparison of its sale price 
with the retail “list” price suggested by the 
jobber, and the reductions appeared to be 50 
per cent. The merchandise was not first 
grade, nor was there any such actual saving 
as the advertisement promised. When the 
facts were presented to the department store 
by the Better Business Bureau, an explana- 
tion was made to the public in a subsequent 
advertisement and the Bureau took up the 
matter with the jobber, who agreed to change 
the misleading list prices. 

Creditors of Louis Loeb, individually and 
the surviving partner of L. & S. Loeb, 
against whom an involuntary petition in 
bankruptcy was recently filed, have been 
notified that a special meeting will be held 
at the office of Seaman Miller, referee in 
bankruptcy, 2 Rector St., July 13 at 2:30 
Pp. M., at which.those interested may attend, 
prove their claims, examine the bankrupt 
and take action on the proposed offer of 
settlement, which is on a basis of 20 per 
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cent cash. On the filing of the requisite 
consents to this settlement, the petition to 
confirm the composition will be subject to a 
hearing to be held in the United States Dis- 
trict Court in the Post Office building, July 
22 at 10:30 a. m. The allowance made to 
Jasie & Solomon, attorneys for the bankrupt, 
to be acted on is $1,500 and that of Green- 
baum, Wolff & Ernst, attorneys for the 
petitioning creditors, $1,000. 

As noted in the last issue of Tue Jewet- 
ERS’ CrrcuLar, the leading firms in the 
jewelry trade and the downtown bankers pre- 
sented a petition of protest to the Sinking 
Fund Commission against the proposed plan 
to transform the old police station on Green- 
wich St., near Cortland, into a municipal 
lodging house. The petition in the jewelry 
trade was circulated by the Jewelers’ Vigi- 
lance Committee and the protest was based 
on the danger that might arise from bringing 
the human derelicts down into the financial 
and jewelry district. Harry C. Larter, chair- 
man of the Vigilance Committee, received 
word from the Sinking Fund Commission last 
week that the commission had not realized 
exactly what the proposition meant when it 
was first proposed and would give the peti- 
tion of the jewelers and bankers serious con- 
sideration. In the meantime, all work toward 
making the change has been stopped until 
September when a final answer will be given 
by the commission. 

Shortly after the death on Jan: 29 of 
William T. Gough, head of the firm of Car- 
ter, Gough & Co., who was the leading spirit 
in many organizations in the jewelry trade, 
various bodies with which he was connected 
passed resolutions of sympathy to his family 
which were to be engrossed, and a movement 
was started to have all these resolutions 
bound together in one volume and presented 
to the family of the deceased. The work 
has now been completed and the various 
resolutions are being signed by the directors 
of the different organizations of which Mr. 
Gough was a member. The resolutions were 
passed by the Jewelers’ Safety Fund Society 
of which he was president, the Jewelers’ Co- 
operative Bureau of which he was vice-presi- 
dent, the Jewelers’ 24-Karat Club of which 
he was chairman of the board of directors, 
the Jewelers’ Protective Union of which he 
was a member of the executive committee, 
the Jewelers’ Security Alliance and the 
Jewelers’ Republican Club in which he also 
held a similar position, the Jewelers’ Vigi- 
lance Committee of which he was a director, 
the Maiden Lane Historical Society of which 
he was a director and the National Jewelers 
Board of Trade of which he had been for- 
merly a director. The volume of resolutions, 
which is headed “In Memoriam—William T. 
Gough,” is a large book, 26 pages, and is 
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one of the most beautiful specimens of en- 
grossing and illuminated work that has ever 
heen prepared in the jewelry or any other 
industry of the city. It is the work of Ames 
& Rollinson, and bears on the front page a 
portrait of the deceased, above the dates 
Jan. 12, 1854, and Jan. 29, 1925. Ms ; 

E. De Bear has resigned his position with 
Sylvan Levy, 33 W. 46th St. 

‘Himan Fishbone, 577 Third Ave., has as- 
signed for the benefit of creditors to Max L 
Rosenstein. 

Morris Rosenfeld, 68 Nassau St., sailed 
July 7 on the Lapland for the European dia- 
mond markets. 

Sam Steinberg, watchmaker for the trade, 
has opened a jewelry store at 558 Southern 
Blvd., next to the Congress Theater. 

A. Suderov, of 66 Nassau St., left July 
4 on the Leviathan to visit the diamond 
markets of Antwerp and Amsterdam. 

De Luca Bros., 2244 First Ave., have as- 
signed to M. M. Proujansky. The normal 
assets are $21,000 and the liabilities $17,000. 

Lewis Miller, formerly employed by Mayer 
& Mulligan, Inc., cutters and importers of 
pearls and precious stones, 90 Nassau St., 
has severed his connections with that concern. 

Joseph L. Herzog, president of the Na- 
tional Jewelers Board of Trade and head 
of the firm of Joseph L. Herzog & Co., 45 
Rose St., is on a trip west at the present 
time. 

A. L. Murphy has been engaged to repre- 
sent M. Bauman & Co., importers of dia- 
monds, 2 W. 47th St., in the southern terri- 
tory. He is now making his initial trip for 
the concern. 

Friends of Joseph Polak, well known dia- 
mond cutter of New York who is now in 
Europe, have received cards from him in 
Antwerp, indicating that he is recuperating 
slowly but surely. 

Harry M. Levy is now connected with 
Benjamin F. Levy, Inc., importers of watches, 
15 W. 37th St., and will shortly call upon 
his friends in the trade in this city as well as 
in the eastern States. 

Robert Friedrich is holding an exhibit of 
boxes for jewelry and kindred lines at the 
Pennsylvania Hotel this week. William 
Hollweg, 19 W. 34th St., is the representa- 
tive for Mr. Friedrich in this city. 

A verdict for $712 was directed in the 
Supreme Court on Thursday in favor of 
Morris Perlmutter, in a suit against the 
Antwerp Diamond Co., Inc., of Buffalo, on 
notes made at Buffalo to Cohn, Perlmutter 
& Shisko. 

. Schienberg, who has for the past three 
years been covering the middle west, north 
west, and Canadian territory for Simson 
Bros, has severed his connections with the 
am, and accepted an interest in the firm 
of Selikoff & Schapiro, Inc., 55 Chrystie St. 
Pays “ Grassick, manager of the Chi- 

r Se of the Alvin Silver _Co., and 
ain, = ewart, Alvin representative in the 
» le@iewestern States, were in New York to 
.. 19 Salesmen’s meeting of the Alvin 
©. on June 26, 
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The Pearl Novelties Co. is the name of a 
concern that has obtained a charter under 
the New York State laws to engage in the 
jewelry business. The capital is placed at 
$15,000. The incorporators are C. C. and 
M. A. Lowrey and W. S. Blackshear. 

Isidor Goldstein, of M. & J. Goldstein, dia- 
mond importers at 21-23 Maiden Lane, is 
returning to this country on the Mauretania. 
He expects to arrive in this country on Fri- 
day. He has been on a purchasing trip of 
four months in Antwerp, Amsterdam and 
Paris. 

Mr. and Mrs. J. W. Owsley, Chickasha, 
Okla., accompanied by their son, William 
and their daughter Miss Edith, are at pres- 
ent in this city, making their headquarters 
at the Pennsylvania Hotel. They drove here 
in their automobile and are spending 10 days 
in the metropolis. 

Hugo Lehrfeld, of the firm of Kastenhuber 
& Lehrfeld, refiners and bullion dealers, 24 
John St., who went abroad on a European 
trip April 21, expects to be home very soon. 
A cablegram received by the firm Monday 
from Paris stated that he would sail from 
England about July 21. 

The platinum market showed some weak- 
ness during the past week although the of- 
ficial prices remained without changing; that 
is, platinum was quoted at $120; five per cent 
iridio-platinum, $134, and 10 per cent, $148. 
Sut quotations under the market were made 
by some refiners for advantageous sales. 

The Diel Watch Case Co., 167 W. 13th 
St., has announced that between July 4 and 
Aug. 15, the plant and offices will be closed 
on Saturdays. Owing to the increase in the 
western business the concern has established 
a western office at 29 E. Madison St., Chi- 
cago. Al Sturtz will act as western repre- 
sentative. 

The Century Watch Co. has moved its 
offices and plant from 111 Nassau St. to 71 
Nassau St., room 906. The business was 
moved because of a fire in the building on 
July 1. The fire made the former quarters 
of the concern on the fifth floor untenantable 
and the company lost a quantity of materials, 
tools, etc., which were covered by insurance. 

The first meeting of the creditors of Solo- 
mon Kivel, doing business under the name 
and style of Kivel Bros., will be held at the 
office of Peter B. Olney, Jr., referee in bank- 
ruptcy, 2 Rector St., on July 10 at 11 a. M. 
Creditors may examine the bankrupt, prove 
their claims, appoint a trustee and transact 
such other business as may come before the 
meeting. 

R. B. Kegerreis received his discharge in 
bankruptcy from Judge William Bondy of 
the United States District Court in this city, 
June 25. The discharge was granted at the 
recommendation of John L. Little, referee 
in bankruptcy, in a report made to the court, 
May 26. Mr. Kegerreis was in the whole- 
sale jewelry business at 170 Broadway with 
Walter A. Breidenbach, under the firm name 
of R. B. Kegerreis & Co. Mr. Breidenbach 
obtained his discharge some time ago. 

The alarming condition which continues to 
confront the jewelry industry in the large 
number of jewelry robberies, assaults and 
murders, emphasizes the need of a conference 
to discuss the problem of better protection 
of life and property and to decide what 
action shall be taken. The National Jewelers 
30oard of Trade has therefore called a meet- 
ing for Thursday, July 9 at 2 p. m., at the 
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rooms of the Board, 22 W. 48th St. It is 
expected that the meeting will be attended 
by representatives of about 100 firms to 
whom notices have been sent. 

Officers of the Maiden Lane Historical 
Society are arranging to present to Ben- 
jamin Strong, Governor of the Federal Re- 
serve Bank, a framed photograph? of the 
stone in the foundation of the Federal Re- 
serve Building on Maiden Lane showing the 
history of the locality that the society had in- 
scribed thereon. This photo, an illustration 
of which appeared in THE JEWELERS’ Cir- 
CULAR, June 24, shows the officers of the 
society: President J. W. Sherwood, Secre- 
tary Joseph D. Little, Treasurer Leo Worm- 
ser, and Albert Ulmann standing beside the 
stone. 

Irving Bartelstone filed suit in the 
Supreme Court on Wednesday against 
Isidor Gabriel. The plaintiff alleges that 
he owned a diamond ring of white gold, set 
with sapphires weighing four carats and 
valued at $1,700, and a diamond bar pin 
weighing more than five carats worth $2,000, 
and that in May, 1922, he got a loan of 
$650 from the defendant on the jewelry 
and has since tendered the amount of the 
loan with interest and _ requested the 
jewelry, but the defendant refuses to return 
the merchandise. The papers were served 
on the defendant at the corner of West and 
Chambers Sts, 

Two witnesses of the holdup of the jewelry 
store of Marcus Feldman, 1543 Broadway, 
where jewelry valued at a_ considerable 
amount was taken, failed to identify Tony 
Raymond as one of the robbers. Raymond 
had been arrested by detectives from the E. 
104th St. station after one of the witnesses 
claimed to have recognized his photograph in 
the rogues’ gallery. When the witness con- 
fronted the man himself, however, he failed 
to identify him further than to say that “he 
looked like the man who had held up the 
store.” The prisoner was returned. to the 
E. 104th St. station. He stoutly denied his 
guilt. Joseph Shyned, and Morris Sidney, a 
salesman, were in the store alone when it 
was held up. They were the only witnesses 
to the crime. 

The Salon Tecla, Ltd., which has been 
sued in the Supreme Court by the Tecla 
Corporation for an injunction restraining 
the use of the word “Tecla” filed an answer 
in the Supreme Court on Wednesday 
through Neil P. Cullom, as attorney, deny- 
ing that the plaintiff and its predecessor 
dealt in articles other than pearl necklaces 
and articles of similar description. For a 
defense the answer says: “That in the city 
of New York alone the alleged trade-mark 
‘Tecla’ is in common use by a great many 
persons, firms and corporations, in gowns, 
embroideries, millinery, cosmetics, real 
estate, dermatology, and other businesses; 
that the plaintiff has allowed others to use 
the trade-mark as aforesaid without com- 
plaint, and has not asserted or claimed the 
right to prevent the same, and that by 
reason thereof the plaintiff has abandoned 
whatever alleged rights in said trade-mark 
it may have had, and the same has become 
publici juris.” 








Fred J. Boyer has been appointed manager 
of the Heil-McClimans Co. jewelry store at 
Decatur, III. 
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Service Developed From 
Service Performed 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in ail parts of 
the country. 


Consequently, it is a serv- 


ice founded upon experience 
and achievement, one thatis 
practical, comprehensive, 
and well adapted to the 
requirements of merchants 
and manufacturers in the 
jewelry trade 


July 8, 1995 


THE 
NATIONAL PARK BANK 


OF NEW YORK 
2/4 Broadway 























‘unas 


Capital, Surplus and 
Undivided Profits $33,700,000 


Park Avenue Office: 240 Park Ave. at 46th St. 
7th Avenue Office: 7th Ave. and 32nd St. 




















GRACE NATIONAL BANK 


eAn Announcement to Jewelers 


When you are looking for a bank come to us; 
we understand your trade and believe in it. 


You will always find a cordial welcome 





HANOVER SQUARE Capital and Surplus $2,500,000 NEW YORK 

















SALESMEN S TRAVELLING EQUIPMENT 


in the regular stock numbers is carried at 
our New York Office, for your immediate 


needs. 
Special Items Furnished 


No. 2121 Two Stack Case at Short Notice 


RUECKERT MANUFACTURING CO. 


Mow Yesk Ofiive PROVIDENCE, R. I. San Francisco Office 


9.13 Maiden Lane 220 Post St. 
—— os 





No. rr Ring Case 





























W. H. K. Mitchell, who operated a manu- 
facturing jewelry business here for some 
time, has gone out of business. 


A. B. Brombley, of the Birmingham 
Jewelry Co., manufacturing jewelers, has re- 
turned from a business and pleasure trip to 
Savannah, Ga. 

Notwithstanding the fact that the past 
week has been the hottest weather of the 
season, some of the leading Birmingham 
jewelers say that they have been doing a 
good business. 2 

Practically all of the leading retail jewel- 
ry stores of Birmingham and the Birming- 
ham district closed on July 4, and the pro- 
prietors and clerks all observed Independ- 
ance Day. Many of the jewelers and their 
families spent the day picnicking or at some 
bathing resort, while others spent the day in 
the city and witnessed the celebration. 

Ewing Bros., wholesale jewelers, recently 
moved from the 11th floor of the Age-Herald 
building to the seventh floor, where they 
have increased their floor space from three 
to six rooms. This is one of Birmingham’s 
best wholesale jewelry establishments and 
it is enjoying good trade. 








Richmond, Va. 





The 24 Karat Club, comprising in its 
membership most of the representative 
jewelers in the city has suspended sessions 
for the Summer. The club is accustomed 
to meet once a month. The next session is 
expected to be held in September. 

A committee of local jewelers is at work 
on plans for entertainment of the annual 
convention of the American National Retail 
Jewelers’ Association to be held here in 
September. It is expected that finishing 
touches will be put on the plans shortly. 
Sol M. Schwarzschild is chairman of the 
committee. , 

W. J. Schwarzschild, son of William H. 
Schwarzschild, member of the firm of 
Schwarzschild Bros., jewelers, 2nd and 
Broad Sts. recently received the post- 
graduate degree of M. B. A. in the school 
of business administration at Harvard 
University. He was graduated from the 
University of Virginia in 1923 with the 
degree of bachelor of arts. 

Joseph S. James, Jr., salesman for J. S. 
James, Inc, local jewelers, and Miss 
Virginia. Parker Lambeth were married 
June 27 in Monument Methodist Church. 
Mr. James is a son and namesake of the 
late Joseph S, James, founder of the firm 
of J. S. James, Inc. His bride is a daughter 
of J. Parker Lambeth, secretary of the 
W. H. Miles Shoe Co., a wholesale 
house of this city. 

_The Richmond Credit Protective Associa- 
tion, recently organized for the purpose of 
operating a credit exchange bureau, has es- 
_ — in the Central National 
dines oe with Miss _L. Bundy in 
oo ie usiness of compiling records is 
are aff way. Several local jewelry firms 

lated with the association. D. 
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Kapiloff, manager of schneer’s who is a 
member of the executive board of the 
organization, was one of the leading spirits 
in launching it. In fact, he is credited with 
having conceived the idea of starting such 
an organization here. The association is 
separate and distinct from the Retail 
Merchants Association which has been 
operating a credit exchange bureau here 
for many years. 











David Rosen, president of the General Al- 
loy Co., Inc., 186 New Jersey Railroad Ave., 
has purchased from the American Oil & Sup- 
ply Co., the five-story building at 52 La- 


fayette St. The property has a frontage of 
75 feet on Lafayette St. and is 300 feet deep. 
The purchase was made for investment pur- 
poses and the sum approximate $20,000. 

In a communication sent out recently by 
the National Jewelers’ Publicity Association, 
attention is called to the action of the Lowell 
Retail Jewelers’ Association, as indicated by 
a notice received from that organization, 
which reads as follows: “Watches and 
clocks are now guaranteed only against de- 
fects in material and workmanship. All 
claims must be presented within 30 days 
from date of purchase or repair.” The Na- 
tional Jewelers’ Publicity Association says 
that it is interesting to note that some of the 
jewelers have awakened to the fact that they 
cannot go on indefinitely repairing and regu- 
lating watches without charge. 

Charged with the embezzlement of jewelry 
valued at $128.75, Samuel Siegel, 33 years 
old, Newark, N. J., is under arrest here. 
The complainant, Herman Regrod, a 
jewelry salesman, of Plane St. also of 
Newark, said he sold Siegel jewelry last 
December but that he failed to return and 
pay for the articles. The detectives, who 
arrested the accused on Washington St., 
alleged they recovered some of the jewelry 
in Seigel’s home. 








Plainville, Mass. 


The Evans Case Co., closed last Friday 
night for the annual vacation period, resum- 
ing July 13. 

Mr. and Mrs. P. Louis Entwistle have re- 
turned home after spending several weeks 
on Cape Cod, visiting relatives. 

The new players that have been added to 
the Whiting & Davis baseball team have 
improved that outfit greatly and make them 
a real contender for honors. 

The baseball team representing the Mason 
30x Co. in the Twilight League has yet to 
lose its first game this season and Friday 
night defeated the Whiting & Davis team 
by a score of 7 to 6. 

Independence Day was ushered in just after 
midnight Friday by the igniting of an im- 
mence bonfire of barrels, boxes, etc., on the 
athletic field at Whiting & Davis, and was 
observed for miles around. 











O. M. Skovsted, jeweler of Racine, Wis., 
will occupy the new building erected by J. 
P. Welling on Washington Ave. 
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EDITORIALS 


(Continued from page 96) 





Pennsylvania jeweler in a letter published 
in another column, such results could be 
accomplished if the trade organization could 
hold monthly or even weekly meetings for 
the purpose of developing the members on 
educational lines. In this connection the 
importance of local or district organizations 
cannot be too strongly stressed. Today the 
State organizations meet once or twice 
a year and the time is taken up with the 
discussions of important trade questions 
affecting the jeweler mostly from a business 
or economic standpoint, and there is little 
time for educational work. With the local 
or district organization meeting weekly or 
monthly, educational work could be the 
main part of the program. 

If this suggestion is followed, we feel 
that there would be an impetus given to 
the formation of local and district organi- 
zations that would result in the formation 
of jewelers’ organizations and clubs in all 
parts of the country for even towns having 
but a few retailers could well support an 
organization to which they could bring their 
employes for the purpose of having them 
made more proficient on the technical side 
of watchmaking, jewelry making and 
gemology. 

We should very much like to see some- 
thing done for the general development of 
local jewelers’ clubs or associations to work 
on educational lines leaving the State and 
national associations to take up the busi- 
ness and economic questions that affect the 
industry as a whole. 
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Business Troubles 





Charles W, Alsterlund Co., Boston, Mass., 
has assigned to Leon Silbert. : 

Axel L. Bloomquist, Chicago, Ill., has 
assigned for the benefit of creditors. 

G. Grayson Reisch, Braymer, Mo., is offer- 
ing 50 per cent. cash in full settlement. 

An involuntary petition in bankruptcy has 
been filed against M. O. Nobbe & Co., Inc., 
Galveston, Tex. 

It was reported that Frank & Co., Inc., 
Chicago, IIl., have made an assignment for 
the benefit of creditors. 














“In Search of the Precious Stone” is the 
title of a booklet by Albert Ramsay, gem 
importer and dealer at 2 W. 47th St., New 
York. The book is of unusual merit and it 
is not often that a gem importer is willing 
to spend the money necessary to obtain the 
results that Mr. Ramsay has obtained in this 
booklet. It is bound in heavy imitation 
leather covers, is illustrated with colored 
photographs of various gems both in the cut 
and the rough, and shows snapshots of Mr. 
Ramsay at various times while he was on 
visits to the opal mines and while buying 
sapphires and rubies in far away countries. 
The book gives a brief outline of his trips 
to these different countries in his search for 
these gems. It also contains a considerable 
amount of valuable information concerning 
gems including plates showing the different 
kinds of cuttings, a dictionary of gems and 
other information of value to the jeweler. 
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Chicago Notes 


Irwin Levis, of Oppenheimer & Strauss, 
New York, visited the trade in Chicago last 


week on his way home from the middle 
west. 

Karl Stamm, of the Dueber-Hampden 
Watch Works, returned last week from 


New York, where he spent the past month 
calling on the trade. 

J. W.. Fitzpatrick, retail jeweler located 
on the third floor of the Lake-State build- 
ing, left last Friday with his wife to motor 
to Long Beach, Mich., where they spent the 
holiday. 

Benjamin I*, Firsch, 11th floor of the 
Heyworth building, left last week for New 
York to spend 10 days there visiting at the 
offices of the factories he represents in this 
territory. 

Kyle E. Lookabaugh, who recently sold 
out his retail jewelry store on Morse Ave., 
returned to Chicage last week, after taking 
his wife and family to Kilgore, Nebr., the 
home of Mrs. Lookabaugh’s parents. 

“Billy” Lamb, of the Geo. H. Fuller & 
Son Co., arrived in Chicago last week, and 
after receiving a long distant telephone call 
from Providence, left the next day for the 
home office, to be gone for about 10 days. 

Paul R. Gruen, of Rettig, Hess & Madsen, 
returned last week with friends from Lac 
de Flambeau, Wis., where he spent a week 
fishing with friends. In order to prove their 
fish stories they brought along the evidence. 

Tobias Stern, of the Jacques Kreisler 
Co., of New York, arrived in Chicago last 
week to take charge of their office here. 
Mr. Stern has taken charge of the Chicago 
and middle west territory and succeeds 
Harry P. Silberberg. 

A. C. Becken, of A. C. Becken & Co., 
who was recently operated upon for ap- 
pendicitis, was able to be out after a real 
short stay in the hospital, and made his first 
appearance among his friends at the Rooster 
outing on Tuesday of last week. 

The increase in the western business of 
the Diel Watch Case Co., New York, has 
made it necessary to establish a western office 
in Chicago. The office is at 29 FE. Madison 
St. Al Sturtz, who is well known in the 
Chicago jewelry trade, will be the western 
representative. 

The Inland Jewelers, who have been lo- 
cated at 4015 Milwaukee Ave. for the past 
nine months, removed his business last week 
to 1118 Milwaukee Ave. The new location 
is just across the street from where they 
were formerly located before moving to the 
4015 Milwaukee Ave. address. 

Al Sturtz, with offices in room 1103 Hey- 


worth building, announced last week that 
he has arranged to produce a line of dia- 
mond-mounted wrist watches for the whole- 
sale trade. In connection with this line of 
his own, he will continue to represent the 
Savoy Watch Co. and the Diel Watch Co. 
in this territory. 

James Simpson, of Meritt, B. C., 
sold his interest in the jewelry business in 
that city to his partner in January, 1924, is 
spending a few weeks in Chicago. He has 
recently returned from an extended trip, in- 


who 


cluding the trip down the Pacific Coast, 
through the Panama Canal, up to New 


York and thence to Europe, where he spent 
nearly a year. 

Louis Goldman, trustee, stated last week 
that the 45 per cent. settlement recommend- 
ed by the creditors’ committee in the adjust- 
ment of the financial affairs of the Paul 
Jewelry Co., of this city, has been consum- 
mated and that he had mailed to the creditors 
a check representing 15 per cent. of the 
amount of each claim, together with notes 
for the 30 per cent. balance. The notes are 
payable in nine equal instalments, beginning 
Oct, 1 

Louis J. Bastien, assistant credit manager 
for Swart Bros., 156 N. State St., is ex- 
pected in Chicago this week with his bride 
from a honeymoon trip through the east. 
Mr. Bastien was married to Miss Veronica 
Elizabeth Tarleton, daughter of Mr. and 
Mrs. Joseph A. Tarleton, of Annapolis, Md., 
June 24. The wedding took place at the 
home of the bride’s parents. Upon their 
return to Chicago, Mr. and Mrs. Bastien 
will make their home at 7206 Emerald Ave. 

On Wednesday of last week at the sug- 
gestion of a creditors’ committee appointed 
by the Manufacturing Jewelers’ Board of 
Trade, Frank & Co. executed a deed of 
trust to Louis Goldman, as trustee, for the 
benefit of creditors pending an adjustment 
or settlement to be approved by the cred- 
itors’ committee. An audit is being pre- 
pared by certified accountants of this city 
and a new inventory is being taken. The 
result of this will be submitted to the cred- 
itors in due time. 

Nelson, Spencer & Co., wholesale jewelers 
located in the Columbus Memorial building, 
have executed a deed of trust for the benefit 
of creditors to Louis Goldman as trustee. 
In a letter sent out by the trustee it is stated 
that P. N. Nelson, president, has been ill 
for some time and as a result of a recent 
heart attack has been ordered by his physi- 
cian to take a complete rest and avoid all 
business activities. As a result of this, the 
operation of the business has been at a 
standstill, while maturing notes have not 

















been paid and many open accounts are past 
due. Under these conditions Mr. Nelson 
decided to turn over all assets to be liqui- 
dated for the benefit of creditors. 

Harold Watson has entered into a part- 
nership with S. E. Grimm, and the firm 
will be known as Grimm & Watson, Mr. 
Grimm has been in the engraving business 
for himself for some time under the name 
of the S. I. Grimm Engraving Co., and lo- 
cated in room 1303 Heyworth building 
Mr. Watson, for the past 14 years, has been 
connected as an engraver with several of 
the leading jewelry stores of this city. The 
new firm will continue to operate from the 
Heyworth building address. 

As a result of tire trouble in New Mexico 
several jewelers and other friends of Sam- 
uel Klein, W. Madison St. jeweler, wil! 
have wagers to pay as a result of their con- 
fidence in his ability to beat the railroad 
schedule time between here and the Pacific 
Coast. Mr. Klein, accompanied by his 
father and Dick Holtz, a mechanician, left 
here Tuesday morning in an automobile 
with the intention of reaching the Coast in 
quicker time than scheduled for the crack 
train running between here and there. Up 
to the time that trouble developed they were 
ahead of schedule, but did not arrive at their 
destination until several hours late, arriving 
10 o’clock Friday morning, after traveling 
2,508 miles. 

The second annual picnic given by Otto 
Young & Co. for their employes and fami 
lies took place at Lake Zurick, IIL, Thurs- 
day, June 25, and was enjoyed by more than 
100 guests. Clad in knickers and old shoes, 
picnic clothes, the party left the Heyworth 
building at 9 a. M. in buses and private cars. 
Undaunted by the rain, they continued o 
their journey and were rewarded by an ideal 
day. Many prizes were offered by the com 
pany for athletic events during the 4a) 
The program of the events was arranged 
and directed by Ed Langendorf. Events 
and winners were as_ follows: Baseball 
games, married vs. single men; won Y 
married men, 12 to 3; girls, two picked 
teams, “Sox” vs. “Cubs,” was won by Sox, 
9 to 6; 50-yard dash, single men. Mr. 
Brauer, who won a vacuum pitcher; 50-yar 
dash, married men, Mr. Eberle, four-piect 
vacuum water set; 50-yard dash, single 
women, Miss Nystrom, overnight set; od 
yard dash, married women, Mrs. Langen- 
dorf, electric grill; horse race, men, * 
Newman and Mr. Kamerlander, pill-fol4 
sets; cane-ringing contest, women, a 
Hudson, two pairs hose; three-legged a 
Mr. Berry, smoking set, and Miss ne 
gold compact; backward running race, a 
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Clair, perfume bottle; wheelbarrow race, 
Mr. Gerstner and Mr. Favinski, bill- 
fold sets; hoop race, women, Miss Clair, 
gold compact; stunt contest, men, Mr. 
Berry, golf hose; women, Mrs. Langendorf 
and Miss Clark, each one pair hose ; pie- 
eating contest, Mr. Cariman, shirt and tie; 
relay race, winning man, Lawrence White, 
pill-fold set; winning woman, Miss Clair, 
three-piece sugar and cream set. 

J. T. Agate, Chicago manager for the 
Bonner Mfg. Co., returned last week from 
business trip through the south. 

Charles W. Dudgeon, Ames, Ia., is spend- 
ing several weeks in Chicago visiting with 
his sister and calling on the markets. 

Jack Miller, manufacturers’ representative, 
recently returned from a four weeks’ visit 
to the ‘trade in California and the west. 

M. G. Vanderhaeghen, representing the 
Geo. H. Fuller & Son Co., left last week 
for the west and will be gone for about two 


men, 


a 


weeks. 

Ralph Seiffe, of the Baer & Wilde Mfg. 
Co., recently left with friends to spend two 
weeks in the northern part of Minnesota, 
shing. 

0. E. Benkendorf, silverware buyer for 
Mandel Lros., is spending three weeks at 
Bass Lake, Ind., enjoying a good rest and 
swimming. 

Ed Brooks, of the M. F. Williams Co., 
Inc. left last week with his sister for 
Qwensboro, Ky., his old home, to spend 
about 10 days there. 

Rk. M. Friedman, of the Service Jewelry 
Co. is taking a three weeks’ trip to Atlantic 
City, Boston and New York, to visit with 
friends and enjoy a rest. 

Axel Hammerberg, of Swift & Hammer- 
berg, State-Lake building, is spending a 


couple of weeks and week-ends at St. 
Charles, Il!., with his family. 
Edward L. Stern, of Jacques Kreisler & 


Co., New York, stopped off in Chicago last 
week to visit with his brother, Tobias, man- 
er of their Chicago office. 

L. M. Vrank, representing the Buffalo 
Jewelry Case Co., returned last week from 
the northwest, where he has spent the past 
two weeks calling en the trade. 

Charles FE. Howes, of FE. L. Logee & Co., 
left last week with part of his family to 
motor to Markham, Wis., where they will 
stay three weeks, fishing and resting. 

Rene H. DeBeer, president of the Design 
Mfg. Co., Inc., Rochester, spent two days 
in Chicago last week calling on the trade 
on his way home from the northwest. 

N. Levy, who has been identified as the 
house salesman for Irving Cohen & Co., 5 S. 
Wabash Ave., for the past year, is now 
calling on the city and country trade for 
this firm. 

L. Neudorfer, of Farber Bros., New York, 

Was a visitor in Chicago last week, calling 
on the trade in the interest of this concern. 
Mr. Neudorfer is en route to the west as 
lar as Denver, 
I. Lachman, of I. Lachman & Son, Seat- 
tle, Wash., accompanied by his wife, stopped 
off in Chicago last week to shake hands 
with his many friends on his way home 
trom New York. 

Milton Pence, retail jeweler on the 
seventh floor of the Heyworth building, left 
last week to motor with his wife to Eagle 
River, Wis., where he will remain for three 
weeks enjoying a rest. 
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Swartz Bros., of this city, have offered a 
$1,500 diamond and platinum ring as one 
of the major prizes for the Chicago Bath- 
ing Beauty Contest that will be held on 
Aug. 3 at the Trianon Dance Pavilion. 

Al Moss, Chicago manager of the J. J. 
White Mfg. Co., and Max Jacoby, of the 
Sterling Silver Mfg. Co., recently left with 
their families to motor to northern Wiscon- 
sin. They will be gone for three weeks. 

Reuben Cohen, Chicago manager for the 
Geo. H. Cahoone Co., returned last week 
from a two weeks’ stay at the home office 
at Providence, and after remaining in Chi- 
cago for a few days left on a business trip 
to St. Louis and the east. 

Gus Verboomen, of the Arthur-Strauss 
Co., Mallers building, returned last week 
from a six weeks’ business trip through the 
middle and south west. Arthur Strauss, of 
the same concern, will leave shortly with 
his family for northern Wisconsin. 

George Hughes, of the Holmes & Ed- 
wards factory, and Louis Hoffman, of the 
Simpson, Hall, Miller Co. factory, of the 
International Silver Co., left last week for 
their home offices at Bridgeport and Wal- 
lingford to attend a sales conference. 

Theodore Leubusher, of P. H. Winter- 
berg & Co., 209 S. State St., left Sunday 
night on a six week’s trip through the north- 
west and north. Henry E. Cohn, of the 
same firm, will leave this week on a four 
weeks’ trip through Indiana and Michigan. 

Jewelers visiting in Chicago last week and 
looking over the markets included: George 
Goldman, of the Goldman Jewelry Co., Kan- 
sas City, Mo.; Maurice Strelitz, Milwaukee, 
Wis.; Fred Overstreet, Dixon, IIl.; Cen- 
tious Smith, of Smith & McQuire, Joliet, Ill. 

William Juergens, of the Juergens & An- 
dersen Co., left last week with his wife and 
son Paul for Eagle River, Wis., to remain 
there until Sept. 1. William J. Juergens, 
Jr., of the same firm, left last Friday for 
Eagle River to spend the holiday with his 
parents. 

H. Schwartz, diamond importer in the 
Heyworth building, and Mrs. Schwartz left 
last Friday to motor to Ottawa, IIl., to 
spend the holiday with their daughter and 
son-in-law, Mr. and Mrs. A. H. Nathan. 
Mr. Nathan is connected with the Lockwood 
Glass Co., of that city. 

Emil Braude & Sons, Inc., 29 E. Madi- 
son St., wholesale jewelers, announce that 
Walter Campbell. who has been connected 
with them for some time as a house sales- 
man, is now representing them in Chicago. 
Mr. Campbell succeeds F’. A. Pistorius, who 
is no longer with the concern. 

Jos. B. Bechtel, of Jos. B. Bechtel & Co., 
wholesale jewelers of Philadelphia, accom- 
panied by his wife, stopped in Chicago last 
week for a few days’ visit with friends in 
the trade. Mr. Bechtel was homeward 
bound, after spending several months tour- 
ing through the west, Mexico and Canada. 

Harry P. Silverberg, well known to the 
trade in Chicago, returned last week from 
the east and announces that he has made 
satisfactory arrangements with the Marathon 
Co.. of Attleboro, Mass., to represent them 
in Chicago and the middle west, making his 
headquarters on the 12th floor of the Hey- 
worth building, Chicago. Mr. Silverberg, 
formerly was in charge of the Chicago of- 
fice of Jacques Kreisler & Co. 

Crothers & Martin have removed their 
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office and shop from room 612 to 618 Mal- 
lers building, 5 S. Wabash Ave. In mak- 
ing the move they acquired considerable ad- 
ditional space, and in connection with their 
engraving business they are now manufac- 
turers of platinum mountings and wedding 
rings. 

Charles F. Moore, who for many years 
was connected with the Interstate Smelting 
Co., recently resigned his position with this 
firm and has taken a position with P. H. 
Winterberg & Co., 209 S. State St. Mr. 
Moore will represent this firm in the south, 
and left last week on his initial trip there. 








British Columbia Notes 


D. E. Black, manager of the Henry 
Birks & Son firm at Calgary, Alberta, on 
account of illness, was unable to participate 
in the presentation of the trophies and 
shields given to the various schools at their 
closing exercises this week. Mr. Black had 
suffered from an injured knee, and was con- 
fined to his home, his place being taken by 
Dr. A. M. Scott, the superintendent of 
schools of Calgary. Dr. Scott presented 
the Birk shield for the most efficient cadet 
corps in the city to the Stanley Jones 
school. 

Davies jewelry store at Quesnel, British 
Columbia, suffered almost a total loss by 
fire on June 26, when heroic efforts of the 
volunteer fire fighters of this section, with 
bucket lines from the Fraser River were 
made to save the buildings. The forestry 
fire fighting pump was also brought into 
play, and dynamite alone saved the other 
buildings in this business block. 

Old country antiques and silverware are 
among the most prized possessions and 
bring the highest prices at the various auc- 
tion sales in British Columbia. In this 
sparsely developed community the sterling 
silver objects and old Sheffield plate fetch 
top prices when auctioned to close ‘estates, 
or for other purposes. One of the most 
interesting sales was that conducted recently 
at Vancouver by the firm of Harvey & 
Gorrie, when old Sheffield plated ware, 
formerly the property of the Marquis of 
Huntley, table ware and dining room sets 
were put up. 











Models of thousands of inventions will be 
sold by the United States Patent Office, as 
authorized by a recent act of Congress, ac- 
cording to a notice recently issued. A com- 
mission which includes the Commissioner of 
Patents, has issued a notice of the impend- 
ing disposal of patents by sale or destruc- 
tion, and urged that claims be forwarded to 
the patent office as soon as possible. Those 
not applied for by July 15 will be destroyed 
or sold. More than 150,000 models of out- 
standing inventions, including many of those 
which have made the notable advances of 
existing civilization and changed the history 
of the world, are in the proposed sale. 
Some of major historical interest, however, 
such as the Bell telephone, the invention of 
Abraham Lincoln for lifting vessels, and 
others, will be saved for the benefit of 
posterity. According to the provisions of 
the act, the Patent Office may sell, destroy, 
or turn over to federal, State or private 
museums other inventions now in_ its 
archives. 
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“MILWAUKEE?} 


P. Van Dyke, who is with Albert Weber’s 
jewelry establishment at Fennimore, Wis., is 
visiting in Milwaukee, 

Reinhard Mueller, former jeweler of 
Duluth, Minn., has opened a store in Mil- 
waukee on Lisbon Ave. 

H. S. Lewis, of the David Goldman, Inc., 
jewelry store, Milwaukee is touring Michi- 
gan on his way to Port Huron and points 
in Canada. 

Carl Hermann and his wife and daughters 
have returned from a several months trip 


in Europe. They visited principally in 
Switzerland and Germany. 
August Spaeth, Ralph Rayne, Otto 


Braun, and Edwin Kapp, of Milwaukee, en- 
joyed a fishing trip at Moquebay Lake, 
Marinette County, Wis., last week. 

H. S. Paterson has joined the Reliance 
Silver Co., Milwaukee, and will travel for 
that firm in the northwest, making his head- 
quarters at his home in Minneapolis. 

Anton Leising is spending his vacation 
with L. H. Gollberg, of the Boszhardt- 
Possing Co., wholesale Milwaukee jewelers, 
at Springfield and Elgin, Iil. 

Henry G. Fischer, retail jeweler at 
Jefferson, Wis., has been re-elected treasurer 
of the Wisconsin Association of Trustees, 
Superintendents and Matrons of County 
Asylums. 

A. F. Weckerle, representing the O. H. 
Bingenheimer jewelry supply house, Mil- 
waukee, will travel by automobile in his 
territory in Wisconsin in the future, having 
recently purchased a car. 

H. Sweed, of the E. H. Warnke firm of 
wholesale jewelers, Milwaukee, is resting 
at Okauchee Lake, Wis., J. H. Mettleman, 
also of the Warnke firm, is planning to tour 
Wisconsin and Minnesota with his family 
and also to visit Minneapolis on his vacation. 

Delegates of the Milwaukee District 
Jewelers’ Club to the annual convention of 
the Wisconsin Retail Jewelers’ Association 
to be held at Eau Claire, July 21 and 22 
will be chosen at the annual picnic of the 
Milwaukee club a week prior to the con- 
vention. 

Henry L. Tanezer, of the Henry L. 
Tanezer Co., wholesale jewelers, has bought 
a block of property on Washington Ave., 
the business street, in Whitefish Bay, Wis. 
Mr. Tanezer plans to erect buildings on 
the land much of which is vacated at the 
present. 

E. J. Rohn, of the E. F. Rohn & Son, 
jewelers in Milwaukee, is fishing in the 
Manitowish waters in the northern part of 
Wisconsin. Mr. Rohn is noted in that 
country for his prowess as a master of the 
rod and reel and holds the record for 
“muskies.” 

The jewelry store of Bernz, Inc., is cash- 
ing in on the demonstration of “Daredevil” 
Lockwood, who drove an automobile through 
the streets of Milwaukee last week for 100 
hours without a stop. The store sold Lock- 
wood the wrist watch he wore on the en- 
durance trip and carried in their advertising 
that fact and also a coupon used by the 
public to guess how many miles would be 
traveled on the trip. 


Jewelers who visited the Milwaukee 
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houses last week included: E. Starkey, 
Waterford, Wis.; M. Schneider, of 


Schneider Bros., Burlington, Wis.; L. H. 
Shaver, Delavan, Wis.; Mrs. F. H. Coburn, 
East Troy, Wis.; Mrs. Estberg, of Est- 
berg & Sons, Waukesha, Wis.; W. J. 
Graff, Boscobel, Wis.; Carl Lugviel and 
Percy Hatch, Oconomowoc, Wis.; Howard 
3ruhy, West Bend, Wis.; and will End- 
lich and Miss Endlich, Kewaskum, Wis. 

C. W. Olney, a prominent West Allis 
jeweler and nationally known trap shooter, 
retained the Wisconsin State amateur trap 
shooting championship by breaking 189 out 
of 200 singles at the tournament held at 
the Milwaukee Gun Club. He was tied with 
another entry at the 200 mark but won the 
championship when the tie was shot off. 
Mr. Olney and George Landis teamed for 
the two men event which they won with 
372 targets out of a possible 400. He was 
also on the winning five-men team represent- 
ing the Milwaukee Gun Club and shot 189 
targets in that event, 

Jewelers at Neenah, Wis., were among 
those who voiced their disapproval of ad- 
vertising schemes at the monthly meeting 
of the Neenah Business Men’s Association. 
It was claimed that repeated requests are 
made for the merchants to purchase space 
in programs, directories, and other publica- 
tions of a similar nature on the strength 
of the assertion that by doing so they will 
aid some local organization. Investigation 
has proven that the local organizations re- 
ceive very little through such schemes and 
that the outside promoters get the bulk of 
the receipts. They feel that more good 
would be accomplished if an outright dona- 
tion was made. A committee was appointed 
by the association to pass on all such ad- 
vertising in the future and if it is found 
to be satisfactory they will issue a letter to 
the solicitors permitting them to approach 
other merchants. 

Crowds of Milwaukeeans are being at- 
tracted to the windows of Rank & Motteram 
by the display of burglary tools and other 
bits of evidence from the First National 
Bank at Shullsburg, Wis., which was re- 
cently robbed. The robbery was one of 
the most daring ever carried out in Wis- 
consin. The entire town was held at bay 
early in the morning by the bandits who 
blew up the safe and made away with a 
large amount of cash and bonds. The dis- 
play at Rank & Motteram is through the 
courtesy of the Hoff & Goetz insurance firm, 
Milwaukee, which had the burglary insur- 
ance on the bank. It contains the sledge 
hammer, saw, wrench and crowbar used by 
the robbers. The cleverness of the rob- 
bers is shown on the handles of the tools 
which were sandpapered by them to erase 
all marks of fingerprints. The display also 
includes scraps of currency found on the 
floor of the vault photographs of the inside 
of the bank, of the wires which were cut, 
and a diagram of the bank showing how 
the robbery was carried out. 








The new store of M. Manas & Co. at 421 
Broadway, Paducah, Ky., has been opened 
to the public. Mr. Manas has closed his 
store at 223 Broadway. The new store has 
been completely remodeled. Recently the 
proprietor was in Chicago where he pur- 
chased an entirely new stock of jewelry. 
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Blankenship has opened a new 
jewelry store at Missouri Valley, Ia, 
P. V. Lynch, Sheldon, Ia., stopped off at 
Omaha last week en route to Kansas City, 
Mr. Pinkham, of South Dakota, has pur. 
chased the J. T. Here jewelry store at Bat. 
tle Creek, Nebr. 


John Morris, Omaha auctioneer, cop. 
ducted an auction for a jeweler at Evanston, 
Wyo., last week. 

Mr. and Mrs. F. C. Compton, Cedar 
Rapids, Nebr., were in Omaha last week 
selecting some stock. 

The late C. B. Brown, prominent Omaha 
jeweler who died a few weeks ago of heart 
failure, left the bulk of his estdte to his 
widow. The estate is estimated at $100,000, 

John and Charles Byrne, sons of J. P, 
Byrne, of the Byrne-Duff Jewelry Co., made 
a trip to Chicago recently. They are 9 and 
11, respectively, but made the trip alone to 
visit relatives. 

Mr. and Mrs. Herman Heitzman, West 
Point, Nebr., gave gone to Scottsbluff, 
Nebr., in their car, where Mr. Heitzman 
has a farm. They expect to spend some 
time there this Summer. 

R. A. Goddall, of Ogallala, Nebr., ex- 
president of the Nebraska Retail Jewelers’ 
Association, was in Omaha during the week 
ordering some stock and visiting his father- 
in-law who was in St. Joseph Hospital here 
for treatment. 








Akron, O. 


George S. Dales, Akron jeweler, has re- 
turned from a several days’ buying trip in 
Chicago. While there he bought considerable 
merchandise for the gift section of his estab- 
lishment. 

The retail jewelry firm of L. Schafer, 201 
3rd St., N. W., has been moved to a new 
location on 4th St. N. W. The building 
which for years housed the Schafer store 
has been razed to make way for the new 
General Stark hotel. ; 

Akron entertainers will take a prominent 
part in the 19th annual convention of the 
Ohio Retail Jewelers’ Association to be held 
at Cedar Point, July 7, 8 and 9. “Jack 
Moore, secretary of the organization, an- 
nounced that practically all of the entertain- 
ment talent at the convention will be Akron 
talent. ; 

Fred W. Adsett, Minerva, O., jeweler 
whose store was badly wrecked several 
weeks ago by a bomb explosion, has re- 
opened the store on a temporary basis. The 
building has been repaired but Mr. Adsett 
as yet has not replaced his fixtures, but 1s 
doing business at the old location on 4 lim- 
ited scale, he reported this week. Hh 

Photography long has been a hobby wit 
George S. Dales, well known Akron jeweer 
who recently returned from a cruise of 
Mediterranean. In fact it is so much . 
hobby that he snapped 450 stills with - 
kodak and 14,000 feet of motion pictur 
with a small motion picture camera he or 
along. The Akron Evening Times rece a 
gave Mr. Dales a feature story with pictu 
on his trip abroad. 
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William Artes, of the Charles F. Artes 
Co, Inc. retail jewelers of this city, ac- 
companied by his wife, has returned from a 
visit. with relatives and friends at New 
Harmony, Ind. 


Car] Stocking, who owns and operates a 
retail jewelry store on Outer Division St. 
in this city, has returned from a visit with 
friends and relatives at Rockport, Ind. Mr. 
Stocking formerly lived in Rockport. 

Hovey H. Tislow, well known retail 
jeweler at Petersburg, Ind., and his wife, 
are in Wisconsin on the lakes enjoying the 
hot weather. Mr. Tislow has written his 
friends at Petersburg that he has been hav- 
ing some great luck fishing. 

Retail jewelers at Petersburg, Ind., have 
joined hands with the other merchants at 
Petersburg to give a “Boost Day” once a 
month in the hope of bringing a lot of out 
of town trade to Petersburg. Cash prizes 
will be awarded as an inducement to far- 
mers coming to town on these days. 

The members of the Boonville Business 
Men’s Association at Boonville, Ind., assisted 
in arranging a big Fourth of July celebra- 
tion in that town. Floyd Nester, of the 
retail jewelry firm of Heinzle & Nester, 
and P. Hebner, of the Hebner Jewelry Co. 
were among those who took an active part 
in the arranging of the celebration, that 
drew a large crowd to Boonville. 

Mussel shell operations along the rivers 
in southern Indiana and southern Illinois 
are quite active now and a great many 
camps are working with a number of men 
employed in the industry this season. The 
various pearl button factories are running 
on good time and most of them report that 
they are well supplied with shells and will 
be able to continue their operations for sev- 
eral months to come. 

A motor trip to attend the annual con- 
vention of the Indiana Retail Jewelers’ As- 
sociation a few days ago was made by sev- 
eral local jewelry merchants. Among those 
who made the trip were Charles F. Artes 
It, president of the Evansville association 
of jewelers; Curtis T. Mushlitz, secretary ; 
Ben Kruckemeyer, of Kruckemeyer & Cohn; 
Jacob Hoffman, Mr. and Mrs. Herbert 
Dieckman and Mr. and Mrs. David Cohn. 

Retail jewelry merchants of Evansville 
and many of the other towns in southern 
Indiana report that July trade has started 
m very well and they believe their volume 
ol trade will be quite satisfactory during 
the month. June brought in a large volume 
of trade owing to the great number of wed- 
dings and commencements. Farmers are in 
a etter shape now than they have been for 
a long time. After the farmers have har- 
Vested their large wheat crop it is ex- 
pected they will have more money and it is 
generally believed that retail trade in many 
“ will pick up a great deal. 

Pe Sa wor sige jewelers of Evansville 
ile Boe oe Indiana towns are plan- 
the nisl Po e annual basket picnic of 
at the Nan e oe Club, of Boonville, Ind., 
Ind, - raed danks Park at Lincoln City, 
pected ay, July 12. The event it ex- 

attract several thousand people 
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from southern Indiana towns. The mother 
of Abraham Lincoln, the great civil war 
president, is buried in this park and it was 
named in her honor. William B. Carleton, 
of Evansville, who for several years has 
been correspondent of THE JEWELERS’ Cir- 
CULAR and who is the owner and publisher 
of the Boonville Enquirer, is the president 
of the Boonville Press Club. 
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E. B. Berg, of the E. H. Pudrith & Co., 
is enjoying a two-weeks’ vacation. 

Jacob Segal, of the Jacob Segal Co.. has 
returned from a trip to Boston and New 
York city. 

A. Weideman, of the Hamilton Watch 
Co., Lancaster, Pa., was in Detroit last 
week calling on the wholesale jewelry trade. 

H. J. Luths, of the Luths, Dorweld, 
Haller Co., is enjoying his vacation in the 
Houghton Lake district in northern Michi- 
gan. Fishing is fine up in that part of the 
State, and before leaving he was anticipat- 
ing a delightful time. 

John Graham, of Graham & Walker, Bad 
Axe, Mich., was in Detroit recently making 
the rounds of the wholesale houses. This 
partnership maintains a fine store and is 
reaping the benefits derived from modern 
merchandising methods. 

L. R. Fuller,, Yale; J. P. Addington and 
L. R. Redmond, both of Pontiac; and J. W. 
McClintock, Northville, were in Detroit last 
week buying new merchandise for the sum- 
mer trade which they anticipate will fully 
equal that of a year ago and perhaps may 
be better. 

Louis L. Peters, formerly in the jewelry 
business out North Woodward Ave., has 
opened a new store at 9303 Grand River 
Ave., near Joy Road. This is in a fine 
‘residential section and promises well. Mr. 
Peter’s new store is attractive, the equip- 
ment and stock arrangement displaying good 


taste. 
Mr. and Mrs. W. F. Broer, of the W. F. 
Broer Co., wholesale jewelers, Toledo, 


visited the Detroit branch of that company 
last week. They were returning from Dart- 
mouth college where they had gone for their 
son who has just finished his sophomore 
year, and motored back by way of Canada, 
crossing the river at Detroit. 

W. H. Jones, of the Luths, Dorweld, 
Haller Co., wholesale jeweler in the Liggett 
building, has returned from a sales trip 
that covered a period of several weeks. This 
week he leaves for a two-weeks’ vacation, 
after which he will return to the home office 
for the remainder of the Summer, or at 
least until other members of the organiza- 
tion have completed their vacations. 

“Ted” Kinney, salesman for the W. F. 
Broer Co., in the Jewelers’ Court, was at the 
home office for a short time last week. He 
reports that business is showing a consider- 
able improvement. This is particularly true 
among the Detroit outlying retailers who 
depend largely on patrons from the great 
automobile plants. These are now all work- 
ing to capacity. The employes are made up 
largely of young men who are liberal 
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patrons of the local retail jewelry estab- 
lishments, 

Window smashers are now beginning to 
operate in the smaller towns in Michigan. 
On a recent morning a man wrecked the 
window of the Frank Strong jewelry store 
at Monroe, one of Detroit’s suburban towns, 
and escaped with 13 watches. He disap- 
peared so rapidly that not even a descrip- 
tion of him was obtained. It is believed the 
watches in time will turn up in some Detroit 
pawn shop. 

Harry Himelhoch, of the Himelhoch Co., 
jewelry supply house, has not been in the 
best of health of late, and is passing his 
week-ends on his farm at Pleasant Lake 
Hills, in Livingston Co. He says his pres- 
ent arrangement is putting new life in him. 
He gets out into the fields and does real 
hard work which, he finds, is far superior 
to getting up at sunrise in the city and pass- 
ing an hour or so at golf. It might be 
added that Jack Horwitch is now leader 
among the golfing enthusiasts which posi- 
tion Mr. Himelhoch held for a long time. 

The conflict between the Retail Mer- 
chants’ Association and the. auction jewelry 
houses has subsided to some extent. How- 
ever, Harry Hogan, secretary of the mer- 
chants’ organization, declares there will be 
no letup in proceedings against jewelers who 
insist on selling jewelry by auction in spite 
of the present ordinance. Mr. Hogan says 
the next move will be to proceed against 
such houses through the Recorders’ Court. 
Test cases wil] be pushed there. Further- 
more, he says, if necessary, the present 
ordinance will be rewritten, and court action 
continued until the sale of jewelry by auc- 
tion in the downtown section of Detroit is 
brought to an end. 

Harry Hogan, secretary of the Retail 
Merchants’ Association, says that with the 
exception of the credit jewelry stores, most 
of the others engaged in the sale of jewelry 
in Detroit have agreed to close their places 
of business every Saturday afternoon during 
July and August. As Saturday seems to be 
one of their best sales days, the credit 
jewelers did not deem it advisable to join in 
the week-end closing movement. Mr. Hogan 
still believes the credit jewelers sooner or 
later will see a way opt and finally enter 
into the Saturday afternoon holiday plan. 
In a general way Saturday afternoon is be- 
coming more and more of a fixed weekly 
holiday period, Mr. Hogan believes, and 
thinks it is only a matter of time when it 
will be recognized as such by retailers in 
all lines of merchandise. The Retail Mer- 
chants’ Association will continue its cam- 
paign of education along this line, Mr. 
Hogan states, until the desired results have 
been obtained—which means that all retail 
stores in the downtown district will be 
closed on Saturday afternoon. 








Luke S. Stowe, late of Springfield, Mass., 
who was a jeweler in Springfield for many 
years, left an estate amounting to $353,006.54, 
according to the appraiser’s inventory filed 
in the Probate Court. The real estate on 
Federal St. was appraised at $35,000 and the 
personal estate, consisting of a large block 
of United Electric Light Co. stock, telephone 
stock, bank shares and similar securities is 
valued at $318,006.54. The Union Trust Co. 
is the executor of the estate. 


































































































H. W. Slaudt, of Koke, Slaudt & Co., has 
been spending a few days in San Francisco 
on business. 

Mrs. M. Fornes, Venice, has left for a 


visit in the east. She expects to be gone 
most of the Summer. 

H. L. Gruber, diamond broker, 605 Title 
Guarantee building, went to Catalina Island 
to spend the week-end. 

C. F, Sischo, of C. F. Sischo & Sons, has 
returned from a business trip to San Bernar- 
dino, Riverside and Redlands. 

W. B. Burnham, Indio, left July 1 on a 
trip to New York and other eastern points, 
expecting to be gone two months. 

James A. Codori, after closing an auction 
sale for C. E. Roberts, Monterey, has started 
a sale for League & George, Sonora. 

G. F. Davidson, of the G. G. Voege Co., 
has gone with his wife on a motor trip to 
Lake Tahoe, to be gone three or four weeks. 

R. H. Wilson, formerly with S. P. Day- 
ton, clock specialist in the Title Guarantee 


building, is now located at 818 Story build- 
ing. 
Frank Bardwell, of the E. W. Reynolds 


Co, is spending a vacation motoring through 
southern California and visiting the Coast 
and mountain resorts. 

Paul Grimm, 303 W. 4th St., suffered a 
slight from smoke in his store which 
came from a destructive fire in a neighboring 
store a few days ago, 


loss 


A. Protsch, Redondo, has gone to the 
Yosemite and will be gone several weeks. 


His store is in charge of D. Meador, Los 
Angeles, during his absence. 

A. E. Lamberg, lillmore, who recently 
moved into a new store, has been in Los 
Angeles to buy goods with which to increase 
his stock in the new location. 

James D. Bridges, of the Los Angeles office 
of the International Silver Co., has gone with 
his family to Huntington Lake Lodge in the 
High Sierra Mountains, where he will spend 
two weeks. 

L. J. Miller, of the Armer & Brown Co., 
has gone on a vacation trip intending to 
spend a week or two at a popular resort in 
the mountains. This is his second vacation 
in 2] years. 

Henry Hartman, who is interested with his 
sons in the firm of Hartman Bros. Co., 
Salem, Ore., but who has been staying here 
for several months, intends to start soon 
for Salem, going by motor car. 

H. A. McDonald, who has just come here 
from San Francisco, where he has been in 
the jewelry business in the De Young build- 
ing, has opened a branch diamond cutting 
business in room 714 Title Guarantee build- 
ing. 

Carl A. Imloff, who came here recently 
from Waterloo, Ia., where he was associated 
with the Booth-Joseph Co., has opened a 
new store at 459 Canyon Drive, Beverly 
Hills, a growing town about 10 miles from 
Los Angeles. 

Merle Johnson, who is associated with H. 
F. Wickman, Honolulu, but has been here 
for a short time, has gone to San Francisco, 
intending to drive from there to Hunting- 
ton Lake and remain there a week with 
James D. Bridges. 
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N. Buffington, traveling representative of 
the E. W. Reynolds Co., has returned from 
a seven weeks’ trip north as far as Healds- 
burg. He says he found business conditions 
much improved and a general feeling of op- 
timism prevailing. 

George D. Parr, Torrance, has left for a 
vacation of three weeks’ at the Sequoia Na- 
tional Park and at the Yosemite. He is ac- 
companied by his wife. During his absence 
his store is in charge of Mr. Dreiss, who 
came here recently from Chico. 

A. Moss, manufacturing jeweler, 515 Title 
Guarantee building, has secured the services 
of N. Rightman as addition to his office 
force. Miss Klein, who has been with Mr. 
Moss four years, has resigned and was mar- 
ried on July 5 and will make her home in 
the east. 

W. J. Daniel, who has been working with 
Paul Grimm, W. 4th St., for nearly six 
years, has started in the jewelry and watch- 
making business on his own account at 47th 
St. and Western Ave. Mr. Daniel learned 
his trade in England and was during his 
earlier days an officer in the English army. 

F. C. Plate, of the International Silver 
Co.’s local office, has started on a trip to 
San Jose and San Francisco. His visit to 
San Francisco is for the purpose of meeting 
E. V. Saunders, Coast manager of the com- 
pany. He stopped in San Jose to be present 
at the celebration of his father’s 75th birth- 
day. 

George FE. Feagans has gone to San Fran- 
cisco on business for a few days. Lonnie 
G. leagans, his son, was official timekeeper 
at the try-out finals for the Olympic sports 
held in San Francisco July 3, 4 and 5. O. 
H. Joy, son-in-law of George E. Feagans 
and a member of the Ieagans sales force, is 
taking a vacation at Lake Tahoe, 

QO. N. Barnum, of the diamond department 
of Brock & Co., is just back from a month’s 
vacation during which he visited his father’s 
ranch home in Sierra county. The ranch is 
located in the vicinity of old mining camps 
of early days, a section of much historic 
interest. It is not far from the famous Lake 
Tahoe. Mr. Barnum was accompanied by his 
wife and children. 

The jewelry store of E. L. Tiffany, Taft, 
was destroyed by fire June 23. Through the 
aid of citizens, however, a considerable por- 
tion of the stock was saved. Mr. Tiffany’s 
loss of silverware, fixtures, etc., is total, 
amounting to about $8,000, with no insur- 
ance. The fire originated in an adjoining 
cleaning establishment. The contents of the 
safe were uninjured. 

The Angelus Jewelry Co., 209 W. 4th St., 
suffered considerable loss recently as a re- 
sult of fire which started in the optical de- 
partment in the rear which is operated by 
Dr. J. T. Mallin. The fire, which is at- 
tributed to faulty electric wiring, was dis- 
covered by a Merchants Dispatch officer at 
4:30 a. mM. The optical department was com- 
pletely destroyed. The building is owned by 
Chester Williamson, San Francisco. 

The following out-of-town jewelers have 
been in Los Angeles recently: W. C. 
Guerth, Redlands; F. M. Rhomberg, Ban- 
ning; George Bower and A. L. Palis, Up- 
land; W. B. Burnham, Indio; A. E, Lam- 
berg, Fillmore; E. L. Tiffany, Taft: C. C. 
Zilles, Pomona; Glenn L. Box, Monrovia; 
C. W. Middleton, Pomona; T. S. Lailey, 
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El Monte; L. Asher, Santa Ana; T, R 
Canady, John Parker and L. E. Hendrick. 
son, Huntington Beach; A. J, Dutton 
Anaheim; M. A. Stalmer, Fullerton; E 
Wellman, Alhambra; Mrs. C. J. MeCor. 
mick and R. W. Steere, Redondo; Charles 
FE. Perham, San Pedro; Henry Fraiberg 
Sierra Madre; O. G. Tullis, Santa Monica: 
R. H. Wilson, Ocean Park; FE. B. Lang 
Venice; George D. Parr, Torrance; P, W. 
Andrew, Inglewood; L. J. Tindall, Owens. 
mouth; Mrs. H. E. Fox, Jr., and Mrs 
Croft, San Fernando; O. A. Dockham, Bur. 
bank. 








Pacific Coast Notes 

William H. Ogden, jeweler of Hermiston 
Ore., has sold his business to Charles 
Burr. 

G. W. Miller has gone to Surbank, Cal, 
from Portland, Ore., and is establishing 4 
jewelry store there. 

Visits to various Pacific Coast cities, in- 
cluding San Francisco, are being made by 
IX, Batheim of Los Angeles, who is making 


a motoring trip to Seattle with his 
family. 
C. L. Shue, a jeweler who has been bo- 


cated at Sparks, Nev., has made arrange. 
ments to open a jewelry store in Alturas, 
Cal. He has great faith in Modoc County 
and says that he expects to build up a good 
business. 

I‘riends of Armand Jessop, of the Jessop 
jewelry store, San Diego, Cal., have been 
congratulating him on the honor conferred 
upon him when he was appointed a member 
of the advisory council of the Horological 
Institute of America, at the election held 
recently. 

H. N. Skinner, a pioneer jeweler of Ev- 
erett, Wash., has been celebrating the 25th 
anniversary of the founding of his business 
there. He went to Everett after serving his 
apprenticeship as watchmaker and jeweler in 
lefferson City, Mo. During the entire 25 
years of his activity as a jeweler in Everett 
he has done business in the same block. 

R. F. Freng, a diamond setter, has just 
been appointed a pilot for the air patrol of 
Pacific Coast forests. Their duty is to aid 
the United States Forest Service and the 
State foresters in saving forests from devas- 
tating fires. They will make flights after 
electrical storms, etc., and report fires. All 
the pilots are members of the Army Officers’ 
Reserve Corps. Mr. Freng’s base is 5p 
kane, Wash. Until recently he was with 
M. F. Deamont, diamond setter of 704 Mar- 
ket St., San Francise-. 








An important collec’ion of Greek, Roman 
and Etruscan antiquities and antique am 
Renaissance gems, the property of Humphrey 
W. Cook, being a portion of the celebrated 
collection formed by the late Sir Francis 
Cook, Bart., will be offered for sale at the 
galleries of Christie, Manson & Woods, 
King St. St. James Square, London, oe 
Tuesday, July 14, and the two days age 
ing. At the same rooms an important CO” 
lection of Mediaeval works of art, the prop: 
erty of Humphrey W. Cook, Esq., which are 


é i collection formed °Y 
also a portion of the co weg 


Sir Francis Cook, Bart., were offe 
sale July 7 at the same address. 
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_ Robert Myers, of R. & L. Myers Co. and 

is family are spending a Summer vacation 
: ‘Fairfax, Marin County. 

Morris C. Mayer, of Mayer & Weinshenk, 
is making the Vallejo and Napa Valley trip 
and is accompanied by Lucien Cerf. 

During his coming trip to New York, 
William Davidson will, as usual, make his 
headquarters at the Pennsylvania Hotel. 
After “rn a short time at home, 
Frank L. Jeddis, of the Alphonse Jeddis 
Company, has started on his southern trip. 
Mr. and Mrs. J. W. King took a party 
their yacht over the Fourth, the 
guests including Fred Dericks, of A. Eisen- 
terg & Co., Inc., and Fred Cresalia, of Levy 
& Cresalia. 

Mervin Appel is now associated with M. 
: Tufo of the Whitney building. Mr. Tufo 

»s recovered from his recent illness and is 
pearing to call on the trade again. The 
frm’s office has been made more handy by 
the addition of new fixtures. 

A. VY. Davidson, manager of the western 
division of the National Jewelers Board of 
Trade has just returned from Los Angeles, 
where he called on the different members. 
Mr. Davidson found business conditions im- 
proving and everywhere people were opti- 
mistic for a good Fall. 

A. Pretzfelder, of Bayer, Pretzfelder & 
Mills, New York, has left, after calling on 
the trade. Other representatives of eastern 
manufacturers here include: Harry Deutch, 
of Hammel, Riglander & Co., New York 
city; Ralph Lewis of S. C. Powell & Co., 


out on 


New York, and Alfred Nathan, of New 
York, 

After a journey through the Pacific 
Northwest, of some six weeks’ duration, 


Edward V. Saunders, Coast manager for the 
International Silver Co., is expected back at 
the Coast headquarters in the Jewelers’ 
building. Mr. Saunders was accompanied 
by his young son, Drury Saunders and, en 
route home, they are visiting the Yosemite 
Valley. 

E C. McKeen, Coast manager for the 
Waltham Watch Co., is interested in the 
fact that the Waltham factory, according to 
a custom followed for over 50 years, is 
giving its annual two weeks’ vacation. It 
dosed on June 27, reopening on July 13. 
Mr. McKeen, apparently, does not follow 
this custom himself, remaining steadily on 
the job. 

Retail jewelers, from California cities, 
visiting the trade at present include: Ernest 
Mueller, Eureka; Sat Solomon, of the 
American Jewelry Ce: Bakersfield ; Will 
Kuechler, of H. ba Kuechler & Son, ’Stock- 
= Tom White, Vallejo; Carl Noack, of 
 C. J. Noack Co., Sacramento; E. L. 
Pothwell, S San Jose; M. W. Frisch, Healds- 
urg and Dan Levin, of San Jose. 

Vic Hahn, Southern California represen- 
tative of J. R. Wood & Sons, has been visit- 
"8g Manager Ted Huggins, at the San Fran- 
Sco office. Nick Leutza, Mr. Huggins an- 
tg who has had charge of the stock 
“parment of J. R. Wood & Sons here, has 
resigned, in order to devote his entire time 

electrical work, which is his hobby. 
Arthur Hemburger, who assisted in thé stock 
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department during the last Christmas rush, 
succeeds him. 

Edson Adams, president of the Edson 
Adams Co., has returned from the east 
where he completed arrangements for han- 
dling the Reed & Barton line. Mr. Adams’ 
premises at 140 Geary St., are being re- 
modeled, and very much enlarged in order 
to handle the new line. The entire floor has 
now been taken and is being prepared for 
occupancy by the company, in the near 
future. 

Henry Wurkheim, of S. Wurkheim & Bro., 
and Joe Lewis, of Lewis, Inc., have left for 
an extended trip through the National 
Forests, with the San Francisco Elks. Both 
during the tour and at the Elks’ national 
convention, in Portland, Ore., they will boost 
for the Diamond Jubilee. Mr. Wurkheim 
will carry a big umbrella, in red, green and 
orange, with the invitation in bold lettering: 
“San Francisco Elks invite you to the Dia- 
mond Jubilee, September 7 to 13, 1925.” 











B. G. Lawrence, Kans., was 


Gustafson, 
in town last week. 
The traveling force of the Hoefer Jewelry 
Company will leave here on July 8 on their 
first Fall trips. 
Miss Frances Wilson, 


accountant for the 
D. B. Ward Co., will leave the city next 
week to visit relatives at Carthage, Mo. 

D. B. Ward, of the wholesale company 
of that name, is out in the Kansas territory 
this week calling upon his customers in that 
section. 

W. W. Pearce, Olathe, Kans., and H. D. 
Kimber of Excelsior Springs, Mo., were 
among the retailers calling on the local 
wholesale trade from out of town this past 
week, 

R. G. Nichols, Frankfort, Kans., has been 
in the city visiting his wife, who has been 
confined in the Research Hospital here for 
some time. 

Mr. Ayres, of the Ayres Jewelry Co., 
retailer at Casper, Wyo., is spending 
a few days in Kansas City while visiting 
members of the local trade and making 
some purchases for Fall stocks. 

Charles E. Tieman, jeweler of California, 
Mo., was in Kansas City last week to under- 
go a medical examination in an effort to 
determine the causes of certain physical 
ailments with which he has recently been 
afflicted. 

C. W. White, of the city sales force of 
the Hoefer Jewelry Co, is away on a 
pleasure trip. Harry L. Pursell, also of 
the Hoefer company, left the city on July 4 
for a motor trip to the lake country of 
Minnesota. 

J. H. Mace was scheduled to return to this 
city on July 4 or 5, after several weeks at 
his lodge in Minnesota. He will participate 
in the executive committee’s final arrange- 
ments for the program of the State retail 
convention, upon his return. 

S. E. Overstreet, Medicine Lodge, Kans., 
and his son drove into Kansas City from 
their home one day this week. The dis- 
tance is upward of 300 miles, and the journey 
was consummated by the pair in less than 
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a day’s time—almost a record for this sec- 
tion in Summer weather. Messrs. Over- 
street are visiting the wholesale trade dur- 
ing their stay in this city. 

The Cady & Olmstead Jewelry Co. re- 
cently engaged the services of Mrs. Hilliard 
Forbes. Mrs, Forbes was for 15 years in 
the giftware and art departments of the Geo. 
B. Peck Dry Goods Company of Kansas 
City. During the last 10 years she has been 
in charge of the fine arts department of the 
Jaccard Jewelry Co. here and, in the course 
of her extensive business career in this city, 
has become favorably known throughout the 
trade and has acquired an immense follow- 
ing amongst the local patrons of giftware 
shops. Mrs. Forbes is credited with being 
quite an authority on fine china, glass and 
other artistic giftware. She has been re- 
tained as general manager of the china and 
giftware department of the Cady & Olm- 
stead concern. 

Several of the wholesalers in this section 
are looking forward to better business con- 
ditions in this part of the country during the 
next six or eight months, but not entirely 
because of the improvements shown within 
the last month or two. They are not ex- 
pecting any record Fall season, but are 
apparently confident that things will be much 
more satisfactory in this section than has 
been evident during the past two years, or 
more. While the wheat crop in Kansas last 
year was gocd enough to enable the farmers 
to liquidate their notes held by the local 
bankers—providing the bankers themselves 
had weathered the storm—it was not sold 
for sufficiently high prices to warrant any 
noticeable increase in the volume of jewelry 
sold. However, the prices are much higher 
this year than last and, even though the 
crops are lighter, the returns to the farmer 
will be virtually clear of incumbrance. For 
this reason, the wholesaler thinks it likely 
that the consumer will show quite a tendéncy 
toward luxuries, and will begin once more 
to buy jewelry in conservative quantities, 
On the other hand, some of the wholesalers 
are of the opinion that the farmer, having 
spent the past three or four years in dire 
distress, financially, will be very apt to re- 
member those extremely hard times and, 
when he thinks of buying, will probably be 











more conservative than he has ever been 
before. 
Canada Notes 
R. W. Edgar, jeweler of Ogema, Sask., 


has discontinued business. 

The jewelry store of C. E. Lock, Tara, 
Ont., sustained considerable damage on June 
30 by a fire which destroyed part of the 
business section of the town and caused heavy 
damages. 

Ostrander’s, Ltd., has been incorporated 
to carry on a retail jewelry and optical busi- 
ness with a capital of $40,000 and head of- 
fice at Toronto. The provisional directors 
are Lemuel V. Ostrander, Harold E. R. 
Mann, Myrtle E. Ostrander, John H. Os- 
trander and N. C. Ostrander. 








The factory of the Leach & Miller Co., 
Attleboro, Mass., will be closed for the an- 
nuai vacation period and repairs from July 
20 to Aug. 1, inclusive. 
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To the Jewelry Worker: “Your Eyes Will Be Grateful” 


An extraordinary demand exists for 


Leitz Binocular Stereo Magnifiers 
for precision examinations and control in the jewelry and allied shops. 


The Binocular Stereo Magnifier is now used in all the leading factories and 
shops for the examination of jewels, precious stones, mountings, engravings, 
the assembling and inspection of fine parts, as watches and movements, 





It offers a total relief from eyestrain and overcomes inefficiency and faulty 
production due to poor or defective vision of the jewelry worker. 


Write for Pamphlet (CG)-1061 
/ E.LEITZ\. 


60 East \ NEw vorK } 10th St. 


Agents for Western States: California, Washington, Oregon, Idaho, Utah, 
Montana and Arizona. Spindler and Sauppé, 86 Third St., San Francisco, Cal, 




















ITALIAN SILVER FILIGREE 


Chokers, Necklaces, Bracelets, 
Earrings 


Also in Matched Sets 
Exclusive Styles in All Finishes 


BORRELLI & VITELLI 


366 Fifth Ave. New York City 






























IN ANY WIDTH OR SHAPE New Numbers— 


Keep up-to-date by re- 
7 ceiving VALUE BELLS 
AN \ “Sa every month. It shows 


4 
SIMSON BROS. | iy . . the latest merchandise " 


oe a value giving prices. 


FINDINGS fa Cari your name on our mailing 


: wie list? If not, write us at 
a i, 3 1 ag Lg ; 
Office and Factory o Manufacturers . 4 
Canal . AISENSTEIN-WORONOCK & SONS, Inc. 3 
125 St., New York _— 20-22 Eldridge St. Established 1885 New York, N. Y. : 

















JAPAN ART STUDIO} | <> S- Bap, 
NECKLACES, PENDANTS and CARVED : D 
FIGURES in JADE, CARNELIAN, AMBER, etc. enst M F D A L S GE § 


Mounted Colored Silk Cords for Pendants. 


tht elgg sar he captyg —>- SCHOOL- COLLEGE-CLASS & FRATERNITY PINS 
624 Lexington Ave. (at 53rd St.), New York INTERBORO MEDAL BADGE CO. 123 FIFTH AVE, NEWYORK, 
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Benjamin Heilbron, Fort Smith, Ark.; M. 
C. Jensen, Jr., Nashville, Tenn., and B. J. 
Banks, William P. Wehrman, Betteridge, 
Inc, New York city, were among the vis- 
itors at Time Hill, the home of the Gruen 
Watch Co., during the week, 

Mr. and Mrs. Louis Lang have returned 
from Atlantic City. Mr. Lang, during his 
absence, became a member in the firm of 
A. G. Schwab & Sons in the Duttenhofer 
building, 6th and Sycamore Sts., and was 
apprised of the fact upon his arrival at the 
place Monday. 

Mrs. George Sterzer and Earl Sterzer, 
Dayton, O., were in Cincinnati for a few 
days last week. Earl Sterzer was receiving 
congratulations from wholesale dealers in 
the “Queen City” over his election as one 
of nine trustees of the American Optometric 
Association. He is also second vice-presi- 
dent of the Ohio State Optometric Associa- 
tion. 

The Gruen baseball team in the Saturday 
Afternoon Industrial League has developed 
a large following by the brand of ball it has 
been playing. The crowd grows larger on 
each succeeding week and is being developed 
because the watchmakers are now riding the 
crest of popularity because they are leading 
the league. The team has not yet suffered 
a defeat. 

A. G. Schwab, head of the firm bearing 
that name, and Mrs. Schwab are preparing 
to leave the torrid atmosphere of Cincinnati 
for a sojourn at Atlantic City. They in- 
tend to spend about two months at the sea- 
shore. Mrs. Julian G. Schwab and son have 
left the city for Charlevoix, Mich., and will 
be joined by Julian G, at the end of the 
present month. 

Aster asking whether the watchmaker was 

in, a negro seized a watch from a case in 
the store of the John L. Feldman Jewelry 
Co., 608 Monmouth St., Newport, Ky., Mon- 
day, and disappeared. The Newport police 
were told that the negro thief walked into 
the establishment, asked for the watchmaker 
and then seized the watch. He dashed out 
at top speed, boarded a street car bound for 
Cincinnati and made good his escape. The 
street car was well over the Central bridge 
when the police took up the trail. 
_ Max J. Greenwald, jeweler and real estate 
mvestor, has added another parcel to his 
holdings on Central Parkway by buying the 
structures from 127 to 131, between Main 
and Walnut Sts., for $36,500. These adjoin 
other structures held by the jeweler and 
they will remain as they are, according to 
announcement made by the realty firm which 
effected the deal. Central Parkway will be- 
come the principal downtown thoroughfare 
for pleasure vehicles in Cincinnati when it 
is paved. A bond issue of over $3,000,000 
has been voted for its improvement. 

The firm of Workum-Schumer, Inc., was 
not dissolved as was reported in last week’s 
issue of THe Jewerers’ Crrcucar, but is 
being continued under the name of Workum- 
Jockers, Inc. The latter firm succeeded the 
former, as William F. Schumer bought out 
the interests of A. S. Workum and then took 
Maynard P. Jockers into partnership with 
him. The Workum-Schumer concern is con- 
tinuing the business of the company on the 
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fourth floor of the Wiggins block. It was 
inadvertently announced in last week’s letter 
that the former company had been dissolved. 

Edward F. Herschede, president of the 
Frank Herschede Co., 124 E. 4th St., was 
one of the “glad-handers” or members of 
the reception committee at the annual out- 
ing of the Cincinnati Retail Merchants’ As- 
sociation at Cody’s farm in Erlanger, Tues- 
day. Led by Robert W. Pogue, president, 
the store executive and managers motored 
to the Kentucky farm, where Mr. Herschede 
and others made them welcome. Lowell 
Fess, secretary of the Ohio Retail Dry 
Goods Association, declared, “Merchants 


throughout Ohio are enjoying a lively June 
trade.” 











& Krull, 
Louisville retailers, accompanied by Mrs. 
Krull, is on a motor trip to Columbus, O., 
and Buckeye Lake. 

July 4, the same as Christmas, is a recog- 
nized all day holiday in Louisville, and 
stores closed all day without the formality 
of agreement, or petition signing, such as 
accompanies closing on Decoration Day and 
other holidays which are not so generously 
observed. 

Thomas M. Geiger, of G. F. Geiger & 
Sons, local jewelers, was married on June 
23, at St. Marks Episcopal Church, Crescent 
Hill, to Miss Emma Graham Fairleigh, 
Louisville, and after a short honeymoon in 
the south at Asheville, N. C., will make 
their home here. 

June closed as a very good month with 
the jewelers of Louisville, while conditions 
at the present time warrant the belief that 
over Summer business will be somewhat bet- 
ter than normal, in view of the fact that 
general business conditions are better than is 
normally the case at this season. 

Mitchell T. Roth, of David Roth’s Sons, 
and Lewis & Mitchell jewelry stores, Louis- 
ville, has been elected president of the 
Brotherhood of Boosters, an organization 
which has been formed to boost the Louis- 
ville Baseball Club, it being composed of 
local fans who have paid a dollar each for 
membership, under an agreement to boost 
the local club of the American Association, 
which is leading the league by more than 10 
games, having lost but two games in June. 

Among recent visitors to Louisville were 
Thomas A. Alban, of the Herschede Hall 
Clock Co., Cincinnati, O.; C. E. Lochner, 
of Shafer & Douglas, Newark; Louis E. 
Smith, J. B. Bowden & Co., New York; N. 
T. Sherwood, Frank Krementz Co., New- 
ark; Jerome T. Agate, Bonner Mfg. Co., 
New York; W. R. Poucher, Carter Gough 
& Co., New York; Harry C. Cohen, Lor- 
raine Watch Co., New York; H. Ham- 
burger, of Kionka & Hamburger, New 
York. 

Jake Greenberg, 62 years of age, former 
jeweler and pawnbroker of Louisville, turf- 
man and owner of a stable of race horses, 
formerly owner of the old Galt House Hotel, 
and wealthy, recently discovered that he 
was not a citizen of the United States, al- 
though for many years he had thought so, 
and had served on juries, voted, etc. As a 
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result of the discovery he made application 
and has been admitted. Mr. Greenberg is a 
native of Russia. His son-in-law, Will 
Sales, who took over his old business, is 
operating a very attractive jewelry store on 
4th St., having discontinued the pawn shop 
business since moving from Market St. 





H 








John M. Roberts, of the John M. Roberts 
& Son Co., who has not been in the best of 
health recently, is much improved, and is 
now daily at his place of business. 

Virtually all of the retail stores of the 
city are now closing at 5 p. M. daylight sav- 
ing time and opening at 8:30 o'clock. A 
large number also are closing their places 
of business at 1 p. mM. Saturdays. 

Work is well under way in the remodeling 
of the first floor of the Grogan Co., pre- 
paratory to moving a portion of the estab- 
lishment to the second floor, thus giving 
the firm more room to conduct business. 

The house of Sam F. Sipe moved Monday 
of last week into its new location at Wood 
ang Diamond Sts., where it has one of the 
most attractive ground floor stores in Pitts- 
burgh. It had been in the one location on 
Fifth Ave. for more than a quarter of a 
century. The new establishment has been 
fitted inside and out in attractive form, the 
front and side of the building being in mar- 
ble, with interior fixtures of beauty. The 
first few days of last week were given over 
almost entirely to getting the new place of 
business straightened out. The firm will 


.not have its opening until sometime in the 


Fall, when it is believed that the period 
will warrant the making of proper plans. 
Harry A. Sipe, uf the firm of Sam F. Sipe, 
it is announced, is to be married in Sep- 
tember. 

Everything is in readiness in Pittsburgh 
for entertaining the delegates to the annual 
convention of the Pennsylvania Retail Jewel- 
ers Association, preparations having been 
made by the local committee for showing a 
record-breaking crowd a splendid time. Both 
the retail and wholesale jewelers have col- 
lected large sums for that purpose. The 
delegates and their wives will be the guests 
of the Pittsburgh retailers at a dinner to be 
given Tuesday night in the Fort Pitt Hotel, 
the convention headquarters. The delegates 
and their wives to be the guests of the 
wholesalers at a dinner to be given Wednes- 
day night. Chairman Crawford wrote to 
President Davis, of the State organization 
last week, assuring him that the Pittsburgh- 
ers are with him to a man in the coming 
convention, and that there will be plenty to 
interest everyone. Special entertainment is 
being provided for the ladies who attend the 
convention. 











Leo Slonim, a jeweler, who recently pur- 
chased the Patterson building on W. Front 
St., Plainfield, N. J., is having plans drawn 
for a two-story building about the height of 
the present three-story structure on this site. 
The removal of the structure will clear away 
the oldest building on Front St., which was 
originally a private residence. 
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FASTERN 


MANUFACTURERS 
AND IMPORTERS 


EXHIBIT 








Alpha-Omega Artcraft 
Ferdinand Bing & Co.’s Successors 
Boué Souers, Inc. 

Carbone, Inc. 

Cassidy Co., Inc. 

Dubois Studio 

Fulper Pottery Co. 

Charles Hall, Inc. 

William F. Hayes Co. 

Hubley Manufacturing Co. 
Japanese Fan Co. 

Jennings Bros. 

K. & O. Company, Inc. 

Koscherak Bros. 


AMONG THE PROMINENT EASTERN FIRMS 
EXHIBITING ARE: 








Rudolph Lesch 
J. W. Levy Corporation 
George F. Little 

Mohr Art Company 
Robert Phillips Co., Inc. 
Plaza Studios 

S. Craig Preston & Co. 
Rehburger & Saul 

Saul Manufacturing Co. 
I, Shainin & Company 
Simondetti & Co. 

E. R. Thieler 

White Studios 


M. Wille 


Mountain Community 
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HOTEL MORRISON 


CHICAGO — ILL. 
July 26th to August Sth, 1925 


INCLUSIVE 
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Salary Methods in the Gift 
Department 





HE gift department can be handled by 

an entirely different salary method from 
the jewelry departments and the silver and 
plated silver departments of the jewelry 
store. Some jewelry stores have adopted the 
more advanced sales methods of paying on 
acommission basis. This means that jewelry 
salesmen are paid on the same basis as many 
salesmen who sell advertising space for trade 
papers or for magazines are paid, i. e. a 
drawing account weekly up to a certain 
amount (or call it salary) and a commission 
on his sales, payable weekly, monthly, quar- 
terly, semi-annually or even annually, 
though the weekly or monthly basis are the 
most satisfactory. The commissions for the 
first week in June would be compiled and 
paid on pay-day the second week in June, so 
salary (or drawing account) are on the 
week they represent but commissions are a 
week late. On the monthly basis the com- 
mission is paid in one of two ways—if the 
salespeople are paid weekly then by the end 
of the first week in the new month, or the 
second, depending upon the ability of the 
office staff to compile matters that quickly, 
but on one of those two pay-days regularly. 
Or, if the pay is given out on the 15th and 
30th, then on the 15th the commissions 
should he paid for the preceeding month. 

50 much for the time to pay commissions 
—now to the reason why some jewelers are 
using this method. 

The jewelry store which uses this method 
most is the one where the salesman sells 
merchandise from every part of the store, 
though he may be assigned to sterling silver- 
ware. If he has a customer who usually 
comes to him, he will take that customer to 
Jewelry or plated silverware and the sales- 
man there will assist him in any knowledge 
which he js lacking and he himself will 
handle the sale and have the commission. 

This method is also in effect in stores 
which have large gift departments. Gift de- 
Partment merchandise is of a different type 
from silver and jewelry and can be pushed 
m up-to-date sales methods by the sales- 
people in that department. Jewelry stores 
aving the commission methods in effect in 
gift departments have found the sales higher 


and heavier than before the method was put 
into effect. 
The reason is obvious: There is an incen- 


tive! The salesperson has a goal. A def- 
inite goal. There is a weekly reward for 
good work. Not indefinite working along in 
the hope that at the end of six months or a 
year they will find a couple of dollars raise 
in their pay envelope, but a definite urge to 








Particular attention is called 
to the pen and imk drawings 
on page 113 and the descrip- 
tive matter on this page. These 
sketches are made from a selec- 
tion of the latest gift offerings 
in the rooms of metropolitan im- 
porters and dealers. Jewelers 
who are desirous of obtaining 
the names and addresses of the 
concerns where these gift articles 
may be purchased can do so by 
writing to THE JEWELERS’ Crr- 
CULAR and giving the key letters 
and numbers appecring under 
the articles illustrated. 




















make a record week. The quick turnover 
of merchandise, the’constant reordering and 
restocking and the constant change of mer- 
chandise to newer designs because the money 
is there to buy these styles as they come out 
puts the store ahead of stores with a slower 
turnover and enables the jeweler to pay a 
commission which may amount to a couple 
of dollars more a week than his competitors 
are giving their salespeople on a straight 
salary basis. 

For example: The jeweler across the 
street from you may pay his salespeople $18 
a week. You may pay your people $15 and 
a 24% per cent commission. If your sales- 
people sell $200 a week, they will make $5 
and their salary will be $2 more than your 
competitor. 

The method of figuring this out is to de- 
termine the average sales of your people 
and then figure out what per cent on a dollar 
will bring a commission between $5 and $10 
a week. On the $5 commission subtract $2 
or $3 from it and on the $10 commission 


subtract $5 or $6 as the amount your people 
should make over the salary paid by your 
competitor if their sales meet the average 
weekly. In other words, if your salespeople 
sell $200 weekly the percentage will be 24% 
per cent on a dollar,—$5 commission a week. 
Your competitor pays $18 a week. Subtract 
$2 from the $5 commission and you have 
$3, which in turn you substract from the $18 
paid ‘by your competitor and you have your 
salary or drawing account of $15 weekly. 

By saying the weekly average of $200 
I do not mean that they will make that each 
week, but the sales for three months, com- 
piled and divided by the number of weeks 
will give the fairest idea of the average 
which these people can make. Their sales 
will be much higher at Christmas time, but 
their hours will be longer and the dull sea- 
sons will in the end offset the large commis- 
sions at Christmas time, but what if they 
don’t, the disposal or merchandise—the quick 
turnover is worth more to the store than 
the paying of those commissions. 


If you have several people in charge of 
your gift department, who sell in that de- 
partment only, put them on that commission 
basis for a trial six months and see the 
result. They are given an incentive, and 
they will prove that it is only human nature 
to go the ‘limit” and beyond when there is 
an incentive beyond the earning of a salary 
and the prospects of a future raise. 

Try it on your gift department. And you 
will most likely find your other salespeople 
begging to be put on the same basis. Or if 
you have salespeople who sell in any part of 
the store, put them all on that basis and 
watch them tumbling over each other in an 
effort to see who is going to get the highest 
commission that week. You will never 
wonder if your people—your customers—are 
receiving the best of attention from your 
salesforce. They will work to please a cus- 
tomer, prompt service and an understanding 
of what the customer is after, because they 
want to make a friend of that customer so 
the customer will come back again to them 
for service. They are no longer just earn- 
ing their salary, they are building up the 
business of the house because they have an 
“interest” in the results of their own work! 

Think this suggestion: over., -No jeweler 
who has two or three salesmen is too small 
to put this plan into operation. 
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The Pairpoint Corporation 


Manufacturers 





of 


Silver Plated Ware, 
Metal Electrohers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 


Fancy Colored 


Blown Glass 


No. C07100. LUNCHEON TRAY 


12 inch 
t Gl 
ae ae =i Butler Etched 


12 inch, 14 inch Electro Plated on Nickel Silver 


“BRILLIANT DESIGN” 














No. 0327. TEA SET. Plain Burnished or Butler Finish 
No. CO1116. 24 inch Waiter 
Inside dimensions for centre of Waiter 18 x 13 inches 
Electro Plated on Nickel Silver 


Langhorne Design 


The Pairpoint Corporation 
Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
43-41 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post % | 
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Gift Suggestions Seen in 
fMletropolitan Salesrooms 





















































J. 8 195.—Ship model, authentic in pro- 
portion, rigging and color. These models 
include such famous ships as the “Santa 
Maria,” the “Halfmoon,” the “Mayflower” 
and the beautiful “Trent Ship.” 
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Ps 8. 19%.—Parrot perfume lamp in six 
ne: parrot rose, orchid, green, 
razilian blue, sulphur and flame. They are 
10% inches in height. 


—— 


=~ 


= 


— 


Sa 


in act 


a 





J. 8. 197—Tall Amphora vase. One of 
the many beautiful vases now being shown 
for the Fall. They are excellent in design 
and coloring. 





J.B. 198—A lamp from the Orient in 
wonderful coloring and design. There has 
been a noted demand for just such lamps as 
this one. They are beautifully mounted on 
brass or other colored metals. 








J. 8 199.—Italian pottery, particularly 
in such pieces as here illustrated, are 
popular. The raised work in its wonderful 
coloring gives a very pleasing effect. 
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J. 8. 200.—Another piece of Italion pot- 
tery moulded in a lattice effect with raised 
flowers as a band around the top pieces. 


































BAKELIT 


Bakelite is anexclusive 
trade mark and can be 
used only on products 
made from materials 
manufactured by the 
Bakelite Corporation. 
It fs the only material 
which may bear this 
famous mark of excel- 
lence. 


THE MATERIAL OF A THOUSAND USES 





THE 





Many beautiful shades of Bakelite 
Pearls are carried in stock in a 
variety of shapes and a complete 
assortment of sizes. 


Only through actually seeing them, 
can you appreciate the unique 
beauty of these tinted Bakelite 
Pearls, and the opportunity which 
they afford the jewelry designer. 


JEWELERS’ 


Create your own designs with 


Bakelite Pearl Shapes 


CIRCULAR 


They are solid and indestructible 
but very light in weight, and their 
colors will not fade even through 
long exposure to sunlight. 


‘Bakelite Pearls are suitable for 


making necklaces, stick-pins, 
bracelets, hat darts, brooches, ear- 
drops, bar-pins and similar items. 
Special sizes and shapes furnished 
on quantity orders. 


Write for Booklet 21. 


BAKELITE CORPORATION 
247 Park Avenue, New York, N. Y. 
Chicago Office: 636 West 22nd Street 


Stock Shapes of Bakelite Pearls 
Dome Bouton, Flat Bouton, Olive, Pendant, Pear Pendant, Round 


Stock Colors of Bakelite Pearls 
Rose, Primrose Yellow, Pink, Nile Green, Creme, Smoke 


Bakelite Pearls in various shapes and in necklaces, ropes, chokers and 
bracelets are a creation of the Embed Art Corporation, 
Perth Amboy, New Jersey 
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Eastern Manufacturers and Importers Exhibit 





\ Review of the Latest Importations and Products of Domestic Manufacturers to Be Displayed at the Hotel 
Morrison, Chicago, July 27 to August 8, Inclusive. 
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The Eastern Manufacturers and Importers 
Exhibit which proved so successful last 
February at the Morrison Hotel, in Chi- 
cago, will be resumed from July 27 to 
August 8 inclusive and will afford an €x- 
cellent opportunity for jewelers who desire 
to inspect the latest gift merchandise to see 
many lines at one visit to Chicago. 

The exhibit which starts at the Morrison 
Hotel on July 27 will present an unusuad 
selection of the newest importations and 
products of domestic manufacturers and in 
order to be of assistance to jewelers who 
intend to visit the exhibit THE JEWELERS’ 
CircuLAR presents herewith a forecast of 
the lines to be shown with the room num- 
bers where the displays will be made. De- 
tails as to the various products to be shown 
will undoubtedly be of interest to prospective 
buyers. The details as to the exhibits have 
been obtained from the concerns mentioned 
and the following information should help 
jewelers to save time and trouble in locat- 
ing the kinds of merchandise in which they 
are interested. 





Carbone, Ine. 


H. B. Ruppert, sales manager, of Bos- 
ton, will be in charge of the display of 
Carbone, Inc., Boston, Mass., with sales- 
rooms at 120 Fifth Ave., New York. The 
display rooms at the show will be Nos. 837, 
838 and 839. Pottery from Italy, Venetian 
glass and numerous small merchandise for 
gift shops and gift departments of jewelry 
stores will be shown. Spanish ware, prin- 
cipally pottery, will also be shown. In May 
this company commenced the manufacture 
of lamp shades to match their lamp bases. 
These shades match in color and bear a 
border which follows the motif of the lamp 
base. No longer does the retailer have to 
worry about the perfect lamp coloring and 
base and shade blending. 


Rehberger & Saul 


Henry Saul will be in charge of room 
No, 809 in which the display of Rehberger & 
Saul, 24 W. 23rd St., New York, will be made. 
He will be assisted by Miss Cornelia H. 
Richardson. Black Forest pottery, in lovely 
hand painted colors, will be one of the 
lines featured. Glass flowers, which are 
unbreakable, in the tulip family are also 
another feature. These flowers are colored 
in clever imitation of real flowers and stems 
and leaves have a natural blend and design. 
Iridescent glass ware comprising vases, 
flower pots, bonbon dishes and console sets 
of new shapes will be shown. There will 
be a novelty china display similar to last 
February. Tomato, lobster and card pat- 
tern dishes; salt and pepper shakers in 
lustre and other solid colors in glass and 
china are also features. Tea sets of lustre 
and solid colors comprised of eight cups, 
Saucers, dishes, cream pitcher, teapot and 


sugar bowl will be shown. Many other 
small novelties will be on display. 


E. R. Thieler 

Mr. Thieler, 65 W. 23rd St., New York, 
has shown his merchandise in Philadelphia 
but not in Chicago. He will be in charge 
of his display assisted by Mrs. Thieler, who 
is well known at these shows as an able 
assistant. He will occupy rooms Nos. 845 
and 846. Peasant pottery, of three patterns, 
the pussywillow, cat’s eye and daisy design 
will be shown. These are hand painted, 
solid color ground with white spots having 
rings with eyes or in mottled grounds and 
flowers. Peasant pottery is comprised of 
tea sets, vases, flower and fruit bowls, 
porch vases and pitchers. This same list 
of merchandise will be seen in solid colors 
of brown and yellow. Bavaria salt and 
pepper shakers (china) are made to repre- 
sent animals and figures such as Turkish 
children and radio operators, etc. English 
pottery bowls of gorgeous outside coloring 
with a contrasting border and contrasting 
solid color insides will catch and hold the 
eye. These will be displayed with and with- 
out matching candle sets. They will be 
sold separately and in console sets. A very 
dainty English porcelain biscuit jar with 
covered cheese dish will be featured. These 
are to be shown in lemon color with black 
and white block border and black scroll 
with cameo effect medallions. The jar has 
black wicker handle. Tea sets, of the open 
stock variety, in fours, sixes or eights will 
be shown. They are in solid colors, such 
as all primrose, all rose, all lavender, or all 
blue with primrose center and_ black 
handles, all rose, or lavender with primrose 
center and black handles. The shapes are 
delicate and graceful. Majolica ware in 
rose blue and yellow are a revival of the 
old majolica. Chop trays, cake and 
service dishes, oval bread baskets and trays 
are also included in this display. A rose 
dish in raised lily of the valley of almost 
white has a center medallion formed of 
the stems and leaves of the flowers in a 
contrasting brown. The other flower pat- 
tern is water lily, with indented flowers. 
Many small articles of a _ miscellaneous 
assortment will also be shown. 


Fulper Pottery 


S. C. Preston will be in charge of the 
display of Fulper Pottery in room No. 
804. Lamp bases in a large assortment of 
new shapes will be featured. Flower vases 
in new shapes and sizes and low candle 
holders will also appear. A new color, 
Persia yellow, will be brought out at the 
show. The regular tea sets, heretofore 
known in 23 pieces only will also be shown 
in luncheon sets of 35 pieces. This adds 
three sizes of bowls, two tea tiles, an addi- 
tional pitcher (for water) and eleven inch 


lunch plates. Colors are colonial blue, 
silver green, Chinese ivory and the new 
Persia yellow. The regular salesrooms are 
at 225 Fifth Ave., New York. 
George F. Little 

George F. Little, 225 Fifth Ave, New 
York, will be at room No. 803 this year. 
Last year he occupied room No. 803. 
Known for his ability to obtain unusual 
specimens of lamps and fine Chinese art 
wares, he has a unique assortment to show 
this year. Matched pairs and single pieces 
will be shown. Porcelains, in single color, 
reproductions of antique Chinese will be 
seen. Specimens of blank de chine, clair de 
lune and sang de boeuf will be shown, also 
millefleur. English and Italian pottery 
lamps will be shown, also domestic pottery 
lamps in pleasing colors. Brocades, em- 
broidered materials and kosu will be used in 
the making of the shades appearing on these 
lamps. Fabrics of the antique and modern 
Chinese designs, such as priest robes and 
wall hangings and. old velvets, etc., will also 
he displayed. 

Rudolf Lesch 

W. H. Graf will be in charge of the dis- 
play of Rudolph Lesch, 225 Fifth Ave., New 
York, in room No. 808. The usual line of 
ship models, and pictures, framed and un- 
framed will be shown. 


Boué Soeurs, Inc. 

Leo V. Newman, sales manager will be 
in charge of the display of Boué. Soeurs, 
Inc., 565 Fifth Ave. New York (Parfums 
de Boué Soeurs, Inc., Paris). It is their 
first appearance in Chicago, and they will 
occupy room No. 826. M. Julio Lupus, 
treasurer of the company will be here from 
France during the show and will spend some 
of his time with Mr. Newman in Chicago. 
This company has three lines—Cantique du 
Roy (blended eastern perfume) in perfume, 
toilet water and face powder; Sylvita (blend 
of 20 different blowers) in same sets and a 
new odor, the name of which is not yet 
being revealed but will be given out at the 
show, which is a combination of orient and 
floral odors. Vanity products, in the form 
of silk bags and purses of a large assort- 
ment will be shown. These will be equipped 
variously, but with a lipstick in the tassle, 
and powder, change purse and mirror, also 
cigarette compartment and rouge. All these 
products will appear in novelty bottles and 
boxes. 

Du Bois Studios 

Robert Bauer, will display the merchan- 
dise of Du Bois Studios, 2022 Broad St., 
Philadelphia, Pa., in'room No. 834. Du Bois 
Studio’s line is ‘comprised of attractive hand 
illuminated parchment shades, of all types, 
from those for the little candle lights to the 
most pretentious floor lamp types. These 
shades are designed and created by graduates 
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| PARIS MADRID FLORENCE HAIDA BEIRUT BERLIN 
FERDINAND BING & CO's 
67 Irving Place New York ~ 


We Specialize in the kind of Gift 
and Art Goods that high-class 


Jewelers show with pride and sell 




















with profit. 











Visit our New York Showrooms 
or meet us at the Eastern Manu- 
facturers and Importers Exhibit, Ke) 
Hotel Morrison, Chicago, July 
27th to August 8th, 1925. 
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Philadelphia Gift and Art Show San Francisco Gift and Art Show 
Hotel Adelphia, Aug. 23rd to Aug. 29th. Hotel Plaza, Aug. 17th to Aug. 22nd. 



























































HAWKES 


Gifts Your Customers 
Can’t Buy Elsewhere 


Hawkes Crystal Gift Specialties have the exclu- 
siveness that a jeweler values in his stock. This 
is just as important in your inexpensive gift 





° ° ° No. 3878. The newest way for a hostess 
better-than-usual profit—for inexpensive gifts 1s: tabs: oun anni whale: Sha 


















and prizes. ettes is from this engraved crystal 


( holder, accompanied by its individual 

ash tray. The holder is 27%" high 
() Rm with a 1%” opening. The ash tray is 
(’ } G. HAWKES & CO., Corning, N. 7. 13%” in diameter. 


New York City Office—S2 Fifth Avenue 











pieces as in the finest things you sell. Lit a 
Ask us for suggestions on a small assortment of - 
/ Hawkes Crystal that will find ready sale—at a Individual Cigarette ae 





























Pacific Coast Office—146 Geary Street, San Francisco 
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and students of the Pennsylvania Academy 
of Fine Arts and therefore in them can be 
found exquisite color blending and authen- 
ticity of design. One of the most attractive 
chades is a beautiful reproduction of an early 
wood cut of famous old American clipper 
ships, designed to enhance the attractiveness 
of the Colonial treated ‘room of today. 
Antique glazes in color are introduced for 
yse with the cruder types of iron lamps. 
This company carries a complete assortment 
of shades. 
Robert Phillips Co. 

Robert A. Stith and William H. Kennard 
will display in rooms No. 832 and 833 the 
‘ne metal lamps of the Robert Phillips Co. 
10] Park Ave., New York, in which are 
introduced exclusive designs in such well 
known products as the Jasper ware ot Josiah 
Wedgewood & Son, the porcelain of Royal 
Worcester, Dresden china figures and 
flowers, rock crystal in plain and cased 
colors. The metal work is of brass of the 
fnest possible workmanship. Fine finishes 
applied to the non-corrosive brass base com- 
pletes the product. There will be candle- 
sticks, candelabra, boudoir, table, bridge 
and junior lamps to suit the present trend 
of decoration. This company has found that 
5 feet 2 inches is the best height for the 
floor lamp and their products are made in 
this height almost exclusively. To conform 
with these lamps the custom made silk 
shades designed and produced by the Plaza 
Studios will be shown, featuring exclusive 
patterns and colorings in taffeta, Georgettes, 
Habutais and Radiums, trimmings in 
the majority of instances being hand 
made. The hand made trimmings are 
a feature of these lamp shades. Figures 
and guimpes when used are of pure silk and 
the product of leading manufacturers. 
Many novelties will be introduced such as 
“Kasu” or the hand woven, brocaded 
Chinese temple hangings; hand woven em- 
broideries, gauzes and brocades from Europe 
and the Orient as well as those of leading 
American manufacturers. 


Charles Hall, Ine. 

Frank Wadsworth Jenkins will be in 
charge of the exhibit of Charles Hall, Inc., 
3 E. 40th St., New York, in rooms No, 805 
and 806. In this display will be a complete 
showing of all lines except foreign ones. 
This display will include a wide assortment 
of hand decorated trays, scrap baskets, pole 
screens, desk sets, book ends, and attractive 
and inexpensive gift novelties. There will 
be a full display of Borghese productions, 
including panels, mirrors, lamps and shades, 
book ends, boxes, placques, etc. Hall brass 
m its attractive antique finish, including 
candlesticks, toasting forks, book ends, ash 
trays, mail boxes, etc., will also be shown, 
as will be Herbert tooled wood in boxes, 
Irames, portfolios, and other articles. 


I. Shainin & Co. 
A. Shainin will display the I, Shainin & 
Co.'s extensive line of importations from 
China in room No. 847. Peking, Cloisonne, 
comprising vases of every size and design, 
flower bowls, jar, powder and cigarette boxes 
and other pieces, hand painted and embossed 
Pig skin, red lacquer and camphorwood 
chests, arranged into sets, massive Korean 
cabinets and hand made and decorated red 
lacquer cabinets: console sets of cloisonne, 
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Cinnabar lacquer, nephrite and hand en- 
graved brass; a large assortment of artistic- 
ally hand made and engraved Chinese brass 
(numerous pieces arranged into sets), all 
sizes of beautifully engraved bowls, candle- 
sticks, trays, jewel boxes, cigar and cigarette 
boxes, samovars, book ends, gongs, incense 
burners, fireplace articles, etc., will be dis- 
played. Beautiful brocades, table mats, 
Mandarin skirts, etc., are also included in 
this display. Odd and beautiful soapstone 
figures, sets of soapstone book ends, porcelain 
wooden stands and covers, silk tassels, and 
some odd pieces of Chinese jewelry will be 
shown. The headquarters are at 139 Fifth 
Ave., New York. 
Cassidy Co. 

Robert E. Parrish will be in charge ot 
Cassidy Co.’s display of lamps in room No. 
807. The lamps of this company are repro- 
ductions of period pieces, especially repro- 
ductions of old Roman forms on exhibit at 
the Metropolitan Museum, mounted and 
electrified. This is an entirely new line 
with first showing at the Hotel Morrison. 
The lamp line includes: Vanity, boudoir 
sets of lamps in pastel shades such as orchid, 
10se, blue and ivory, gold trimmed, Italian 
and English bridge lamps and Pompeian and 
Grecian junior lamps. A distinctive feature 
of particular interest to jewelers will be 
vase forms made and signed by Louis C. 
Tiffany. The vase forms are adaptations 
or authentic reproductions of antique Roman 
and Greek vases now in the Metropolitan 
Museum of Art, New York city. The glass 
is a faithful reproduction of Cypriote glass 
excavated from ancient tombs on the Island 
of Cyprus. The exquisite colorings are due 
to devitrification and never before produced 
by human hands. The details of the metal 
work are from the works of Sir Christopher 
Wren, the lamp the work of Cassidy Co., 
and the vase by Louis C. Tiffany Furnaces. 
Edith Holmes Patterson, an artist of note is 
designing the shades, which are of silk, for 
Cassidy Co. Practically the entire line of 
lamps are made in bronze and brass finely 
chased, and finished in old silver and bronze 
plates. One piece of particular interest is 
composed of a carved elephant tusk ivory 
mounted on base of the signs of the Zodiac. 
This house has only lately manufactured for 
the wholesale trade. It has always done 
work for private homes and special jobs of 
great scope and value. The headquarters 
are at 101 Park Ave., New York. 


Ferdinand Bing & Co. 


A. Stanley Brussell and Charles E. Gibson 
will be in charge of the three-room display 
of Ferdinand Bing & Co., 67 Irving Place, 
New York. Rooms occupied will be Nos. 
812, 814 and 814A. Room 814 will contain 
the following merchandise: A new line of 
beautiful French lamps, figures and carved 
effects with French .shades to match, also 
famous line of French compacts, vanity 
cases, boudoir sets, mirrors, cigarette boxes, 
etc., in gilt bronze with limoges enamel cen- 
ters, cameos and stone sets, crystal toilet 
bottle sets, crystal and bronze girandolles, 
candelabras and boudoir lamps. There will 
also be Italian marble statuary, crystal fruit 
luminors from Czecho-Slovakia, French 
Electric bronzes, Sevres and bronze vases, 
Holland Gouda pottery in new decorations, 
genuine Normandy lace trays in heavy gilt 
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bronze frames that has distinguished this 
line from many others; a popular line of 
wicker and lace trays from Bavaria, and 
many other new and interesting items from 
the various European art centers. The walls 
of this room will be hung with samples of 
the line of French tapestries for which Bing 
is noted. In room 814A the line of the 
Hubley Mfg. Co., Lancaster, Pa., manufac- 
turer of decorated iron novelties such as 
door stops, door knobs, book ends, etc., will 
be shown. This particular line is probably 
the best known of its kind in the country. 
White Studios of St. Paul, Minn., maker of 
a very beautiful line of hand decorated glass 
in perfume bottles, cigarette boxes, candy 
jars, etc., will also be shown. This line is 
impervious to the action of wagergwor the 
alcohol from perfumes and the tygde has 
found it a very satisfactory line, ‘because of 
this feature. The Greenwald Novelty Co., 
Chicago, Ill, manufacturers of decorated 
glassware will show their usual line with 
many new features. William F. Hayes, 
Mt. Vernon, New York, desk sets and ster- 
ling silver novelties. This line is in a class 
by itself and has never successfully been 
imitated. Many novelties will be featured 
at the show. Indestructible candlesticks 
made by the Sanderson Art Studios, Mil- 
waukee, Wis., and a very clever line of hand 
painted bird sticks made of the real twigs 
and branches for use in flower pots and 
jardinieres by the same studios will be 
shown. The usual well known line of the 
American Antique Brass Co. will also ap- 
pear in this room. Aroma Incense from Los 
Angeles, Cal., will display their popular 
incense here, too. The entire room No. 812 
will be devoted to the display of the Mohr 
Art Co., Toledo, O. They manufacture the 
finest line of hand carved and decorated 
photograph boxes, what-not boxes, book 
shelves, Venetian mirrors, hand painted 
placques, and exquisitely framed prints. A 
large line of ship models, the first of their 
kind to be made in the United States will 
be shown. Bing is well known for its won- 
derful line of German ship models. There 
will be many of these models on display. 


Japanese Fan Co. 


C. J. Deutsch and F, G. Wolff will be in 
charge of the display of the Japanese Fan 
Co., 141 Fifth Ave., New York, in rooms 
No. 816 and 817. The display will consist 
of semi-precious stones (such as jade, rose 
quartz, crystal and agate) and soapstone 
lamps, all in figures, with or without appro- 
priate lamp shades. Other articles to be 
displayed consist of jade trees in cloisonne 
and Cinnabar lacquer pots, various assort- 
ment of Chinese porcelains, mounted and un- 
mounted, in typical Chinese colors; a full 
line of Chinese cloisonne; Cinnabar lacquer 
vases, cigarette boxes, etc., and teekwood 
tabarettes. Among the small items are 
brass, enamel and cloisonne book ends, etc. 
Colored glass figure lamps with or without 
shades of silk of one or two socket types 
for all uses will also be shown. Chinese 
embroideries of all kinds will be displayed. 
Coromandel screens, wooden screens which 
are lacquered in various colors and carved 
in typical Chinese patterns are to be dis- 
played, small and large. There will be a 
large line of bronzes, some large cloisonne 
jardinieres, and Crackle ware in green or 
cream. 
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yer dozen 
retail 





$36.00 per dozen 
$5.00 retail 





$36.00 per dozen 
$5.00 retail 


For a Successful Addition to Your Gift Department— 
LES PARFUMS 
BOUE SOEURS 
Our Offer for Jewelers— 


With your initial order of $25.00 we will send you free 
one-half dozen miniatures to retail at $1.25. Paris 






565 5th Avenue 
New York, N. Y. 


9, rue de la Paix 













“The Lamp is the Jewel of the Home!” 


A Sales Service 
that helps you sell more lamps— 









Just such a bureau with a competent staff has 
now been established by Mrs. Bernice Bowser, 
known throughout the United States and 
Europe as an authority on lamps. 









For a very moderate sum Jewelers can keep in close 
touch with the market, new designs and developments, 
and know what to buy for better sales. He can keep 
his stock moving faster and avoid the dust catchers. 
While this service neither buys nor sells lamps, it 
earns for the Jeweler a distinct price advantage. 








Every 


week it supplies Jewelers with news of new 


L AMPS are iargely “style” merchandise. 
Trends and tastes change rapidly. 


and seasonable 


offerings in the market, with selling 
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suggestions. From 350 to 500 specially selected lamp 


The Jeweler who is limited to one 
or two manufacturers’ lines is handicapped. 
There has long been needed a central bureau 
to keep Jewelers furnished with advance in- 
formation on styles and trends. 

and to bring all Jewelers the same advan- 
tage enjoyed by the big stores who can afford 
to send “scouts’ and buyers out to keep the 
whole market covered. 


items are thus featured each year. 


Write for details and sample bulletin! 


BOWSER 
LAMP SERVICE 


151 Fifth Avenue, New York 
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W. H. Schmidt 

WwW. H. Schmidt, 200 Fifth Ave., New 
York. (Listed as Alpha-Omega Ribbon 
occupy room No. 825. Mr. 
Schmidt will be assisted by Miss Ballette. 
Ribbon novelties of all kinds will be on dis- 
play. They consist of figures of porcelain 
and bisque, ribbon trimmed, topping powder 
jars and boxes, vanity boxes, perfume bot- 
tles, powder puffs, pin cushions, etc. The 
figures, ornaments, parts and bathing figures 
will be on display. They are to be shown 
as is, or dressed in any style desired. China 
figure groups forming jardinieres for flowers, 
Parisian china and Dresden powder jars, 
glass and china atomizers, Czecho-Slovakian 
glass powder and trinket boxes, China figures 
for all uses including place card holder dolls, 
sachet dolls with ribbon dresses, back powder 
puffs of porcelain bust and head and ribbon 
trim, and guest powder puff holders of rib- 
bon dressed dolls, silver trimmed glass con- 
sole sets, bisque and porcelain lamps, one or 
two sockets, with or without shades, china 
and glass lamps completely wired; liquor 
sets of porcelain in strawberry, grape, apple 
and pear designs with a large leaf as tray; 
novelty shaped vases, all sizes, mottled 
ground, Majolica ware, and also china; bud 
vases of glass; very small glass lamps, ash 
trays with all kinds of figures of porcelain 
and cloisonne. Genuine cloisonne vanity 
cases containing rouge, powder and two 
mirrors comprising back and front, a per- 
fume holder at top, and lip stick and eye- 
brow pencil on each side, on a ribbon or 
finger chain; smoking tray or cloisonne with 
cigarette holder to match. The bisque figure 
of a woman reclining on a couch, holding a 
parrot in one hand, dressed in the new color 
—tango—forms the base for a small lamp. 
A seashell and bathing girl also form the 
base for a lamp. ‘The figure of a Dutch girl 
covers a lamp and the light shines through 
her porcelain skirt. Crystal lamp shades fit 
any lamp. Completing this display will be 
willow work baskets, silk lined, also candy 
baskets; cedar cigarette or cigar and match 
boxes musically equipped to operate when 
lid is lifted; vases of glass, lemonette sets 
a in tango and silver trim and other 
colors, 


Craft.) will 


M. Wille 
M. Wille, 41 Union Square, New York, 


will be in charge of the display of his mer- 
chandise in rooms No. &35 and 836. The 
merchandise consists of a large assortment 
of Scandinavian pottery and pewter of 
“Craftsmen” brand, brass, German pewter 
m modern and reproduction styles in bright 
and satin finish, Danish and German hand 
decorated pottery, Italian and English 
leather goods. Pewter mounted bottles 
etched silver plated ware are a popular new 
number, as are the cigar and cigarette boxes. 
Bronze mounted china sweetmeat boxes will 
be shown, also Italian, Danish and German 
brass in smokers’ articles, desk sets, bells, 
hb candlesticks, Stationery items and 
“eI pee greta trays, vases, 
small and large ental ia ergheen 
aie coe arge dis 1es are to be 
and pottery. 


J. W. Levy Corporation 


2 
sae ¥. Pollock will be in charge of the 
me ~ of the J. W. Levy Corporation, 892 
‘Oadway, New York, in room No. 827. 
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Imports of this company come from France, 
Italy, Austria, Germany and  Czecho- 
Slovakia. The line of French goods to be 
shown includes steel beaded bags, colored 
glass atomizers with gilt tops, powder boxes 
of alabaster and hand painted, tapestry bags 
and china perfume burners. German mer- 
chandise includes leather, goods in a very 
full line of hand bags, overnight bags, cases 
motor cases, all fitted and equipped, sta- 
tionery items and articles including desk 
sets and picture frames, sewing baskets fully 
equipped, glass beaded bags from children’s 
purses up to sterling silver mounted beaded 
bags. There will be novelty vases and 
powder boxes in alabaster, cup sets in leather 
cases, children’s bags, alarm clocks, novelty 
notion items such as pin cushions, sewing 
rolls, tape measures, novelty ash_ trays, 
novelty perfumery in animal shaped bottles 
and other types, shaving stands and mirrors, 
telephone, address and memo _ books in 
leather and paper. Austrian goods comprise 
glass beaded bags, stationery items with petit 
point inserts, fancy leather goods in the hand 
bag line. Italian goods comprise the finest 
glass beaded bags, real Venetian hand tooled 
leather goods, real marble statuary in small 
arts for decorative purposes. Czecho-Slo- 
vakian goods are atomizers of glass, and 
also powder boxes and novelty glass ash 
trays. 
Koscherak Bros. 

A. Klayf will be in charge of the display 
of Koscherak Brothers, 129 Fifth Ave., 
New York, in rooms No. 801 and 802. The 
display will consist of the following mer- 
chandise: Italian pottery such as_ wall 
pockets, covered jars, candle sticks, hanging 
paskets. Czecho-Slovakian glass line of 
candy jars, console sets, vases, salad plates, 
candy jars with trimming of prisms, also 
candlesticks with same trim, salt and pepper 
shakers; dinner ware, in one hundred piece 
sets and open stock, lustra ware tea sets 
and fancy china; blue glass ware bowls with 
metal flower holder cover tops; and hand 
painted pottery. Czecho-Slovakian glass 
and pottery are the featured products of this 
company. Bisque figures decorated and 
mounted for boudoir lamps, German deco- 
rative pottery such as ash trays and many 
small and large vases, Bohemian glass ware 
of Egerman cut in ruby, blue and amber, 
vases, candy jars, ice tea sets (without 
trays) liquor sets, and a complete line of 
stem ware, French hand_ painted — shell 
flowers, complete the merchandise to be 
shown, 

K. & O. Mfg. Co. 

Leo Sueskind, middle western representa- 
tive will be in charge of the display of the 
K. & O. Mfg. Co., 362 Fifth Ave., New 
York, in rooms No. 830 and 831. The dis- 
play consists of this company’s regular line 
of desk sets in solid brass foundation fin- 
ished in bronze, old copper, brass, silver, 
butler silver, polished silver, etches and 
enameled, also leather and alabaster, book 
ends in all leading finishes; smokers’ goods 
in all styles and patterns and leading fin- 
ishes: metal lamps of odd shapes all with- 
out shades, fancy leather goods items for 
gift departments and items which can be 
featured as bridge prizes. 


Simondetti & Company, Inc. 


W. F. R. Turner, middle western repre- 
sentative will be in charge of rooms No. 
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810 and 811 in which the goods of the 
Simondetti & Company, Inc., 71 W. 23rd 
St., New York. will be on display. E. T. 
Simondetti will also be at the show. A 
point which may not be known to many 
jewelers, but which will be clearly visualized 
at the display of Simondetti’s wares, is that 
there are hundreds of styles of Italian ware. 
This house specializes in Italian ware. 
Among the lines to be shown are, Gubbio 
ware, Naples ware, Deruta ware, Nove 
Bassano ware, Capri ware, Faenza ware, 
Peasant ware, Roman antique or Castelli 
ware, the Tuscany styles known as Floren- 
tine which include Della Robbia styles, 
Raphaellesque styles, Ticchiolo styles, and 
Sesto ware, Sienna Gilt wood, Venetian and 
illuminated leather. In leather the princi- 
pal styles are, Florentine gift, wrongly 
called 17th Century, always a brown leather 
hand tooled in gold with designs Renais- 
sance, 17th Century and Barco; Medieval, 
in brown leather with no gold tooling, but 
only dry tooling usually showing a design 
of old door hinges; illuminated which is 
colored with some gold at times; Venetian 
which is both colored and gilt but usually 
with much finer lines than those used in 
the Florentine designs; Sbalzo, which is the 
embossed leather sometimes but seldom with 
some gold; Sbalzo antique, which is em- 
bossed with gold and colors; and Venetian 
goldleaf. The Florentine gilt wood and the 
Sienna gilt wood are really gesso duro pro- 
ductions the Florentine is usually gold and 
blue, the Sienna style has deep blues and 
reds, also greens besides the gold. Nove 
and Bassano ware, known for many years 
as a rival of Dresden ware to which it 
bears a certain resemblance will be shown 
along with all the other styles heretofore 
mentioned. Faenza is a town in northern 
Italy whose French name is Faience. The 
first earthenware was made here in Renais- 
sance period, therefore called Faience. 
Faience, as distinguished from porcelain, is 
made also in France and England’ but the 
styles and ware itself originated in Faenza. 
Deruta products will also be shown. The 
Roman antique ware is made in Civita. The 
Gubbio line was originated by Mastro 
Giorgio in 1546. He was the first in Italy 
to obtain ruby metallic reflexes which how- 
ever show the influence of the work done 
by the Moors in Spain. The peasant pot- 
tery is made in Faenza, although a grade 
inferior to the ware known as Faience. The 
Tarantina style is indicated by a rose with 
leaves. The leather ware includes telephone 
book covers of various sizes for various 
cities and covers for social registers. There 
is a new and larger size bridge score holder 
which takes the square pad with score and 
individual score parts. Extra large port- 
folios for photographs and etchings are also 
to be shown, together with double and triple 
traveling photo frames, in various sizes in- 
cluding the pocket size. Domestic ship 
models made especially for this company 
will be displayed. The following will also 
be on display: Venetian glass, Majolicas, 
Ceramics, Faiences, peasant pottery of sev- 
eral open stock lines which include tea sets 
and some dinner articles, Sienses and Flor- 
entine gilt woodware, Florentine Basketry, 
Alabasters, wrought irons such as fish bowl 
stands and torcherers for from one to five 
lights, and vases of a large assortment of 
styles and sizes which can be made into 
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1M PORTATIONS« 


T is our aim, in offering wares 

for the Jewelers’ specialty 
trade, to present articles which, 
while having a definite use and ap- 
peal, do not have wide distribu- 
tion and are, therefore, not to be 
found in the ordinary _ store. 
Many are exclusive Simondetti 
Importations. 


We maintain, in our New York 
Show Rooms a display of fasci- 
nating and unusual lines of: 

Hand-tooled Leather Goods, 

Majolicas, Ceramics, Faiences, 

Peasant Pottery, Venetian Glass- 

ware, Sienese and Florentine Gilt 

Wood-ware, Florentine Basketry 

and Alabasters, Wrought Irons, 

Antiques and Ship Models. 


Exhibition at the Morrison Hotel, Chicago, 
July 27 to August 8 


Send for New Catalogue 


Simondetti & Company, Inc. 


STOCK AND SHOW ROOMS 


71 West 23rd Street New York 


Pacific Coast: H. J. Payne, Furniture Exchange Bldg., San Francisco 
In Italy, Simondetti & Co., S. A. Milano 





'2#] 159 EAST2512 STREET NY 


(| MOUNTAIN 0 
\<6| COMMUNITY 


TOOLED AND 
ILLUMINATED LEATHER 





MEET US 


at the 


Eastern Manufacturers 
and Importers 


EXHIBIT 


The MORRISON HOTEL 
CHICAGO 
July 27th to August 8th 
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PATENTED SNAKES 


The Cleopatra Cigarette Holder 
Creates Sales and Good Profits 


AN EVERY DAY SELLER. At $1 .00-$2.00 and $2.50 
each retail. Artistic—practical and convenient. Worn 
on the index finger like a ring. Prevents burns when 
laid down. 


rue Oe0 


WILL N 


Plain and Hand Decorated in Great Variety with Sparkling Eyes 
24 asst. on plush display plaque for $27.00 
36 asst. in glass front display cabinet for $40.50 
Goods Well Displayed are % Sold 


Stays put on the fin- 
ger while you drive 
or read or play. 
Clever 

CB i ed Convenient 

TRADE MARK PATENTED OCT 14 1924 Comfortable 


Cardinell Sales Co. Montclair NJ 
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Some bases will be wired, and 


=_ lered wired. 


yases can be or 
Mountain Community 


J. A. Jones will be in charge of the dis- 
play of the Mountain Community, 159 E. 
3Ist St, New York, in rooms No. 843 and 
g44, assisted by Miss D. Laurier. The 
display will consist of: Book ends, in 
tooled and illuminated leather of various 
designs, colors, and styles; ship book ends 
are the feature; some book ends are of all 
colors with prints inserted, giving Italian 
effect, others have jade inserts. Book ends 
are leather mounted on wood, which is very 
durable and lasting besides being artistic. 
Blending with the book ends can be seen 
cigar humidors, porcelain lined, and in a 
large assortment of sizes. Picture frames 
also blend and the feature of the frames 
is the new back which now slides instead 
of clamps. Waste paper baskets are made 
of French and Italian colored prints, 
antiqued, mounted on heavy fibre making a 
better basket than metal as it will not dent. 
Blotter folios and mat baskets -are 
backed with hand blocked papers. Loose 
leaf photograph books of real leather with 
all color borders are now in vogue. Desk 
sets, comprised of blotters, stationery bexes, 
roll blotters, ink wells, paper cutter, pen 
tray are in sets and separately. Leather 
table pads, and chair seats and backs will 
also be seen. Large leather decorative 
screens, hand blocked and hand woven 
fabrics and India prints in unusual designs 
and colors will also be shown. Large and 
small chests, which can be used for many 
purposes are lined with cedar. When made 
for humidors they are lined with porcelain. 
The outside is tooled illuminated leather, 
trimming hand etched metal motifs studded 
with hand made nails. These chests are 
also made to order for any purpose. Italian, 
French and other imported novelties include 
unusual boxes, desk sets in leather, metal 
and composition, and graffeto in book ends 
and picture frames, Pastaglia in picture 
frames and book ends and odd boxes, Flor- 
entine tooled leather in a large assortment 
of small articles. Venetian carved and 
painted wood boxes, trays, tea tables, small 
chests or cassetas and hand carved wooden 
bellows. Interesting old colored prints, 
etchings and maps from Paris and Florence, 
all unmounted, will be shown. Cellini. sil- 
ver boxes, covered, with porcelain linings 
and designed in classic style will complete 
the display. 

Jennings Bros. 


_Jennings Bros., Bridgeport, Conn., with 
Chicago office and a New York office at 18 
W. 33rd St. will have a display in charge 
of Geo. H. Linton, Chicago representative 
in room 818. This company will show its 
usual line with many novelties of interest to 
gitt department buyers. 








Henry R, Shirley, road representative of 
Maddock & Miller, Inc., New York, returned 
. i a trip to the Pacific Coast. 
thre ay reports that the conditions 

roughout the western territory are very 
ray hetter than earlier in the year, and 
ae oor to he of the opinion that an 
china ad zs Is m store for the dealer in 
‘iin B’ass novelties as well as other 

€s carried in the gift department. 
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A Visitor in Your Town 





M® JEWELER, how much do you con- 

sider the visitor to your town when you 
make your window displays of gift depart- 
ment merchandise? Very little! That may 
be a very broad statement, but the writer has 
traveled around in many of the eastern towns 
and cities and when visiting a town has 
looked for the best jewelry stores and gift 
shops because there are many people back 
home who would like a little gift or the 
birthday coming in a few weeks or a month 
can be made that much more interesting if 
the gift comes from a:town distant from the 
one in which the recipient lives. 

Granted, transient trade is small in com- 
parison with regular trade, but it is there. 
Another thing, away from home people al- 
ways see things that they fear they may not 
be able to duplicate at home and therefore 
buy:them. Visitors spend a lot of money 
away from home that they would not spend 
home on the same articles. 

A visitor arrives in town and walks down 
the main street. The town from which she 
came had gift departments in the jewelry 
stores. This new town has several large 
jewelry stores, which from just a glance at 
the windows speak of the class of merchan- 
dise which she would buy—but the gift de- 
partment merchandise is missing. Where 
will she find it? She walks on—there is a 
gift shop doing a good business, and fur- 
ther on a couple of drug stores flaunt gift 
departments! And the jewelry stores which 
she wanted to patronize because their box- 
ing of the goods would alone lend prestige 
to the gift did not carry the stock she 
sought. 

And where does the stranger go? To 
the gift shop, just as every customer of the 
jewelry stores goes to the gift shop when in 
search of a novelty. Therefore the jewelry 
store is losing a big business which it could 
have without any extra sales trouble on its 
part, for its customers would prefer to trade 
entirely with the jewelry store for jewelry 
store merchandise and gift merchandise of 
the gift department type. 

Every jeweler should go over his town 
and view it from the angle of a customer or 
stranger. He should endeavor to analyze 
how his town meets the needs of natives and 
visitors—where it is disjointed in service, 
and why and how. And then he should sit 
down and figure how he can change his store 
so that it meets the needs which his town or 
city have. 

The reason jewelers cry that they cannot 
have gift departments and make a success 
of them is that they have not gotten out and 
viewed the town in which they have their 
store from the angle of the town and the in- 
habitants. They sit within the four walls 
of their store and figure what they can do 
with the store to meet their idea of business 
methods. And your town is not interested in 
how you want to sell things. You have to 
get out and learn what your town wants to 
buy and how they want to buy it and then go 
about the adjusting of your own selfish ideas 
to the demands of the town. The result will 
be success. 

Now, on the matter of gift department 
merchandise? It should be in every jewelry 
store. The visitor demands it, the traveling 
salesman who picks up gifts for the wife and 
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kiddies demands it, the inhabitants of the 
town itself demand it. Every one of these 
people want your name on the box in which 
the gife is packed, they want the prestige of 
your name, and you want their custom. Very 
complete and satisfactory reasons. 

In the dressing of your window, be sure 
that there is the suggestion of gift depart- 
ment somewhere in them that the visitor may 
feel welcomed and beckoned into the store by 
just glancing into your window. Be sure 
that your newest novelties are in the window 
displays. It is the visitor who will snap 
them up. They like to say when presenting 
or showing the merchandise, “It is the new- 
est thing out—I saw it in Buffalo and bought 
it. I didn’t know about getting one at home 
and I just could not be without one.” There 
you are, there is your woman visitor for you. 
Those are the exact words of one woman 
who bought something in another State and 
had it shipped home, paying the parcel post 
charges, just because it caught her fancy. 

So, Mr. Jeweler, when you dress your 
window, remember the stranger in your 
town and put in some gift department novel- 
ties to make her feel at home and to draw 
her into your store. 





American Pewter 





“WW ITH a return to more rational stand- 
ards of judgment, we have once 
more begun to heed the claims of pewter 
to our consideration, and, though we are 
apt to regard it chiefly as a decorative asset, 
its utilitarian aspect has not been over- 
looked. While directing our admiration 
pewterward, it is gratifying to find that 
our early American pewter was possessed 
of no mean merit and, in many instances, 
was not behind the product of the British 
pewterers in point of design, quality of the 
metal, or excellence of workmanship, Some 
of the early American pewter has furnished 
patterns for modern emulation, and the sus- 
picion is not wanting that the reproducer 
occasionally sends forth a crop of brand 
new antiques. , 

“Pewter was in great demand in the 
Colonies all through the 17th and 18th cen- 
turies and also during the early part of the 
19th. In nearly every household it took the 
place that was afterwards filled by either 
silver or porcelain, and even in the houses 
of our wealthier colonists, where both silver 
and china in considerable quantities were 
possessed and treasured for use upon state 
occasions, pewter occupied an important 
place in ordinary daily use.”—Eberlein in 
“Early American Arts and Crafts.” 








Exports of British staple and fancy glass- 
ware during the first four months of 1925 
show a marked improvement as compared 
with the corresponding period a year ago. 
Taking the glass industry as a whole, very 
little change appears to have occurred in the 
condition of trade. Export business has cer- 
tainly been rather more active recently, but 
there is room for further improvement, and 
it is doubtful whether the present volume of 
business offering is equal to what is usual at 
this period of the year. The demand for 
the higher grades of tableware, fancy glass, 
etc., is being well maintained and affords 
steady employment. 
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RUDOLF LESCH, FINE ARTS 


225 FIFTH AVENUE, NEW YORK 


T THE EASTERN MANUFAC- 
TURERS’ AND IMPORTERS’ 
EXHIBIT, Aug. 3rd to 8th, showing 

a representative group of pictures and 
shipmodels. 
Exhibit in charge of MR. W. H. GRAF. 


Alinari Facsimiles Berlin Photographic Co. Guerin Prints 
French Color Etchings Meissner & Buch 


PICTURES ROOM 808, HOTEL MORRISON 
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FOUNDED 1805 


FLEMINGTON, N. J. 


i Will Distiny. at 


Chicago, July 27 to Aug. 8 f 
Hotel Morrison P rice, $1.00 


FULPER POTTERY 
FULPER PORCELAINS 
FULPER FAYENCE 


™ S, Cite: Pemeen in attendance The Jewelers’. Circular 
Publishing, Company. 
11 John Street New York 


§ FULPER POTTERY | Directory 
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Gifts from the Pottery Marts of Europe 


Jewelers who are looking for Gift Merchan- 
dise that will sell in their shops are invited to 
inspect our lines.on show at the Hotel Morri- 
son, Chicago, IIl:,’duting the Eastern Manu- 
facturers and Importers Exhibit from ‘Judy 
27th to, August 8th and the National Gift& 
Art Show, Hotel’ Adelphia, Philadelphia, fram 
August 24th to 29th. . 


Write for Catalogue Es. Agnhem Ware Jug 


cuts gages E.R, THIELER 0°54" 


* with Blue ‘Edge ‘Lines 
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The Basement Gift Department 





HE question “Do you approve of a base- 

ment gift department” has been asked of 
many jewelers and the result is given here- 
with in a short article. 

Department stores have created the idea, 
in the minds of their customers, of cheap 
merchandise in the basement. Many de- 
»s have bargain basements. The 
higher class department store will keep its 
household and china and glassware in the 
basement, no matter how expensive it may be. 

It can also be said that the jewelry store 
can follow this method. 

High class jewelry stores say that to put 
their gift departments alone in the base- 
ment creates an atmosphere of cheapness 
which keeps their medium and wealthy cus- 
tomers from going down the stairs. Some 
have tried this method and have given it up 
and returned their gift departments to the 
main floor, or to a second floor if they are 
fortunate to have such a large store. 

Others have placed china and glassware 
in the basement with the gift department 
merchandise and so created the impression 
of overflow from the main store which had 
to be placed in the basement. Once the idea 
of bargain basement is overcome by getting 
the customer downstairs just once, all is 
well in a store of this type. 

The medium grade jewelry store does not 
have this bargain basement idea to compete 
with as strongly as the higher priced jewelry 
store. The customers are more democratic, 
and whether they do downstairs or up makes 
no difference to them. In fact, the bohemian 
idea of “dolling-up” cellars and making tiny 
expensive and attractive dress shops, novelty 
shops, book shops, etc., appeals to them so 
much that if anything like the bohemian idea 
can be given the basement gift department 
(in the way of individual decorations, more 
intimate displays than glass show cases), 
they will flock to the basement gift depart- 
ment before they will to the second floor 
gift department. 

They know the recipient will say “That 
came from ——’s fascinating gift depart- 
ment, my dear. It is down in the basement— 
and so unique!” 

So through unique displays you can draw 
your high toned women buyers into a base- 
ment gift department, or through the placing 
of china and glassware there, too. But be 
sure that however you do it, you eliminate 
the idea of bargain basement. 

There may be some jewelers today who 
have attractive gift departments in the base- 
ments of their stores, and are wondering 
why they are not the success that the gift 
departments are claimed to be today. Let 
those jewelers ask themselves. the big, ques- 
tion: “Does my method of display and - my 
layout in the basement create a. distinctive 
9 mage or does it just give the feeling 
t down a. flight of stairs? Does that base- 
ee customers: down Stairs because of 
ra ee where it might not draw them 
Se se as quickly if the bohemian idea 

m_ vogue or the novel displays 
to not utilized ? 
ie rte be done, with as little expense 
) Fs : to make this basement gift de- 
raeeecht unique and a drawing card and the 
talk of the town? 


“ 
How can I locate my gift department in 


partment store 
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the basement and so make it the talk of the 
town?” 

Take the unique idea which has not been 
overdone in your town and try it out— 
not cautiously—but in full stride. Many 
“stunts” fail because the doer is afraid to 
be broad and masterful and carry through 
on his idea. Don’t give people a taste of an 
idea; give them a full bite and send them 
away either highly pleased and bubbling over 
with the idea or still gasping when they 
come the second time to get a better idea of 
what you have done. 





The Location of the Gift 
Department in Relation to 
Other Departments of 
the Store 


IFT department merchandise, on the whole, 

represents lower priced merchandise than 
the silver, gold and gem departments. Speak- 
ing of departments as a whole, the plated sil- 
ver department is the next step from expen- 
sive jewelry stock to the foot of the scale in 
prices in the jewelry store. Following plated 
silver we would, considering the type of mer- 
chandise and the general appearance and 
price, place the gift department merchandise. 
Continuing on the scale of prices would 
come china and glassware (so closely allied 
with the prices of the gift. department that 
it is difficult whether it should be placed 
before them or just behind, and therefore 
making little difference in the general listing 
of these three) and then the stationery (if 
this department is not included in the gift 
department) and the novelty jewelry, jew- 
elry for men and children. 

In arranging the layout of merchandise 
departments in a store, very few jewelers 
take into consideration the price of any of 
the merchandise in department groups. Jew- 
els, gems, sterling silver, gold, should be in 
one part of the store. They have a sheen, 
a position, a prestige all their own which 
must be upheld. Many jewelers resent the 
intrusion of gift department merchandise into 
the jewelry store because it cheapens it. 
This is not the case. Every jeweler has to 
carry a cheap grade of jewelry which he 
would not wear himself but which customers 
demand and buy. He has to comply with 
the demand of customers or lose trade. Sucii 
is the case with gift department merchandise ; 
he has to. stock it or lose trade. But, com- 
paring gift department merchandise with the 
cheap jewelry, thegift department merchan- 


dise far outshines the jewelry in color, de- . 


sign -and beauty.: So, the gift department 
merchandise can be fitted into the -jewelry 
store as. well, if not better than the cheap 
jewelry.’ But where? 

The cheap jewelry is usually tucked away 
in a show case near the rear of. the store. 
What separates it from the “good” stock? 
Well,: maybe some toilet sets or traveling 
clocks, or something ‘like that. 

The jeweler who wants to keep an expen- 
sive appearance in his store should take pric- 
ing irito, consideration. Behind the sterling 
silver, ja.pricegrank and also position in the 
store should-be, the gift department, with the 
plated silver either ‘opposite it or closely 
allied. People with limited means go straight 
to the plated silver—they do not look at 
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sterling—and placing the gift department in 
close conjunction with the plated silver ware 
gives them a feeling of medium price and a 
possibility of meeting with the demands of 
their pocket book. Then should come the 
china and glassware departments and then 
the stationery, low price novelties and the 
cheap jewelry. 

This does not mean that a jewelry store 
should be marked off in this exact manner. 
It does mean though, that if this idea of 
grouping is made in a natural decrease of 
price, it will invite trade to enter which 
would not enter when the medium priced 
goods was so closely interwoven with the 
expensive in the display and interior layout. 

To more fully explain the rough layout 
of a store which followed this method and 
found it successful the following is given: 


The front of the store is devoted to gems, 
jewelry, sterling silver and gold and silver- 
ware. These are handled in wall cases and 
show cases. Behind the sterling ware along 
that side of the store comes the plated silver, 
in the center of the store some styles of 
toilet sets, and on the other side the gift 
department begins with the displays of vases 
and attractive lamps of the best quality and 
price of the department. The end of the gift 
department contains the cheaper merchandise. 
The gift department extends almost to the 
back of the store and so opposite it, and next 
to the plated silver, comes the glassware 
and the china, with the stationery in the cen- 
ter at the rear. 

Customers ‘have ‘to think of their pocket 


books, this jewelry store feels, and they. 


must be catered to. Unconsciously they know 
where to go in this store to find- something 
that -will meet their--need and the amount 
they feel they can spend. It is not so much 
a set fact as a feeling we have created which 
they seem to unconsciously follow when they 
enter the store. This idea also will draw 
customers with money into the gift depart- 
ment because it borders on the expensive 
departments and is so closely linked with the 
plated ware department and china and glass. 

So, in looking over the jewelry store when 
you open up a few mornings after reading 
this article, see it through the eyes of a 
prospective customer. Do you create that 
price atmosphere which makes things appear 
so relative and yet so distinctly apart? Does 
your store call the wealthy and the poor 
alike who want as much quality and beauty 
as they can get for their money? Does it 
draw the poor through the expensive mer- 
chandise to the more moderate without em- 
barrassing them and making them feel that 
their purchase is too cheap for your store? 
And ‘does it make the wealthy customer feel 
that she can go into the gift department 
without making her gift lose its prestige? 
This can be done—it is being done in selling 
—and can also be done in display and interior 
layout. It will take much study of.the store 
and the merchandise, much changing ‘and 
rechanging of layout and display of merchan- 
dise, but when the result is achieved it will 
be more than worthwhile—for no merchan- 
dising or displaying stunt or method is too 
much work if it is one more step in the line 
of advanced and progressive business methods 
which bring more customers into the store, 
and make those customers happier, if in a 
manner which they cannot define and alone 
can feel. 
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hese distinctive settings have made astonishing sales records— 
typical of the entire line—superb in workmanship—commer- 
cial in price—nationally advertised. 


X 
| 
Special displays at 
Chicago Gift Show - August 3- 8 inc. Kansas City Gift Show - August 17 - 22 inc. 
Philadelphia Gift Show - August 23 - 29 inc. San Francisco Gift Show - August 17 - 22 inc. 
Permanent Show Rooms 
NEW YORK CITY PITTSBURGH CHICAGO KANSAS CITY LOS ANGELES 


Howard G. Selden George R. West Sales Co., W. C. Owen, Inc., W.C.Whitfield, The Rombong, Henry C. Hubley, 
225 Fifth Ave. 954 Liberty Ave. 17 N. Wabash Ave. 1114 Grand Ave. Transportation Bldg. 
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DUNHILL. 
Z UNIQUE LIGHTER 


RACTICAL, handy and 
attractive — the Dunhill 

ee e Lighter instantly 
eals. Mechanically correct 

ir Ss designed to operate 
with one hand and carries 
enough fuel in its chamber 
for five hundred lightings. 


Silver plated Gold plated 
$10.00 $715.00 
Sterling silver 


$95.00 


ALSO IN SOLID GOLD 
U.S. A. Pat. No. 1022140 Others Pending And Other Combinations 


Engl. Pat. No. 143752 ss $ 
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Set No. 14622 
Price $6.00 
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Specialize in La Cross 

You can stake your reputation preciate the great sales possibil- 
on La Cross Manicure Sets—a ities in this line. zs 
line that you can depend on, and Get for free examination as- 
that you know will please your sortment No. 14 of fourteen sets 
customers. at $42.45 or assortment No. 

La Cross Manicure Sets have of eight sets at $15.85. Return 
an enviable reputation for _ at our expense if not interested. 
quality and ready _ salability. 
Dealers everywhere are cation SCHNEFEL BROTHERS 
them wonderful profit-makers. Newark, N. J. 
You can see for yourself the ex- New York Showrooms, 1270 Broadway 
ceptional quality—you can ap- at 33rd St. 
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C) Send me assortment No. 14 at $42.45. 
[J Send me assortment No. 8 at $15.85. | 


The above sets are to be sent for free hd | 
to be returned in 15 days Ww! 
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| a onl care to keep them. 
| Nz 


| Nail Files, Tweezer 
| Scissors, Nippers, 
| Manicure Sets 


ALFRED DUNHILL of LONDON Inc. 


Exclusive Importers and Distributors 
for the United States 


SOLE LICENSEE UNDER U.S.A. PAT No. 1022140 
295 FIFTH AVENUE 4 NEW YORK CITY 
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A New Business Getting Idea 
Taken from a Florist’s Ad- 
vertising Booklet 





It is funny how, in unexpected places, the 
verm of a very good idea can be found. 
The writer has often wondered how often 
‘ewelers are on the look-out for ideas, any- 
where, everywhere. It seems that jewelers 
are slower to accept any merchandising plan, 
any advertising stunt, or any publicity me- 
dium than any other group of shop keepers. 
Of course there are exceptions to every rule, 
and there are exceptions to this statement 
of the writer. 

But, the writer has learned in the thou- 
sands of interviews made in many lines of 
business in the preparation of merchandising 
and advertising stunt articles, that the jewel- 
ers read their trade papers less than any 
other business men, that they do not read the 
one cent mail which comes to their office, or 
home, that they do not look at the advertis- 
ing gotten out by merchants of any other 
line of business or read over their booklets 
and circular letters. 

Many a successful merchant has said to 
the writer that his stunt was not original, 
that he had gotten the idea, just the germ 
of the fundamental idea, from a merchant in 
a line of business absolutely foreign to his. 
Others have said that an idea which was 
excellent for another line of business but 
seemingly impractical for his line has per- 
sisted in sticking in his head, yet he could 
think of no way of making use of it until 
one day after he had mentally worked out 
many foolish plans the real idea took shape 
and his stunt was a success. 


But jewelers seem to have less time to 
mull over the merchandising stunts and ideas 
of other merchants, though there are many 
who are on the alert and recognize good 
merchandising ideas in other lines of business 
when they see them. Today jewelers must 
also be alert to see how these ideas can be 
utilized in their own line of business. 

And all this alertness is caused by, the 
event of the gift department into the jewel- 
ry store. 

Gift department merchandise requires more 
up-to-the-minute advertising than any other 
line of merchandise in the jewelry store. 
It requires unique displaying, advertising, 
constant window display of short duration, 
and more competition than the other stock 
of the jewelry store. 

The gift department, more and more, be- 
cause of its variety and price merchandise 
is becoming the popular source of gifts. So, 
the progressive jeweler must speed up his 
business stride to cover this new ground. 

In the writer’s mail the other day came 
a very attractive booklet from a large flor- 
ist in-her city. Merchandising and advertis- 
Ing stunts always being of great interest, 
she opened the booklet. 

The first thing which met her eyes was 
the statement : : 


“May Flowers 


—for Mothers’ Day, May 11th, and for 
Memorial Day on the 30th—for early 
graduations—and for every day’s need 
of sentimental tokens. Telegraph deliv- 
€ries to places far away.” 
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Mr. Jeweler, can you see the germ of an 
advertising booklet in that opening para- 
graph of the florist’s booklet? Can’t you see 
May Gifts instead of May Flowers? And 
instead of the “telegraph deliveries to places 
far away” you can say “select your gifts 
early, we will hold them until the required 
day.” 

“Flowers are very appropriate, but what 
is more desirable than a lasting gift and 
remembrance from our gift department?” 

The booklet was only eight pages, with 
the cover bearing no word, only on the out- 
side, front and back, a very attractive floral 
picture. 

On the eighth page of the booklet, facing 
the blank inside cover, is the following: 


If you wish to be reminded of cer- 
tain Birthdays, Anniversaries, etc., 
for which flowers are most appro- 
priate, fill out and send this form 
to us. 


Jas. Smith, Florist 
674 Main Avenue, 
Passaic, N. J. 


Please remind of the following dates: 


Wedding Anniversary Month....Day... 

Wife’s (or Husband’s) 
| Pere rere Month....Day.. 

Mother’s Birthday...Month....Day... 

Month....Day... 

Month....Day... 

Month....Day... 

DN, hatingabeabreseead se 

RN iiss sa Pienaar 

PHONG! 66.00 apes eranreawe 


“Our Gift Department has something ap- 
propriate for each of these occasions.” could 
be added to this idea and the jeweler would 
be cashing in on the stunt of a merchant 
of another line and pushing his gift depart- 
ment sales—which is one of his ideas that 
will make a success of the department and so 
his store. 

Suppose, Mr. Jeweler, you sent out a book- 
let, with that idea carried out in the first and 
last page, and two illustrations and descrip- 
tions on each of the other six pages of an 
eight page booklet? Suppose you sent that 
booklet to the names appearing on your 
ledger, or those who have bought in your 
store. Suppose you showed four of your 
most attractive gift department articles and 
two new pieces of jewelry which make at- 
tractive gifts. Suppose you only got 25 per 
cent of those reminders back properly filled 
out, wouldn’t that mean quite a little to your 
business ? 

Don’t slight your jewelry and silver de- 
partments in such a booklet, but utilize it 
principally for your gift department. 

And what shall you do with the remind- 
ers when you get them back from your cus- 
tomers? Those reminders should be placed 
in a numerical card file and each morning 
looked through quickly. Two weeks in 
advance you should call up your party and 
remind of the coming date. If the persons 
are very busy ask if they wish to be re- 
minded again within a few days of a week. 
In that manner you act as a reminder and 
make them feel obligated to you. 

That idea is very good for a florist? Yes, 
but it is also very good for a jeweler with a 
gift department. Flowers or some little re- 
membrance from the gift department are the 
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first things one thinks of to send as a gift 
for all occasions. 

How many jewelers will think of this idea 
in connection with their booklets advertising 
their gift department merchandise? 





Fourth Annual Show of the 
Gifts, Artwares and Novelties 
Association of Chicago to 

Be Held August 3-8 


JNTEREST in the Chicago Gift Show has 
thus far been greater than early indica- 
tions of the show in previous years. The 
headquarters of the Gifts Artwares and 
Novelties Association, 10 S. La Salle St., 
‘Chicago, reports an ever-increasing number 
of inquiries from both manufacturers and 
buyers regarding the show. An attendance 
surpassing that of all previous years is guar- 
anteed by the present inquiries from buyers. 
A show of diversified exhibits is assured by 
the almost 100 exhibitors, representing sev- 
eral hundred leading manufacturers, who 
have already actually contracted for exhibit 
space, and the great number who are negotiat- 
ing with the association officials for space. 

“The gift buyer is keenly appreciative of 
the features of the Chicago Gift Show which 
has been designed for his benefit,” said a 
representative of the association. “It has 
become our ambition in the development of 
the Gift Show at the Hotel Sherman during 
the last three years to make this event a real 
convenience in the work of the gift buyers. 
This year, more than ever, the buyers have 
shown an intense interest in the facilities of 
the Chicago Gift Show to bring a repre- 
sentative showing of the latest merchandise 
to a point where it will be accessible to the 
great bulk of gift buyers. 

“The last three years have seen a marked 
increase in ‘the number of dealers in gift 
merchandise. This is proportionate to a 
growing demand of the consuming public. 
A show which is conducted in the greatest 
market nearest the center of population, is 
a distinct service to the busy buyer.” 

Work on the Hotel Sherman, Chicago 
Gift Show headquarters, is being rapidly 
rushed to completion. Buyers visiting the 
Chicago show this year will find new com- 
forts and conveniences at their disposal. 

Buyers and manufacturers desiring de- 
tailed information regarding the Chicago 
Gift Show are invited to address the secre- 
tary of the Gifts Artwares and Novelties 
Association, 10 S. La Salle St., Chicago. 





In keeping with their enterprise and policy 
to give the purchasing public the best pos- 
sible service, J. O. Endris & Son., Pearl St., 
New Albany, Ind., have established a gift 
shop on the second floor of their store. 
Home-like in its arrangement the depart- 
ment is cozy and attractive. Settees and 
windsor chairs are in the shop for the com- 
fort of visitors and patrons, while mahogany 
tables carry articles for display in such a 
manner that their individuality is best ex- 
hibited. Rich draperies of terry cloth adorn 
the windows of the room and ornamental 
lights add to the cheerfulness of the sur- 
roundings. The walls and ceilings have 
been redecorated in gray, while the floor is 
covered with a heavy carpet to match, 
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Established 1864 
RETAIL 


WHOLESALE 
JEWELERS’ | WESTERN JEWELERS’ 
Trunks, Tele- ae ses Showcase and 
scopes, Trays CEPT ANAS Window Dis- 
and Cases 427-429 Plum St. “\#/\)k/ play Trays. 
Combination it Poker Sets 
Game Chests om aS id) and Racks 


























We have new trays for the show case, new 
trays for the wholesaler, we have made many 
improvements on the old numbers. Our years 
of experience, the use of only the finest mate- 
rial and the most careful workmanship, assure 
you of the best. 


Send for your copy of the new Supplement. 
We take pride in saying 


If Its Stamped WES RAV It’s Made Right 


PRODUCTS 
Cincinnati, Onio. 
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HERSCHEDE CLOCKS 


Both cases and movements are made complete in our factory 
which was designed and built by us exclusively for the manu- 
facture of fine clocks. 


HERSCHEDE CLOCK CASES 


Are of exclusive design and have been the recognized leaders 
in the art for years. They are made of solid mahogany. 


HERSCHEDE MOVEMENTS 


Are made on specially designed automatic machines and 
finished by hand, insuring the greatest accuracy and finest finish 
at minimum cost. Solid cut steel pinions used throughout. 


HERSCHEDE CHIMES 


Made from “Triple Process” refined metal of our own formula, 
together with the most careful tuning by one of Cincinnati’s 
leading Professors of Music, are really very beautiful. 


CHIME HALL CLOCKS HALF-HOUR STRIKE MANTEL CLOCKS 
List $190.00 to $1710.00 List $17.00 to $57.00 

CHIME MANTEL CLOCKS DESK CLOCKS With fine 11-jewel Lever 
List $78.00 to $126.00 Escapement List $26.00 to $34.00 


a ee ee Send for our latest Hall and Mantel Clock Catalogs 


THE HERSCHEDE HALL CLOCK COMPANY 
NEW YORK SALESROOM CINCINNATI, OHIO yoo Py 











586 Fifth Ave., N. Y., Robt. E. Wilkes, Mgr. 









































That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 


ak MS. y rH bers of the trade generally communicate with THE 
Fa p JeweELers’ CrrcCULAR regarding any advantageous 
D : device or plan which they are utilizing in con- 
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The Jeweler and Modern Competition 





Some Observations by a Seasoned 


Written Expressly for The Jewelers’ Circular 
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HOUGHTFUL jewelers are questioning 

themselves these days. Recent conversa- 
tion with various members of the trade seems 
to indicate that among the most vital ques- 
tions to which answers are being sought are 
those which I shall speak of below, replying 
to them as observation and study of the 
situation dictates. Jewelers differing from 
the statements made will do the trade a favor 
by giving THe JEWELERS’ CircuLar their 
opinions and the reasons for them. 

Gift shops, souvenir shops, department 
stores, haberdasheries and other retail con- 
cerns, are competing strongly with the 
jewelry stores for patronage. What is the 
best way to meet such competition ? 

“I fight fire with fire,” says one jeweler. 
‘I try to beat them at their own game. 
There’s my gift shop corner over there. I 
keep that separate from the rest of my store 
and stock. It’s a little separate shop in that 
alcove. You see it even has an entrance- 
way arranged, with the sign ‘GIFT SHOP’ 
over it. I'll match up my gift shop for 
prices and for novel articles and unique de- 
signs and interesting features. If folks want 
gift shop goods, they find they can get them 
here. I advertise the department and push 
it, and it not only sells a lot of stuff, but 
it’s a feeder for the rest of the store. 


66H] ABERDASHERS’ competition? I 

can’t prevent the men’s wear store 
from selling a lot of 50-cent cuff links and 
10-cent collar buttons, and I don’t know as 
I want to, but I can hold away from them 
most of the business on anything better than 
that cheap stuff. See that showcase with 
the sign over it, ‘Men’s Dress Accessories’ ? 
Look it over. There is a price on every 
item in it, and there are assortments of the 
cheap things to show that I can sell as cheap 
as anyone if they want such goods.’ But 
right alongside are better and more attract- 
ive lines, and the man who thought of buy- 
ing fifty-cent separable cuff links usually 
pays a dollar or a dollar-fifty when he sees 
the good and the cheap side by side. I mail 
a letter once in a while to the men, telling 
them about this showcase and reminding 


them that the value and appearance of a 
man’s dress accessories is just as important 
to him as such things are to a woman’s ap- 
pearance. Of course, I don’t get all that 
trade, and, as I say, the haberdasher picks 
up a good deal, but I try to see to it that 
my advertising and my windows show men 
that I am headquarters if they want anything 
more than cheap jewelry, and that I sell 
popular-priced stuff just as cheap as any- 
one.” 

“That’s pretty good,” I told this jeweler 
“Do you pay your respects to department 
store competition in any special manner?” 
“I do in a way,” he replied. 


oe] KEEP hammering away on the idea 

that the buyer of jewelry ought to buy 
from an expert. ‘Do you know ten karat 
gold from 18 karat when you see it?’ I ask 
them. ‘Do you know that gold may be called 
“solid gold” and be anywhere from eight to 
18 karat?’ ‘Do you know the difference be- 
tween gold-plated and gold-filled jewelry, and 
do you know the different grades in gold- 
filled?’ ‘Can you tell white gold from sil- 
ver?’ I ask such questions and then I call 
their attention to the fact that the buyer of 
jewelry has to depend upon the knowledge 
and upon the frankness (I don’t say honesty) 
of the seller. I tell them that we are jewelry 
experts, that it is our business to know all 
about jewelry and silver and gold and all 
such metals and combinations of them. And 
I emphasize the fact that back of our say so 
are years of experience, a reputation we want 
to maintain, and a promise of guaranteed 
satisfaction. ‘You can get doctored a little 
cheaper at the drug store,’ I tell them, ‘but 
you go to a physician because he is a spe- 
cialist in doctoring. We are specialists in 
everything in gold, silver, precious and semi- 
precious stones and in everything generally 
found in a jewelry store. Advertising along 
this line helps us hold trade.” 

All this seems to resolve itself into the 
decision that the way to meet these forms of 
outside-the-trade competition is to do what 
they do for the public and to do it better. 
When that is done it wins the business. 


66 HAT kind of merchandise shall I 

carry?” the jeweler is asking him- 
self as he contemplates developing a gift 
shop department. 

It may not be possible here to be specific 
in a reply. A detailed list of the things a 
jewelry store gift shop should sell is not a 
matter for arbitrary decision, but certain 
principles may be accepted as correct. 

The gift shop should cary no trash, no 
cheap looking stuff. Goods may be inex- 
pensive without looking cheap. Many at- 
tractive gift shop items are sold at low 
prices, but they are good of their kind. Much 
depends upon how these inexpensive goods 
are dressed up for sale. You see what 
I mean when you note the fact that in 
some cases you can buy in a Woolworth 
store an article that for practical use is the 
same thing at ten cents that might sell for a 
quarter or more when dressed up in a gift 
box, with a fancy card and a verse inscrip- 
tion. Your gift shop goods must be entic- 
ing in appearance, whether they possess in- 
trinsic value or not. 

It is worth while to have popular priced 
goods in the gift department, because price 
is one thing that draws people to such a 
place. They want to get something that will 
make a nice little gift and that will not cost 
a great deal of money. That is the basis of 
the gift shop idea, attractiveness, individual- 
ity, unique character taking the place of in- 
trinsic value. 

Gift merchandise must be “different,” 
novel, alluring in package and unusual in 
style. It is advisable, too, to avoid showing 
too many duplicates of the same thing, un- 
less it may be something scld in dozens. 
People who seek distinctiveness, even in low- 
priced merchandise, will buy more quickly if 
one or two of a kind confront them than if 
faced by the fact that dozens will be sold, 
depriving their gift of its value in. being 
unusual. ? 

In buying for little gifts the jeweler should 
search the markets and study the trade jour- 
nal advertisements in order to find and buy 
new things, novelties, so as to be the first 
to show them. Novelty and originality are 
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Storekeeping Department. 
watchworas in gift shop stock. Some houses 
have the reputation for the continued pro- 
duction of novelties, new things. It pays 
to keep in touch with such concerns and to 
buy what is new while it is new. Let some- 
one else trail along and be the one to have 
the novelties after the novelty has worn off, 
and consequently be the one to carry over 
and take the dead stock loss on such stufi. 


HE jeweler who buys gift stock habitu- 

ally in one market soon discovers that he 
lacks variety, and is distanced by the com- 
petitor who buys everywhere that he finds a 
desirable item. Gift shop stock cannot be 
standardized like a stock of fountain pens 
or safety razors. There must be constauit 
change, and that is secured only by search- 
ing everywhere for worth while items. 

This necessity raised the cost of buying, 
because it involves little shipments from 
here, there and everywhere, but concentrated 
buying or quantity buying for the jewelry 
store gift shop department is fatal to the suc- 
cess of the department. Search your mar- 
kets and search for new markets, and scan 
the trade news and trade advertisements and 
the retail advertisements of tlic shops in the 
larger cities where the latest products are 
offered. 

There must be some jewelry stores where 
a gift department would be an undesirable 
addition. What stores, for example? 

The exclusive jeweler, of course, does not 
want or need the gift shop. His idea is to 
sell only high class merchandise to people 
wanting the best and able to pay for it. He 
wants to establish the feeling that wherever 
his name appears on merchandise or on a 
box, it indicates that quality is present. Such 
a store may be highly successful in a large 
city, though the limit of its appeal prevents 
it from being a money-maker in a siiia!l 
place. 

The very small store, too small to spare 
space for a separate gift shop department or 
for one or two tables of such goods, will 
have to pass up that line. Its space will be 
more profitably used in the more efficient 
handling of such goods as it must carry. 
When a store is to small for the legitimate 
jewelry business and the gift shop to oper- 
ate with a distinct dividing line between 
them, it must needs be either a jewelry store 
or a gift shop. It cannot be both. 

The jeweler who is in business in a small 
town where the different kinds of stores keep 
pretty much to their own lines may find it 
wise to avoid antagonizing a well managed 
gift shop by starting such a department, par- 
ticularly if the gift shop management seem 
disposed to avoid going into jewelry and 
competing with the jeweler’s more specific 
lines. There are still towns where the pub- 
lic sentiment will reproach a merchant for 
taking on a new line when that line is al- 
ready being handled satisfactorily by another 
merchant. 

Location is sometimes against a gift shop 
department. A jeweler in a downtown office 
section, having a. good jewelry business, 
would probably find a gift shop line a poor 
proposition. On the other hand, a jeweler 
in a resort town might find that gift shop 
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Knowledge of Your People Essential 
to Successful Window Display 
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[ order to dress a window to the utmost 

advantage, a jeweler should first make 
a psychological study of the class of people 
to whom he intends to appeal. The par- 


For years the attractive window displays 
of Smith-Patterson’s have been one of the 
firm’s greatest assets. Many thousands of 
customers have undoubtedly been lured into 


A SPECIAL DISPLAY OF ATTRACTIVE SILVER BY SMITH-PATTERSON CO., BOSTON, MASS. 


ticular environment, too, must be taken into 
consideration. These preliminaries are most 
essential as a foundation. , The rest of the 
task henceforward becomes comparatively 
easy, says Merton Lovell, of the Smith-Pat- 


terson Co., Boston, Mass. 


the store on account of the artistic arrange- 
ment of the goods displayed. 

An illustration of Mr. Lovell’s mode of 
operation is afforded by a reproduction of a 
photograph of the Elks’ display. Knowing 
that thousands of Elks would be in the city, 


SPECIAL DISPLAY OF SILVER PRIZES FOR ELKS’ REGATTA, BY THE SAME CONCERN 











 —_— 


ys 
he 
of 
to 


OO OT 





Storekeeping Department 








—— 





Mr. Lovell naturally featured a color scheme 
of purple and white as the background for a 
splendid display of sterling and plate, many 
of the pieces being prizes for the regatta at 
the South Boston Yacht Club taking promi- 
nent positions. 

In addition, photographs of different types 
of sailing boats were mounted on deep pur- 
ple mats. The base of the window was 
draped in white satin, while the back was 
a series of white streamers tied with purple 
flowers. In the center of the background 
hung a magnificent mahogany and bronze 
Elks’ shield, with purple and white stream- 
ers draped from each side to the ends of the 
window. All of the silver pieces were 
mounted with Elks’ shields, and included in 
the display were console sets, roll trays, 
vases, loving cups, candlesticks, water 
pitchers, sandwich plates and bowls. 

It is surprising how many people forget 
some important gift until reminded by a 
well-planned window display, says Mr. Lo- 
vell. Different classes, of course, are 
reached by various methods. While one per- 
son will go into raptures over garish dis- 
plays, another will be charmed by quiet 
simplicity. 

One often hears outside a window: This 
appears to be a fine store. Let's-go in and 
look around. If such persons are well re- 
ceived it is almost certain that they will 
pay another visit. It is well, too, to cater 
to the “drifter” by observing local affairs 
and interests. Many additional customers 
can be secured in this way. 

But the never-failing magnet, in nearly 
every case, is an attractive front window. 
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goods would develop business excceding the 
regular jewelry business. 


SOMETIMES a jeweler talks to me about 

the gift shop idea as if he believed it 
would be the solution of all his worries 
about a profit. Ordinarily the man who 
cannot make jewelry pay wil! not be able to 
make gift shop goods pay. There is more 
in the man and in his business getting ability 
than in any line he can carry. 

The jewelry business as a specialty Susi- 
ness offers great opportunites and always 
will for the man of real mercantile ability. 
Gold and silver and precious stones ard time- 
pieces comprise a field that 1s properly in a 
class by itself. Nothing will be able to take 
the place of the jewelry store as an institu- 
tion, though competing stores will reach into 
that field and grab enough of the trade, per- 
haps, to make it necessary to reduce the num- 

t of exclusive jewelry stores, or to in- 
crease the number that take on side lines to 
add to their sales volume.—F. Farr. 








Line land and haul away same. Call 816 
‘ncoln Way East—Adv. in South Bend 
(Ind.) Tribune. 
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When Customers Quote Catalogs 
I WENT into a jewelry store recently with 

what I acknowledge to have been an ul- 
terior motive. I had no idea of buying 
silverware, but I wanted to see how the 
salesman would act if I quoted mail order 
catalog prices and argued in favor of such 
buying. 

I asked to see some plated silverware, 
about a 26-piece dinner set, I thought. That 
was what I had looked up in the catalog. 

“Yes, sir,” responded the salesman, lead- 
ing me to a show case of silverware. “Now 
here is a sample of our Excelsior pattern. 
The twenty-six piece dinner set in this de- 
sign with a reliable plate, doube-A on heavy 
solid nickel blanks, priced at $18.” 

“Excelsior is the right name,” I said. 
“They’re higher in price than I'll pay for 
that set. I can get that same thing from a 
mail order house for $10.50. It looks to me 
as if you were robbing the public.” 

Well, the salesman went up as high as his 
price. The things he said were tactless if 
nothing worse. I saw I had him irritated 
enough without staying any longer. But I 
didn’t believe he was representative. I be- 
lieved that most jewelry store salesmen 
would show better salesmanship, even under 
similar circumstances. I hunted up another 
store. 

There I fell into the hands of a young 
man who may not have had as much ex- 
perience as he will have some day, but who 
certainly knew his business already well 
enough to suit me, 

This young salesman showed me, at my 
request, that same Excelsior pattern and the 
price he quoted on the first 26-piece set he 
displayed was not much different from that 
in the other store. It was $16. 

“Too high,” I said. “I can get a 26-piece 
set in that pattern from the M. O. house 
for $10.50.” 

I expected him to say, “Then, why the 
dickens don’t you get it?” Instead he said, 
“Yes, I think that is true, but you know 
there is a difference. I am sorry that we 
haven’t today a set like that one you men- 
tion. But IJ have the mail order catalogs 
here and I can show you about it.” 

He pulled out a big drawer and from it 
extracted a mail order catalog, while I began 
to wonder what kind of a salesman this was 
who seemed to be perfectly willing to talk 
mail order quality and to match prices. 

“We keep all the latest mail order catalogs 
here handy all the time,’ said he. “Then 
when a customer quotes them, we can find 
out just what he has in mind. Now, take 
this Excelsior pattern, the twenty-six piece 
set offered by the mail order house for 
$10.50. Here it is. You see this set is the 
same number and same assortment of pieces 
as ours and I don’t wonder you think they 
are alike, but this mail order set has solid 
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knives, it is not in any roll or case, it has a 
20-year guarantee. Now take their set 
about like ours, with hollow handle knives, 
$14.50. Extra for case or roll, $1. That 
makes it cost you $15.50 and the 50 cents 
difference would easily be used up in express 
charges. But it is worth more than 50 
cents to be able to see the goods before 
buying them, to have them delivered into 
your hands in good order, and guaranteed 
by a reliable home dealer you can see at any 
time. And speaking of guarantee; this set 
of ours bears a 25-year guarantee, while the 
M. O. house set carries only a 20-year 
guarantee. 

“If you really preferred to buy the cheaper 
set, we can get you one like that mail order 
$10.50 set, only with a 25-year guarantee, 
for a price not much than theirs, if any. I 
can look it up for you.” 

But I stopped’ this ambitious and efficient 
young salesman, after discovering that he 
could explain all about the difference be- 
tween the solid and the hollow handle 
knives, and every other difference between 
the mail order way of buying and the home 
store way. I had to hedge some to get 
away without buying after I had been so 
sure at first that I knew what I wanted. 
But after J got away, I did not forget the 
store where they meet you a little more 
than half way when it comes to discussing 
mail order competition in silverware. With 
more such store service there would be a 
good deal less money sent out of town. 


Clerks Who Drive Away Trade 

LADY went into one of the leading 

jewelry stores in the city where she 
lived to purchase some fruit knives. The 
price was no object if she could find a de- 
sign in solid. silver which appealed to her 
especially, if not she would get something 
less expensive with pearl or ivory handles 
or even plated ones would do. She was 
absolutely “sold” on some fruit knives when 
she entered the store. 

The salesman at the counter was writing 
and paid no heed to her approach although 
he saw her, so she was obliged to speak first. 
She stated her wants definitely and asked 
to see what they had. The salesman an- 
nounced in a bored way that they had noth- 
ing in stock at the present time and returned 
to his writing. The customer inquired 
politely when they expected to have them. 
He didn’t know—not much demand—He 
was so very indifferent that the lady was 
disgusted and of course went elsewhere. 

The store lost a sure sale through the 
salesman’s rudeness. It would seem such a 
simple matter to leave a good impression on 
the customer by merely giving her polite 
attention. The salesman might easily have 
inquired if the customer had any special 
pattern in mind. If immediate shipment was 
not expected, produce a catalogue and offer 
to send a special order. 

Such polite attention would have stored 
up good will and would surely cause the 
customer to remark to her friends, “They 
are so attentive and polite at Blank’s. Noth- 
ing is too much trouble.” 

Watch out and see if any of your clerks 
are hurting your business through their in- 
civility. Good manners will pay very satis- 
factory dividends, not only to you in a 
larger volume of sales, but to your salesmen 
in the shape of bigger salaries. 
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Cost of Doing Business and Stock Turnover 


An Address Delivered by B. A. Weathers, of the Seth Thomas Clock Co., Before the Recent Convention of the New Jersey Retail Jewelers? 





Association, Held at Asbury Park, N. J. 
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A> a boy in a small town in Florida I 
always looked up to the local Jeweler— 
his was a nice store, he knew how to do 
things with a fellow’s watch that had been 
dropped, he was a dignified man. Such, I 
believe, is the layman’s opinion of the 
jeweler throughout this country. More in- 
timate association with you in business has 
not diminished but rather enhanced my 
respect for the jeweler. I have pondered 
this unique position of the jeweler in the 
business world of today and I recall the 
age of the trade and its dignity of the 
past. You have indeed a history to live up 
to. 

Going back to the days of William the 
Conqueror, 1066, we find the jewelry trade 
so well organized that they constituted one 
of the strongest Guilds of Europe. Trade 
Guilds were important factors in the de- 
velopment of commerce and business between 
the nations of Europe. Without interna- 
tional banking systems these trade associa- 
tions early established from necessity, letters 
of credit and exchange. One of the most 
important and far reaching of these Guilds 
was that of the Jewelers. Throughout 
Europe—England, France, Italy, Spain, were 
well established and functioning Jewelers’ 
Guilds for the interchange of mer- 
chandise. The craftsmanship of the jeweler 
in the ancient days was so highly appre- 
ciated that they enjoyed special privileges 
from their governments such as bounties, 
freedom from taxation, etc. 

A dignified profession! May I not, how- 
ever, submit to you a motto to keep 
constantly in mind: “Dignity, but not dead- 
headedness.” Without doubt, you are all 
sufficiently imbued with the spirit of your 
calling to make definition of the word “dig- 
nity” unnecessary, but the slang expression 
“deadheadedness” may require some inter- 
pretation. Since railroads and other common 
carriers had their tariffs and rates regulated 
by Federal and State Commissions, the prac- 
tice of free transportation has been wisely 
abolished. A deadhead in those days was 
one who-did not pay his way. Incidentally, 
you may recall that the railroad assumed no 
responsibility for accident to such a pas- 
senger, or to his property, for the reason 
that he had not paid his way. 

Your association and the public have like- 
wise no right to assume any responsibility for 
the jeweler who is a deadhead. Whatever 
your political persuasions might be, I think 
you will all agree with me that our Presi- 
dent, Calvin Coolidge, by his statements, 
and better still, by his actions, has brought 
home to the American public in a new and 
striking manner, every man’s duty not to be 
a “deadhead”. ‘“’Do the day’s work” is the 
expression which epitomizes his character 
and principles, according to one of his po- 
litical reviewers. Do the day’s work, 
according to the best concepts of your pro- 
fession or business. Every man’s duty to 





himself and his community is to make the 
most out of his life. 

You jewelers are in business for one pur- 
pose primarily, and that is to make money. 
Your standing in the community is _reck- 
oned on that basis. I regret to hear it said, 
far too frequently, of a jeweler who has 
been successful that he never made his 
money out of his business but out of real 
estate or outside business enterprises. This, 
however, is never a fair statement. Any 
professional man having accumulated some 
capital out of his business or profession, 
makes investments in other fields, frequently 
with profit. Nevertheless, too few jewelers 
do make the success out of their jewelry 
business to which their training, capital and 
perseverance entitle them. I submit that 
it is for the reason that they are not com- 
pletely doing their day’s work and _ that 
they are in a varying degree deadheads. 
The object of this association is to show 
new and better methods by which the jew- 
eler may become a real merchant and better 
do his day’s work. Dignity without dead- 
headedness ! 

As a background to the subject of my 
address, I would wish to classify the jewelry 
business. On the chart here shown is the 
silver dollar. It is indicated that for food 
the American public spend 38.2 cents out 
of each dollar. For rent an average of 21 
cents. For clothing 16.6 cents. For fuel 
and light 7.3 cents. There only remain 17.7 
cents to cover all other items for our daily 
requirements and comfort. Consider some 
of these items of expense that must be taken 
care of by 17 cents out of each dollar: 
Education, charity, amusement, furniture, 
medical expense, automobiles, radios, and 
the like. Some of these items you have 
come to consider as absolute necessities 
quite as vital in your scheme of life as 
clothing or food. Remember, gentlemen, 
that in the competition for the American 
public’s 17 cents of each dollar you are 
actually in competition with automobile row, 
the furniture dealer, the cosmetic depart- 
ment of the department stores. Few of you 
are accustomed to budget your expenses. 
It is not a habit of the American public. 
It would, nevertheless, be extremely inter- 
esting to you to classify for a period of a 
few months your personal check book and 
realize to what an extent your income goes 
for food, clothing and shelter. 

The American public is, however, extrav- 
agant. When we state that their standard 
of living is high we mean that the sector 
of the dollar not required for food, clothing 
and shelter is greater than in other coun- 
tries. In this lies the hope of the jeweler. 
Although in competition with the furniture 
dealer, the automobile, and numerous other 
items, there is nevertheless an immense 
amount of wealth invested annually in the 
jewelry stores of America. And there is 
a tendency on the part of the public to in- 











crease this sector. The jeweler must get 
his share, and more too, let us hope, of this 
increase. Practically, however, no other 
retail trade limits its business to luxuries 
to the extent of the jeweler. Business de- 
pression or hard times react immediately on 
you. Let us therefore frankly admit that 
there are serious impediments and draw- 
backs to your merchandising, and _ then 
consider what means are available for count- 
eracting and overcoming these impediments, 
It is generally admitted that there is no 
other ¢lass of retail business where the 
cost of doing business runs so high as in 
the jewelry trade, due, without doubt, to 
the fact that we are dealing in a very large 
measure with luxuries. 

When the National Retail Jewelers’ As- 
sociation five years ago employed the facil- 
ities of the Harvard Bureau of Business 
Research for an examination and report on 
the operating expenses in retail’ jewelry 
stores, they took a step which, in my opin- 
ion, was of far greater significance and 
importance to you as merchants than all 
their other work combined, which has been 
concededly of tremendous influence and im- 
portance. The early reports were of little 
actual assistance to your trade because of 
the necessity of establishing among the 
jewelers a uniform method of accounting by 
which analysis and comparative statements 
might be made. After five years, however, 
of consistent and conscientious work and 
development by your National Association, 
Bulletin No. 47 of the Harvard Business 
Bureau now contains a comprehensive and 
typical statement of the cost of doing busi- 
ness in retail jewelry establishments through 
out the United States. The study and 
analysis of these five years enables the 
Bureau to make specific recommendations to 
you as to the conduct of your business, in 
a manner much more convincing than it 
would be possible for me. Frankly, my 
views and opinions have their origin pri- 
marily and almost exclusively from this, the 
only authentic record of the retail jeweler’s 
operations. 

Permit me to say parenthetically, that the 
study of these records from year to year 
has been of unusual interest to the officers 
of the Seth Thomas Clock Co. 

Our product is made for and sold by the 
jewelry trade. The clock business has for 
over a century, throughout the life of: our 
company, been associated with the, jeweler. 
The science of horology is an intricate and 
painstaking art. The repair of watches 4 
clocks is truly a profession. The jeweler 
must repair clocks; he should derive any 
profit from their sale. This is true ot al 
watch and clock makers alike. But, this 
research into the cost of doing business by 
the retail jeweler has been of particular 
significance to us in view of our umigué 
policy of recommending prices. Your pros: 
perity is our life. Prices fair to you 














Storekeeping Department 











fair to our product in their popularity with 
the public, must be established and main- 
tained. ; 

| am going to assume that you are in- 
dividually thoroughly familiar with the 
details of this Bulletin from your own study 
of the same. I show you here a chart rep- 
resenting the typical operating statement for 
2) retail jewelry firms for the year 1923. 
Of every 100 dollars of sales, $61.70 rep- 
resent the cost of the merchandise itself. 
The gross margin is accordingly $38.30 on 
every $100 of sales. Total expenses of every 
kind and nature total $36.40, leaving the 
very small white sector of $1.90 on every 
$100 of sales. 

Without any intention of criticising the 
Bureau’s accounting practices, I do think it 
important to point out a few salient factors. 
Of the total expense of 36.4%, 17.1% covers 
total salaries and wages, or nearly 48% of 
the total. This includes the proprietor’s 
salary, who not infrequently carries on all 
the work of selling and management. This 
may amount to as much as 15% of total 
sales and probably averages 10%. 

Again, a large item of expense is inter- 
est, 4.6% of sales. This includes a full 
allowance of interest on capital invested in 
business as well as interest paid out on 
borrowed money. 

So, as a final result, the paltry 1.9% net 
profit at the end of the year must be reck- 
oned as not so bad when the proprietor 
considers that he has had a reasonably com- 
fortable living out of the business and in 
addition has secured as much from the cap- 
ital invested in his business as he could 
have had had he his money invested in safe 
securities. 

The Bureau makes a further analysis of 
a subdivision of the 290 firms reporting. 
One hundred of the 290 firms ‘showed a net 
loss for the year. These were segregated 
and their common figures arrived at. It 
was found that the gross margin was only 
35.9% and the cost of doing business 40.9% 
of sales, resulting in a net loss of 5%. 

On the other hand, 120 of the 290 firms 
reporting were found to have net profits in 
excess of 19%. On analysis, these firms 
were found to have a gross margin of 40.6% 
and operating expenses of only 32.6%, which 
resulted in a net profit of 8%. 

A wide disparity is accordingly apparent. 
It would appear that a considerable number 
of businesses can be operated very profit- 
ably indeed. The difficulties of the manu- 
facturer in establishing resale prices is 
therefore seriously complicated. 

Can it be that a considerable number of 
the 100 showing net losses, are deadheads ? 

On the next circular chart is shown the 
P* sid receipts of a typical jewelry store. 
Mf every $100 of revenue of the repair de- 
partment of the jeweler, total salaries, wages 
and supplies, and indirect expense, amount 
to $89.80, leaving a net return of $10.20 
'rom every 100 dollars of repairs. 

_ On its face, the repair department of the 
Jeweler would appear profitable. In my 
— however, this is deceptive and I find 
«ee sttegie report that where there 
126% ae oss of 5%, repairing profits were 
of 89%, be reas where there was a net profit 

/“, repairing profits were only 8.7%. The 
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- volume is necessarily limited ; it has as a rule 


about reached its maximum. My objection 
to it for the jeweler is that it diverts his 
attention from the legitimate objects of his 
business—merchandising. For what purpose 
“does he maintain an expensive establishment 
—high rent, expensive fixtures, an invest- 
ment in merchandise? I am not unmindful 
that for many a jeweler, the very small man, 
his repair receipts carry him. Hire a re- 
pair man—the profit on the sale of a dia- 
mond, a set of silver, or on a few clocks, 
will pay the repair man’s wages for the 


week. Keep yourself out of the repair 
department. Keep out in front of your 
store. Meet and know your customers. : 


Study your stock and see that it is prop- . 


erly displayed. Watch your windows; make 
them attractive, and change frequently. Ad- 
vertise judiciously. Use direct mail litera- 
ture appropriately. Write personal ‘letters 
to the bride and groom’s friends. - Remém- 
ber the letter to your customer that reminds 
him of birthdays in his family that he cele- 
brates by the purchase of a present. 

Cost of doing business runs hand in hand 
with stock turn. As the jewelry store’s 


cost is higher than in any other -retail trade, 


so is the stock turn lower. I show you 
here a chart published recently by the Dart- 
nell Service Corporation, which is the result 
of an exhaustive examination on the part of 
the National Cash Register Co. 

If any retail business has a slower stock- 
turn than the jewelry business it apparently 
did not come within the survey of the above 
mentioned concern. 

In connection with the segregation and 
analysis made by the Harvard Business 
Bureau of the 290 firms reporting, it is sig- 
nificant to note by this chart that the 100 
firms showing a 5% loss, the stock-turn 
was only .8 times a year. That for the total 
number of 290 firms where the net profit was 
1.9%, the stock-turn was 0.9 times a year; 
and for the 120 firms showing net profits of 
8%, the stock-turn was 1, time a year. This 
means that for each .1% increase of stock- 
turn you can consider a gain in net profit 
of 7%. You may be interested in the sum- 
mary made by E. M. Skinner of Wilson 
& Co., of means by which stock-turn may be 
increased—as follows: 

“(1) Avoid the lines which are inherently 
slow-turning; (2) buy merchandise because 
it is needed, not beeause it is attractive; (3) 
finance according to mathematical calcula- 
tions instead of by impressions; (4) budget 
sales, purchases, and expense quotas by sim- 
ple method showing at all times amount 
“open to buy”; (5)' to increase working cap- 
ital look first to the present rate of turn- 
over.” 

That this cost of $36.40 out of every 100 
dollars of sales is enormous, is known to 
you all. A number of reasons have been 
suggested by the editors of the Harvard 
Business Bureau of Research. The seasonal 
business of the retail jeweler is one of the 
most obvious difficuities. It is set forth 
in Bulletin No. 47 that in the month of De- 
cember, sales in the retail jewelry stores 
are three times that of.any other month. 
Business for the first six months of the year 
is only 38.8% of total annual sales. The text 
of the Bulletin reads as follows: “The dis- 
parity in sales between December and the 
other months makes the management prob- 
lems of the average retail jewelry store 
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especially perplexing, since it is difficult to 
expand and contract the stocks of mer- 
chandise and the salesforce in accordance 


with such seasonal variations in sales 
volume as are shown in the chart?” 
It is important accordingly, for the: 


retail jeweler who desires to reduce his 
cost of doing business to select such mer- 
chandise for his stock as may have a year 
round consumer demand. It is* submitted 
that items of utility’ carried by. the jeweler 
are such merchandise—silverware, watches, 
clocks. With your permission I would like 
to exhibit an enlargement of a chart appear- 
ing as our advertisement in the JEWELER’s 
CircuLAR under date of, Janugry 7th, which 
contrasts' the -average monthly sales of tHe 
Seth Thomas Clock Co. with that of the 
retail jewelry store. We are of course man- 
ufacturers, and-.our sales to the retailer do 
not exactly correspond to his sales of clocks. 


‘It is, nevertheless, significant to note the even 


keel of’ the manufacturer’s sales. The one 
mofith of October appears to be the only 
peak, which is, of course, for the jeweler’s 
December business. Accordingly, to avoid 
seasonal peaks in sales, let the jeweler em- 
phasize merchandise of. regular month-in and 
month-out demand by the consumer. 

A second factor in the reduction of the 
cost of doing business which I should like to 
present to you is the effect of advertising. It 
is estimated that “the enormous sum of 
$80,000,000 is expended annually in the 
United States by manufacturers of food prod- 
ucts to aid the retail grocer in merchandis- 
ing their product. The drug store trade 
receive annually the assistance of the enor- 
mous sum of $40,000,000 in the marketing 
of their wares. The grocer and the drug- 
gist have become dispensers of merchan- 
dise. The retail jeweler receives no such 
benefit in marketing the product of manu- 
facturers which they carry. Outside of the 
silverware industry, the watch industry, and 
the clock industry, there is practically no aid 
given the retail jeweler in the form of na- 
tional advertising. The time has long passed 
since there is any argument on the question 
of the benefits to the retailer, of national 
advertising. It is significant to note that 
the three articles, silverware, watches and 
clocks, constitute almost exclusively the only 
items in the jeweler’s stock which may be 
classed as utilities. Is it not therefore rea- 
sonable to suggest that the jeweler may re- 
duce his cost of doing business by featuring 
products nationally advertised which have a 
practical every-day use by the public? 

A further factor for the jeweler in his 
problem of the cost of doing business might 
be set forth as the tendency of the public 
to use the jeweler’s wares as gifts exclu- 
sively. A recent research on the part of our 
advertising agency among dealers, as well 
as among consumers, developed the fact 
that as far as possible to ascertain, 00% 
of the clocks sold were for gift purposes. 
This had been our belief for many years. It 
indicates a condition affecting the jewelry 
trade as a whole, which is not healthy. From 
your own experience realize how much more 
frequently you purchase articles included in 
the 17 cents sector of each dollar for your 
own personal comfort and enjoyment than 
you do for that of someone else. The public 
should be encouraged to buy jewelry for 
their own use, silverware for their own 


(Continued on page 138) 
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Preface 


EARS ago when the escapement was still 

a puzzle to me, I followed the usual 
course pursued by those in quest of knowl- 
edge. 

Every point that I was able to master 
meant hours of study and thinking. The 
books were all written with the assumption 
that the reader had at least a partial tech- 
nical training. 

A resolution came to me that if the time 
ever came that I did understand the lever 
escapement, that knowledge should be placed 
in book form, in such a manner that the 
average man could understand it. How well 
I have succeeded I shall leave to the readers 
of this little volume. THE AUTHOR. 


Chapter 1 
INTRODUCTION 

BEFOR E going into detail of the mechani- 

cal action, and the principles governing 
the lever escapement, it becomes necessary 
to mention a few pertinent facts, as this 
article will be considerably different from 
the treatises generally read by students of 
horology. The main object of the writer 
will be to teach a practical knowledge of the 
lever escapement, to call attention to various 
imperfect adjustments and errors found in 
many watches of ordinary grade and to sug- 
gest the remedial method. Some space will 
also be given to explaining the effect of 
errors upon the motion of the balance wheel 
and the timekeeping qualities of the watch. 
Incidently it will be only proper to mention 
4 few truths about balance jewel fitting, 
balance pivots, jewel pin setting, etc. 

It may be well to state before going 
further that the methods I shall give as a 
means of acquiring a good working knowl- 
edge of the lever escapement are not an 
experiment. As instructor in one of 
America’s leading watch factories during late 
years I have had ample opportunity to test 
various methods of teaching. Having spent 
my entire life doing watch work, not only in 
pid stores and trade shops, but also at 
oe bench in seven American watch factories, 

€ perplexities of the novice, when escape- 
ment problems arose, were often called to 


Book rights reserved by the author. 


my attention. There is hardly a branch of 
watch repairing into which a novice can get 
into trouble more quickly, than when he com- 
mences to shift pallet stones. 

In spite of the discouraging results of first 
efforts, I find that the majority, if they can 
only be made to understand what the change 
should be, it is only a matter of time and 
practice to become proficient. This article 
will be unique; technical terms will be 
transposed into words of common usage and 
there are no mechanical drawings. In a few 
instances the reader will be given instruc- 
tions in making a drawing if he so desires. 

A full drawing of the escapement as com- 
monly goes with escapement talks, would be 
contrary to the basic principles of teaching 
If the students were competent draftsmen 
such a course would be in order. The aver- 
age man doing watch work does not have 
this training. Better results are obtained 
when the subject is unfolded one-point at a 
time until the subject is understood as a 
whole. 

Very few students are able to absorb over 
a few principles of the escapement at a time, 
without confusion resulting. 

I have no wish to disparage any of the 
recognized authorities; they have done much 
to help the watchmaker. There is very little 
in regards to horology that these men have 
not already given the world and this article 
will be an effort to give the reader old truths 
in a new way. But there is one condition 
that has been overlooked by practically all 
writers. This is the age of production. The 
great majority of men who repair watches 
can spend but a short time on each watch. 
When we consider that the average price re- 
ceived is generally about three dollars, it is 
easy to understand that methods must be 
changed to meet existing conditions. 

Opportunity to learn watch work thorough- 
ly does not come to all. The student who is 
fortunate enough to be able to take a three 
years course in a first class Horological 
school and receive a technical and practical 
“watch education” from mechanical drawing 
to actual watch work is to be envied. Such 
a foundation with a few years practice at 
the trade to give him speed makes him a 
valuable man. However, a great many 
watch repair men have acquired the ability 


to fill the position as watchmaker through 
personal perserverance and instruction from 
fellow craftsmen. There is an old adage 
that the truth often’ hurts; nevertheless, I 
make the blunt statement that many. men 
at the bench do not understand or are capable 
of putting an escapement in perfect con- 
dition. 

During my years as a watch factory 
worker, very frequently I came in contact 
with men who had left positions in jewelry 
stores to try factory work. Hairspring 
work, and adjusting the escapement is gen- 
erally where they have the greatest difficulty. 
This is not intended as a reflection upon the 
ability of the storeworker. I merely wish 
to illustrate that there is a wide difference 
between factory and store work. 


The store worker is confronted with prob- 
lems from day to day that continually tax 
his ingenuity. Very often the problem has 
been aggravated by his predecessor doing a 
poor piece of work. If he can get the watch 
to motion fairly well, and it keeps good time, 
he is satisfied.. The factory worker is a 
specialist and it is not enough that the watch 
motions correctly; it must also pass inspec- 
tion. The shakes, lock, slide; the condition 
of the hair spring and balance, and many 
other points are subject to a severe inspéc- 
tion. The average is about one inspector 
for three men doing work on watches in 
finishing process. 

Very often the case is reversed and a man 
from the factory decides to go to work in 
a store. The men leaving a factory for a 
store that almost invariably fail are recruited 
from that vast majority that work on “semi- 
finished watches” balance«and spring out, or 
such as have mastered but a few operations 
of watch construction. Generally they take 
some evening instructions from a friend who 
has a bench at home in order to prepare 
themselves, but as a rule they soon return. 

Factory men who have had a good many 
years experience handling a running watch, 
doing escapement, hair spring and balance 
work as a rule make good, and later, after 
several years of repair work, “which of 
course will necessitate his learning lathe 
work,” this type of workmen make not only 
expert but also fast repairmen. The per- 
centage of men of this type that leave the 
factories is small. They are well paid and 
work under conditions that leave very little 
cause for complaint. The ideal watchmaker 
“if such a person exists” would get a com- 
bination of all these three year horological 
school education to get the drafting and 
theoretical principles plus the practical work 
and about an equal length of time in a store 
and factory to get speed and experience. 
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There is always the exception to be con- 
sidered. Frequently young men apply them- 
selves for years in both schools and factories, 
yet when they are left on their own re- 
cources, flunk miserably as watchmakers. 
They were attempting a trade for which they 
q » ot ada yted. 

» en nd reader will think that I am 
digressing, and feel that I should proceed 
to the subject proper, yet it will be well to 
mention something about “form at the bench” 
before taking up the study of the escapement. 
In any action requiring a high degree of 
skill, form is one of the prime requisites. A 


diversified list can easily be mentioned ; pen- © 


manship, engraving, athletics, music and 
artistic work of all kinds. A watchmaker 
may well be classed as a mechanical artist. 
In many lines the novice receives a long 
training in form, before the actual course is 
undertaken. There is a reason of course. It 
is a well established fact that while a per- 
son may do quite well with poor form, yet 
after reaching a certain stage he cannot 
improve. The height of the chair and the 
distance from the top of the. bench to the 
sliding “skin drawer” that acts as an elbow 
rest, are very important, and should be ad- 
justed to each individual’s needs. 

The following tigures will give an idea 
of standard equipment in a finishing depart- 
ment. 

Height of bench, 40 to 41 inches. Height 
of chair 14 to 16 inches. From top of 
bench to elbow rest, 9 to 11 inches. 

Place a small piece of white celluloid or 
any firm composition about three inches 
square on top of the bench. The thickness 
is immaterial, anything from the thickness 
of a calling card to an eighth of an inch will 
do. The object is to have a white back- 
ground to work against. If the surface is 
shiny rub it down with any course scouring 
powder, a polished surface reflects light in 
a very distracting manner. This square 


should be directly in front of the workman ~ 


and flush with the edge of the bench. If the 
moulding is higher than the surface of the 
bench, cut out a section just large enough to 
accommodate the piece. This allows it to 
rest solidly upon the bench. 
be fastened securely by thumb tacks. 

_ Any ordinary chair will do that is com- 
tortable and has a good back rest. This 
allows the body to relax and gives the wrists 
perfect freedom which is so essential to a 
delicate piece of workmanship. 

I well remember a day I was to go to 
work for a jeweler as a repair-man. My 
hrst request was that the stool be exchanged 
for a straight back chair and I was promptly 
discharged before unpacking my tools.. With 
great vehemence he informed me there was 
no room in his place far,a lazy man. But 
of course this happened years ago. The 
efficiency expert had as yet not arrived and 
Scientific study of such details was in its in- 
fancy. In a watch factory where bench 
work is being done the'use of chairs with a 
hack rest js universal, 

Above all “keep your elbows off the bench” 
while working on the watch. Some men that 
come trom the stores to work in watch fac- 
0 hepa this habit and it is difficult for 
“tai age eageeag The proper position al- 
iin’ « daw sit in comfort with the head 

: toward the bench but very little. 
ieee = henefit of those who employ 

lakers let me state that the height of 


The card can - 


THE JEWELERS’ CIRCULAR 


the chair has an effect on the amount of 
work produced. A chair too high forces a 
man to work in a stooping position and the 
result is a tired workman, not from the watch 
work done but from an uncomfortable posi- 
tion. This is also true of a chair that is 
too low. Personally I use a fourteen and 
one half inch chair, and when I have occasion 
to do lathe work place a pad about six inches 
thick on the chair which makes the height 
correct for that class of work. 

The tools required in working on an 
escapement are not numerous, and generally 
found in watchmaker’s kits. 

That there be no misunderstanding, a short 
description of these tools will be given as 
we continue, including a few hints in regards 
to making them. 

While there is a trifling discrepancy in 
the various factories in the terms used to 
distinguish the parts and changes desired, 
the words used are fairly standard. One of 
the few variations is what is commonly 
called jewel pin shake. Some factories have 
it termed shake at the drop, others “adjust- 
ing the let off.” 

Below is a list that it is well to remember 
and I shall take up each one giving a brief 
explanation and showing their relationship 
to each other. 

The pallet stones “R” and “L”, banking 
to a drop, the lock, light and strong; im- 
pulse angles, draft, drop, inside and outside; 
fitting the balance jewels, roller shake, 
safety action of the jewel pin, adjusting the 
let off, jewel pin size, fork jumps, half 
time, slide, out of beat, the balance motion, 
out of placement, resetting broken or miss- 
ing pallet stones. 


Chapter 2 


Ct ao “6, 


STONES “R” “AND “I 
PIVOT FREEDOM 

In order to understand a mechanical ap- 
paratus and its action it is necessary to be 
able to visualize any part of it: and its 
action. This is true of watches as well as 


THE AND PALLET 


~any other article. 


That we may receive this mental picture 


. one of ‘the best means is to use comparison, 


for in the last analysis it is by comparison 
that’ most of the knowledge of this world 
has been established. To illustrate; you no 
doubt have often read that the proper end- 
shake for a balance wheel is about .025mm. 
That we may visualize the amount of end- 
shake a balance wheel should have, we shall 
use a hair of the human head. The average 
thickness of a human hair is about three 


_ thousandths of an inch .025mm is equal to 


just..a fraction less than one thousandth of 
an inch. So it can be readily seen that a 
good. endshake for a balance wheel is about 
one: third the thickness of a hair. If-you 
have a micrometer set it for one thousandth 
and note what little endshake a balance really 
needs, 

Illustrations such as this can be used in 
teaching the escapement and wherever pos- 
sible I shall favor this system in preference 
to mentioning degrees thousandths, etc. We 
shall take a 16 size open face model with 
the double roller escapement to illustrate. 
Be certain you take an open face movement, 
as hunting models are often placed in open 
face cases, in order to swing the dial figures 
into a different position. 

It is taken for granted that the watch to 
be worked upon has been properly cleaned. 
Begin at the point where the bridges have 
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been replaced, with the exception of the 
pallet bridge and balance cock. The dial is 
off and the watch has been placed “in wind.” 
Oil the pivots, then test the train for free- 
dom by a few turns of the watch key. If 
the train is in good condition it will run 
down smoothly and as the power stops the 
escape wheel will swing back in the opposite 
direction a few turns. This is called “re- 
coiling” the train, and it is one of the surest 
tests of train freedom. Try it a number of 
times to make certain there are no bad 
depthings. Inspect the escape wheel arbor 
for side shake in both upper and lower holes. 
A bad side shake is very serious, causing 
a constant loss of power. Place the pallet 
in the watch and inspect for side shake in 
both the upper and lower jewel; also make 
it a point to have a neat close endshake. The 
pallet should have but a shade more end- 
shake than the balance. 

Owing to the fact that jewels vary in 
thickness it is essential that the side shake 
be tested with the bridge holding the pallet 
in place and trying it while set up. The 
pallet arbor may be tried in the lower jewel 
and perhaps seem quite free. This is not a 
real test as a very thin jewel might appear 
perfectly free and still not have the proper 
side shake, while a thick jewel would allow 
the pallet to tilt from side to side but very 
little, yet it might have all the side shake 
necessary. The true test is to observe the 
pivots in the jewels while the pallet is set 
up. There should be just enough side shake 
to allow for “adhesion” which becomes evi- 
dent after about six months or more, the 
time taken depending upon the grade of oil 
used. While the amount of side shake is 
small, it should be discernable to a trained 
eye when inspected through a double eye 
glass or pivot lens. The extreme edges of 
the pallet where the stones are set should not 
dip at all when observed through a three 
inch focus eye glass while trying the shake. 

The pallet stones are named the “R” stone 
and the “L” stone. Sometimes they ‘are 
spoken of as the receiving stone and the dis- 
charging stone, more often as the right and 
left. In order that there shall be no con- 
fusion on this point I shall speak of them as 
the “R” and the “L” stone and that the 
student will make no mistake, a brief ex- 
planation of how to quickly decide which is 
which, follows. 

Set the watch up on the dial edge with 
the dial side away from you, and the pallet 
tail straight down. The stone to the right 
is the “R” stone the one to the left is the 
“L” stone. This being an open face model 
the “R” stone is closest to the periphery of 
the watch and the “L” stone to the ‘center. 
Try the same test on a hunting model and it 
will-be noticed that the condition is reversed, 
the “L” stone occupying the position closest 
to the periphery of the watch, the “R” stone 
being closest to the center. The “R” is still 
to right. The “L” to the left. 

(To be continued) 
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Cop on Shore—“I’m going to arrest you 
when you come out of there.” ee 
Man in Water—“Ha-ha! I’m not comihg 


i enna oi ” PP) 
out. I’m committing suicide.”—Awgwan. 





s OF. te 
“What were you in the war?” he,askegh 
“A private,” the old soldier answered: ' 
And Diogenes blew out his lamp. and. went 
home.—Washington Dirge. : 
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(Patents Granted by the United States and 
the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of June 30, 1925 





1,544,131. CUFF LINK. James F. Connor, Cleve- 
“on O. Filed June 24, 1924. Serial No. 
722,093. 4 Claims. : 

A cuff link comprising in combination, a pair of 


a casing carried by one of the heads with 


heads, 





a portion of said casing extending beyond the base 
of the head and adapted for insertion through the 
buttonhole of a cuff, a spring drum mounted within 
the casing, and a flexible connection between the 
spring drum and the second head, the casing being 
provided with an opening through which the flexible 
connection passes. 
154,267, COMBINED DOLL AND SILVER- 
WARE HOLDER. Craic D. Munson, Wal- 
lingford, Conn., assignor to International Silver 


Company, Meriden, Conn., a corporation of 
New Jersey. Filed March 27, 1925. Serial 
No. 18,677. 4 Claims. 


A holder for flat tableware consisting of a doll 
having a doll body with an inner garment thereon, 








— garment having a loop thereon for holding flat 
tableware and an outer garment having a flap cov- 
fring said loop and concealing the same. 


154,461. CLOCK CASE. Ratpn G. LAWRENCE. 
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San Francisco, Cal. Filed April 
erial No. 709,239, 2 Claims. 


In a devic ° 
a device of the character described, the com- 


26, 1924. 
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bination with a clock having a casing, of a housing 

adapted to enclose the major portion of said casing, 

parallel securing bolts mounted within said housing, 

parallel vertical members disposed on said bolts, a 

resilient curved piece secured to said pazallel mem- 

bers, for the purpose set forth. 

1,544,473. COLLAR BUTTON. Wrutiam Napa, 
paterson, N. J. Filed Jan. 25, 1924. Serial 
No. 688,532. 1 Claim. 

A collar button comprising a shank having a head 
and back at each end thereof, said shank being re- 





duced at one end tuereof, a blank formed with a 

central depression and outwardly extending wings 

spaced from the hack, said reduced portion of the 
shank extending through an aperture in the central 
depression. 

1,543,785. CUFF BUTTCN. Frep H. Moprett, 
Spokane, Wash., assignor of one-half to Wil- 
liam J. Doust, Spokane, Wash. Filed Feb. 
14, 1925. Serial No. 9,313. 3 Claims. 

The combination in a cuff button with an elastic 
shank having socket ends to receive the inner ends 
of a dumbbell link, said links, spaced button heads, 
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and loose connections between the outer ends of said 
dumbbell links and said heads, 


1,544,303. LINGERIE CLASP. Marrna Dee Fet- 
Lows, South Pasadena, Cal. Filed Oct. 20, 
1924. Serial No. 744,719. 4 Claims. 


A clasp of the character disclosed struck from 
flat metal stock and formed U shaped to provide 
two approximately prallel “arms, the lower of said 
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arms terminating in an upwardly projecting loop, 
the upper arm being slit longitudinally to provide 
two lips at the distal end thereof; one of said lips 
heing bent to engage the outer curvature of said 
loop, the other lip bent to engage the rearward or 
inner curvature of said loop, said lips being adapted 
to coact with said loop in clasping action. 


1,544,538. WATCH HOOK. Louis J. Ansuen, 
Providence, R. I. Filed March 28, 1925. Se- 
rial No. 19,045. 3 Claims. 


In an article of the character described, a front 





plate, a beak upon one end of the plate, a flange 
upon the other end of the plate, side walls upon the 
plate, stop ears upon the walls adjacent the beak, 
a pintle in the walls adjacent the flange, a tongue 
mounted upon the pintle adapted to engage the beak 
and a spring supported by the pintle pressing the 
tongue against the beak. 


1,544,367. METHOD OF MAKING FINGER 
RINGS. Ernest C. Bratcuer, Belmar, N. J., 
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assignor to Interstate Smelting and Refining 
Co., Inc., Newark, N. J. Filed May 9, 1923. 
Serial No. 637,773. 3 Claims. 

The method of making finger rings which consists 
in providing a washer-shaped ring, indenting one 
face thereof to form separated recesses, which re- 
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cesses terminate short of the inner and outer edges 
of the ring, then upsetting the ring to form a cylin- 
drical band with the recesses on the inner face, and 
then piercing the band at the recesses to form set- 
tings. 


DESIGNS 


67,682, MIRROR OR SIMILAR ARTICLE. Percy 
J. CaLLowHILL, Providence, R. I., assignor te 














Theodore W. Foster & Bro. Co., Provi- 
‘ 

dence, R. I. Filed April 4, 1925. Serial No. 

13,023. Term of patent 3% years. 


67,694. WATCHCASE APPENDAGE. Henrszerr 
K. Foster, Riverside, N. J., assignor to the 
Keystone Watch Case Co., Riverside, N. 
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Filed April 
Serial No. 13,010. Term of patent 14 


J., a corporation of Pennsylvania. 
3, 1925. 
years. 


67,714. SPOON. Wiritram G. Momsercer, Balti- 
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more, Mad., 
Baltimore, 


assignor to Ammidon & Co., 
Md., a corporation of Maryland, 
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Filed May 4, 1925. Serial No. 13,317. Term 


of patent 14 years. 





UNITED STATES TRADE-MARKS 


{The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act.] 


Trade Mark Registration Renewed 

WATCHES AND CLOCKS. Registered 
Rost. H. InGerso, & Bro., 
Renewed November 7, 1925, 
Company, Waterbury, 


41,471. 
November 7, 1905. 
New York, N. Y. 
to Waterbury Clock 
Conn., assignee. 


Trade Marks Registered 

200,199. SEFARABLE CUFF BUTTONS. Parks 
Broturers & Rocers, Inc., Providence, R. I. 

Filed Dec. 1, 1924. Serial No, 206,082. PUB- 
LISHED APRIL 14, 1925. 

200,241. COLLAR BUTTONS WHICH ARE 

MADE OF OR PLATED WITH PRECIOUS 
METALS. Pyramip Button Co., Providence, 
ae 

Filed Feb. 20, 1925. Serial No. 209,940. PUB- 
LISHED APRIL 14, 
200,242. WATCHES, WATCHCASES, WATCH 

MOVEMENTS, AND PARTS OF THE 
SAME. Go.tpsmirHu Stern & Co., New York. 

Filed Feb. 20, 1925. Serial No. 209,911. PUB- 
LISHED APRIL 14, 1925. 

200,245. WATCHES, WATCH MOVEMENTS, 
AND WATCHCASES. Grrpert & Co., INC., 
New York. 

Filed Feb. 3, 1925. Serial No. 209,033. 
LISHED APRIL 14, 1925. 

200,246. JEWELRY, VIZ, FINGER 
Joun L, Coteman, New York. 

Filed Feb. 3, 1925. Serial No. 309,024. 
LISHED APRIL 14, 1925. 

200,248. JEWELRY, AND MORF PARTICULAR- 
LY RING MOUNTINGS. Georce Gotpserc, 
Inc., New York. 

Filed Jan. 28, 1925. 
LISHED APRIL 14, 
200,367. WATCHES, WATCHCASES, WATCII 
MOVEMENTS AND WATCH DIALS.  Pic- 

ARD, HerMAMM & Fits, Atexora WatTcH 
Manufactory, La Chaux-de-Fonds, Switzer- 
land. 

Filed Dec. 19, 1924. Serial No. 206,975. 
LISHED AFRIL 21, 1925. 

200,376. WATCHES, WATCHCASES, WATCH 
MOVEMENTS, AND PARTS THEREOF. 
Tue Keystone Watcu Case Co., Philadelphia, 
Pa. 

Filed March 15, 1924. 
LISHED APRIL 21, 
200,377. WATCHES, WATCH MOVEMENTS, 

WATCH CASES, CLOCKS, AND PARTS 

THEREOF. Horfrman Bros., Inc., New York. 
‘! Filed Feb.'11,-1924,. Serial. No. 192,122.) PUB- 
LISHED APRIL 21, 1925. 


1925. 


PUB- 
RINGS. 


PUB- 


Serial No. 208,758. PUB- 


1925. 


PUB- 


Serial No. 193,838. PUB- 
1925. 








Cost, of Doing Business and Stock 


Turnover 


(Continued from page 131) 


homes, and may I say clocks for their own 
convenience. 

These few suggestions as to means by 
which the jeweler, in a fundamental way as 
to his merchandise, can reduce his cost of 
doing business, are recommended. There 
are numerous other suggestions not strictly 
within the purview of my address, which will 
be pointed out in one form or another by 
the speakers on this program. 

May I conclude by expressing the belief 
that the jewelry trade throughout the coun- 
try is today on the way to a healthy, sane 
and substantial’growth. Through trade as- 
sgciations -such. as this one, information is 
being disseminated in such a way that the 
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jeweler is coming to view his business from 
a merchandising angle. And it is my convic- 
tion that to know is to conquer. 








IF. A. Huber has been visiting Newark, 
N. J., and New York city. 

W. W. Dudley and family have returned 
from a visit to Trenton, N. J. 

Fred. Zimmern, with the K. K. Importing 
Co., New York, was a recent visitor here. 

Harry Hart, with Ezra F. Bowman’s Sons, 
wife and son, are spending a week at Atlan- 
tic City. 

George Wiley, with the H. S. Meiskey 
Co., is recovering from a severe attack of 
pneumonia. 

Leo Henle, with Sussfeld, Lorsch & 
Schimmel, New’ York, has been visiting the 
trade here. 

Saul L. Solomon was a recent visitor to 
Point Pleasant, .N. J., the guest of his 
brother, Max Solomon. 

The S. Kurtz Zook store furnished the 
prizes for the Fourth of July tournament at 
the Lancaster Country Club. 

Lancaster is having a building boom this 
Summer. In June alone the building in- 
spector issued permits for work that will 
cost $357,110. 

The family of Dr. C. S. Horton, optome- 
trist, is camping for the Summer on South 
Mountain. The doctor will make frequent 
motor trips to the place. 

The Lancaster Jewelers’ Association held 
a meeting last week and decided upon taking 
action on various matters of interest to the 
members, but of a private nature. 

Percy L. Appel; of W. W. Appel & Son, 
with his wife, and Mr. and Mrs. Alex. 
Scully, has been passing several days on an 
outing along the Susquehanna River, in 
Maryland. 

Smith Bros. furnished two loving cups for 
the Lancaster Liederkranz, which will pre- 
sent them to two kindred organizations in 
Baltimore, the Harmonie Association and 
the Germania Quartet. 

At a special meeting last week of the Lan- 
caster Optometrical Society, Dr. E. A. 
Forschey, of the American Optical Co., sent 
here by the Pennsylvania Optometric Asso- 
ciation, gave an interesting talk on “Muscu- 
lar Imbalance.” .The meeting was in charge 
of President E. R: Gehman. The. society 
proposes holding several outings during the 
Summer, announcing the dates later. 

Tell B. Nussbaum, of the Dudley Watch 
Co., and W. W. Appel, of W. W. Appel & 
Son, will attend the annual convention at 
Pittsburgh of the Pennsylvania State Jewel- 
ers’ Association, July 13 and 14, of which the 
latter is a vice-president. Mr. Appel will 
make an address on the subject, “The Value 
of Organization,’ and Mr. Nussbaum will 
speak on the subject, “The Harological Insti- 
tute of America,” with which he is closely 
associated officially, being a’ member of the 
Advisory Council, the Certification Commit- 
tee, the Examining Board and of the Inter- 
national’ Relations: Committee. 

The injunction’ proceedings instituted 
against the J. F. Apple Co., W. Chestnut 
St. manufacturing jewelers, by Charles 
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Speigelmyer and William E. Grant, neigh. 
bors, have ended in favor of the og 

Because of the installation of certain = 
chinery in its factory the parties named ge. 
cured from the court a temporary injunction 
to restrain the use of said machinery, on the 
ground that its operaticn disturbed complain. 
ants. Testimony was offered to show that 
it caused no disturbance. After the usual 
court procedure exceptions filed in the case 
were dismissed by the court, and this ends 
the case unless it is taken to a higher court 
which is unlikely. 








; E. A. Bigel Howard Clock 
Co. has gone to Antrim for a month’s rest. 

Miss Margaret Hanaford, for 10 years an 
employe of the Thomas Long Co., became 
the wife of Thomas Lane, July 4, at a pretty 
wedding at the home of the bride. Many 
jewelry friends were among the guests, The 
bride received numerous gifts, including a 
shower from her trade associates with the 
Thomas Long Co. Mr. Lane was for years 
with the company and is Well known in the 
trade. 

A dapper-looking young confidence man 
tricked Mrs. Rose Giannesca, Chelsea St, 
East Boston, out of $200, July 1, when he 
sold two pieces‘of glass to her. He called 
them valuable diamonds. Mrs. Giannesca 
suggested that they go to a nearby jeweler 
and have him appraise them. They did so. 
The jeweler examined them and declared 
they were worth $400. But this -is where 
the woman made a mistake. She permitted 
the diamonds to fall back into the hands of 
the confidence man. He put them in his 
pocket and together he and the woman 
walked back to the home of the latter where 
she produced the $200 and received the “dia- 
monds,” the man, of course, having substi- 
tuted the glass. Later Mrs. Giannesca 
hurried back to the jeweler only to learn 
that “they are nothing but glass, They are 
not the diamonds I just appraised.” 

A State-wide appeal to jewelers to at 
tend a meeting of the Councilors Committee 
at the Boston City Club July 15 has just 
been sent out by Maurice J. Karpeles, the 
secretary. The object is to enlist the sup- 
port of every jeweler in furnishing new sell- 
ing ideas with a view to stimulating trade. 
The committee feels that it is high time that 
new life be injected into trade methods i 
order to arouse the interest of the public 
An earnest invitation is therefore made that 
every jewelér, not’ only in this State, but 
also in Rhode Island, will let nothing stand 
in the way of their attending the July I) 
rally. At the last meeting Fred Bird of A. 
Stowell Co., Frank “Folsom of Bigelow. 
Kennard & Co. and Forest Davidson of the 
Thomas Long Co. presented several new 
ideas in conference with the Councilors Com- 
mittee. Plans were also discussed for the 
Fall and Christmas trade. James Kingman. 
the chairman, said that a determined effort 
must be made to develop every possibi B 
but to do this the help of every mae . 


needed. 








The P. N. Nelson Co., has opened ee 
elry store at 1607 Fifth Ave., Moline, ™ 
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